When  you  want  more  than  identification  of 
your  brand  from  your  advertising,  the  medium 
to  use  is  the  newspaper.  Your  cdvertising  gets 
buying  action  no  other  medium  con  match  when 
you  take  advantage  of  the  dynamic  relation¬ 
ship  between  the  newspaper  end  its  readers. 

People  turn  to  the  newspaper  with  a  per¬ 
sonal  interest  not  given  to  any  other  medium. 
It  is  the  primary,  and  for  most  the  only,  source 
of  the  information  and  guidance  they  use  in 
daily  life.  It  is  the  medium  frorr  which  they  do 
practkolly  all  their  buying. 

As  Chicago's  most  dynamic  newspaper,  the 
Tribune  is  bought,  read  and  bought  from  by 


hundreds  of  thousands  more  families  than  are 
reached  by  any  other  Chicago  newspaper. 
During  the  twelve  months  ended  Dec.  3 1 , 1 954 
the  buying  of  readers  attracted  to  the  Tribune 
over  $55,000,000.00  in  advertising — far 
more  than  has  ever  been  placed  in  a  similar 
period  in  any  other  newspaper  in  the  world. 

A  Tribune  representative  will  be  glad  to 
discuss  with  you  a  plan  that  will  produce  more 
soles  of  your  brand  and  build  o  consumer 
franchise  for  it  among  Tribune  readers  that 
will  place  you  in  a  stronger  market  position. 
Why  not  ask  him  to  call  now  while  the  matter 
is  fresh  in  your  mind? 
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from  Xmcncas 
.er  Midwest 


NORTH  DAKOTA 

t  Oil. 


EXCITING  THINGS  are  happening  in  the  great 
3H  state  market  area  called  the  Upper  Midwest. 

North  Dakota’s  Williston  Oil  Basin  has  14 
proven  fields,  over  400  producing  wells.  Produc¬ 
tion  should  exceed  250,000  bbls.  a  day  by  1960. 

Minnesota’s  iron-bearing  rock,  taconite,  is 
adding  another  100  years  prc^uction  to  the  state’s 
world-famous  iron  ranges.  Investments  currently 
being  made  in  taconite  processing  plants  in  Minne¬ 
sota  may  reach  $1  billion. 

Over  in  the  Dakotas,  the  magic  brown  coal 
called  lignite  makes  possible  whole  new  industries, 
and  adds  300  years  to  America’s  solid  fuel  reserves. 

The  mammoth  Missouri  Basin  Project  will 
bring  benefits  of  water  conservation,  flood  control, 
irrigation  and  power  to  a  10-state  area.  North 
Dakota’s  $300  million  Garrison  Dam  starts  opera¬ 
tions  this  year. 

Diversification,  in  industry  and  agriculture,  is 
the  key  note  of  the  area’s  prosperity.  Upper  Mid¬ 
west  states  rank  among  the  top  5  in  the  produc¬ 
tion  of  17  major  farm  products  ...  in  Minnesota 
alone  industrial  employment  has  been  increasing 
at  twice  the  national  rate. 

Yes,  we  wish  you  were  here,  and  the  best  way 
to  reach  this  newest  high-potential  market  is 
through  the  Minneapolis  Star  and  'Tribune.  Only 
4  cities*  in  the  Unit^  States  have  Sunday  news¬ 
papers  with  larger  circulations  than  the  Minneap¬ 
olis  Sunday  'Tribune,  620,000  in  Minnesota,  North 
and  South  Dakota  and  western  Wisconsin. 

*New  York,  ChicsKo,  Philadelphia,  Los  Angeles 
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Minneapolis  Star  and  Tribune 

^  EVENING  MORNING  AND  SUNDAY 

620,000  SUNDAY  •  485,000  DAILY 

John  Cowles,  President 
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For  All  Products 


Sales  Management  Magazine's  rating  of  Syracuse 
as  the  top  test  market  of  America  is  the  official 
result  of  a  nine-year  audit  of  503  test  market 
operations  by  national  advertisers  in  food,  drug 
and  other  categories. 


Among  advertisers  themselves,  Syracuse  is  the 
most-preferred  test  market  in  the  land  "because  it 
has  all  the  qualities  that  marketers  want  in  a  test 
city . . .  size  . . .  diversified  industry  and  popula¬ 
tion,  well  enough  removed  from  other  cities  to  be 
an  autonomous  market." 


THERE'S  ONLY  ONE  WAY  TO  BE  SURE  OF  AMERICA'S 
BEST  TEST  MARKET.  THE  SYRACUSE  NEWSPAPERS' 
100  PER  CENT  COVERAGE  OF  THE  SYRACUSE  METRO¬ 
POLITAN  AREA  MEANS  SATURATION  SELLING! 


The  HEARTLAND  of 
L  NEW  YORK  STATE 


CIRCULATION:  Combined  Daily  223,103 
Sunday  HeraldAmerican  221,954 
Sunday  Post-Standard  101,254 


the  SYRACUSE  NEWSPAPERS 


HERALD  JOURNAL  A  HERALD  AMERICAN 


Evening 


Sundly 


Represented  ^  by  MOLONEY,  REGAN  A  SCHMITT 


lAJliat  Our  l^eaderd  ^Sai 


Jaycee  Activity 

To  THE  Editor:  I  was  amused 
to  read  an  item  on  paj-e  53  of 
a  recent  issue  concerning  a 
reporter  who  was  elected  a  di¬ 
rector  of  the  Junior  Chamber 
of  Commerce. 

Perhaps  we  have  not  been 
“blowing  our  own  horn”  enough, 
for  we  have  eight  employes  ac¬ 
tive  in  Jaycee  affairs. 

Eugene  A.  Simon 
Valley  Daily  News, 

Tarentum,  Pa. 


Ame/UcxJi  Adtue/UUeAA 

Among  All  Cities 


A  Scout  is  Thankful 


I  To  THE  Editor:  It  gives  me 
,  pleasure  to  advise  you  that  at 
I  its  45th  annual  meeting,  held 
^  in  St.  Louis,  National  Council 
I  of  the  Boy  Scouts  of  America 
adopted  a  resolution  expressing 
its  deep  appreciation  to  all  of 
the  nation’s  newspapers,  maga¬ 
zines,  radio  and  television  net¬ 
works  and  stations,  newsreels, 
motion  pictures  and  advertising 
agencies  which  have  helped  to 
I  bring  the  story  of  Scouting  so 
I  vividly  to  the  American  people. 

Arthur  A.  Schuck 
I  Chief  Scout  Executive, 

Boy  Scouts  of  America, 

New  Brunswick,  N.  J. 


Signed  Letters 


ro  THE  Editor: 


Enlightened  Report 

To  THE  Editor:  In  behalf  of 
the  Association  of  National  Ad¬ 
vertisers  Newspaper  Commit¬ 
tee  and  the  ANA  staff,  I  want 
to  express  appreciation  for 
your  excellent  report  on  the 
Joint  NAEA-ANA  Committee 
which  appeared  in  your  May 
28  issue.  It  represent.-^  the  kind 
of  enlightened  reporting  for  < 
which  the  advertising  commun¬ 
ity  has  come  to  respect  Editor 
&  Publisher. 

We  want  to  thank  you  also 
for  making  reprints  available 
for  distribution  to  all  members 
of  the  ANA  Newspaper  Group. 

William  D.  Kistles 
Administrative  Secretai-y, 

ANA  Newspaper  Committee, 
New  York  City. 


Retail  Regular  Rave 

To  the  Editor:  I  wanted  to 
express  our  appreciation  for 
the  unusually  fine  story  treat¬ 
ment  in  your  “Retail  Regular” 
feature. 

Joe  D.  Smith  Jr. 

Manager, 

Alexandria  (Va.) 

Daily  Town  Talk _ 


.Short  SaheA 


\  We  are  very  interested  in 
I  your  discussion  of  the  charge 
that  many  “letters  to  the  ed- 
I  itor”  are  faked.  (Shop  Talk  at 
:  Thirty,  June  18.) 

!  I’m  sure  that  every  news- 
■  paper  gets  a  large  number  of 
!  “plants”  from  organizations 
which  recognize  the  high  read¬ 
ership  of  .such  copy.  In  Roches¬ 
ter,  both  the  Time-Union  and 
>  the  Democrat  and  Chronicle 
long  have  required  letter  writers 
to  sign  their  names  (an  occa¬ 
sional,  justifiable  request  for 
anonymity  is  honored)  and  the 
I  editors  make  a  practice  of  veri¬ 
fying  the  authenticity  of  all 
letters  from  persons  they  do 
not  know. 

Vincent  S.  Jones 
Gannett  Newspapers, 

Rochester,  N.  Y. 


“Among  the  passengers  is 
William  Blank,  who  lies  in 
Tahiti.”  —  Birminyham  (.41a.) 
News. 


“Worried  about  the  scream¬ 
ing  nervous  breakdowns  that 
pass  for  popular  sons  these 
days?” — Chattanooga  (Tenn.) 
News-Free  Press. 


“Now  unconscious  doctors 
say  she  is  undergoing  a  crisis.” 
— Syracuse  (N.  Y.)  //erwW- 
Jonrnal. 


“He  said  he  was  proud  to  be 
a  member  of  the  Depublican 
Party.”  —  Philadelphia  (Pa.»^ 
Inquirer. 


“Neighbors  came  before  the 
board  again  and  demanded  that 
a  zoning  variance  for  the 
pigeon  be  burned  down.” — 
Philadelphia  (Pa.)  Evening 
Bulletin. 
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“Cotton  Woo<Ls”  is  in  every  sense  a  new  champion.  Created  by  Ray  Gotto,  .'sportsman,  writer  and  artist,  he 
will  make  his  ba.seball  debut  in  mid-season,  via  newspaper  comic  or  sports  pathos. 

“Cotton  Woods”  shares  with  Babe  Ruth,  Bobby  Jones,  Jack  Dempsey,  and  all  the  other  sports  immortals  (past 
and  present)  that  exciting  quality  of  true  greatness  that  will  thrill  spoils  fans  everywhere. 

Because  Ray  Gotto  has  had  a  close  association  with  sports,  he  makes  “Cotton  Woods”  a  colorful 
athlete,  whose  achievements  always  ring  true  .  .  .  they  are  believable.  Gotto  has  used  an  actual  record- 
book  background  for  the  strip,  which  series  to  point  up  the  incredible  nature  of  many  athletic  achieve¬ 
ments. 

The  sensational  showing  of  “Cotton  Woods”  in  the  minor  leagues  will  help  him  .secure  a  shortstop  berth  with 
the  Ducks,  a  floundering  major  league  club  that  is  desperately  trying  to  improve  its  standing  in  the  final  weeks  of 
the  season. 

•At  the  close  of  the  World  Series  “Cotton  Woods”  will  prove  his  rugged  ability  in  pro  football, 
then  leap  to  the  courts  as  a  lightening  passer  and  set  shot  artist  in  basketball. 

Here  is  an  authentic  year-round  sports  strip  packed  with  action  that  will  fire  the  imagination  of  newspaper 
readers  everywhere.  We  suggest  that  you  add  “Cotton  Woods”  to  your  daily  lineup.  The  launching  date  is  set  for 
July  18.  Wire  collect  NOW  for  .samples,  territories  and  ra.es. 
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"What !  No  Kitchen 
Telephone 

Of  all  things,  Mr.  Bridegroom !  Surely  you  don’t 
expeet  that  lovely  new  bride  to  get  along  without 
a  telephone  in  the  kitehen! 

Maybe  there  was  a  time  when  one  telephone 
seemed  enough,  just  as  one  radio  and  one  bathroom 
and  one  ear  seemed  enough. 

But  eveiy  body  is  used  to  more  eomfort  and  eon- 
venienee  these  days.  And  there’s  nothing  that  makes 
life  so  mueh  easier  as  telephones  around  the  home. 

In  the  living  room,  of  eourse.  In  the  kitehen, 
eonveniently  hung  on  the  wall.  In  the  bedroom, 
to  save  steps  and  for  added  peaee  of  mind  both 
day  and  night.  For  the  son  and  daughter  who’d  like 
telephones  of  their  own,  with  separate  listings. 

Would  you  like  to  know  more  about  eomplete 
telephone  serviee  and  how  surprisingly  little  it 
eosts?  Just  eall  the  business  offiee  of  your  loeal 
Bell  telephone  eompany. 

Bell  Telephone  System 

Complete  telephone  service  for  home  and  business 
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ACK  Miller  (left),  sports  editor  of  the  Salt  Lake  Deseret  News, 
and  Hack  Miller  (right),  associated  with  the  Seattle  Post-Intelligencer, 

met  by  chance  at  Desert  Inn,  Las 


Hack  Miller  &  Ditto 

ing  30  years  of  newspaper  work 


Vegas,  Nev.  The  “Hack”  you 
say!  ,  .  .  Bert  MacDonald,  city 
editor.  New  York  World-Telegram 
&  Sun,  recently  was  given  hig 
Stuyvesant  High  School  (NYC) 
diploma  36  years  late.  He  entered 
MIT  in  1919  a  month  before  his 
scheduled  graduation  from  high,.. 
Robert  E.  Stopher,  veteran  associate 
editor,  Akron  Beacon  Journal,  re¬ 
ceived  a  bachelor  of  arts  degree 
from  the  University  of  Akron  June 
13  after  part-time  college  study  dnr- 
,  .  William  K.  Kelsey,  Detroit  News 


columnist  and  staffer  since  1907,  and  James  B.  (Scotty)  Reston,  New  York 
Times  Washington  Correspondent,  received  honorary  degrees  from  Wayne 
University,  Detroit,  and  Oberlin  College  in  Ohio,  respectively. 


Epitaph  for  a  Young  Reporter 
(He  wrote  it  himself  just  before  the  End) 

The  speaker  concluded  his  talk  to  the  crowd 
— With  quotes  my  pad  was  checkered — 

Then  he  turned  toward  me  and  said  right  out  loud, 

“Of  course  this  is  all  off  the  record.” 

— Jack  Freeman 


— Louis  J.  Kramp,  Detroit  AP  bureau  chief,  wrote  Murray  Powers, 
managing  editor,  Akron  Beacon  Journal:  “I  read  in  Ray  Erwin’s  Clip¬ 
pings  in  Editor  &  Publisher  (June  11)  that  you  were  puzzled  by  the 
four  spellings  of  the  girl’s  first  name  in  the  Kalamazoo  rape  slaying  in 
the  four  accounts  you  got  from  various  services.  The  item  left  up  in 
the  air  which  one  was  correct.  1  hasten  to  add  that  AP’s  version  (Jeannie) 
was  correct.  AP  obtained  the  spelling  from  the  Kalamazoo  Gazette,” 


Perpetual  Motion 

Never  stopping,  never  tiring, 

Chickity-chickity  goes  the  wire: 

ANOTHER  STATE  DEPARTMENT  FIRING- 
MARKET  STEADY— RIVER  HIGHER— 

(Chickity)  DODGERS  TAKE  A  DOUBLE- 
LIMITED  (Chickity)  LEAVES  THE  TRACKS— 
’='GISLATURE  SOLVES  ONE  TROUBLE- 
LEVIES  (Chickity)  BREATHING  T.\X— 

PANTY  RAID  AT  (Chickity)  COLLEGE— 

“PANTY  .SWIPING  IS  A  CRIME” 

SAYS  DEAN.  WHO  SEEMED  DISTURBED  BY  KNOWLEDGE 
GIRLS  WERE  IN  THEM  AT  THE  TIME— 


You’re  just  a  gossipy  old  bat 
and  everything  you’re  told,  you  tell! 
What  do  you  have  to  say  to  that!? 
(Chickity-chickity)  GO  TO  HELL- 


GIRLS  WERE  IN  THEM  AT  THE  TIME- 


— Bill  Miller 


— Virginia  Pasley’s  new  book,  “21  Stayed,”  (Farrar,  Straus  &  Cudahy), 
an  extension  of  her  Newsday  (Long  Island)  stories  about  GIs  who  chose 
to  remain  in  Communist  China  after  the  Korean  War,  was  released  June 
22  .  .  .  “Happy  The  Bride  the  Press  Shines  On!”  is  title  of  a  36-page 
booklet  issued  by  Lucy  Rosser  (.S30  Fifth  Ave.),  explaining  how  to 
notify  newspapers  about  weddings,  engagements  and  parties  ...  A  Nedick’t 
orangery-eatery  features  front  pages  of  three  newspapers  under  glass  for 
quick  diners  and  headline  scanners  .  .  .  The  Working  Press  of  New 
Jersey,  newsmen’s  group,  is  considering  acceptance  of  newswomen  .  .  . 
Thomas  A.  Haggerty,  editor,  Winsted  (Conn.)  Evening  Citizen,  remarked 
at  a  meeting  of  the  United  Press  Newspapers’  Association  of  Connecticut, 
of  which  he  was  re-elected  chairman,  that  a  150,000  fire  elsewhere 
wouldn’t  be  big  news  locally  but  a  $10,000  blaze  in  Winsted  would  take 
on  different  proportions.  A  few  hours  later,  Winsted  suffered  a  $20,(XX) 
fire  .  .  .  Elizabeth  Hiatt  Gregory,  aviation’s  press  mother  and  former 
Broadway  publicist,  celebrated  her  83rd  birthday  in  Los  Angeles  June  12. 
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Nicest  birthday  greeting  we  ever  received  . . . 


We're  so  proud  of  this  citation  by  Postmaster  Gen¬ 
eral  Summcrfield  commending  TWA  on  its  thirty 
years  of  service  and  the  fact  that  we're  completely 
unsubsidized  in  our  domestic  and  overseas  opera¬ 


tions  that  we  decided  to  reproduce  it  in  full.  Next 
time  you  fly  TWA,  rest  assured  that  none  of  your 
tax  dollars  go  toward  TWA's  support. 


Fly  the  finest . . .  FL% 


TRANS  WORLD  AIRlIMtS 
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Jack  Raymond  finds  himself  in  the 
peculiar  position  of  being  almost  a  man 
without  a  country.  He  is  Balkan 
correspondent  of  The  New  York  Times, 
assigned  to  cover  Albania,  Bulgaria, 
Rumania  and  Yugoslavia.  But  Albania, 
Bulgaria  and  Rumania,  on  the  wrong  side 
of  the  Iron  Curtain,  won’t  let  him  in. 


So  Jack  concentrates  on  covering  Tito’s 
Yugoslavia.  This,  he  remarks,  “keeps 
me  busy  enough.’’  It  also  keeps  Times 
readers  informed  of  what  goes  on  in  the 
only  Communist-led  country  that  allows 
uncensored  coverage. 


Jack  Raymond  has  been  a  busy  reporter 
for  20  years.  He  started  even  before  he 
was  16,  covering  high  school  and  then 
college  and  other  amateur  sports,  graduating 
to  murder  trials  and  politics.  In  his 
spare  time  he  worked  his  way  through 
New  York’s  City  College. 


Most  of  his  time  since  joining  The  New  York 
Times  in  1940  Jack  Raymond  has  spent 
abroad.  Two  of  his  four  years  in  the  Army 
-he  got  in  right  after  Pearl  Harbor  — 
were  spent  with  Stars  and  Stripes.  As  a 
combat  correspondent  he  reported  one  of 
the  first  link-ups  with  the  Russians. 


For  six  years  before  his  assignment  to 
Belgrade  Jack  Raymond  covered  Germany, 
reporting  day  by  day  its  economic 
renaissance.  From  Belgrade  he  reports 
the  day  by  day  effort  of  Tito  to  make 
communism  work.  And,  being  just  this  side  of 
the  Iron  Curtain,  he  keeps  a  watchful 
eye  cocked  and  a  sensitive  ear  tuned  to  such 
news  as  seeps  through. 


There  are  hundreds  of  busy  and  alert 
reporters,  editors  and  correspondents  like 
Jack  Raymond  on  The  New  York  Times  .staff 
all  over  the  world.  They  work  as  a  team, 
pooling  their  talents  and  their  knowledge 
each  day  to  produce  a  newspaper  that  is 
vigorous  and  alive,  intere.sting  and  informing, 
diffei-ent  from  any  other.  They  put  more 
into  The  Times.  Readers  get  more  out  of 
The  Times.  So  do  advertisers. 


Sllje  Hork  Simcjs 


■ALL  THE  NEWS  THAT'S  FIT  TO  PPINT" 
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Meyers  Give  $500,000 
Stock  to  711  Employes 

In  Appreciation  for  Success  | 

Of  Washington  Post  Venture  | 

Washington  i 

Eugene  Meyer,  Chairman  of  the  Board  of  the  Washington  | 

Post  Company,  and  his  wife,  Agnes  E.  Meyer,  have  turned  over  B 
almost  a  half-million  dollars  worth  of  stock  in  the  company  to  B 
711  employes  and  circulation  contractors.  ■ 

They  were  anniversary  gifts,  and  came  on  top  of  a  profit-  B 
sharing  plan  announced  in  1953.  1 

The  711  to  whom  Mr.  and  7^  I  I  *  O  *  ^ 

rublic  Service 


Mrs.  Meyer  made  gifts  of  stock 
are  employes  and  circulation 
contractors  of  the  Washintgon 
Post  and  Times  Herald,  and  em¬ 
ployes  of  the  company’s  broad¬ 
casting  stations — WTOP  radio 
and  television  in  this  city,  and 
WMBR  radio  and  television  in 
Jacksonville,  Fla. 

$60  Book  Value 

The  new  stockholders  are 
those  with  five  years  of  con¬ 
tinuous  service  or  more.  They 
received  amounts  ranging  from 
four  to  20  shares,  apportioned 
on  a  basis  of  length  of  service 
and  responsibilities  with  the 
company.  Each  share  has  a 
current  book  value  of  approxi¬ 
mately  $60. 

The  employes  who  were  to 
benefit  were  invited  to  an  an¬ 
niversary  dinner  Sunday,  June 
19,  at  the  Statler  Hotel.  In¬ 
stead  of  the  business  “pep 
talk’’  which  could  reasonably 
be  expected  on  such  an  occa¬ 
sion,  they  heard  Mr.  Meyer 
say: 

“For  some  time,  Mrs.  Meyer 
and  I  have  been  thinking  about 
the  fine  people  in  this  organi¬ 
zation.  We  have  a  lively  mem¬ 
ory  of  the  valued  service  of 
those  of  you  who  over  the 
years  have  helped  bring  about 
this  institution’s  success.  We 
have  wanted  to  find  .some  ap¬ 
propriate  way  of  marking  our 
appreciation. 

“Some  people  remember 
their  old  associates  in  their 
wills.  But  Mrs.  Meyer  and  I 
have  both  thought  that  a 
rather  melancholy  approach  to 
things.  So  we  have  worked  out 
a  plan  to  recognize  you  today.’’ 

(Continued  on  page  8) 


Responsibility 

Text  of  remaiks  by  Eugene 
Meyer  at  meeting  of  employes 
when  stock  gift  was  announced: 

Ladies  and  gentlemen  of  the 
Washington  Post  and  Times 
Herald,  of  WTOP  and  of 
WMBR  in  Jacksonville. 

Twenty-two  years  ago  this 
month,  after  a  fairly  bu.sy  life 
in  private  business  and  in  gov¬ 
ernment,  I  bought  The  Wash¬ 
ington  Post  and  set  out  to  be¬ 
come  a  newspaperman. 

It  turned  out  that  I  had 
chosen  a  rather  stormy  course. 
In  those  22  years  the  world  had 
quite  a  few  problems — its  worst 
depression;  its  worst  war;  and 
its  first  decade  of  the  atomic 
age. 

Well,  the  paper  had  a  few 
problems,  too.  And  those  of  you 
I.ere  today  who  were  here  in 
1933  and  before  know  how  con- 
.siderable  they  were. 

World  of  Promise 

The  world,  with  all  its  prob¬ 
lems,  today  also  has  great 
promise.  If  the  dominant  prob¬ 
lem  of  preventing  war  can  be 
an.swered,  then  the  world  has 
before  it  a  future  of  promise, 
of  hope,  of  a  better  life  for 
more  of  mankind  than  ever 
before. 

.4nd  the  same  is  true  of  this 
newspaper  and  these  television 
and  radio  stations.  'This  organi¬ 
zation  of  ours  has  surmounted 
great  problems.  In  doing  so  it 
has  slowly  but  certainly  shaped 
itself  into  a  great  institution. 
And  so  long  as  all  of  you  in  it 
are  stoutly  loyal  to  it.';  princi 


Mr.  and  Mrs.  Eugene  Meyer 


pies,  this  institution  should 
fiourish  in  the  years  ahead. 

2  Key  Principles 

I  think  that  two  key  princi¬ 
ples  of  the  institution  can  be 
stated  rather  simply: 

First:  We  must  constantly 
keep  in  mind  that  we  are  a  pub¬ 
lic  service  institution.  We  have 
a  duty  of  serving  the  people 
which  is  as  serious  and  as  re¬ 
sponsible  as  that  of  any  public 
office. 

Second:  In  order  to  best  meet 
this  public  responsibility,  we 
must  continue  to  develop  a 
group  of  talented  and  honorable 
ladies  and  gentlemen.  The  lim¬ 
its  of  our  public  service  will  be 
.set  only  by  the  limits  of  our 
ability  and  enthusiasm.  So  in 
our  organization  we  must  al¬ 
ways  develop  a  sen.se  of  human 
dignity  and  self-respect  among 
ourselves.  This  is  our  day-by¬ 
day  duty  within  our  company. 

His  80th  Year 

I  hope  you  will  pardon  me  if 
1  appear  a  bit  nostalgic  today. 
For  this  is  not  only  the  twenty- 
second  anniversary  of  my  asso¬ 
ciation  with  The  Post;  this  is 
also  my  eightieth  year,  and  I 
shall  be  observing  my  eightieth 
birthday  this  fall. 

I  don’t  suppose  many  of  you 
have  ever  been  eighty,  and  I 
confess  this  is  the  closest  I’ve 


yet  been  to  it.  It’s  quite  an  ex¬ 
perience.  Really  quite  a  pleasant 
one — to  look  back  over  eight 
decades — back  over  more  than 
half  of  one  century  and  a  quar¬ 
ter  of  another. 

And  looking  back  has  its  com¬ 
pensations.  For  with  the  pas¬ 
sage  of  time  the  crises  and  dif¬ 
ficulties  tend  to  dim  and  fade. 
What  stands  out  much  more 
than  the  troubles  men  have 
made  are  the  decencies,  the 
warmths,  the  friendships,  and 
the  desires  for  goodness  of  men. 

This  is  especially  true  at  this 
gathering  today.  For  I  am  talk¬ 
ing  to  friends  with  whom  I  have 
shared  defeats  as  well  as  suc¬ 
cesses;  and  I  am  a  happier  man 
for  your  friendship  and  com¬ 
radeship. 

‘We’ 

Now  in  reminiscing  I  really 
wanted  to  say  “we”  instead  of 
“I.”  Because  Mrs.  Meyer  has 
lived  through  all  of  these  won¬ 
derful  Washington  Post  years, 
enjoying  with  me  the  associa¬ 
tion  with  all  of  you. 

But  I  had  to  be  extremely 
careful  not  to  mention  Mrs. 
Meyer  for  at  least  three  para¬ 
graphs  after  I  mentioned  the 
age  eighty.  I  don’t  want  to  in¬ 
volve  her  in  that  sort  of  “guilt 
by  association.”  And  I  want  it 
(Continued  on  page  8) 
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Meyers’  Gift 

(Continued  from  page  7) 


Under  the  terms  of  the  gift 
each  employe’s  stock  will  be 
held  by  the  American  Security 
and  Trust  Company,  acting  as 
a  depository.  The  employes 
will  hold  all  rights  to  their 
stock,  including  the  rights  to 
dividends,  while  the  Washing¬ 
ton  Post  Company  will  have 
an  option  to  purchase  the 
shares  at  any  time  within  20 
years  at  a  price  to  be  deter¬ 
mined  annually,  according  to 
the  book  value  and  profits  of 
the  company.  This  provision 
makes  it  possible  for  stock 
ownership  to  be  kept  among 
those  actively  associated  with 
the  Washington  Post  Com¬ 
pany. 

Jacksonville  employes  heard 
the  announcement  over  a  spe¬ 
cial  radio  broadcast  to  their 
anniversary  dinner  at  the 
Roosevelt  Hotel. 

Mr.  Meyer  first  mentioned 
the  gift  plan  in  conversation 
with  Philip  L.  Graham,  pub¬ 
lisher,  last  February.  Before 
leaving  for  Nassau  he  asked 
that  legal,  accounting,  and 
other  aspects  be  examined  in 
his  absence.  Mr.  Graham,  who 
is  a  lawyer,  prepared  the  re¬ 
port  on  which  the  distribution 
was  based. 

Each  employe-beneficiary  re¬ 
ceived  at  his  home  Sunday  a 
special-delivery  letter  includ¬ 
ing  an  explanation  of  the  gift 
and  bis  certificate  of  stock 
ownership.  The  missives  ar¬ 
rived  a  few  hours  after  the 
hotel  announcement. 

Participation  is  based  on  a 
method  which  takes  into  con¬ 
sideration  both  the  number  of 
years  of  service  and  the  re¬ 
sponsibilities  (indicated 
largely  by  salary)  entrusted 
to  the  employe;  it  does  not  fol- 
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low  the  pattern  of  shares 
matching  years  of  service. 

Plan  for  Stock  Sale 
Mr.  Graham  discussed  those 
and  other  details  at  the  Sun¬ 
day  meeting.  He  told  the  em¬ 
ployes  the  average  participa¬ 
tion  would  be  “better  than  10 
shares.”  The  publisher  said 
the  company  hopes  to  work  out 
a  system  which  will  help  em¬ 
ployes  dispose  of  their  stock 
if  they  leave  the  company  em¬ 
ploy  or  for  other  reasons  wish 
to  cash  in,  always  with  the 
right  of  the  Post  to  buy  back 
at  the  book  value. 

A  stock  ownership  plan  was 
made  available  to  top  execu¬ 
tives  of  the  publishing  and 
broadcasting  operations 
in  1952.  In  1953  a  profit-shar¬ 
ing  plan  was  inaugurated  with 
10%  of  the  earnings,  before 
taxes,  of  the  newspaper  and 
the  Jacksonville  station  set 
aside  for  employes. 

With  the  latest  gift,  Mr.  and 
Mrs.  Meyer  have  divested 
themselves  of  most  of  their 
stock  holdings  in  the  company. 
Bulk  of  their  stock  has  been 
transferred  to  the  Meyer 
Foundation,  income  of  which 
goes  to  scientific,  educational 
and  charitable  causes.  This 
Foundation  was  created  in 
1950  and  its  founders  hold  no 
office  in  its  organization. 

Wage  Earner  to  Capitalist 
Reaction  of  the  employes  to 
their  windfall  was  typically 
expressed  by  Edward  T.  Folli- 
ard,  Pulitzer  prize-winning  Post 
veteran : 

“It’s  an  unusual  feeling  to 
come  downtown  a  wage  earner 
and  go  home  a  capitalist.  I 
used  to  get  my  haircuts  on 
Mr.  Meyer’s  time  But  now  it’s 
on  my  time.  I’ll  have  to  get 
them  on  my  days  off.” 

Mr.  Meyer  already  had 
carved  out  eminently  success¬ 
ful  careers  in  finance  and  high 
government  offices  when,  with 
no  previous  newspaper  experi¬ 
ence,  he  purchased  the  Post  at 
auction  22  years  ago.  It  had 
50,00(>  cLculation.  Today  the 
Washington  Post  and  Times- 
Herald  has  circulation  of  380,- 
OOO  daily  and  410,000  Sunday. 

The  Post  is  a  storied  institu¬ 
tion  in  journalism.  It  began 
Dec.  6,  1877  and  in  the  half 
century  that  followed 
it  reached  both  the  height  of 
success  and  the  bottom  of  eco¬ 
nomic  despair.  When  it  went 
on  the  block,  Mrs.  Evelyn 
Walsh  McLean  made  a  valiant 
effort  to  save  the  paper  for  her 
sons  and  continue  McLean 
operation.  Financial  hurdles 
involving  ready  cash  prevented. 
The  successful  bid  was  made 


on  behalf  of  Mr.  Meyer,  Cali¬ 
fornia-born  banker,  already 
well  known  to  Wa.shington  for 
wartime  services  under  ap¬ 
pointments  made  by  President 
Woodrow  Wilson.  He  was  to 
serve  under  six  succeeding 
Presidents. 

Mrs.  Meyer  had  written  for 
the  New  York  Sun  before  their 
marriage  in  1910.  She  became 
a  regular  contributor  and  re¬ 
mains  so;  her  articles  deal 
largely  with  health  problems, 
education,  and  other  sociologi¬ 
cal  matters  and  have  been 
widely  quoted. 

Public  Servant 

When  Mr.  Meyer  reached  his 
70th  birthday  in  1945,  Presi¬ 
dent  Truman  extended  his  con¬ 
gratulations,  with  a  tag-line: 
a  request  that  the  publisher 
become  first  president  of  the 
World  Bank.  He  complied.  At 
that  time  Philip  L.  Graham 
moved  up  from  associate  pub¬ 
lisher  to  publisher.  In  1947, 
Mr.  Meyer  completed  his 
agreed  term  of  service  as  head 
of  the  World  Bank  and  re¬ 
turned  to  the  Post  as  board 
chairman  with  the  announce¬ 
ment  that  all  voting  stock  of 
the  company  had  been  trans¬ 
ferred  to  Mr.  and  Mrs.  Gra¬ 
ham,  the  latter  their  daughter. 
Non-voting  stock  continued  to 
be  held  by  Mr.  and  Mrs.  .Meyer. 

Something  new  to  journalism 
came  into  existence  at  that 
point.  It  was  announced  that 
a  committee  of  five  distin¬ 
guished  citizens  had  been 
named  to  pass  on  any  future 
changes  of  control  in  the  news¬ 
paper. 

Progress  of  the  paper  under 
Meyer  ownership  had  been 
rapid  and  consistent.  Within  a 
decade,  circulation  had  trebled 
and  linage  kept  pace  with  the 
forward  movement.  The  plant 
near  the  junction  of  Pennsyl¬ 
vania  Avenue  and  E  Street 
was  doubled  in  size.  The  ex¬ 
panded  capacity  still  proved  in¬ 
adequate  and  in  1950,  the  paper 
moved  into  a  $6,000,000  building 
on  L  Street,  facing  the  Statler 
Hotel. 

In  1949,  the  company  ac¬ 
quired  55%  of  WTOP,  and  in 
1954  completed  ownership  by 
purchasing  the  remaining 
stock  from  CBS.  WMBR  in 
Jacksonville  was  bought  in 

1953. 

In  the  most  momentous  step 
in  Washington  journalism,  the 
Post  acquired  the  Washington 
Times-Herald  from  the  Chi¬ 
cago  Tribune  Co.,  March  17, 

1954.  Employes  of  the  ac¬ 
quired  paper  share  the  Meyer 
gift  under  the  same  terms  as 
those  who  had  long  been  with 
the  Post. 


THE  HONEYMOONERS  —  Mr. 
and  Mrs.  Roy  A.  Roberts  receive 
the  usual  Honolulu  Star-Bulletin 
picture  treatment  at  Waikiki.  The 
president-editor  of  the  Kansas 
City  Star  and  the  former  Mrs. 
Charles  G.  Ross  are  spendin9 
several  weeks  in  the  Mid-Pacific 
Territory. 


Public  Service 

(Continued  from  page  7) 


clearly  understood  that  I  was 
fortunate  enough  to  marry  a 
lady  with  only  a  small  fraction 
of  my  age. 

For  some  time  Mrs.  Meyer 
and  I  have  been  thinking  about 
the  fine  people  in  this  organiza¬ 
tion.  W’e  have  a  lively  memory 
of  the  valued  service  of  those 
of  you  who  over  the  years  have 
helped  bring  about  this  institu¬ 
tion’s  success.  We  have  wanted 
to  find  some  appropriate  way  of 
marking  our  appreciation. 

Melancholy  .Approach 

Some  people  in  similar  situa¬ 
tions  remen.ber  their  old  asso¬ 
ciates  in  their  wills.  But  Mrs. 
Meyer  and  I  both  thought  that 
a  rather  melancholy  approach  to 
things.  Besides,  neither  of  us 
has  any  plan  to  relieve  you  of 
our  companionship  for  some 
time. 

But  we  have  worked  out  a 
plan  to  recognize  you  today. 

Briefly,  it  is  this:  Mrs.  Meyer 
and  I  are  today  giving  each  one 
of  you  shares  of  stock  in  the 
Washington  Post  Company. 

We  do  this  with  warmest 
thanks  for  your  help — past  and 
future — to  this  institution. 

We  do  this  with  the  hope  that 
your  ownership  of  shares  in  the 
company  will  help  advance  your 
individual  interests  and  those  of 
the  institution  as  a  whole. 


8 


EDITOR  8C  PUBLISHER  for  June  25,  1955 


Newspaper-Led  ‘Audited’  Ad 
Program  Boosts  Milk  Sales 


Controls  Spurned 
Of  $100,000  ‘Self 

By  Robert  B.  McIntyre 

An  “audited”  advertising  ap¬ 
proach  —  spearheaded  by  a  con¬ 
sistent  schedule  of  1,000-line 
newspaper  insertions — this  week 
was  reported  as  having  nipped 
a  decline  in  per  capita  milk 

CASE  STUDY 

consumption  and  having  won  a 
5.4%  increase  in  the  Greater 
Washington,  D.  C.,  area  for  the 
Maryland  and  Virginia  Milk 
Producers  Association. 

Details  of  the  “self  help”  pro¬ 
gram  were  revealed  by  M.  Bel¬ 
mont  Ver  Standig,  president  of 
M.  Belmont  Ver  Standig,  Inc., 
ad  agency,  who  prefaced  his  re¬ 
marks  by  noting  that  newspaper 
adverti.sing  “is  absolutely  essen¬ 
tial  to  any  campaign  and  should 
be  the  backbone.” 

The  Problem 

The  problem  at  the  time  nis 
agency  got  the  account  about  a 
year  ago  was  this:  All  through 
1953  and  the  early  part  of  19.')4 
per  capita  consumption  of  milk 
in  the  Washington  area  declined 
faster  than  the  Roman  Empire. 
While  the  1,950  dairy  farmers 
supplying  the  market  were 
producing  12.5%  more  milk, 
sales  had  increased  only  1.3%. 

“Production  control,  an 
anathema  to  all  dairy  farmers, 
seemed  for  a  time  to  be  the  only 
solution  to  the  unfavorable  ratio 
between  production  and  con¬ 
sumption.”  Mr.  Ver  Standig 
said.  “But  this  unfavorable  ratio 
was  not  a  local  or  regional 
phenomenon.  In  fact,  the  nation 
in  1953  had  registered  the  low¬ 
est  per  capita  consumption  of 
dairy  products  in  history. 

“While  production  control  is 
often  resorted  to  by  cooperative 
producers  as  a  means  of  main¬ 
taining  a  real  relationship  be¬ 
tween  supply  and  demand,  it 
was  felt  by  the  majority  of  the 
members  of  the  Maryland  and 
Virginia  Milk  Producers  Asso¬ 
ciation  that  a  less  defeatist  ap¬ 
proach  must  be  found.” 

‘Self  Help’  Program 

In  the  face  of  a  national  and 
regional  drop  in  milk  consump¬ 
tion,  the  association  voted  in 
January,  1954,  to  embark  on  a 
program  of  “self  help”  through 


in  Favor 
Help’  Push 


advertising,  market  research, 
merchandising  and  public  rela¬ 
tions — in  lieu  of  production  con¬ 
trol. 

The  decision,  Mr.  Ver  Standig 
told  E&P,  “required  something 
in  the  nature  of  an  agonizing 
re-appraisal  of  the  dairy  farm¬ 
er’s  historic  attitude  that  this 
task  of  using  advertising  and 
promotion  to  encourage  public 
milk  consumption  is  not  his  con¬ 
cern.  The  decision”  he  added, 
“also  proved  to  be  one  of  the 
more  challenging  assignments 
this  agency  has  received.” 

The  mounting  of  an  adverti.s¬ 
ing  and  public  relations  cam¬ 
paign  for  milk  strong  enough 
to  compete  successfully  for  the 
consumer’s  dollar  called  for 
certain  basic  market  research. 
The  agency  accordingly  recom¬ 
mended  the  undertaking  of  a 
pre-campaign  study  as  the  first 
in  a  series  of  quarterly  “audits” 
and  to  provide  the  “control”  for 
subsequent  ones. 

“Throughout  the  campaign,” 


Mr.  Ver  Standig  said,  “this  ini¬ 
tial  study  was  used  regularly  to 
tabulate  the  effectiveness  of  va¬ 
rious  themes  and  media.” 

Three  Levels 

Quarterly  “audits”  or  surveys 
were  .scheduled  to  provide  infor¬ 
mation  on  changes  in  the  pub¬ 
lic’s  action  and  reaction  with 
respect  to  milk.  Three  different 
levels  of  facts  were  probed  in 
the  pre-campaign  audit:  1)  the 
cold,  hard  statistics  relative  to 
consumption;  2)  the  reasons  be¬ 
hind  the  statistics;  and  3)  the 
factors  which  influence  the  sta¬ 
tistics  and  reasons  behind  them. 

By  integrating  the  facts  de¬ 
rived  from  these  levels,  all  fac¬ 
ets  of  the  milk  business  with  re¬ 
lation  to  the  Washington  pub¬ 
lic  were  then  analyzed,  both 
statistically  and  psychologic¬ 
ally. 

“Such  ‘audited’  advertising 
not  only  revealed  problems  and 
indicated  how,  when,  and  where 
to  overcome  them,  but  also 
showed  accomplishments  and 
constituted  definite  proof  of 
the  efficiency  of  the  program,” 
the  agency  president  explained. 

Consumer  Panel 

To  obtain  these  findings  a 
500-family  consumer  panel  was 
established,  composed  of  a  nu- 


ADS  PRODUCE  FOR  MILK  PRODUCERS — Studying  the  report  which 
showed  e  5.4%  gain  in  home  consumption  of  fresh  milk  as  the  result 
of  an  intensive  year-long  campaign  are  (left  to  right):  M.  Belmont 
Ver  Standig,  president  of  M.  Belmont  Ver  Standig  Advertising,  Inc.; 
William  B.  Hooper,  assistant  secretary-manager,  Maryland  and  Virginia 
Milk  Producers  Association;  James  Click,  economist  for  the  M&VMPA; 
and  Mary  Kersey  Harvey,  vicepresident  and  publicity  director  of  the 
agency. 
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Long  Copy  Told  All. 


cleus  of  households  represent¬ 
ing  in  proportion  each  segment 
of  the  Washington  area  commu¬ 
nity.  From  it  came  figures 
which  were  projected  as  repre¬ 
senting  the  thinking,  buying  and 
consumption  habits  of  405,111 
Washington  -  area  households. 
“The  use  of  ‘random’  samples 
was  ruled  out  as  being  open  to 
too  wide  a  margin  of  error,” 
Mr.  Ver  Standig  said. 

The  first  study  or  “audit”  was 
undertaken  during  March,  1954. 
Among  questions  included  in  it 
were  those  pertinent  to  the  rel¬ 
ative  impact  of  various  media; 
milk  buying  patterns;  types  of 
milk  consumers;  how  milk  con¬ 
sumption  is  proportioned  in 
household  use;  brand  preferen¬ 
ces;  reasons  for  drinking  milk; 
soft  drink  consumption;  home 
delivery  and  efforts  of  route 
men  to  “sell”  more  milk,  etc. 

Attitudes  toward  milk,  such 
as  the  public’s  knowledge  of  its 
uses,  value  and  action  on  bodies, 
were  also  studied. 

Audit  Gives  Guidance 

In  April  of  last  year  the  ta¬ 
bulated  answers  to  these  ques¬ 
tions  gave  clues  needed  to  shape 
copy  themes  and  select  target 
areas.  For  example,  it  was 
shown  that  the  Negro  market 
promised  the  greatest  potential 
for  increased  consumption;  that 
there  was  room  for  improve¬ 
ment  in  the  per  household  con¬ 
sumption  picture — the  panel’s 
typical  family  of  3.2  persons 
was  using  only  9.4  quarts  per 
week.  (From  a  nutrition  stand¬ 
point  that  family  should  have 
been  consuming  20  quarts.) 

“The  ‘attitude’  portion  of  the 
study,”  Mr.  Ver  Standig  con¬ 
tinued,  “showed  that  while 
Washingtonians  in  general  knew 
that  milk  was  good  for  them, 
many  were  ignorant  on  these 
points:  only  29%  knew  that 
milk  affects  the  mental  alert¬ 
ness  of  children;  24%  erroneous- 

{Continued  on  page  16) 
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CriminaFs  Right  of  Privacy 
New  Issue  in  Picture  Ban 

Principle  Declared  by  Court 
In  Westmoreland  Test  Case 

Pennsylvania’s  Supreme  Court  will  be  asked  to  pass  upon 
a  lower  court’s  ruling  that  a  convicted  murderer  is  entitled  to 
protection  from  invasion  of  his  right  of  privacy  by  news  photog¬ 


raphers. 

The  issue  has  been  injected 
into  the  “test  case  brought  by 
a  group  of  Pennsylvania 
newspapermen  as  the  after- 
math  of  a  photography  ban 
imposed  by  Westmoreland 
County  judges. 

Dismissing  motions  in  arrest 
of  judgment  for  contempt,  all 
three  Westmoreland  judges  con¬ 
curred  in  an  opinion  that  per- 
.sons  who  are  present  in  court 
by  virtue  of  judicial  process,  and 
not  of  their  own  volition,  are 
entitled  to  a  “shield  of  protec¬ 
tion”  against  cameramen  in  the 
courthouse. 

Judicial  Precedent 

Defense  counsel  are  drafting 
an  appeal,  to  be  argued  in  the 
Fall,  that  levels  a  direct  attack 
upon  this  judicial  precedent. 
The  judges  themselves  conceded 
that  the  Supreme  Court  of 
Pennsylvania  has  not  stated 
categorically  that  the  right  of 
privacy  exists  in  Pennsylvania. 
However,  they  asserted  that 
since  1936  no  court  in  any  state 
has  denied  the  right. 

The  defendants  in  this  chal¬ 
lenge  of  the  judges’  right  to  for¬ 
bid  photographs  outside  the 
court  room  stand  convicted  of 
criminal  contempt  and  face 
sentences  of  fines  and  imprison¬ 
ment.  The  group  includes: 

David  W.  Mack,  publisher, 
(x)'eeniibnrg  Tribxine  and  Re¬ 
view ;  Robert  Purdy,  freelance 
photographer;  William  Block, 
publisher,  Pittsburgh  Post-Ga¬ 
zette;  Andrew  Bernhai’d,  editor; 
Vince  Johnson,  reporter;  James 
G.  Klingensmith  and  Don  Bin- 
dyke,  photographers,  all  of  the 
Post-Gazette. 

Planned  as  Teat 

During  the  trial  of  John  Wes¬ 
ley  Wable,  “the  phantom  Turn¬ 
pike  killer,”  the  Westmoreland 
judges  invoked  a  rule  based 
upon  Canon  35  of  the  Bar  As- 
.sociation’s  Code  of  Ethics  to 
prohibit  news  photography  any¬ 
where  in  the  court  house.  When 
Wable  was  called  before  the 
court  for  sentencing,  the  Greens- 
burg  and  Pittsburgh  newsmen 
arranged  for  a  formal  challenge 
of  the  rule  in  so  far  as  it 


affected  the  taking  of  pictures 
in  the  corridors  outside  the 
courtroom. 

Upon  learning  of  the  execu¬ 
tion  of  the  plan  to  violate  the 
court  rule,  the  trial  judge,  Ed¬ 
ward  O.  Bauer,  conferred  with 
his  colleagues  and  on  Jan.  4 
the  full  court  held  the  defend¬ 
ants  in  contempt. 

President  Judge  Richard  D. 
Laird  wrote  the  opinion  dis¬ 
posing  of  the  appeal  motion. 
Basically,  the  judges  held  that 
the  “Court”  extends  to  all 
parts  of  the  court  house  in 
which  an  officer  of  the  Court 
may  be  performing  a  function 
of  the  court. 

“To  hold  that  this  Court  may 
punish  by  imprisonment  a  con¬ 
tempt  committed  on  one  side 
of  the  swinging  door  at  the 
entrance  to  the  court  room, 
and  that  the  same  contempt 
committed  on  the  other  side  of 
the  swinging  door  is  punishable 
only  by  a  fine,  would  be  an 
absurdity  which  the  legisla¬ 
ture  did  not  intend,”  the 
opinion  stated. 

Infringement  Denied 

The  judges  review'ed  the 
basis  of  their  ruling  to  pre¬ 
serve  the  dignity  of  the  court 
and  orderly  administration  of 
justice  and  denied  that  the 
rule  infringes  upon  the  “free¬ 
dom  of  the  press”  under  the 
14th  Amendment. 

The  judges  asked:  “Is  the 
Westmoreland  County  rule  un¬ 
reasonable  only  because  of  its 
effect  on  newspaper  photog¬ 
raphers  ?” 

They  answered:  “The  rights 
of  newspapers  and  their  em¬ 
ployes  rises  no  higher  than 
those  of  ordinary  citizens.  If 
news  photographers  were  per¬ 
mitted  to  take  photographs  in 
the  corridors  of  the  court  house 
adjacent  to  the  court  room,  or 
photographs  of  parties  to  civil 
and  criminal  proceedings,  ama¬ 
teur  photographers  would  have 
the  same  rights.  It  is  conceiv¬ 
able  that  in  certain  instances 
bedlam  might  be  created  in  the 
court  house  during  the  trial  of 
cases  which  had  received  wide 
publicity.” 


Some  judges,  the  Westmore¬ 
land  jurists  said,  have  no  ob¬ 
jection  to  court  room  publicity 
so  long  as  picture-taking  does 
not  create  a  disturbance,  but 
they  chose  to  employ  their 
power  to  impose  restraints 
“conducive  to  dignity  and  de¬ 
corum.” 

“Court  rooms  and  court 
houses,”  they  said,  “are  not 
places  of  entertainment,  and 
trials  are  not  conducted  for  the 
purpose  of  satisfying  the  sa¬ 
distic  instincts  of  those  mem¬ 
bers  of  the  public  who  seek 
sensationalism,  or  those  news¬ 
papers  which  seek  to  pro¬ 
vide  it.” 

Possible  Disorder 

The  rea.sonableness  of  the 
rule,  they  insisted,  could  be 
easily  demonstrated  by  the 
fact  that  the  secretive  picture¬ 
taking  operation  in  this  test 
case  might  have  set  off  a  riot 
and  led  to  disorder  enabling 
the  prisoner  to  escape. 

“It  was  necessary  for  the 
Sheriff  to  step  quickly  before 
Klingensmith  to  prevent  him 
from  taking  a  picture,”  the 
court  said.  “Neither  the  prison¬ 
ers  nor  the  deputies  should  be 
compelled  to  run  the  gauntlet 
of  a  battery  of  cameras,  and 
our  rule  is  intended  to  prevent 
such  an  incident  as  occurred.” 

The  taking  of  photographs, 
the  opinion  continued,  is  not 
an  absolute  constitutional  right, 
but  is  a  privilege  which  is  sub¬ 
ject  to  regulation,  especially 
by  the  courts  “to  assure  the 
expeditious  administration  of 
justice  without  disturbance  of 
any  kind.” 

In  the  judges’  view,  repor- 
torial  coverage  was  adequate 
to  inform  the  public.  In  reply 
to  the  defense  argument  that 
adequate  coverage  cannot  be 
realized  without  pictures  as 
close  as  possible  to  the  time 
and  place  of  the  trial  and 
sentencing  the  court  said: 

“We  perceive  this  to  be  a 
matter  of  mere  convenience  to 
the  news  photographers  which 
in  the  opinion  of  their  super¬ 
iors  will  enable  them  to  pro¬ 
cure  more  newsworthy  pictures 
and  to  sell  more  newspapers. 

“Clearly  the  members  of  the 
public  have  a  right  to  be  in¬ 
formed  that  their  courts  are 
enforcing  the  laws.  This  in¬ 
formation  can  be  secured  by 
reporters  and  published  with- 


Netvs  Pictures  In 
Festival  Display 

The  work  of  the  nation’s 
news  paper  photographers 
will  join  the  roster  of  famed 
tourist  attractions  in  Rocke¬ 
feller  Center,  July  1-15. 

As  a  feature  of  the  New 
York  Summer  Festival,  a 
photo  display  in  the  Prome¬ 
nade  off  Fifth  Avenue  will 
contt\in  about  200  pictures  se¬ 
lected  from  among  the  en¬ 
tries  in  the  Editor  &  Pub¬ 
lisher  News  Photo  Contest 
this  year. 

out  restraint.  It  cannot,  how¬ 
ever  be  photographed.  A  pic¬ 
ture  showing  the  physical 
characteristics  of  a  prisoner, 
the  trial  judge,  the  attorneys, 
the  officers  of  the  court  or  the 
court  room  cannot  portray  the 
knowledge  that  a  defendant  in 
a  criminal  proceeding  has 
been  dealt  with  impartially.” 

The  court  next  disposed  of 
the  defense  argument  that  the 
convicted  man  and  the  sheriff’s 
deputies,  being  newsworthy, 
had  no  right  of  privacy.  In¬ 
dividuals  sometimes  waive  that 
right,  the  court  said,  by  becom¬ 
ing  part  of  a  crowd  or  by 
entry  into  public  life. 

“This  court  recognizes,  how¬ 
ever,  the  existence  of  a  right 
of  privacy  as  a  right  which  is 
personal  to  each  individual, 
and  which  cannot  be  waived  by 
the  court,”  the  judges  con¬ 
cluded.  ‘“rhis  court,  therefore, 
extends  the  shield  of  protec¬ 
tion  to  those  who  are  called 
upon  to  appear  in  court  by  vir¬ 
tue  of  judicial  process.” 

In  a  closing  section  of  their 
opinion  the  judges  criticized 
the  press  for  trying  cases  be¬ 
fore  they  reach  the  court  room 
and  for  indicating  that  the 
court  has  been  unfair  in  adopt¬ 
ing  the  no-photograph  rule. 
The  justification  for  the  rule 
and  the  arguments  in  support 
of  its  validity  have  not  been 
advanced  to  the  general  public, 
the  court  said. 

“Such  perverted  use  of  the 
power  of  the  press,”  the  judges 
stated,  “might  well  tend  to 
bring  the  courts  into  disrepute 
among  those  who  accept  with¬ 
out  question  what  they  read 
in  the  newspapers.” 

• 

Coniic8  Go  Tabloid 

Edmonton,  Alta. 
The  Edmonton  Journal  will 
increase  its  Saturday  colored 
comic  section  from  four  stand¬ 
ard  to  16  tabloid  pages  begin¬ 
ning  Aug.  13. 
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Congress  Probing  Complaints 
01  Government  News  Secrecy 


3 -Man  Group  Studies  Denial 
Of  Pertinent  Information 

By  James  J.  Butler 

WASHINGTON 

Protests  against  the  news  brownout  in  official  Washington 
have  resulted  in  a  congressional  investigation. 

Rep.  William  L.  Dawson,  chairman  of  the  Government  Op¬ 
erations  Committee,  has  designated  Rep.  John  E.  Moss.  Cali¬ 
fornia  Democrat,  as  chairman.  Serving  with  him  will  be  Rep. 
Clare  E.  Hoffman,  Michigan  Republican,  and  Rep.  Dante  B. 
Fascell,  New  York  Democrat. 


When  President  Eisenhower 
complained  to  Defense  Secre- 


Top  Level  Secret 
In  Society  Chat 

Washington 
Society  columnist  Marie  Mc¬ 
Nair  {Post  and  Thnes  Herald) 
scooped  the  town  on  Army  Sec¬ 
retary  Robert  Stevens’  resigna¬ 
tion,  with  a  chatty  closing  item 


tary  Charles  E.  Wilson  that  too  jn  her  column  for  Wednesday: 


Chairman  Moss  is  assembling 
a  staff  and  investigation  already 
is  underway.  Press  associa¬ 
tions,  editors  and  others  are 
being  asked  to  discuss  avail¬ 
ability  of  news  from  govern¬ 
ment  sources. 

Rep.  Dawson  wrote  to  Chair¬ 
man  Moss: 

“Charges  have  been  made 
that  government  departments 
and  agencies  have  denied  or 


The  responsible  officer  would 
sign  off : 

“In  my  judgment,  in  light  of 
above,  net  effect  of  the  dissemi 
nation  of  this  information  would 

be  helpful  - ,  harmful  - . 

to  the  interests  of  the  United 
States.” 

An  official  expressed  sur 
pri.se  that  the  balance  sheet 
idea  had  created  furor  explain¬ 
ing  that  it  was  a  test  being 


much  helpful  information  is 
now  available  to  the  enemy,  Mr. 
Honaman  was  promoted  to  be 
in  charge  of  public  affairs  in 
the  Defense  Department. 

Exchange  with  Wiggins 

The  new’  Pentagon  news  chief, 
who  made  the  correspondence 
public,  outlined  his  ideas  in  a 
letter  to  Mr.  Wiggins  which 
says: 

“The  public  are  eager  to  be 
informed  on  the  activities  of 
the  Defense  Department,  and 
need  to  have  this  information 
in  order  to  effectively  play  their 
parts  as  citizens.  There  are, 
nevertheless,  many  cases  where 
demands  for  information  which 
take  up  the  time  of  people  with 
busy  schedules  do  not  truly 
meet  the  requirement  of  being 


“Mrs.  Robert  T.  Stevens,  wife 
of  the  retiring  Secretary  of  the 
Army,  says  she  will  spend  the 
Summer  in  Montana,  where 
she  hopes  her  husband  can  join 
ber  providing  he  doesn’t  have 
to  work  beyond  the  date  of  his 
resignation.” 

Reporters  descending  on  the 
White  House  were  told  by  Press 
Secretary  Hagerty  there  wa.- 
no  resignation,  oral  or  written, 
so  far  as  he  knew.  But  next 
day,  Mr.  Stevens  confirmed  it 
and  Wilber  N.  Brucker  was 
nominated  by  President  Eisen¬ 
hower  to  succeed  Mr.  Stevens. 


In  the  running  correspondence 
Mr.  Wiggins  advised  Mr.  Hona 
man  that  a  democratic  society 
demands  a  continuous  flow  of 

_  _  _  _  __  „  _  _  „  _  _ „  information  from  the  govern- 

withheld  pertinent  and  timely  made  in  a  limited  area,  was  not  o*’  valuable,  nor  yet  ver>’  ment  to  the  people, 

information  from  those  who  are  mandatory  upon  the  army  and  interesting  to  the^  public.  These  “That  information,”  he  main- 


entitled  to  receive  it.” 

Pressures  of  Various  Sorts 

“In  many  cases  it  is  alleged 
that  there  is  no  legal  justifica¬ 
tion  for  departments  and  agen¬ 
cies  of  the  executive  branch  of 
government  either  to  withhold 
such  information  or  to  refuse 
to  communicate  it  when  re¬ 
quested. 

“It  has  also  been  charged 
that  pressures  of  various  sorts 
have  been  applied  by  govern¬ 
ment  officials  to  restrict  the 
flow  of  information  and  the  ex¬ 
change  of  opinion  outside  the 
government. 

“An  informed  public  makes 
the  difference  between  mob  rule 
and  democratic  government.  If 
pertinent  and  necessary  infor¬ 
mation  on  governmental  activi¬ 
ties  is  denied  the  public,  the 
result  is  a  weakening  of  the 
democratic  process  and  the 
ultimate  atrophy  of  our  form  of 
government.” 

Balance  Sheet 

The  Department  of  Com¬ 
merce,  through  its  Office  of 
Strategic  Information,  has  sent 
military  field  commands  a 
“balance  sheet”  by  which  news 
queries  shall  be  evaluated  in 
terms  of  possible  use  to  an 
enemy,  scaled  against  possible 
benefit  to  indu.stry  and  the 
public  at  home — with  decision 
as  to  release  to  be  made  with¬ 
out  regard  to  whether  the  in¬ 
formation  is  “classified”  or 
otherwise. 


at  this  point  has  not  been  ex¬ 
tended  to  tbe  other  services. 

A  lipstick  manufacturer  who 
needed  data  for  a  sales  cam¬ 
paign,  and  inquired  how  many 
wives  are  permanently  living 
on  named  bases  was  told  the 
information  would  not  be  forth¬ 
coming  “unless  it  had  been 
established  that  such  informa¬ 
tion  will  be  of  benefit  to  the 
military  establishment.” 

That  was  not  the  personal 
enterprise  of  a  shavetail  infor¬ 
mation  specialist.  The  order 
was  signed  by  General  Matthew 
B.  Ridgway,  Army  Chief  of 
Staff. 

J.  Russell  Wiggins,  managing 
editor  of  the  Washington  Post 
and  Times  Herald,  and  chair¬ 
man  of  ASNE’s  Freedom  of 
Information  Committee  had 
convincing  evidence  of  an  intent 
to  force  a  showdown  with  the 
press  in  an  exchange  of  letters 
with  R.  Karl  Honaman. 

Mr.  Honaman  formerly 
was  director  of  the  office  of 
Strategic  Information  in  the 
Department  of  Commerce  and 
it  was  in  that  capacity  that  he 
asked  the  newspapers  several 
months  ago  to  refer  to  his  of¬ 
fice  “for  advice”  any  planned 
news  stories  w’hich  might  have 
the  effect  of  aiding  the  enemy. 
'This  was  to  be  done  whether 
classified  information  was  in- 


are  tests  that  should  be  met.  tained,  “ought  to  include  not 
I  would  substitute  for  only  the  facts  which  the  govern¬ 
ment  wishes  released  but  some 


.self-serving  public  ser\'ing,  and 
I  am  sure  that  this  is  a  part 
of  tbe  interpretation  of  con¬ 
structive.” 

In  reply,  Mr.  Wiggins  said: 

“The  trouble  with  releasing 
only  information  that  is  ‘con¬ 
structive’  or  ‘public  serving’  is 
the  difference  of  opinion  that 
often  ari.ses  in  construing  the 
terms.  .An  official  inside  the 
Defense  Department  is  not  like¬ 
ly  to  regard  as  ‘constructive’  in¬ 
formation  that  which  discloses 
his  own  errors.  Persons  on  the 
outside  may  very  well  regard 
these  di.sclosures  as  construc¬ 
tive  and  public  serv’ing.” 

Editors’  Views  Stated 

Mr.  Wiggins  commented  that 
newspapers  will  continue  to  co¬ 
operate  voluntarily  in  safe¬ 
guarding  classified  information 
involving  the  nation’s  securitv. 

He  was  equally  certain,  he 
said,  that  they  will  not  join  in 
a  conspiracy  with  any  national 
administration  to  withhold  from 
the  American  people  non-classi- 
fied  information  which  citizens 
need  in  order  to  make  sound 
judgments  on  national  policy. 

“I  think,”  he  said,  “they  will 
not  suppress  unclassified  infor¬ 
mation  which  authorized  offi- 


facts  which  citizens  have  ob¬ 
tained  contrary  to  the  wishes 
of  government.” 

Cutler’s  Concept 

Also  coming  into  the  debate 
this  week  was  a  concept  ex¬ 
pounded  by  Robert  Cutler,  for¬ 
merly  a  special  assistant  to 
the  President  for  National 
Security  Affairs,  in  a  recent 
speech  before  the  Associated 
Harvard  Clubs.  He  was  empha¬ 
sizing  the  need  for  protection 
of  .security  secrets  when  he  de¬ 
clared  the  conflicting  views  of 
the  Piesident’s  principal  ad¬ 
visers  at  the  Council  Table  and 
of  their  junior  assistants  in  the 
Planning  Board  should  not  be 
publicized. 

“A  Chief  Executive  should 
have  the  right,”  he  insisted,  “not 
to  take  the  advice  of  principal 
advisers,  appointed  by  him, 
without  the  penalty  of  public 
disclosure.” 

Until  the  President,  who  is 
responsible  to  the  people,  has 
acted,  actually  nothing  has  hap¬ 
pened,  in  Mr.  Cutler’s  view. 

“I  am  convinced,”  he  con¬ 
cluded,  “that  leaks  to  the  press 
of  matters  in  a  discussion  stage, 
of  working  papers,  of  oral 
Council  deliberations,  of  bits 


cials  release.  I  believe  they  will 

refuse  to  interpose  their  indi-  and  pieces  of  the  vast  para- 
cluded  or  not;  it  was  to  be  done  vidual  personal  judgment  of  the  phernalia  that  goes  into  care- 
where  military  information,  al-  possible  value  to  an  enemy  of  ful,  reasoned,  sensible  policy- 
ready  publi.shed  in  segments,  such  officially  released  materi-  making,  play  into  the  enemy’s 
was  to  ^  collected  in  a  story.  al.”  hands.” 
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Carrier  Boy  Ruling  Moved 
To  Top  of  ICMA  Agenda 


Estes  Hopes  to  Rally  Support 
For  Defense  of  Little  Merchant 

The  “Little  Merchant”  will  move  from  the  wings  to 
the  center  of  the  stage  at  next  week’s  convention  of  the 
International  Circulation  Managers  Association  at  Sun 
Valley,  Idaho. 

Jack  L.  Estes,  ICMA  secretap^-manager,  said  he  hopes 
to  hold  the  spotlight  on  the  “crisis”  in  the  carrier  system 
until  he  rallies  support  for  a  nationwide  counter-attack 
on  the  Mississippi  court  ruling  which  denied  the  inde¬ 
pendent  contractor  status  of  newspaper  vendors.  (E  &  P, 
June  18,  page  7). 

Presently  the  legal  maneuv-  ~  ~  i  7  7  7 

ers  to  upset  the  court’s  decree  .  I  desire  to  show  what  I 

that  a  carrier  is  entitled,  as  an  think  is  one  of  the  worst  fea- 

employe  of  the  newspaper,  to  tures  of  judicial  legislation, 

workmen’s  compensation  is  in  "^here  are  hundreds,  if  not 
the  hands  of  a  committee  of  thousands  of  boys  carrying 
six  from  Mississippi  newspa-  newspapers  in  this  state.  These 
pers.  R.  M.  Hederman  Jr.,  pub-  hoys  are  learning  something  of 
lisher  of  the  Jackson  Clarion-  business;  they  are  learning 
Ledger,  is  chairman.  This  self-reliance;  they  are  develop- 
group  is  relying  heavily  on  the  the  ability  to  meet  and 

views  expressed  by  three  judges  with  people;  they  are  ob- 

in  dissenting  opinions.  serving  that  there  are  people 

who  are  kind  and  considerate, 
Writ  of  Error  Drafted  and  those  who  are  not;  they  are 

With  help  from  Mr.  Estes,  learning  to  earn  and  handle 
the  committee’s  lawyers  pre-  money;  they  are  gaining  ex- 
pared  to  file  a  writ  of  error,  perience  that  will  make  them 
seeking  a  review  of  the  case,  more  useful  citizens  of  the 
The  dissenters  objected  to  the  future;  they  are  in  many  cases 
majority’s  ruling  on  several  contributing  substantially  to 
grounds.  They  asserted  that  the  support  of  themselves  and 
the  court  overruled  a  long  line  families;  they  are  learning 
of  previous  decisions,  that  it  many  lessons  that  cannot  be 
performed  a  legislative  func-  valued  in  money  or  expressed 
tion,  and  that  it  ignored  basic  words. 

facts  pertaining  to  master-  newspaper  boy  is  a 

servant  relationships  in  placing  familiar  and  storied  part  of  the 
the  boy  in  the  employ  of  the  American  scene.  Now  that  the 
publisher.  Court  has  held  him  to  be  an 

The  case  involved  a  carrier  employe  instead  of  a  merchant 
boy,  Barney  Leon  James,  who  his  own,  there  is  the  question 
was  injured  in  a  highway  ac-  liability  insurance,  deduc- 
cident;  Laurel  Daily  Leader,  security  and 

Inc.,  and  United  States  Fidel-  "^her  such  things,  and  of  course, 
ity  and  Guaranty  Company,  ^he  necessity  that  they  be  con- 
The  boy  settled  with  the  determining  premi- 

motorist  and  sought  state  com- 
pensation,  which  was  denied  by 
the  referee  and  the  commission, 
who  held  he  was  not  an  em¬ 
ploye  within  the  meaning  of 
the  statute. 

Judge’s  Appeal  for  System 


men's  compensation  policies, 
possibly  even  minimum  wages 
under  the  Federal  law.  All  this 
will  add  to  the  costs  of  deliver¬ 
ing  the  papers. 

Legislature’s  Duty 
“I  do  not  profess  to  know 
Justice  Gillespie,  a  dissenter  what  will  be  the  result,  but  I 
from  the  court  majority  in  re-  apprehend  that  the  situation  is 


versing  the  commission  find 
ings,  made  something  of 
special  appeal  for  retention  of  newspaper 
the  “Little  Merchant”  system  abandon 


likely  to  become  so  compli¬ 
cated  and  involved  that  the 
publishers  may 
the  time-honored 


in  the  newspaper  business.  His  method  of  delivery  by  paper 


remarks  were  as  follows: 


boys  and  employ  other,  and  pos¬ 


sible  less  expensive,  methods  of 
delivering  newspapers. 

“I  am  unable  to  find  justifica¬ 
tion  for  assuming  the  responsi¬ 
bility  of  so  far-reaching  a 
change  affecting  so  many  boys. 
Nor  am  I  willing  to  say  tlmt 
the  benefits  that  this  appellee, 
and  a  few  others  who  may  be 
injured,  may  receive,  would 
justify  the  ultimate  effect  of 
the  decision.  These  are  matters 
that  the  legislature,  through 
hearing  or  other  means,  could 
determine  and  intelligently 
weigh  as  a  part  of  its  duty  and 
responsibility  in  such  matters. 
It  is  not  one  for  the  courts.  We 
do  not  have  the  information 
necessary  for  a  wise  and  proper 
decisions.” 

Jack  Estes  declared  it  is  his 
belief  that  the  court’s  decision 
was  the  most  disastrous  blow 
ever  struck  at  the  vital  princi¬ 
ples  of  the  “Little  Merchant” 
plan.  He  made  it  plain  that  his 
vdews  do  not  necessarily  reflect 
the  attitude  or  the  policy  of  the 
officer.s,  directors  and  members 
of  ICMA,  but  a  personal  reac¬ 
tion  after  an  experience  of  30 
years  as  a  mentor  of  the  “Little 
Merchant”  plan. 

Parents  Had  No  Voice 

“Scores  of  Little  Merchants 
now  winging  their  way  in  300 
miles-an-hour  overseas  planes 
and  getting  ready  to  enjoy  this 
Fall  more  than  $500,000  news¬ 
paper-given  scholarships  will  be 
.shocked  to  learn  that  their 
Mississippi  colleagues  will  be¬ 
come  employes  of  their  news¬ 
papers  if  and  when  this  law  is 
put  into  effect,”  declared  Mr. 
Estes. 

“More  than  500,000  mothers 
and  over  a  million  parents  in 
America  had  no  voice  or  testi¬ 
mony  before  the  Mississippi 
tribunal  to  establish  the  part 
their  sons  are  playing  in  the 
independent  route  activities. 

“If  one-forty-eighth  (states) 
of  the  “Little  Merchants”  of  the 
nation  were  operating  their 
routes  in  Mississippi,  more  than 
10,000  carrier  salesmen  would, 
under  the  court’s  decision,  be¬ 
come,  in  effect,  employes  of  the 
newspapers  and  subject  to 
Workmen’s  Compensation  laws. 

“It  is  a  matter  of  record  that 
at  previous  hearings  before  the 
Mississippi  Compensation  Com¬ 
mission  that  the  enemies  of 
Little  Merchant  operation  em¬ 
phasized  the  charge  against 


60-Lh.  Carrier  Limit 

Madison,  Wis. 

The  Wisconsin  Assembly  has 
killed  a  bill  that  would  have 
raised  the  minimum  age  of 
newspaper  carrier  boys  from  12 
to  14  years.  The  measure  also 
specified  that  boys  under  16 
could  not  “carry  or  transport” 
more  than  60  pounds  of  papers. 
An  amendment  continued  the 
minimum  age  at  12  but  the  60- 
pound  feature  was  retained. 

newspapers  that  it  was  not  so 
much  that  they  did  exercise  con¬ 
trol  over  the  carrier  but  that 
they  had  the  right  to  exercise 
control. 

Because  of  Controls 

“The  Supreme  Court’s  deci¬ 
sion  is  that  these  carrier  sales¬ 
men  must  be  regarded  as  em¬ 
ployes  because  of  the  newspa¬ 
per’s  right  to  fix  subscription 
rates,  to  designate  the  territory 
in  which  carriers  make  distri¬ 
bution,  to  require  bond  for  pay¬ 
ment  of  paper  bills  and  because 
the  publishers  can  cancel  distri¬ 
bution  contracts  for  cause. 

“It  is  the  first  State  Supreme 
Court  to  my  knowledge  that  has 
rendered  a  decision  in  connec¬ 
tion  with  independent  newspa¬ 
per  contractual  operation.  The 
Mississippi  Court’s  action  may 
well  set  a  pattern  that  could 
bring  an  end  to  this  free  enter¬ 
prise  among  the  vast  army  of 
newspaper  merchants  who  have 
no  desire  to  become  employes. 

“The  Mississippi  Court’s  in¬ 
terpretation  of  the  provisions  of 
contractual  relationship  be¬ 
tween  newspapers  and  their 
carriers  is  in  wide  variance  with 
the  hundreds  of  rulings  and  de¬ 
cisions  of  the  Bureau  of  Inter¬ 
nal  Revenue  over  the  past  qua  - 
ter  of  a  century. 

“Competent  testimony  before 
the  Mississippi  Compensation 
Commission  has  established  the 
fact  that  carriers  of  the  Laurel 
newspaper  were  not  controlled 
in  any  manner,  the  method  and 
means  of  delivering  being  left 
entirely  to  the  carrier  whose 
only  earnings  were  the  differ¬ 
ence  between  the  wholesale 
amount  paid  for  newspaper 
copies  and  the  sums  collected 
from  .subscribers.” 


Carter  Gravely  Ill 

Fort  Worth,  Tex. 

Amon  G.  Carter,  publisher 
and  chairman  of  the  board  of 
the  Fort  Worth  Star-Telegram, 
was  repoited  gravely  ill  June 
23.  He  has  been  under  an  oxy¬ 
gen  tent  for  several  days  at  his 
home.  Mr.  Carter  is  76  years 
old. 
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NERVOUS  BIRTHDAY  BOY 

Goldberg,  New  York  Journal-American 


EASING  THE  TENSION 

White,  United  Feature  Syndicate 


"I  AM  GODI” 

Dobbins,  Boston  (Mass.)  Post 


Newsmen  Under  Fire 
In  Argentine  Revolt 


News  services,  wise  in  the  .-staffer  on  the  Latin  American 
ways  of  Latin  American  revolu-  desk,  to  take  the  bulletin  add 
tions,  covered  the  bloody  rebel-  as  he  rushed  the  bulletin  to  the 
lion  against  President  Juan  D.  cable  desk.  It  moved  across 
Peron  of  Argentina  with  speed  the  country  and  to  Europe  by 
and  spirit.  12:09  p.m. 

When  the  dictator,  who  has  After  Mr.  Newcombe  took 
led  a  violent  onslaught  on  the  down  the  additional  material, 
Roman  Catholic  Church  in  Ar-  Mr.  Sanders  had  the  call 
gentina,  imposed  strict  censor-  switched  quickly  to  a  headset- 
ship  on  cablegrams,  corre-  handset  combination  manned  by 
spondents  were  still  able  to  William  L.  Ryan,  foreign  news 
reach  the  outside  world  and  to  analyst,  who  was  nearby,  and 
talk  freely  by  telephone.  Much  ^  Almen  of  the  Latin 
news,  too,  reached  the  U.  S.  American  desk.  The  combina- 
public  via  Montevideo,  Uruguay,  tion  was  used  because  in  the 

Fred  Strozier,  AP  chief  of  variation  of  signal  strength  by 
bureau  in  Buenos  Aires  since  radiophone  one  sometimes  can 
1947,  said  he  sensed  trouble  distinguish  words  when  the 
brewing  when  the  June  11  Cor-  other  cannot, 
pus  Christi  festivity  brought  first  call  lasted  from  8 

out  the  greatest  religious  gath-  10  minutes.  Sanders  said  he 
ering  in  Argentine  history — in  honestly  couldn’t  say  whether 
defiance  of  a  government  ban  was  from  Chief  of  Bureau 
on  parading.  He  alerted  his  Fred  Strozier  or  Sam  Summer- 
staff  and  stringers.  fi*!- 

Mr.  Strozier’s  rich  back-  .Southern  Accent 

ground  knowledge— friends  call  “One’s  from  North  Carolina, 
him  the  greatest  Methodist  au-  other’s  from  Georgia,” 

thority  on  Catholic  affairs—  paul  said.  “Their  accents  are 
added  to  the  depth  of  AP  cover-  a  toss-up.” 

Another  call  came  through  a 

AP  Coverage 

About  12:07  p.m.  June  16, 
the  telephone  rang  in  New 
York  at  the  desk  of  AP  World 
Service  Editor  Paul  Sanders. 

It  was  Buenos  Aires.  A  voice  p 
with  a  Southern  flavor  bounced  j. 
through. 

“Military  planes  bombed  the 
Government  House  in  Buenos 
Aires  today.” 

Mr.  Sanders  handed  the 
phone  to  Dick  Newcombe,  a  Strozier 
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few  minutes  later  with  more 
details. 

“Revolt  broke  out  in  Buenos 
Aires  today  shortly  after  the 
Vatican  excommunicated  Presi¬ 
dent  Juan  D.  Peron  and  other 
government  leaders.”  Then  full, 
complete  details  on  the  bomb¬ 
ing,  the  fighting  between  sol¬ 
diers  and  civilians,  the  machine- 
guns  and,  at  one  point,  a 
cannon,  the  large  movement  of 
troops  into  the  center  of  the 
city. 

This  time  the  Latin  American 
desk  was  able  to  stay  in  com¬ 
munication  with  its  Buenos 
Aires  bureau  for  about  an  hour. 
The  radiophone  signal  was  a 
bit  spotty,  but  only  a  few 
breaks  to  ask  for  repeats  were 
necessary  due  to  the  two-phone 
hookup. 

By  the  time  a  general  black¬ 
out  over  all  contact  with  Ar¬ 
gentina  settled  down  later  in 
the  day,  Mr.  Strozier,  Mr.  Sum¬ 
merlin  and  Sergio  MacKay  had 
given  a  comprehensive,  detailed 
report  of  the  uprising,  the 
casualties  as  far  as  anyone 
could  determine  at  that  point, 
and  the  government’s  reaction 
and  claims. 

The  first  cables  into  the  AP 
office  in  New  York  after  the 
revolt  came  in  June  17.  At 
first  all  were  in  Spanish.  Mr. 
Sanders  said  Mr.  Strozier  ap¬ 
parently  used  the  native  lan¬ 
guage  to  speed  the  copy 
through  the  government  cen¬ 
sors.  Later  in  the  day  the 
material  arrived  in  both  Eng¬ 
lish  and  Spanish. 

From  shortly  after  the  first 
bomb  was  dropped,  Strozier 
began  filing  pictures  at  the 
transmitting  point  there  for 
transmission  by  radio  to  New 
Yo’-k.  Bu‘  it  wns  closed  down. 

It  wasn’t  until  late  afternoon 


June  17  that  a  signal  light 
glowed  on  the  AP  Wirephoto 
operation  board,  signalling  an 
upcoming  radiophoto  transmis¬ 
sion. 

“It’s  from  Baires,”  the  opera¬ 
tor  shouted  over  to  the  desk. 

First  Pictures 

The  first  three  pictures  were 
received  in  New  York  and 
transmitted  immediately  on  the 
AP  Wirephoto  network.  A 
short  time  later  three  more 
were  received,  and  then  two 
more. 

Mr.  Strozier  messaged  later 
that  careful  attention  in  mak¬ 
ing  .sure  he  and  his  staff  were 
getting  the  story  out  “paid 
dividends  on  first  spectacular 
details.” 

“Thereafter  for  three  days  it 
was  hard  work,  sleepless  nights 
and  old-fashioned  legwork,”  he 
said. 

Mr.  Summerlin,  who  covered 
the  Korean  fighting,  was  within 
a  block  or  so  of  Government 
House  when  the  bombs  began 
falling.  He  found  the  tele¬ 
phones  dead  in  the  raided  zone 
and  had  to  run  six  blocks  back 
to  the  AP  bureau  with  the  de¬ 
tails.  He  and  the  other  staffers 
in  the  bureau  made  shuttle  runs 
between  the  action  and  the  tele¬ 
phone  as  long  as  communica¬ 
tions  held  up. 

On  June  17,  Strozier  added, 
newsmen  learned  that  stories 
and  pictures  could  be  sent  if 
approved  personally  by  Minister 
of  Communications  Oscar  L. 
Nicolini. 

“That  started  a  race  to  grab 
prepared  copy  from  the  com¬ 
munications  companies  and  get 
to  Nicolini’s  office  in  the  Cen¬ 
tral  Postoffice  four  blocks  away. 

“It  was  a  long  hard  walk  or 
run  (partly  up  and  down  hill) 
(Continued  on  page  60) 


FIEJ  Will  Establish 
Labor  Data  Exchange 

By  (>.  Lan^elaan 


SPOOFING  a  rival  newspaper's  walkathon,  the  Charleston  (W.  Va.) 
Daily  Mail's  "Very  Small  Talk"  columnist,  Diddy  Mathews  Palmer,  starts 
her  own  "Pogostickathon"  with  a  minimum  of  gear  (zither,  hair  dryer, 
umbrella,  etc.)  The  Mayor  was  official  starter.  "Travels  one-half  block 
in  12  hours,"  said  headline  on  first  di.  patch. 


Zurich,  Switzerland 

The  eighth  congress  of  the 
International  Federation  of 
Newspaper  Publishers  (gener¬ 
ally  designated  by  the  initials 
of  its  French  title,  Federation 
Internationale  des  Editeurs  de 
Journaux)  brought  together  50 
delegates  from  14  out  of  the 
17  member  countries  here  June 
12-16. 

It  was  in  reality  a  meeting 
of  the  Council  of  FIEJ ;  the 
next  full  congress  will  take 
place  in  1956  in  Berlin. 

At  a  ceremonial  opening  in 
the  famous  Rathaus,  the  mem¬ 
bers  of  the  congress,  with 
Sr.  Tommaso  Astarita  (Italy), 
their  president  at  their  head, 
were  welcomed  by  Dr.  P.  Meier- 
hans,  representing  the  Govern¬ 
ment  of  the  Canton  of  Zurich. 

Three  from  the  U.S. 

Here  from  the  United  States 
were:  John  R.  Herbert,  Quincy 
(Mass.)  Patriot  Ledger,  dele¬ 
gate  of  Inter  American  Press 
Association;  William  Dwight, 
Holyoke  (Mass.)  Daily  Tran¬ 
script,  and  Cranston  Williams, 
general  manager,  of  the  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation. 

Britain  had  four  delegates, 
Germany  four,  Austria  three, 
Denmark  three,  France  six, 
Italy  three,  Japan  five,  Nether¬ 
lands  four,  Switzerland  seven, 
Sweden  two. 

Highlights  of  the  sessions 
were  the  decision  to  set  up  a 
central  labor  infoimation 
organization  and  the  founding 
of  a  technical  review  devoted 
entirely  to  newspaper  produc¬ 
tion. 

A  bylaw  change  enables 
newspaper  editors  to  be  mem¬ 
bers  where  hitherto  member¬ 
ship  had  appeared  exclusively 
reserved  for  newspaper  owners. 
A  joint  membership  of  ANPA 
and  ASNE  is  now  possible. 

At  the  opening  session,  Orla 
Rode  (Denmark),  managing 
director  of  Politken,  Copen 
hagen,  recalled  that  a  small 
number  of  workers  had  been 
able  to  stop  the  press  of  Lon¬ 
don  and  declared  the  “eleventh 
hour”  had  come  when  compul¬ 
sory  arbitration  was  imperative. 

“It  ought  to  be  just  as  un¬ 
lawful  to  stop  the  press  and 
deprive  a  country  of  news  as 
it  is  unlawful  to  kill,”  he  said. 
He  called  for  the  creation  of 
an  international  center  for 


members  of  the  federation 
where  all  labor  contracts  should 
be  filed  for  reference. 

Mr.  Herbert  described  photo¬ 
composition,  demonstrating  with 
photo-mats  he  had  brought 
with  him,  which  had  an  effect 
on  most  of  his  European  audi¬ 
ence  like  that  produced  by  a 
clever  conjurer. 

“The  problem  here,”  said  Mr. 
Herbert,  “is  how  far  you  can 
go  before  running  into  labor 
difficulties.” 

Newsprint  Needs 

Newsprint,  reported  on  by 
Robert  Salmon,  (F  ranee) 
director  general  of  France-Soir, 
caused  a  note  of  alarm  to  be 
brought  into  the  discussion. 
W.  T.  Curtis-Willson  (Great 
Britain),  declared  “We  have'  to 
consider  whether  we  are  satis¬ 
fied  with  the  amount  of  news 
print  now  available  for  those 
counti'ies  which  for  15  years 
past  have  restricted  the  sizes 
of  their  newspapers.  News¬ 
print  is  the  only  aiticle  still 
rationed  in  our  country.” 

Cranston  Williams  said  the 
Kansas  City  Star  used  72,000 
tons  of  newsprint  a  year.  On 
May  10  of  this  year  their 
stocks  on  hand  were  down  to 
eight  days’  supply,  and  the 
nearest  paper  mill  was  800 
miles  away. 

If  the  present  trend  of  con¬ 
sumption  continues,  papers  in 
the  United  States  are  going  to 
be  in  a  serious  situation  by  the 
end  of  this  year,  the  ANPA 
manager  said. 

He  added  that  he  had  been 
told  recently  that  some  news¬ 
paper  proprietors  were  putting 
up  five  million  dollars  and  the 
Government  of  Cuba  five  mil 
lion  dollars  to  start  a  bagasse 
newsprint  mill. 

The  transport  of  newspapers 
by  airmail  was  reported  on  by 
M.  H.  Masson  Forestier 
(France),  director  of  Le  Fi¬ 
garo,  Paris.  He  said  air  com¬ 
panies  did  not  attach  much 
importance  to  newspaper 
freight. 

Dr.  Karl  Saitorius  (Switzer¬ 
land),  president  of  the  Swiss 
Newspaper  Publishers  Associa¬ 
tion,  reported  on  his  efforts  to 
obtain  greater  facilities  and 
lowering  of  rates  for  telegraph¬ 
ic  communications,  with  a 
standardization  of  rates  and 
the  admission  of  press  charges 
for  the  telephoning  of  news. 


The  technical  review  plan 
was  put  forward  by  J.  W. 
Henny  (Netherlands),  manag¬ 
ing  director  of  the  Leidsch 
Dagblat,  Leyden,  and  president 
of  the  Dutch  Newspaper  Pub¬ 
lishers  Association.  The  edit¬ 
ing  will  be  done  in  the  Nether¬ 
lands,  with  the  help  of  an  ed 
itorial  committee  composed  of 
English,  French,  German  and 
Scandinavian  members.  Dur¬ 
ing  the  discussion,  M.  Bellanger 
(France)  pointed  out  there  was 
no  technical  publication  especi¬ 
ally  designed  for  the  news¬ 
paper  publisher.  “In  the 
United  States,”  he  said,  “this 
is  fully  satisfied  by  ‘Editor  & 
Publisher’,  and  we  need  some¬ 
thing  European  of  a  similar 
character.” 

The  review  will  be  in  English 
and  French,  with  possibly  a 
German  edition  later,  and  even 
a  Spanish  edition  for  South 
America.  It  will  be  quarterly. 
'  • 

Henderson  Gleaner 
Captures  Top  Award 

Cumberland  Falls,  Ky. 

Kentucky  Press  Association’s 
first  sweepstakes  awards  in  an¬ 
nual  competition  were  bestowed 
upon  the  Henderson  Gleaner 
and  Journal  in  the  daily  class 
and  Campbellsville  News-Jour¬ 
nal  in  the  weekly  class. 

Leigh  Harris,  Henderson 
publisher,  was  elected  to  life 
membership  in  KPA. 


GM  Distributes 
Detroit  News  Story 

Detroit  ^ 

The  accuracy  and  detailed 
coverage  by  the  Detroit  News 
of  the  General  Motors-UAW 
agreement  prompted  General 
Motors  Corporation  to  dis¬ 
tribute  50,000  reprints  of  the  j 

stories  throughout  the  nation.  j 

The  corporation  produced  re-  j 

prints  from  the  News  in  the  i 

form  of  a  four-page,  full-sized  I 

folder  which  was  sent  to  GM  I 

executives,  dealers,  supplier 
firms  and  other  business  lead¬ 
ers  across  the  country. 

Included  was  a  reproduction 
of  the  News’  front  page  of 
June  13  and  a  total  of  18 
articles,  eight  photographs  and 
an  editorial. 

• 

Jackson  Daily  News  ^ 
Wins  Excellence  Medal 

Biloxi,  Miss. 

The  Jackson  Daily  News  re¬ 
ceived  the  general  excellence 
award  at  the  Mississippi  Press 
Association’s  89th  annual  con¬ 
vention. 

Other  winners  in  the  lower 
circulation  classes  were  the 
West  Point  Daily  Times  Lead¬ 
er,  Pascagoula  Chronicle-Star, 
and  Scott  County  Times. 

C.  H.  Cole,  Picayune  Item, 
was  advanced  to  the  presidency 
of  the  association. 
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Advertiser  •  I¥ewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


Sun  Oil  Ads 
To  Break  in 
600  Papers 

Sun  Oil  Company,  Phila¬ 
delphia,  is  placing  its  main 
emphasis  on  newspaper  adver¬ 
tising  in  introducing  a  new  ad- 
•  vanced  gasoline  on  June  27 — 
its  second  new  gasoline  in  a 
little  more  than  a  year. 

New  product  advertising  is 
scheduled  to  appear  in  some 
6i  0  daily  newspapers  with  an 
estimated  total  of  24  million 
readers  in  Sun’s  18-state  mar¬ 
keting  territory.  In  addition, 
color  ads  will  appear  in  24 
Sunday  newspaper  supple¬ 
ments. 

Supplementing  the  news- 
I  paper  ads  will  be  outdoor 
posters  at  2,400  locations,  spot 
announcements  on  200  radio 
stations. 

• 

Coii!»iiiiier  Analysis 

The  10th  Consolidated  Con¬ 
sumer  Analysis,  published  by 
**  Consolidated  Consumer  Anal¬ 
ysis  Newspapers,  covers  20 
cities,  with  Newark,  N.  J.,  in¬ 
cluded  for  the  first  time. 


Breweries  Advised 
To  End  Calorie  Ads 

The  Internal  Revenue  Service 
has  advised  breweries  to  stop 
contending  that  their  beer  is 
non-fattening. 

Such  advertising,  it  said,  is 
likely  to  deceive  the  public.  It 
suggested  that  all  mention  of 
calories  be  stopped. 

The  seiwice  said  it  had  made 
a  survey  late  last  year  to  find 
out  whether  beer  drinkers  wei-e 
being  misled  by  advertising. 

Claims  Mislead 

It  said  a  substantial  share  of 
the  consumers  interviewed  had 
the  idea  that  the  advertised 
beer  was  either  entirely  non-fat¬ 
tening  or  at  least  had  negligible 
caloric  content.  They  also  be¬ 
lieved  it  was  less  fattening  than 
other  beers,  that  a  person  could 
lose  weight  by  drinking  it,  that 
it  had  the  same  food  value  as 
foods  with  similar  caloric  count, 
or  that  it  could  be  substituted 
for  such  foods  with  the  same 
nutritional  results,  the  Federal 
agency  said. 

Last  year  the  levenue  service 
advised  the  industry  to  qualify 
its  calorie  claims  with  accurate 
statements  of  caloric  content. 

Now,  however,  the  service 
says  that  low  calorie  claims, 
even  when  qualified,  might  be 
misleading. 


Ads  Urge  Big 
Summer  Push 

Newspapers  throughout 
the  nation  will  shortly  be 
running  laige-space  ads  urg 
ing  business  men  to  “pro¬ 
mote  your  product  or  serv¬ 
ice  all  summer  long,”  be¬ 
cause  “people  buy  more  in 
summer  months  than  most 
other  months  of  the  year.” 

Mats  stressing  summer’s 
high  business  potential  have 
been  sent  by  the  Bureau  of 
Advertising,  ANPA,  to  more 
than  9C0  newspapers  partici¬ 
pating  in  its  special  newspa 
per  advertising  campaign. 

Oberwiinler  Retires 
As  Head  of  D’Arcy 

J.  Feid.  Oberwinder,  presi¬ 
dent  of  D’Arcy  Advertising 
Company,  announced  his  re¬ 
tirement  at  the  annual  stock¬ 
holders  meeting  held  at  the  St. 
Louis  headquarters  of  the 
agency  June  24.  He  has  been 
a  member  of  the  firm  for  4.3 
years  and  its  president  for  the 
last  10. 

Percy  J.  Orthwein  was 
elected  to  succeed  Mr.  Ober¬ 
winder  as  president.  Robert 
M.  Ganger  was  reelected  chair¬ 
man  of  the'  board. 


Linage  Gains 
Hold;  May  Up 
ll%:AutoTops 

May  linage  for  52  cities 
measured  by  Media  Records, 
Inc.,  scored  a  walloping  11.0% 
gain  as  newspaper  advertising 
continued  to  set  phenomenal 
highs  in  almost  every  category 
of  Total  Advertising. 

An  analysis  of  linage  dis¬ 
closes  that  May  w’as  5  most 
unusual  month:  Retail,  Depart¬ 
ment  Store  and  General  classi¬ 
fications  represented  the  high¬ 
est  May  on  record.  Automotive, 
Total  Display,  Classified,  and 
Total  Advertising  classifica¬ 
tions  linage  was  the  highest  of 
any  month  on  record. 

Total  May  linage  was  clocked 
at  260,380,913  lines  as  against 
234,644,410  for  May  of  1954. 
For  the  year  to  date.  Total 
Advertising  stood  at  1,137,362,- 
656  lines  over  a  like  period 
last  year  of  1,047,726,923,  a 
gain  of  8.6%. 

Gains  registered  by  classifi¬ 
cations  follow:  Display,  9.2; 
Classified,  16.6;  Retail,  8.3; 
Department  Store,  8.0;  Gen¬ 
eral,  5.2;  Automotive,  26.3;  and 
Financial,  12.8. 


giiiiiiiiinmiiiiimiiii  RE  AIL  RE  GUL AR  '’'miiiiiiiiiiiiiiiiiiiiiiiiiiiriiiiiiiiiii^ 

I  Believe  In  Papers?  He  Helped  Start  One! 


store’s  efforts  to  continuously  promote  and  3 
advertise  well-known  brands  of  merchandise;  3 
and  3)  Winning  the  Brand-Name-Retailer-of-  3 
the-Year  Award  of  1954  for  Class  II  depart-  3 
ment  stores.  J 

“My  brother  and  I  both  believe,  as  did  our  g 
dad  before  us,  very  strongly  in  the  power  of  S 
newspaper  advertising,  and  we  certainly  try  3 
to  get  better  results  from  more  and  more  1 
newspaper  space,”  Sam  told  E&P,  adding,  ] 
“For  the  year  1955  we  will  spend  approximate-  g 
ly  $50,000  for  large-space  newspaper  inser-  M 
tions.”  ii 

Earlier  this  year  McRae’s  got  off  to  a  fly-  1 
ing  start  towards  its  $50,000  expenditure  S 
when  it  used  heavy  space  to  announce  the  = 
opening  of  a  suburban  store  in  Meadowbrook  ^ 
Shopping  Center,  in  the  northern  sector  of  g 
Jackson.  m 

Asked  about  how  things  are  going  with  3 
1  1)  Enlargement  and  growth  of  business  to  P.  McRae  Jr.  State  Times,  Sam  replied:  “It’s  only  g 

M  a  point  where'  sales  are  three  times  ahead  p  Company  months  old,  but  it’s  tremendous  for  its  J 

S  of  what  they  were  10  years  ago;  2)  The  *  '  "  age.” — R.  B.  McI.  % 


There  can  be  no  doubt  as  to  Sam  P.  McRae 
Jr.’s  belief  in  the  power  of  newspapers  and 
newspaper  advertising. 

Back  in  February  of  this  year,  Sam,  vice- 
president  of  S.  P.  McRae  Company,  Jackson, 
Miss.,  department  store,  was  one  of  the 
original  founders  of  the  Jackson  State  Times 
(E&P,  Feb.  26,  page  7), 

McRae’s  was  started  in  1902  by  Sam  P. 
McRae  Sr.,  who  still  holds  the  title  of  presi¬ 
dent,  but  who  is  now  on  a  semi-active  status. 

According  to  Sam  Jr.,  his  dad  nursed  the 
business  through  three  depressions,  and  after 
each  one  the  business  flourished  under  a 
policy  of  “treating  customers  like  a  king  or 
queen”  and  letting  them  know  it  through 
heavy  newspaper  schedules. 

Following  World  War  II,  Sam  and  his 
brother,  Richard  D.,  took  over  active  manage¬ 
ment  of  the  store  and  are  proud  to  cite  a 
few  of  their  accomplishments: 
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^Audited’  Ads 

{Continued  from  page  9) 


ly  thought  that  older  people  get 
enough  calcium,  iron  and  pro¬ 
tein  in  their  diets;  and  23.6% 
were  wrong  in  thinking  that 
bones  of  aging  people  were  not 
affected  by  the  absence  of  milk 
from  the  diet.  More  than  29% 
did  not  know  the  value  of  milk 
as  an  aid  to  healthier  nerves. 

Educational  Job  Needed 

“It  became  obvious,”  he  went 
on,  “that  the  Washington  public 
had  to  be  educated  up  to  the 
importance  of  drinking  more 
milk  and,  with  this  in  mind, 
copy  themes  were  developed  to 
do  the  job.  The  survey  showed, 
for  example,  that  people  were 
not  fully  aware  of  milk’s  abund¬ 
ance  of  vitamins.  Educational 
messages  on  this  subject  were 
developed.  Many  believed  milk 
to  be  fattening.  Ads  countering 
this  thinking  were  prepared.  The 
current  interest  in  “high  pro¬ 
tein”  diets  was  also  exploited 
in  messages  spelling  out  milk’s 
high  quality  protein  content.” 

Long-copy,  editorial-type  ads 
were  used  in  each  instance  (see 
cut).  Some  stressed  milk’s  value 
to  the  nervous  system,  others 
stressed  milk’s  value  to  the  con¬ 
tinuing  health  and  vitality  of 
people  in  their  middle  years, 
and  still  others  stressed  import¬ 
ance  of  milk  in  the  develop¬ 
ment  of  mental  alertness  in 
children. 

Prior  to  placement  of  these 
various  messages  they  were 
given  thorough  copy  testing  to 
insure  their  believability,  im¬ 
pact,  recall  values  and  reader 
interest. 

“By  this  device,”  Mr.  Ver 
Standig  said,  “thousands  of  dol¬ 
lars  were  saved  which  might 
have  otherwise  been  spent  on 
giving  messages  mass  expo.‘-ures 
before  their  efficacy  had  been 
proven.” 

Media  Expenditures 

Of  a  total  advertising  budget 
of  $100,000,  $50,000— the  lion’s 
share — went  to  newspaper  space. 
Other  media  .shared  as  follows: 
television,  $20,000;  radio,  $15,- 
000,  transit  advertising,  $10,000; 
and  point  of  sale,  $5,000. 

“We  have  always  felt  that 
newspaper  advertising  is  abso¬ 
lutely  essential  to  any  campaign 
and  should  be  the  backbone,” 
Mr.  Ver  Standig  told  E&P. 
“That’s  why  we  didn’t  hesitate 
to  recommend  their  use  as  the 
principle  medium  in  the  milk 
program. 

“Our  decision  to  lean  heavily 
on  newspapers  was  based  on  our 
theory  that  in  order  to  hammer 
home  messages,  long  copy  must 
be  used.  These  can  be  spelled 


out  only  in  newspapers.  Ac¬ 
cordingly,  we  used  new.spapers 
for  our  educational  messages 
and  60  and  20  second  spots  on 
TV  as  reminders. 

“We  also  valued  the  newspa¬ 
per  ads  because  in  reprint  form 
they  were  widely  used  by  dairy 
route-men  for  distribution  to 
homes  throughout  the  area.” 

Frequency  of  Insertion 

Commenting  on  the  frequency 
of  insertion  of  the  newspaper 
ads,  Mr.  Ver  Standig  said  that 
1,000-line  copy  was  inserted 
about  50  times  during  the  first 
six  months  of  the  campaign  in 
the  two  major  newspapers  in 
the  area  and  10  times  in  the 
Washington  (D.C.)  Afro-Amer¬ 
ican.  These  insertions  always 
ran  early  in  the  week  and  were 
followed  up  at  the  end  of  six 
months  with  small-space  re¬ 
minder  ads  based  on  shortened 
versions  of  the  same  themes  pre¬ 
sented  in  the  larger  insertions. 

According  to  Mr.  Ver  Stan¬ 
dig,  in  six  months  all  media 
scheduled  provided  a  total  of 
225  million  impressions  for  milk. 
These,  he  said,  were  delivered 
at  a  cost  of  only  22.2c  per  1,000’ 
impressions. 

Resistance  Cracked 

Of  interest  to  the  merchan¬ 
dising  departments  of  newspa¬ 
pers  should  be  the  results  of 
some  research  conducted  at  the 
drug  store  level.  At  first  it  was 
found  that  drug  store  and  soda 
fountain  operators  were  reluct¬ 
ant  to  display  signs  featuring 
milk  because  of  large  profits 
gained  through  soft  drink  sales. 
Research,  however,  proved  to 
these  retailers  that  the  milk 
customer  orders  more  food; 
tallies  up  a  higher  check  than 
the  soft  drink  customer. 

Armed  with  this  proof,  point- 
of-purchase  teams  were  able  to 
convince  soda  fountain  and  lunch 
counter  operators  of  the  value 
of  signs  suggesting  milk  with 
meals.  During  the  first  six 
months  a  total  of  32,000  point 
of  sale  pieces  were  placed  in 
these  and  other  outlets. 

Public  Relations 

As  explained  by  Mr.  Ver 
Standig,  several  million  of  the 
225  million  impressions  gained 
for  the  milk  messages  were 
achieved  “without  the  expendi¬ 
ture  of  funds  for  time  or  space 
by  means  of  a  public  relations 
program  which  regularly  fed 
stories  and  pictures  relating  to 
milk  to  newspapers  and  home¬ 
maker  radio-TV  shows. 

During  June  Dairy  Month 
(see  box  page  16),  activity  by 
the  Maryland  and  Virginia  Milk 
Producers  Association  went  into 
high  gear.  Not  only  were  sever¬ 
al  major  stories  placed  in  the 
Wa.shington  area  newspapers. 


June  Top  Month 
For  Dairy  Items 

June  Dairy  Month  pro¬ 
motions  are  the  heaviest 
dairy  promotions  of  the' 
year  in  the  27,600  food 
chain  stores,  according  to 
Chain  Store  Age. 

Eggs,  fluid  milk,  cheese, 
margarine,  and  butter  ac¬ 
count  for  8%  of  total  an¬ 
nual  sales  for  the  food 
chains  with  two  stores  or 
more.  Ice  cream,  another  im¬ 
portant  dairy  item,  tripled 
sales  in  most  stores  in  the 
past  six  years. 

Leading  dairy  volume  item 
is  eggs  with  total  food  chain 
sales  of  $340  million  last 
year.  The  next  best  seller  is 
fluid  milk  with  the  chains 
selling  some  $323  million 
dollars’  worth.  Sales  of  other 
items  in  the  food  chains  are: 
cheese,  $272  million;  mar¬ 
garine,  $238  million ;  and 
butter,  $187  million. _ 

including  the  Negro  press,  but 
a  total  of  21  interviews  with 
dairy  spokesmen  arranged  on 
radio  and  TV  during  this  month 
alone. 

In  addition,  20-second  and 
one-minute  announcements  spell¬ 
ing  out  the  health  advantages 
of  milk  were  placed  on  most  of 
the  area’s  radio-TV  stations  as 
non-paid  public  service  spots. 
Thus  some  9,150,000  radio  list¬ 
ener  impressions  and  9,000,000 
TV  viewer  impressions  were 
gained  at  no  cost,  according  to 
Mr.  Ver  Standig. 

As  part  of  the  public  rela¬ 
tions  thrust,  promotional  mat¬ 
ter  was  distributed  at  meetings 
of  various  club  groups  through¬ 
out  the  greater  Washington 
area. 

Point-of-Purchase  Te.sted 
A  campaign  to  test  the  efficacy 
of  point-of-purchase  pieces  in 
eating  establishments  was  run 
in  the  several  large  govern¬ 
ment-operated  cafeterias  and 
restaurants  in  the  Pentagon 
building.  Some  40,000  table  teit- 
cards  and  other  reminders  on 
milk  were  placed  in  these  out¬ 
lets  and,  at  the  end  of  a  month¬ 
long  test,  figures  showed  per 
capita  consumption  up  10%  over 
a  comparable  period  in  the  pre- 
ceeding  year. 

The  Negro  market,  showed  by 
the  pre-campaign  audit  to  con¬ 
stitute  a  great  potential,  was 
reached  not  only  through  mass 
media  but  its  own  newspapers 
and  radio  stations.  A  total  of 
six  complete  and  full  editorial 
stories — as  opposed  to  ads  on 
the  health  benefits  of  milk — 
were  placed  in  the  Afro-Ameri¬ 


can  in  a  six-month  period.  A  I 
total  of  25,682,655  radio  im¬ 
pressions  in  the  Negro  market 
were  gained  in  the  same  period.  ^ 
Six-Month  Audit  ] 

“An  audit  made  at  the  con-  ' 
elusion  of  the  second  quarter  re¬ 
vealed  a  substantial  3%  increase  i 
in  home  consumption  of  milk,”  j 
Mr.  Ver  Standig  told  E&P.  “It  j 
also  revealed  changes  in  the  i 
public’s  ‘attitudes’  toward  milk.  ^ 
Knowledge  of  its  value  to  the 
mental  alertness  of  children  had 
increased.  Before  the  campaign, 
65%  of  the  public  did  not  know 
milk  could  increase  mental  alert¬ 
ness  in  children.  Six  months 
later  only  11%  did  not  know 
this  fact. 

“Copy  which  was  shown  to 
have  achieved  its  objective  was 
re-run.  Without  the  second- 
quarter  audit.”  Mr.  Ver  Standig 
emphasized,  “the  extent  of  its 
effectiveness  would  not  have 
been  known  and  money  would 
have  been  spent  on  me.'sages 
which  have  outlived  their  use¬ 
fulness.” 

Media  Re-evaluated 

The  second-quarter  audit  told 
which  of  the  various  advertising 
media  were  delivering  the  most 
recall  value  for  the  money,  Mr. 

Ver  Standig  went  on.  It  showed 
for  example,  that  50.9%  of  the 
public  noticed  and  remembered 
TV  messages;  41.8%  those  in 
newspapers;  36.6%  the  radio;  i 
26.8%  the  car  cards;  and  26.2%  " 
the  store  signs. 

“During  the  second  half  of 
the  year  these  figures  guided 
apportionment  of  messages 
among  the  various  media,”  Mr. 
Ver  Standig  said.  “Televnsion 
was  gfiven  a  larger  share  of  the 
budget.  However,”  he  hastened 
to  add,  “respondents  to  our 
questionnaire  were  reacting  not 
only  to  TV  messages  placed  by 
the  association  but  to  TV  mes¬ 
sages  on  milk  sponsored  by  the 
American  Dairy  Association 
and  other  national  groups. 
There  was  no  national  adver¬ 
tising  by  ADA  in  the  Washing¬ 
ton  newspapers  so  all  recall  on 
newspaper  copy  was  for  the 
local  association’s  insertions.” 

Mr.  Ver  Standig  added  that 
to  pinpoint  the  Negro  market  ^ 
a  saturation  campaign  on  two 
Negro  radio  stations  was 
launched  and  newspaper  inser¬ 
tions — .=ome  spelling  out  specific 
health  benefits — others  of  the 
reminder  type  continued.  Work 
with  clubs,  church  groups  and 
other  organizations  was  intensi¬ 
fied.  Point  of  purchase  efforts 
saw  a  total  distribution  of  64,- 
300  display  pieces. 

During  Dental  Health  Week 
full  assistance  was  given  to  the 
Dental  Society  of  the  Di.strict 
of  Columbia.  All  dairies  were 
(Continued  on  page  18)  * 
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The  Cleveland  Plain  Dealer  carries 


When  it  comes  to  campaigning  for  advertising 
dollars,  the  Plain  Dealer’s  platform  can’t  be  beat: 
two  markets  for  the  price  oj  one!  Greater  Cleveland 
is  solidly  behind  their  century-old  newspaper. 
And  the  26  adjacent  counties  fall  right  into  line. 
Here’s  a  2-in-l  market  that  is  bulging  with  dol¬ 
lars  . . .  over  five  billion-dollar  sales  potential! 
You  pick  a  winner  when  you  pick  the  Cleveland 
Plain  Dealer  for  your  sales  message. 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 

editor  ac  PUBLISHER  for  June  25,  1955 


IS  26  adia 

cent  ct 

ountie 

{Cleveland) 

26  Adjacent 

Cuyahoga  Cy. 

County  Area  * 

Total  Retail  Sales  .  . 

$1,976,290,000 

$1,625,161,000 

Food  Sales . 

522,053,000 

403,545,000 

Gen.  Merchandise  Sales 

279,064,000 

128,040,000 

Drug  Sales . 

63,158,000 

38,554,000 

Furn.,Hsld.,Radio  Sales 

100,473,000 

73,949,000 

Eff.  Buying  Income  . 

2,998,757,000 

2,333,759,000 

*  Akron,  CauleH,Young%lou’n  not  include J. 
Figures -‘Saht  Management  Surt  ey,  May,  19S4 
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OF  FOOD  STORE  SAIES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 
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^Audited ^  Ads 

(Continued  from  page  16) 

encouraged  to  give  certain  of 
their  radio-TV  time  to  messages 
on  milk  for  dental  health.  Dis¬ 
plays  dramatizing  the  relation¬ 
ship  between  milk  and  dental 
health  were  prepared  and  erect¬ 
ed  in  key  spots. 

A  steady  flow  of  information¬ 
al  bulletins  to  the  nine  dairies 
of  the  area  enabled  them — 
when  possible — to  tie  in  with 
current  themes  and  activities. 
A  number  of  the  dairies  found 
this  material  useful  in  their 
newspaper  advertising  as  well 
as  on  their  radio-TV  programs. 

“It  was  obvious,”  Mr.  Ver 
Standig  said,  “even  before  the 


conclusion  of  the  first  year’s 
activity,  that  the  advertising 
campaign  had  hit  pay  dirt.  Vol¬ 
ume  of  sales  was  up  appreciably. 
As  usual,  however,  an  audit  of 
the  500-family  consumer  panel 
was  taken  to  determine  exactly 
what  consumption  increase  had 
been  made  and  where  the 
greatest  increases,  public  for 
public,  had  been  registered.” 

As  presented  by  Mr.  Ver 
Standig,  here’s  what  the  figures 
showed:  An  over-all  home  con¬ 
sumption  increase  of  5.4%  in 
the  greater  Washington  area. 
The  gain  was  steady  with  al¬ 
most  exactly  the  same  increase 
registered  in  the  first  two  quar¬ 
ters  as  in  the  second  two.  Some 
33%  of  all  families  reported 
that  they  had  made  a  special 


1/IM  WORCESTER  a 
MAJOR  DRUG  MARKET 

wiiti  $22,203,075  Sa{24- 

Worcester  County  families  buy  their  drugs, 
drug  sundries  and  cosmetics  in  four  types  of 
outlets. 


1  13  of  them 


82  of  them 


1366  of  them 


206  of  them 


If  you  judge  the  Worcester  Drug  Market  by  Drug 
Store  figures  alone,  or  by  the  local  wholesale  drug 
picture,  you  miss  sales  of  more  than  $6,500,000. 

Local  level  knowledge  of  this  $608,509,000  retail 
market  is  a  must  for  top-level  decisions. 

*Based  on  report  from  Federal  Reserve  Bank  tBased  on  Survey  by  Progressive  Grocer 
tSales  Management  Survey  of  Buying  Power  —  May  1955 
Worcester  Telegram-GozeHe  Circulation:  Doiiy  156,818;  Sundoy  104,429 

\NORCtSTtR  \  WORCESTER,  MASSACHUSETTS 

\  George  F.  Booth,  Publisher 


MOLONtY,  REGAN  t  SCHMIH,  he. 

Nolionol  Reprtstnlaliret 


effort  to  drink  more  milk  since 
the  beginning  of  the  campaign. 

Other  findings:  Households 
using  no  fresh  milk  pre-cam¬ 
paign  were  7.4%  but  at  the  end 
of  the  year  this  had  dropped 
to  1.6%.  Negro  families  using 
no  fresh  milk  dropped  from 
25.7%  to  4.0%. 

The  non-fattening,  or  diet 


BoA  Booklet 
Tells  Success  T 
Of  Parliament 


Benson  &  Hedges’  Parlia¬ 
ment  cigarettes  has  set  its 
factor,  gained  considerable  promotional  sights  high  and  in- 
ground.  Of  respondents  on  creased  its  sales  slmrply. 
weight  reduction  diets  only  How  Parliament  did  it — with 
2.9%  were  eliminating  milk  from  a  healthy  assist  from  newspa- 
their  diets  at  the  end  of  the  pers  —  is  told  by  the  Bureau  of 
first  year.  Important  gains  in  Advertising,  ANPA,  in  its  latest 
correcting  the  public’s  attitude  “Advertising  Facts”  publication,  *4 
toward  milk  were  made,  as  the  just  released. 


following  chart  indicates: 


End 

of 

Year 


Pre. 

Campaign 

%  uf  Imiisehnld!!  sasring  milk 
not  excellent  nerve  tonic ..  27.8  8.3 

%  of  households  saying  milk 
not  effective  In  reiialring 

bodies  of  adults  .  9.0  5.0 

%  of  households  sayhig  milk 
does  not  affect  mental 

alertness  of  children  .  65.0  11.6 

%  of  households  saying  bones 
of  aging  people  do  not 
break  more  easily  when 
I  milk  Is  absent  from  diet..  23.0  14.0 

I  %  of  households  saying  soda 
pop  gives  more  energy 
I  tliaii  milk  .  11.0  2.9 

'  “These  figures  more  than 

!  proved  to  the  association  that 
I  the  periodic  ‘auditing’  of  all 
!  advertising  and  promotional  ef¬ 
forts  is  not  an  extra  cost,  but 
actually  an  economy,”  Mr.  Ver 
Standig  said. 

“A  pattern  of  studying  the 
market,  testing  advertising  and 
measuring  its  effectiveness  at 
quarterly  intervals  has  now  been 
set.  We  have  good  reason  to  be¬ 
lieve  that  this  approach  can 
bring  substantial  increases. 

“By  abandoning  production 
control  as  a  corrective  for  an 
unfavorable  production-con¬ 
sumption  ratio  and  instead  ex¬ 
panding  our  market  through 


$700,000  in  Papers 

Back  in  1948,  the  story  re¬ 
lates,  Parliament  spent  $154,- 
000  on  all  advertising.  Today 
the  bill  is  $1,300,000,  with  $700,'- 
000  going  into  newspapers. 

The  history  of  Benson  & 
Hedges  (now  a  division  of 
Philip  Morris,  Inc.)  supplies  the 
clues  to  why  a  cigarette  like 
Parliament  chose  newspapers. 

From  its  beginnings  at  the 
turn  of  the  century  as  a  retail 
establishment  on  New  York’s 
Fifth  Avenue,  the  Bureau  re¬ 
lates,  Benson  &  Hedges  deftly 
adjusted  to  shifting  smoking 
tastes  and  changing  markets. 
Thus,  even  during  the  depres¬ 
sion-ridden  ’30’s,  B.  &  H.  was 
doing  well  enough  to  introduce 
a  new  cigarette,  dubbed  “Parlia-" 
ment.” 

In  the  beginning  Parliaments 
were  sold  to  dealers  without  the 
benefit  of  any  advertising.  First 
years  sales :  less  than  400,000 
cigarettes.  By  1941  sales  had 
climbed  to  95,000,000  a  year  — 
stimulated  almost  entirely  by 
word  of  mouth  advertising. 

In  the  years  that  followed 
Parliament  cultivated  sales-in- 
depth  by  advertising  in  newspa- 


‘audited’  advertising,  public  re  ,  .  ,  . 

lations  and  merchandising,”  he  pers  m  one  high-mcome  market 
concluded,  “we  have  found  the  a  time;  in  places  like  Ne« 
sane  way  to  dispose  of  milk — 
in  the  market  place.” 

I  ooking  at  the  future,  Mr. 

Ver  Standig  told  E&P  that  the 
over-all  program  hasn’t  called 
for  the  use  of  “gimmick”  pro¬ 
motions  because  “local  news¬ 
papers  do  an  adequate  selling 
job.”  He  said,  however,  that 
while  more  newspaper  .space 
will  probably  be  us^  by  the 
association,  he  wishes  newspa- 


OWNERS  OF  RADIO  STATION  WTAG  AND  WTAG-FM 


York,  Chicago,  Los  Angeles, 
wintertime  Florida,  to  name  a 
few.  When  the  sales  volume 
reached  a  point  considered  sat¬ 
isfactory,  the  company  moved 
on  to  the  next  group  of  cities. 

Weekly  Insertions 
“Today,”  the  story  relates, 
“Parliament’s  newspaper  sched¬ 
ule  is  a  varied  one.  In  New 
York  there  are  weekly  inser¬ 
tions  of  300  lines.  In  other  cities 
Parliament  tells  its  story  every 
other  week  with  300-  and  500- 
line  ads.  Occasionally  the  com¬ 
pany  scatters  five  60 -line  ads 
through  a  single  newspaper  is¬ 
sue.  All  in  all,  the  schedule  in- 


pers  would  “show  more  cooper¬ 
ation  in  merchandising.” 

O.  D.  Street  Dies 

0.  Dickinson  Street,  retired 
ad  executive  who  had  served 
writh  Western  Electric  Com-  eludes  55  papers  in  50  markets.” 
pany,  died  in  New  York  June  Sales  have  increased  steadily 
11.  He  was  78.  He  retired  as  in  the  last  seven  years,  with 
a  partner  in  the  ad  agency  of  some  yearly  increases  of  as 
Lord,  Thomas  &  Logan  in  1931.  much  as  60%. 
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IT’S  A  LONG,  LONG  WAY 

BETWEEN  FIRST  AND  SECOND  IN  WASHINGTON,  D.C 

The  Washington  Star 

piles  up  a 
5 -month  lead  of 

4,329,161  lines 

over  Washington’s  second  newspaper 

It  would  be  a  revelation  to  you  to  This  is  their  judgment  based  on 

have  a  brief  talk  with  the  leading  ad-  long  experience.  They  are  thoroughly 
vertisers,  merchandisers  and  agency  and  intimately  acquainted  with  local 
people  around  Washington.  newspapers  and  local  customs.  They 

They  would  tell  you  (as  they  tell  know  that  it  is  a  family  habit  in  Wash- 
us)  that  they  build  their  advertising  ington  to  shop  the  ads  at  home  in  the 
schedules  around  The  Star  because  evening  in  The  Washington  Star, 
no  other  local  newspaper  approaches  That’s  why  The  Washington  Star 

the  consistent  and  remarkable  pulling  consistently  does  the  most  good  for 
power  of  The  Star.  most  advertisers. 

The  Washington  Star 

EVENING  AND  SUNDAY  WASHINGTON,  D.C. 

Mmprmtantud  nationally  by:  O'Mara  and  Ormsboa,  Inc.,  420  Laxington  Av*.,  NYC  17;  Chkogo  ^  Dotroit  —  Lo*  Angola*  — San  Francisca 
Special  Florida  roprowonlativo:  Tlio  Loenard  Co.,  31 1  Lincoln  Rood,  Miami  Roach,  Florida 
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ARMY  TIMES 
AIR  FORCE  TIMES 
NAVY  TIMES 

(M«fnb»r«:  Audit  Burtou  oF  Circulotiont) 
ARMY  TIMES  PUiLISHING  CO 
3139  M  St ,  N  W  .  WvthiR^ten  7.  0.  C. 

U.  S.  OFFICES-  Bettun,  CKi(a90.  Dutroit 
lot  Anflolot,  Now  York.  FbtladoIpKio,  Sof 


FOREIGN  OFFICES  Frankfurt,  London, 
Porit,  Romo,  Tokyo. 


increased  travel,  more  style  con-  | 
scious  living.  | 

Some  stores  are  planning  to  J 
offset  late  Summer  sales  dips  | 
with  earlier  Back-to-School  pro-  I 
motions,  lay-away  sales,  promot¬ 
ing  yard  goods  for  early  fall 
sew-it-youiselfers  and  sugges¬ 
tions  for  late  Summer  recondi¬ 
tioning  of  home  heating  equip¬ 
ment. 

Newspapers  throughout  the 
country  have  been  distributing 
to  merchants  a  special  four-page  ' 
presentation  folder  prepared  by 
the  Bureau,  entitled,  “Smoke  ' 
Out  More  Summer  Volume.” 

The  folder  details  results  of 
last  summer’s  efforts  to  wipe 
out  the  “summer  slump”  phy- 
chology,  and  highlights  the  pros¬ 
pects  for  increased  volume  this 
summer.  Also  included  is  a  mer- 
basing  chandising  “blueprint”  aimed  at 
summer  helping  the  retailer  organize  a 
h  within  sales  and  advertising  program 
er  plans  that  will  help  bring  volume  in¬ 
summer  crease  this  .summer. 

ar  West  St.  Paul  Merchants 

ner  vol-  Unite  To  Push  *Loop* 

)nsistent  g.j._  Minn. 

This  city’s  downtown  busi- 
’  P®'  nessmen  have  united  in  a  cor- 

romotion  poiation  to  promote  the  Loop 
ixpect  a  shopping  area.  It  will  be  known 

mg  the  “Downtown,  Inc.  of  St  1 
:radually  „  | 

The  incorporation  follows  a 
that  re-  downtow-n  program  set  in  mo-  ^ 
import-  tion  about  six  months  ago  by 
ssure  on  the  St.  Paid  Dispatch  and  Pio~  j 
best  sellers.  Emphasis  neer  Press  newspapers.  1 

given  to  those  items  of-  Eighteen  directoi-s  were  elect-  j 
fering  peak  selling  opportunities  ed,  including  Daniel  H.  Bidder, 
during  the  months  of  June,  July  publisher  of  the  Dispatch  and 
and  Augu.-^t,  such  as:  major  Pioneer  Press, 
household  appliances,  luggage,  “Regardless  of  any  or  all  su- 
summer  rugs  and  furniture,  burban  developments,”  said 
photographic  equipment,  auto  Howard  Seesel  of  Field-Schlick 
acces.sories,  lingerie,  bedding,  specialty  store,  acting  as  tern- 
picnic  and  camping  supplies,  porary  chairman,  “you  must 
paint  and  wallpaper.  realize  that  no  city  is  stronger 

Trends  that  are  also  dictating  than  its  downtown  business 
what  items  will  be  getting  the  district,  where  property  values 
major  share  of  the  advertising  the  highest,  and  where  the 
budget  are  do-it-yourself,  out-  major  amount  of  taxes  are  col- 

tain  full  markup  longer  into  the  door  living,  more  leisure  time,  lected. 

-  -  -  _ _  “Every  dollar  not  collected 

from  the  downtow-n  business  dis- 

'  trict,  due  to  any  depreciation  in 

value  of  rent  or  buildings,  must^ 
be  made  up  and  the  taxes  col-  ] 
lected  from  the  residential  and 
■  outlying  sections.  We  must 

_  maintain  our  value  in  the  dowm- 

town  business  district  to  finance 
the  expense  of  city  government 
properly.” 

B.  H.  Bidder,  president  of 
the  Dispatch  and  Pioneer  Press, 
said  St.  Paul  has  the  most 
favorably  situated  downtown 
area  of  any  city  in  the  United 
States.  He  urged  the  business¬ 
men  to  w'ork  for  its  develop¬ 
ment  now  before  an  expected 
large  jump  in  St.  Paul’s  popu-  ,  ^ 
lation. 
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RETAIL  SURVEY 


SELL 


Retailers^  Ad  Plans 
Based  on  Optimism 


the  Families 
.with  the. 


More  than  80%  of  retailers  summer  months  this  year;  61% 
surveyed  in  41  representative  reported  they  will  stock  heavier 
markets  throughout  the  country  and  maintain  stocks  longer  and 
are  anticipating  sales  volume  in-  71%  will  sustain  their  promo- 
ci-eases  this  summer  averaging  tion  longer, 
from  5%-10%,  above  the  same  ^  significant  number  of  mer- 
period  last  summer.  Fifteen  per-  chants  revealed  they  would  not 
cent  expect  to  meet  last  year’s  have  the  usual  “general  dear- 
figures.  ances”  early  in  July,  but  will 

Over  90%  of  the  merchandis-  mark 
ing  executives  queried  reported  items 
plans  to  increase  or  maintain  tain  a 
their  summer  advertising  budget  seller.' 
this  summer.  Twenty-seven  of  mand 
the  60  executives  surveyed  said 
they  would  increase  their  their 
budgets  an  average  of  10%,  with  p^ofii 
some  planning  inoeases  as  high  their 
as  50%  and  100%  over  last 
year’s  advertising  expenditures  ggUij, 
for  the  months  of  June,  July  pjiaj, 
and  August. 

Daily  newspapers  were  the  ^j^g 
unanimous  first  choice  of  each  pfjyg, 
store  as  the  major  medium  for  g^jgg 
their  promotional  dollars  with  p^-tr 
34  stores  investing  over  90c  of 
their  advertising  dollar  in  local 
newspapers  to  get  the  business 
this  summer. 

This  forecast  of  summer  re¬ 
tail  business  is  reflected  through 
a  survey  just  completed  by  the 
Bureau  of  Advertising,  ANPA, 
through  member  newspapers, 
sampling  representative  think¬ 
ing  of  merchandising  and  ad¬ 
vertising  executives  from  vari¬ 
ous  types  and  sizes  of  stores  in 
key  areas  around  the  country. 

The  survey  followed  the  re¬ 
cent  launching  of  the  third  na¬ 
tionwide  campaign  by  the 
Bureau,  and  its  more  than 


The  Armed  Forces 
consumer  market  (3,250,000 
strong  plus  dependents)  has  a 
guaranteed  annual  wage  of 
over  eight  billion  dollarsi  And 
the  bulk  of  this  free,  spendable 
income  is  used  to  buy  Ameri¬ 
can  goods  in  commis'aries  and 
exchanges  in  this  country  and 
abroad. 


Get  your  full  share  of 
this  fabulous  market  by  telling  your 
sales  story  in  ARMY  TIMES.  AIR 
FORCE  TIMES  AND  NAVY  TIMES. 
These  top  circulation  Service  Week¬ 
lies  give  your  advertising  widest 
coverage,  at  lowest  cost  per  thou¬ 
sand  readers. 


Each  of  the  three  TIMES 
Weeklies  is  published  in  5  separate 
editions,  covering  Continental  United 
States,  the  Pacific  and  European 
areas.  Space  may  be  bought  in  one, 
all,  or  any  combination  of  editions, 
enabling  you  to  blanket  the  entire 
Military  Market,  or  pin-point  the 
specific  Service  and  area  that  fits 
your  own  distribution  picture. 


Sample  copies,  rates  and 
vital  data  on  how  to  sell  the  Armed 
Forces  consumer  market  are  yours 
for  the  asking.  Write  today: 


new  ptonfs  •  modernizations  •  OA.ensions 


.  'i-  ^ENGINEERS  -  ARCHITECTS 

Botton  9,  AAosa.  New  York  17,  K.  Y.  Spartanburg,  S.  C. 

40  Central  Street  41  East  42iMi  Street  '  Montgomety  BMg. 

Brochun  pitailabh  on  roquoit 


isolation  mokes  a  difference 


jsoiAnoM 


makes  +he  %>olcane  MaHcef 

drffei-ent  too ! 


AND  IT'S  ONE  OF  THE  THREE  MUST 
MARKETS  IN  THE  PACIFIC  NORTHWEST 


bNTAN^ 


v/Xst^ 


The  Spokane  Market  is  a  region  unto  itself,  geographically 
isolated,  with  giant  mountain  ranges  forming  natural  boundaries. 
Recognizing  the  logic  of  terrain,  Congress  in  1886  passed  the 
“state  of  Lincoln”  bill  which  would  have  granted  statehood  to 
the  area.  Though  the  measure  was  pocket-vetoed  by  President 
Cleveland,  the  region  continued  to  develop  as  an  independent 
trading  area  —  which  to  this  day  remains  remote  from  and 
unaffected  by  advertising  efforts  in  coastal  cities  300  miles  or 
more  away. 

With  more  than  a  million  people  . . .  above  average  in  income 
.  .  .  spending  more  than  a  billion  dollars  annually  for  retail 
goods  .  .  .  Spokane  and  its  great  “Inland  Empire”  comprise  one 
one  of  the  nation’s  top  consumer  markets  —  and  certainly  a  must 
in  any  Pacific  Northwest  sales  program. 

To  cash  in  on  the  full  sales  potential  of  this  big-buying  market, 
be  sure  you  schedule  the  two  newspapers  that  have  been  “home¬ 
town”  dailies  throughout  the  Inland  Empire  ever  since  pioneer 
days  —  The  Spokesman-Review  and  Spokane  Daily  Chronicle. 
Together  they  give  you  unequalled  sales-activating  coverage. 


IDAHO 


The  Spokane  Market  Beats 


33  states  in  per  capita  Buying  Income 

36  states  in  per  capita  Retail  Sales 

37  states  in  per  capita  Automotive  Store  Soles 
41  states  in  per  capita  Filling  Station  Sales 
28  states  in  per  capita  Food  Store  Sales 

43  states  in  Gross  Income  per  Farm 


Combined  Doily  Circulation 
Over  160,000— 
81.84%  UN-duplicated 


Advertteing  lepre«ontotive«:  Cretmer  4  Woedword,  Inc.,  New  Yorb,  Cbkogo. 
Detroit,  lot  An9etet.  Son  Fronckco,  Atlonto.  Color  Repretentotivei.  Si 
SPOKCSMAN  RCVIEW.  Comk  Sections:  Metropoliton  Group. 


A  GENERAL  ELECTRIC  PROGRESS  * 


America  moves 


Private  industry,  working  with  our 
government,  is  making  bold  plans  for 
atomic  electric  power;  by  1 980,  65% 
of  all  generating  plants  being  added 
that  year  may  be  atom-powered 


Ten  years  ago,  the  most  important  single 
fact  about  the  atom  was  its  potential  power 
as  a  weapon  of  war.  Today,  most  important 
is  the  atom’s  tremendous  promise  as  a 
source  of  peacetime  power. 

How  well  is  America  doing  in  develop¬ 
ing  this  peacetime  power  ?  How  soon  will 
atom-made  electricity  be  widespread? 


Where  do  we  stand  today? 


Our  government  is  taking  major  strides  to 
release  atomic  information  to  U.  S.  com¬ 
panies,  and  to  invite  them  to  share  in  atomic 
development.  The  outlook  is  promising. 

For  example.  General  F.lectric  has  been 
chosen  by  the  Nuclear  Power  Group,  Inc., 
to  build  the  largest  all-nuclear  atomic  e'ec- 
tric  plant  yet  announced.  The  plant,  which 
will  serve  the  Chicago  area,  will  be  owned 
and  operated  by  Commonwealth  Kdison 
Company,*  and  is  expected  to  be  in  opera¬ 
tion  within  five  years. 

The  Yankee  Atomic  Electric  Company, 
rejiresenting  a  dozen  New  England  power 
companies,  has  plans  to  build  an  atomic 
electric  plant  in  western  Massachusetts. 

33  other  companies  —  25  of  them  elec¬ 
tric  utilities  —  have  joined  together  as  the 
Atomic  Power  Development  Associates, 
Inc.,  to  concentrate  on  research  for  the  eco¬ 
nomic  utilization  of  atomic  energy  for 
electric  power.  Part  of  this  group  plans  to 
have  a  breeder-reactor-type  atomic  electric 
plant  operating  in  the  Detroit  area  by  1959. 

Many  homes  in  the  New  York  City  area, 
if  present  plans  work  out,  may  have  atom- 
made  electricity  within  five  years. 

These  are  only  a  few  of  the  peacetime 
atomic  energy  programs  now  under  way  in 
the  United  States.  By  1970,  our  forecasts 
indicate,  14%  of  all  new  generating  plants 
built  in  the  U.S.  will  be  atom-powered. 
And  by  1980,  the  atom’s  share  of  plants 
built  that  year  may  be  65%. 


The  free  world’s  security  depends  on  progress 

These  plans  and  forecasts  are  encouraging, 
for  the  fate  of  the  entire  free  world  may 
well  depend  on  how  swiftly  America  devel¬ 
ops  wide  peacetime  use  of  atomic  energy. 


*Co-9pon8ors  of  the  project  include :  American  Gas  and 
Electric  Service  Coijoration ;  Bechtel  Corporation ; 
Central  Illinois  Light  Cottony; Illinois  Power  Company; 
Kansas  City  Power  and  Light  Company;  Pacific  Gas  & 
Electric  and  Union  Electric  Company  of  Missouri. 
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produce  electric  power  from  the  atom 


4^" 


Atomic  electric  plant  of  the  future?  This  model  shows  what  a  power  plant  built 
to  produce  atom-made  electricity  might  look  like.  At  right,  Francis  K.  McCune, 
General  Electric  Vice  President  and  General  Manager  of  our  Atomic  Products 
Division,  points  out  a  symbolic  view  of  an  atomic  reactor  housed  in  the  protective 
steel  sphere.  If  you  would  like  a  copy  of  a  16-page  illustrated  l)ooklet,  "Putting  the 
Atom  to  Work,”  plus  a  full-color  diagram  showing  how  electricity  can  be  made  from 
the  atom,  write  General  Electric,  Department  E2-119,  Schenectady,  New  ^  ork. 


England  and  other  European  coun 


tries  are  hungry  for  the  abundant  elec 


trie  power  that  the  atom  promises.  They 


see  it  as  a  chance  to  regain  the  stature 


they  had  before  their  resources  were 
wasted  by  war.  “Have-not”  Asia  and 
-Africa,  and  large,  undeveloped  areas  of 
Latin  America  need  it  for  their  industry 
and  their  people.  And  so  nuclear  energy, 
for  Russia,  has  become  a  long-range  in¬ 
strument  for  economic  and  political 
dominance.  Communism  plus  atomic 
power  might  convert  the  world  where 
Communism  alone  has  failed. 

For  America,  the  problem  is  clear- 
cut;  we  must  make  swift,  broad  prog¬ 
ress  in  developing  peacetime  atomic 
energy  for  the  world.  We  must  be  ready 
with  the  promise  of  atomic  fuels  and 
technical  knowledge  sooner  than  any¬ 
one  estimated.  How  can  this  be  done? 

Competitioii  will  spir  achievement 

In  our  opinion,  America’s  atomic  prog¬ 
ress  will  continue — and  become  even 
faster  and  bolder — as  more  and  more 
competing  private  manufacturing  com¬ 
panies  apply  their  skills,  efforts  and 
capital  to  the  problem. 


General  Electric  has  been 


engaged  in  basic  nuclear  re 


search  since  the  1930's.  To 


day  more  than  12,000  of  our 


employees  are  assigned  to 
atomic  projects.  For  the  government,  we 
are  producing  plutonium  at  the  Hanford 
Atomic  Works. .. building  a  submarine 
atomic  power  plant  in  West  Milton.  New 
York... developing  a  nuclear  propul¬ 
sion  system  for  aircraft  at  Evendale, 
Ohio  .  .  .  studying  possible  portable 
nuclear  plants  for  the  Army.  (Canadian 
General  Electric  will  build  Canada’s 
first  atomic  electric  reactor  near  (-balk 
River,  Ontario. 

We  have  established  a  department  to 
design,  develop,  manufacture  and  mar¬ 
ket  atomic  power  equipment  for  peace¬ 
time  use.  Just  recently  this  department 
announced  the  design  of  a  new  dual¬ 
cycle  boiling  reactor,  which  provides  for 
greater  efficiency  and  overcomes  many  of 


the  problems  inherent  in  earlier  power- 
reactor  designs.  In  the  next  few  years, 
we  expert,  our  work  in  peacetime  atomic 
energy  will  double  and  redouble.  .And 
the  field  is  so  big  and  so  vital  that  there 
is  almost  unlimited  opportunity  for 
many  more  companies. 

American  free  enterprise  has  made  it 
possible  for  the  U.  S.,  with  only  6%  of 
the  world’s  population,  to  produce 
almost  50%  of  the  world’s  energy  and 
industrial  output.  Working  with  the  gov¬ 
ernment,  private  companies  have 
already  begun  to  turn  a  major  source  of 
fear  into  a  major  source  of  fuel,  and 
they  are  ready  to  risk  their  money  and 
their  time  to  do  more.  As  we  see  it,  this 
is  progress  in  the  American  way. 


T)vgress  /s  Our  Most  Important  Product 

GENERAL^  ELECTRIC  ^ 
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NEWSPAPER  REPRESENTATIVES 


NAT"  ^  1  •  die,  J.  P.  McKinney  &  Son,  Inc., 

•  JL  •  •  ^lllC9.2rO  elected  president  of  the 

^  AANR’s  chapter  there.  He  will 
A  A  IVTT)  T  Tm  ifc!  succeed  Robert  J.  Brooks,  Story, 
LJlllLO  Brooks  &  Finley,  on  July  1. 
T  J  II  I  •  Other  new  Chicago  officers  are : 

nold  iLlleCtlOnS  P  ®  Mimken,  Texas  Daily 

Press  League,  vicepresident; 
The  New  York  and  Chicago  G.  L.  Healy,  O’Mara  &  Orms- 
chapters  of  the  American  As.so-  bee,  secretary-assistant  treas- 
ciation  of  Newspaper  Repre-  urer;  and  G.  E.  Gilbertsen, 
sentatives  last  week  elected  John  W.  Cullen  Company,  treas- 
new  officers  in  their  respective  urer, 

cities.  Directors  elected  for  a  one- 

William  C.  Johnson,  Johnson,  year  term  are:  W.  W.  Sauer- 
Kent,  Gavin  &  Binding,  Inc.,  berg,  Ward-Griff ith  Company, 
was  elected  president  of  the  Inc.;  W.  E.  McCauley,  Sawyer- 
New  York  Chapter  succeeding  Ferguson- Walker  Company;  and 
Peter  Benziger,  Ridder-Johns,  Mr.  Brooks,  retiring  president 
Inc.  William  W.  Metz,  Scripps-  of  the  chapter. 

Howard  Newspapers,  was  elect¬ 
ed  vicepresident.  Stephen  w.  B-K  Shifts  Chapman 

Hamlyn,  The  Katz  Agency,  Inc.,  „  ,  .  o  /-n.  i 

was  reelected  secretary  and  Melvin  S.  Chapman,  sales 
John  J.  Rahill,  Texas  Daily  representative  for  the  la.st  eight 

Press  League,  was  reelected  V?  office 

treasurer  Bottinelli-Kimball,  Inc.,  has 

The  following  were  elected  as  ^een  transferred  to  Philadelphia 
members  of  the  New  York  manager  of  B-K’s  office  in 

Chapter’s  Board  of  Directors: 

Wallace  M.  Hughes,  Hearst  Ad¬ 
vertising  Service;  Gerald  A.  Moore  Resigns 

Carew,  Story,  Brooks  &  Finley;  Mildred  Moore,  national  ad- 
Fred  Pitzer,  Jann  &  Kelley,  vertising  representative  in  Den- 
Inc.;  and  Michael  J.  Foulon,  The  yer,  Colo.,  for  the  Colorado 
Branham  Company.  Springs  Gazette  Telegraph  for 

In  Chicago,  Charles  D.  Bud-  past  three  vears,  has  re- 


INCOMING-OUTGOING  PRESIDENTS  of  the  New  York  Chapter  of 
the  American  Association  of  Newspaper  Representatives  congratulate 
each  other.  William  C.  Johnson  (left),  Johnson,  Kent,  Gavin  &  Sind- 
ing,  Inc.,  newly  elected  president,  gets  a  pat  on  the  back  from  out¬ 
going  prexy  Peter  Benziger,  Ridder-Johns,  Inc. 


High  Cost  of  Direct  Mail 
Turns  Retailer  to  Classified 

Today’s  increasing  high  costs  rent  direct  mail  costs  are  caus- 
of  direct  mail  advertising  are  ing  retailers  to  do  more  careful 
causing  retailers  to  give  even  testing  of  both  materials  and 
closer  attention  to  newspaper  lists  before  starting  a  direct 
classified  sections  as  a  less  ex-  mail  campaign.  The  best  of  all 
pensive  and  sometimes  more  ef-  lists,  he  stressed,  are  the  re- 
fective  means  of  reaching  a  tailer’s  own  customers — particu- 
Klamath  Falls,  Ore.  selective  readership.  larly  those  who  have  already 

The  first  Sunday  edition  of  That  was  the  statement  of  purchased  by  mail  and  tele- 
the  Klamath  Falls  Herald  and  Ken  Kitch,  head  of  the  agricul-  phone. 

News  carried  a  total  of  3,181  tural  journalism  department  at  • 

inches  advertising,  or  53%  of  California  State  Polytechnic 
the  total  space.  According  to  College,  San  Luis  Obispo,  dur-  Bragg,  Matyas 

A.  D.  Addison,  advertising  di-  mg  a  talk  on  “Direct  Mail  Promoted  by  BoA 

rector’  the  regular  Saturday  Two  promotions  on  the  New 

edition  of  the  paper,  dropped  Nurserymens  ^^^5,  staff  of  the  Bureau  of 

when  Sunday  publication  be-  refresher  course.  Advertisinir  ANPA  were  an- 

gan,  carried  an  average  of  1,035  “More  and  more  retailers  are  ®  ^ ’ 

inches  of  advertising  over  the  finding,”  he  said,  “that  use  u  r  fu  f 

of  newspaper  advertising  as  a  Warren  E.  Bragg,  for  the  pa.st 

tie-in  with  their  direct  mail  years  an  account  supervis- 

campaigns  can  increase  ‘the  been  named  to  the  new- 

puir  of  their  direct  mail  efforts  created  post  of  director  of 
by  a  considerable  percentage.’’  marketing. 

Mr.  Kitch  pointed  out  that  Ted  Matyas,  who  joined  the 
well-read  classified  sections  are  Bureau  eight  years  ago,  and 
selective  in  purpose,  do  not  com-  who  has  been  assistant  art  di- 
pete  with  the  steadily  increasing  rector  for  the  past  two  years, 
volume  of  “trash  mail’’  house-  bas  been  promoted  to  art  direc- 
holders  find  in  their  mail  boxes,  for  in  the  promotion  depart- 
and  carry  “the  prestige  and  ment. 
reputation’’  of  the  hometown  • 

newspaper  in  establishing  “be-  n 

lief’’  in  advertisers’  offers.  Uiarlotte  Beatty  Dies 

“In  addition,”  he  said,  “news-  Mrs.  Charlotte  K.  Beatty, 
paper  advertising  reaches  the  media  director  of  Batten,  Bar- 
customer  when  he  is  ‘reading  ton,  Durstine  &  Osborn,  Inc., 
minded’.”  Pittsburgh,  and  the  Pittsburgh 

Urging  the  nurserymen  to  Advertising  Club’s  “Woman  of 
guard  against  the  use  of  “in-  the  Year”  in  1954,  died  sud- 
discriminate  lists,”  he  said  cur-  denly  last  week. 
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Scholastic  Art  Competition! 

4,000  boys  and  girls  from  more  than 
100  schools  hold  their  own  big-time 
art  show. 


^Everything  in^ 
BaltimoreTevolves 
/CarounckX 


THE 

BOSTON  GLOBE 

Moining  .  Evening  •  Sunday 


SOLID  EDITING 
MAKES  SOLID 
CIRCULATION 
ON  LONG  ISLAND 

MARCH  ABC 


I 


In  this  same  period,  March  1948— March  1955, 
Parade’s  total  circulation  has  increased 
from  4,754,974  to  6,361,307  and  the  number  of 
major  markets  covered  from  22  to  47. 

The  first  issue  of  The  Long  Island  Sunday  Press  appeared  April  27.  1947 


parade^ 
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Nat'l  RepresenUtive:  Newhouse  Newspapers,  Star  Sq.,  Long  Island  City,  N.  Y. 
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MP, 


NeStle’s  Instant  Coffee  and  Ric- 
ory. 


AD  AGENCIES 


Publicity  Held 


Legal  Service 
Ads  Weighed 

Washington 
Use  of  paid  newspaper  space 
to  inform  the  public  on  the 
scope  of  legal  services  avail¬ 
able  is  proposed  in  a  bar  as-  The  Senate  anti-trust  sub- 
sociation  committee  report  committee  heard  testimony  this 
which  went  to  the  membership  v.-el:  from  an  industrialist  to 
this  week.  the  effect  that  use  of  newspa- 

The  public  relations  commit-  per  space  plays  an  important 


Nestle  Coffee 
To  Be  Brewed 
By  McCann 


2  Former  Newsmen 
Join  F.  D.  Richards 

Meri’ill  Windsor,  former  as¬ 
sistant  city  editor  and  assist¬ 
ant  state  editor  of  the  Phoenix 
(Ariz.)  Republic,  has  joined 
Harrington-Richards  Division, 
Fletcher  D.  Richards,  Inc.,  San 
Francisco  agency,  in  a  copy 
and  contact  capacity. 

At  the  same  time,  it  was  an¬ 
nounced  that  Stuart  Choate, 
former  editor  of  Western  Ad¬ 
vertising  magazine,  has  also 
joined  the  agency  as  media  and 
i-esearch  director.  More  re¬ 
cently,  Mr.  Choate  was  associ¬ 
ated  with  the  San  Francisco 
Chronicle  as  advertising  re¬ 
search  manager  and  with 
Rhoades  &  Davis,  ad  agency, 
as  director  of  media  and  re¬ 
search. 


The  Nestle  Company  an¬ 
nounced  this  week  that  adver¬ 
tising  for  Nestle’s  Instant  Cof¬ 
fee  brand  will  be  handled  by 
McCann-Erickson,  Inc.,  effective 
September  1. 

Last  year.  Nestle  spent  a 
total  of  $461,554  in  newspaper 
space  for  this  brand  alone. 

Donald  Cady,  Nestle  vice- 
president,  stated:  “Sales  and 
distribution  on  this  brand  have 
risen  to  the  point  where  the 
brand  requires  separate  agency 
representation.  This  change  is 
in  line  with  the  company  policy 
originally  stated  when  the  com¬ 
pany  test-marketed  the  brand 
three  years  ago.” 

The  new  Nestle  lineup  for 
coffee  advertising  (figures  in 
parenthesis  show  '54  newspaper 
expenditure)  will  be  Bryan 
Houston,  Inc. — Nescafe  ($1,111- 
644)  ;  D  a  n  c  e  r,  Fitzgerald, 
Sample  —  Decaf  ($320,460) ; 
and  McCann-Erickson,  Inc., 


•Bud  Sherak  has  been  ap-  companies,  he  said,  are  more 
pointed  assistant  director  of  certain  of  public  acceptance 
research  in  the  research  de-  than  equally  good  or  better  in- 
partment  of  Kenyon  &  Eck-  novations  by  smaller  firms, 
hardt,  Inc.  He  will  continue  as  jn  this  connection  he  added: 
account  research  director.  “Domination  of  television,  radio, 

•H.  G.  Little,  president,  newspaper  and  magazine  ad- 
Campbell-Ewald  Company,  this  vertising,  and  even  of  news 
week  announced  the  appoint-  pages,  contributes  to  this  ac- 
ment  of  Thomas  P.  Rhoades  as  ceptance,  even  to  the  point 
director  of  public  relations  for  where  improvements  of  ques- 
the  company.  Mr.  Rhoades  has  tionable  consumer  value  can  be- 
been  associated  in  public  rela-  come  a  must  in  products.” 
tions  for  the  last  twelve  years  For  example,  he  cited  the 
and  prior  to  that  was  in  the  wrap-around  windshield,  high 
editorial  and  advertising  de-  horsepower  ratings, 
partments  of  the  Indianapolis  • 

(Ind.)  News. 

•  Louis  Benito  Advertising  5-Man  Team  to  Run 
in  Tampa,  Fla.,  has  added  Wil-  Dailies’  Ad  Services 
Ham  Gray  to  its  staff  as  an  Madison,  Wis. 

account  executive.  For  the  Formation  of  a  five-man 
past  four  years,  Mr.  Gray  has  management  team  under  Wil- 
been  associated  with  the  na-  Ham  Scrivner  to  direct  the  ad- 
tional  advertising  departments  vertising  department  and  serv- 
of  the  Birmingham  (Ala.)  ices  of  the  Capital  Times  and 
News  and  Post-Herald.  Wisconsin  State  Journal  was 


WKfA  Mo's  Motopolitan  ''Musts 


EAST  LIVERPOOL  • 


Like  a  letter  irom  home,  our  popers  brinq 
their  communities  into  eTery  reader's 
living  room  with  a  warm,  personal, 
human  touch  that  inspires  confidence. 


Yes,  We  Have 
A  Bonanza 

Your  advertising  in  THE 
DAY  automatically  covers 
93%  o(  a  61,500  market 
where  automotive  sales  alone 
exceed  the  State  family  aver¬ 
age  by  a  whopping  119% 
(S.M.  '55  Survey).  Get  the 
complete  facts  now. 


7  "ONE-NEWSPAPER"  Markets 
with  a  BILLION  DOLLARS  j 

plus  in  retail  sales!  / 


e  thONTOK 


ter,  classified  advertising  man- 
ager;  and  Feme  Noreen,  sales 
promotion  and  research  man¬ 
ager.  All  are  veteran  members 
of  the  advertising  department. 

They  will  take  up  their  new 
duties  July  1,  when  Louis  E. 
Heindel,  advertising  director, 
leaves  Madison  for  a  similar 
post  at  San  Jose,  Calif. 
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I  «  TM<  IBANTON  RtPOSITOaV 

^  a.  TMC  sftiiamviui 

HMAUMSTAR 
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^rORY,  RiraMt  4  fMUT 


NEW  LONDON,  CONNECTICUT 
National  Raprasantafivat; 
GILMAN,  NiCOLl  4  RUTHMAN 


NEWS 


in  TOTAL  MB  ^ 
TRADING  AREA 
CIRCULATION  ^ 


ABC  Puhlith^r^  ior  0*mon#li9* 

pmHod  ending  Mmreh  31^  1955 


THE  NEWS 

Th*  Fro*  Press 

Th«  News'  had  over  Free  Press 

The  Times 

The  News'  lead  over  The  Times 


Trarfliif  Atm 

THE  NEWS 

The  Free  Press 

The  News'  load  over  Free  Press 

The  Times 

The  News'  lead  over  The  Times 


456,189  563,038 

433,274  483,933 

22,915  79/)8S 

408,962  537478 

47,227  25,660 


442404  504405 

338418  326462 

103,986  177443 

378,703  388,237 

63401  115768 


and  THE  NEWS  is  Ahead  2  to  I 

in  TOTAL  ADmmmi  > 

Times  tarried  24%  I 


THOSE  ARE  THE  FIGURES -THE  LATEST  FiGURESI 
THESE  ARE  THE  FACTS -THE  TRUE  FACTS; 

Despite  all  the  contests,  give-aways  and  telephone 
charity  gimmicks  used  by  the  other  two  Detroit 
newspapers  within  the  past  year  to  "hypo”  circula¬ 
tion,  THE  DETROIT  NEWS  continues  to  be  the  No.  1 
sales  medium  of  Detroit  advertisers  because  it’s  the 
No.  1  newspaper  with  Detroit  readers-day  in  and 
day  out. 


Current  figures  show  it.  Past  results  substantiate  it. 

In  1954,  and  so  far  in  1955,  THE  NEWS  carried  better 
than  half  of  all  advertising  published  in  the  three 
Detroit  newspapers.  The  other  two  papers  divided 
the  balance. 

DETROIT  MEANS  BUSINESS  I  And,  in  Detroit, 
business  means  THE  NEWS  I  If  you  want  to  reach 
the  most  buyers  and  do  the  most  business  in  the 
dynamic  Detroit  market,  put  your  advertising 
dollars  where  results  prove  they’ll  do  the  most  good 
-in  THE  DETROIT  NEWS  I 


The  Detroit  News 

THE  HOME  NEWSPAPER 

Largest  Weekday  and  Sunday  Circulation  of  All  Michigan  Newspapers 

Eastern  Office:  110  E.  42nd  St.,  New  York  17  •  Miami  Beach,  Florida:  The  Leonard  Co.,  311  Lincoln  Road 

Chicago  Office.  435  N.  Michigan  Ave.,  Tribune  Tower,  Chicago,  III.  •  Pacific  Coast:  785  Market  Street,  Son  Francisco,  Calif. 
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AD  CAMPAIGNS 


Columbia  Pics  Releases 
Novel  Ads-Phone  Drive 


Columbia  Pictures  this  week 
broke  a  novel  campaign  for  the 
film  “The  Man  From  Lara¬ 
mie,”  starring  Jimmy  Stewai't. 

The  plan  for  Columbia’s  “Call 
Jimmy  Stewart”  telephone  pro¬ 
motion  involves  newspaper  ads 
urging  persons  to  call  the  star 
at  a  listed  number  and  auto¬ 
matic  recording  playback  de¬ 
vices  which  place  a  sales  mes¬ 
sage  from  Mr.  Stewart  on  the 
phone  wire. 

According  to  Columbia,  the 
ads  have  proved  so  successful 
that  phone  company  officials 
were  reporting  over-capacity 
calls  of  more  than  1,500  per 
hour  in  five  of  the  10  cities  in 
which  the  promotion  is  operat¬ 
ing. 

Tied  in  with  daily  insertions 
in  local  newspapers,  the  cam¬ 
paign  is  designed  to  carry  the 
message  of  the  picture  to  the 
public  right  up  to  the  playdates 
in  each  city. 

A  typical  city  scheduled  is 
Philadelphia,  where  the  film 
opens  July  29.  Running  through 
to  the  opening  day,  the  battery 


of  15  telephones  and  recording 
playback  devices  will  be  in 
operation  in  Columbia’s  local 
branch  office. 

Each  day  ads  appear  in  all 
three  local  newspapers  —  the 
Bulletin,  Inquirer  and  Daily 
News.  Three  different  ads  are 
used,  display  on  the  amusement 
page,  front  page  readers  and  an 
ad  in  the  personal  column  of 
the  classified  section.  A  person 
dialing  the  listed  number  hears 
Mr.  Stewart  make  an  appeal 
for  him  to  see  the  new  film. 

Ethyl  ^Drive  More* 
Plan  Has  Supplement 

In  what  is  believed  to  be  the 
first  cooperative  efFox’t  of  its 
kind,  a  nationwide  movement 
is  being  launched  by  Ethyl 
Corporation  to  encourage  Amer¬ 
ican  motorists  to  drive  more. 

Spearheading  the  program 
(via  BBDO)  will  be  a  series 
of  ads  in  Satevepost,  Collier’s 
and  Reader’s  Digest  from  June 
through  October. 

In  addition,  an  eight-page 


everyone 


knows  the  answer! 
TOPEKA  newspapers 

reaching  as  they  do 

84,872  FAMILIES 

in  Kansas 

are  your 

BEST  BET  for 
SELLING 


the  TOPEKA  BIG-CIH  MARKET 


TOPEKA’S  21 -COUNTY  ORIVE-IN  MARKET 

Retail  Sales . $448,450/000. 

Consumer  Spendable  Income  ..  $655,332,000. 
Source:  1955  Consumer  Markets 

8^0yeka^aUs€ayitet  j 

I  Topeka  State  Journal  T 

The  Topeka  Newspaper  Printing  Company,  Inc. 

Represented  by  The  Capper  Publications,  Inc. 

NEW  YORK-CLEVELANO-CHICAGO-KANSAS  CITY-SAN  FRANCISCO 


newspaper  supplement  is  being 
prepared,  containing  editorial 
features  promoting  the  Drive 
More  idea.  The  supplement, 
which  will  be  distributed  to 
more  than  10,000  daily  and 
weekly  newspapers,  will  pro¬ 
vide  opportunities  for  local  tie- 
in  promotions. 

The  program  has  a  twofold 
objective:  1)  demonstrate  the 
dollars  and  cents  advantages 
to  motorists  of  greater  car  use; 
2)  help  stimulate  demand  for 
products  and  services  of  all 
businesses  with  a  stake  in 
automotive  transportation. 

Other  Campaigns  .  .  . 

•Two-color  and  black  and 
white  ads,  ranging  from  300  to 
1,000  lines,  will  run  July  and 
August  in  140  dailies  for  Echo 
Spring  straight  Kentucky  bour¬ 
bon,  product  of  Schenley  Dis¬ 
tillers  Co. 

• 

Legal  Notice  Stand 
Defeated  in  Calif. 

Sacramento,  Calif. 

A  legislative  bill  to  ban  com¬ 
mission  payments  on  manda¬ 
tory  public  notices  was  de¬ 
feated  when  it  died  in  an  As¬ 
sembly  committee  after  pas¬ 
sage  by  the  Senate.  (E&P, 
June  11,  page  30.) 

The  Advertising  Association 
of  the  West  had  asked  for  the 
right  to  present  its  views  on 
the  measure  and  was  in  the 
process  of  investigating  the 
proposal  when  the  bill  died. 

“We  deplore  any  effort  to  re¬ 
strict  the  right  of  a  publisher 
to  pay  a  commission  to  any 
agency  or  any  particular  in¬ 
dividual,”  Charles  W.  Collier, 
director,  told  E&P. 

• 

Puck  Takes  Verticals 


Metro, NEASet 
WithBack-To- 
School  Section 

Advance  proofs  of  the  new 
1955  edition  of  the  annual 
Back  -  To  -  School  section  pro¬ 
duced  for  newspapers  by  Metro 
Associated  Service,  Inc.,  New 
York,  were  mailed  last  week  to 
advertising  managers  on  the 
earliest  schedule  in  20  years. 

At  the  same  time,  NEA  Serv¬ 
ice,  Inc.,  Cleveland,  announced 
it  is  again  offering  its  Back-To- 
School  section  containing  more 
than  200  new  features  and  illus¬ 
trations.  Eight  full  pages,  in¬ 
cluding  a  two-color  cover,  pro¬ 
vide  the  framework  for  news¬ 
papers  to  produce  their  own 
local  sections. 

According  to  William  Schak, 
Metro  general  manager,  his 
firm’s  section  service  includes 
either  mats  of  illustrations, 
mats  of  text-matter  pages,  or 
text-matter  on  Teletypesetter 
tape. 

In  the  promotion  folder  ac¬ 
companying  NEA’s  section, 
there  is  a  list  of  suggested  ad¬ 
vertisers  and  products  to  aid 
local  newspapers  in  compiling 
their  own  sections. 

Vacation  Section  Sets 
Record  for  IS.  Y.  Times 

An  all-time  record  for  resort 
and  travel  advertising  in  a 
single  issue  was  established  by 
the  New  York  Times  with  its 
Summer  Vacation  Section  of 
Sunday,  June  12. 

The  52-page  standard  size 
section  carried  93,053  lines  of 
advertising,  a  gain  of  7,237 
lines  over  last  year’s  section. 


Puck  —  The  Comic  Weekly 
announced  this  week  that  it 
would  accept,  effective  immedia¬ 
tely,  vertical  half-page  space  at 
the  usual  half  page  rates. 

THE  SERVICE  THAT  HELPS  IN  THE  I 
r  ;  USE  OF  NEWSPAPER  ADVERTISING 

i  i  I 

ACB's  service  has  re-  ' 
j  duced  almost  to  the 
i  i  vanishing  point,  the  i 
f  :  withholding  of  pay-  | 

i  ment  by  advertiser  or  | 

I  agency  for  newspaper 

I  space  because  of  lack 

j  of  receipt  of  checking 

'  copies. 
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Other  Sections  .  .  . 

•  The  Hartford  (Conn.) 
Times  published  a  14-page 
Modern  Home  Section  with  its 
June  7  editions. 

•  The  Green  Bay  (Wis.) 
Press-Gazette  published  its  an¬ 
nual  Door  County  Resort  Area 
edition  June  8,  containing  more 
than  500  ads. 

•  The  second  annual  Dairy 
Section  was  published  June  8  in 
the  Meriden  (Conn.)  Record- 
Journal.  It  ran  10  pages,  four 
more  than  last  year. 

•A  total  of  104,188  lines  of 
paid  advertising  resulted  from 
a  six-section  “Scenorama  Issue” 
published  June  12  by  the 
Asheville  (N.C.)  Citizen-Times. 
More  than  400  advertisers  were 
represented.  The  edition, 
printed  in  four  colors,  marked 
the  greatest  variety  of  diffei'ent 
colors  ever  run  in  a  single  issue 
of  the  daily. 


T 
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Set  it  .  .  .  and  forget  it 

that’s  the  Hurletron  Automatic  Register  Control 


With  the  new  Auto-Register,  bringing  a 
color  press  into  register  .  .  .  and  keeping  it 
there  ...  is  simpler  and  easier  than  ever 
before.  For  example . . .  the  initial  registering- 
in  is  a  simple  manual  operation  done  by 
means  of  push  buttons  on  the  master  control 
panel.  With  the  Auto-Register  feature,  the 
Hurletron  follows  the  pressman’s  corrections 
automatically.  Then  .  .  .  when  he  has  it  "on 
the  head”  . . .  when  all  the  lights  on  the  panel 
are  out ...  he  simply  throws  the  switch  from 
"Auto-Register”  to  "Automatic.” 

From  then  on  the  Hurletron  takes  over. 
Even  the  most  minute  out-of-register  condi¬ 


tions  are  noted  .  .  .  transmitted  to  the  com¬ 
pensating  mechanism  .  .  .  which  brings  the 
press  back  into  register  before  the  error  is 
visible  to  the  hiunan  eye. 

That’s  Hurletron  Automatic  Control  with 
the  new  "Auto-Register”  feature.  It’s  accu¬ 
rate  . . .  dependable ...  at  all  operating  speeds 
throughout  the  run.  It’s  the  equipment  that 
is  making  R.O.P.  Color  more  profitable  for 
leading  dailies  . . .  improving  printing  quality 
.  .  .  saving  time  .  .  .  cutting  costs. 

Ask  for  your  copy  of  our  new  booklet  on 
Register  Control  for  R.O.P.  Color.  There’s 
no  obligation. 


HURLETRON 


Automatic  Register  Control 

for  R.O.P.  Color 


ELECTRIC  EYE  EQUIPMENT  COMPANY 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS  Manufacturers  of:  Hurletron  R.O.f.  Cole 


Monufacturers  of:  Hurletron  R.O.P.  Color  Registration  Controls;  Automatic  Cbnlr^  of  Colipor  ond  WelgM 
■on  Paper  and  ftoord;  Center  Line  and  Side  Web  Guide  Controb;  Cut*Off  and  Bock-Up  Controls; 
Slitter  Controls;  Moisture  Controls. 
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Top  news  last  week  centered  in  Argentina. 


J^scored  a  world-wide  beat ...  42  minutes  to  more  than  an  hour 
ahead  with  first  reports  of  the  outbreak.  By  the  time  others 
finally  were  moving  their  first  meager  bulletins,  AP  members 
had  the  story  in  detail. 


J^provided  the  first  news  pictures.  The  first  three  radioed  after 
the  embargo  was  lifted  were  AP  Wirephotos.  Five  more 
followed  shortly. 


5^coverage  on  the  revolt  climaxed  a  week  of  pronounced  superi¬ 
ority  in  reporting  the  major  developments  leading  up  to  the 
bullets  and  bombs. 


the  byline  of  dependability 


JOURNALISM  EDUCATION 


Tyros  Are  Exposed 
To  Camera  Techniques 

By  David  E.  Abeel 


Columbia,  S.  C. 

What  is  believed  to  be  the 
first  photography  short  course 
for  beginners  already  employed 
by  newspapers  took  place  re¬ 
cently  here  at  the  University 
of  South  Carolina.  It  was  spon¬ 
sored  by  the  S.  C.  Press  Asso¬ 
ciation  and  conducted  by  the 
University’s  school  of  journal¬ 
ism. 

The  three-day  course,  origin¬ 
ally  planned  for  reporter-pho¬ 
tographers  of  weeklies  and 
small  dailies,  attracted  repre¬ 
sentatives  of  big  city  dailies 
as  well. 

Purpose  of  the  course  was 
to  acquaint  writers  and  other 
tyro  photographers  with  the 
techniques  of  using  a  press 


camera,  film  processing  and 
print-making.  Eleven  persons 
registered  for  the  cour.se.  The 
school  had  prepared  for  a  maxi¬ 
mum  of  12. 

$15  Apiece 

Students  were  housed  in  the 
university’s  dormitories  and  ate 
in  its  cafeteria,  for  a  total  cost 
of  $15  for  the  three  days.  The 
.school  of  journalism  supplied 
the  equipment  and  materials. 

R.  P.  Schlabach,  dean  of  the 
school  of  journalism,  directed 
the  course.  Instructors  were 
Harry  Davis,  technical  repre¬ 
sentative  of  Ansco,  and  John 
H.  McGrail,  the  latter  a  reg¬ 
ular  instructor  at  the  school 
and  chief  photographer  of  the 


DURING  Ihe  orientation  lecture  in  the  short-course  for  be9inner 
photographers  at  the  University  of  South  Carolina,  students  appear 
above  as  they  were  introduced  to  the  mysteries  of  press  cameras  and 
the  problems  of  loading  film  holders.  Standing  at  left  is  Dean  f..  P. 
Schlabach,  in  the  back  row  is  Harry  Davis,  Ansco  technical  represen¬ 
tative. 


ipan  Ilifgo  Union 

AND 

Evening  Tribune 


SAN  DlfCO  CALIFORNIA^ 


daily  newspapers  here,  The  vertiser;  O.  F.  Armfield,  New- 
State  and  Columbia  Record.  berry  Sun;  Frances  Withing- 
A  tour  of  the  new.spaper’s  ton,  Florence  Morning  News; 
new  building  included  exami-  Charlotte  McCrady,  Charleston 
nation  of  an  ultra-modern  pho-  Evening  Post;  Rotert  Smeltz- 
tographic  suite.  er,  Greenville  Piedmont;  Tom 

On  the  third  day,  members  of  Perry,  Charleston  News  & 
the  clas.s  shot  pictures  assigned.  Courier;  Fletcher  W.  Fergu- 
developed  the  film  they  had  ex-  son,  Abbeville  Press  &  Banner; 
posed  and  made  prints  from  wet  Wayne  Patrick,  Rock  Hill 
negatives.  Herald;  W.  W.  Mims,  Edge- 

The  instructors’  principal  re-  field  Advertiser;  and  Douglas 
quirement  was  that  the  quality  N.  Bruner,  Batesburg-Leesville 
of  each  student’s  print  would  be  Twin  City  News. 
acceptable  for  reproduction  in  a 
newspaper. 

After  all  prints  were  turned 
in,  a  critique  concluded  the 
course. 

Students  attending  the  course 
represented  10  South  Carolina 
newspapers:  W.  T.  Brown  and 
D.  A.  Harman,  Laurens  Ad- 


Miomi,  Flo.  $  1 93,077,000 
Indianapolis,  Ind.  17 5 ,2 07,000 
Kansas  City,  Mo.  171 ,2 00,000 
Providence,  R.  I.  1 69,8 1 0,000 
Portland,  Ore.  167,487,000 
Rochester,  N.  Y.  1 57,244,000 
Birmingham,  Ala.  142,449,000 
Denver,  Colo.  1 30,47 3,000 

SAN  DIEGO 

CALIFORNIA 

$193,636,000 

Data  Copyrighted  1955  Sales  Management.  Survey 
of  Buying  Power,  further  reproduction  not  licensed 

To  reach  and  tell  San  Diego's  BIGGER 
Food  Market — the  Evening  Tribune  and 
San  Diego  Union  are  first  choice. ..rank¬ 
ing  first  and  second  respectively  in  com¬ 
parison  with  all  daily  newspapers  in  key 
Pacific  Coast  cities  by  major  grocery 
linage  classifications. 

You,  loo,  can  depend  on  these  2  great 
newspapers  to  tell  and  sell  San  Diego's 
242,500  families. 


School  News  Page 
Work  Is  Accredited 

Klamath  Falls,  Ore. 
The  Herald  and  News  has 
been  written  into  the  curriculum 
of  Klamath  Union  High  School 
for  the  1955-56  school  year. 
Writing  and  editing  a  special 
full  page  or  larger  section  of 
the  regular  Friday  edition  will 
be  part  of  the  accredited  work 
of  the  KUHS  journalism  class. 

In  addition  to  a  weekly 
column  of  high  school  news, 
written  on  a  regular  stringer 
basis,  newspaper  space  for  at 
least  a  full  page  of  high  school 
news  is  scheduled.  Each  story 
is  written  by  a  class  member 
and  carries  his  by-line.  Copy  is 
edited  by  Carol  Bean,  KUHS 
News  Nugget  editor  and  is 
submitted  to  Max  Wauchope, 
news  editor  of  the  paper,  be¬ 
fore  going  to  the  composing 
room. 
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stands  to  benefit  by  more  economical, 
more  efficient  and  more  modem  transportation— IF... 


IF  the  principles  and  purposes  embodied  in  the  report  of  the 
Presidential  Advisory  Committee  on  Transport  Policy  and  Organi¬ 
zation  are  carried  out. 

The  committee  reported  that  the  national  policy  for  regulating 
transportation  is  outmoded,  and  is  causing  needlessly  high  costs 
of  transportation  .  .  .  costs  which  are  home,  finally,  by  YOU  as 
an  ultimate  consumer. 
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The  committee  recommends  that  all  types  of  transportation  be 
given  the  right  to  price  their  services  in  fair  and  open  competition 
with  one  another  —  something  which  not  all  of  them  can  do  now. 

It  will  be  good  for  you  and  everyone  else  when  every  kind  of  car¬ 
rier  is  competing  for  your  business  with  the  finest,  the  most 
efficient,  and  the  most  economical  service  each  can  offer. 

What  is  needed  now  is  the  passage  of  legislation  to  put  into  effect 
the  principles  and  purposes  of  the  committee’s  report. 

Association  of  American  Railroads 

WASHINGTON.  D.  C. 


1955 
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Why  AnACONDA 
is  dropping 
‘‘COPPER  MINING” 
from  its  famous  name! 


For  more  than  60  years,  the  name  "Anaconda” 
has  been  symbolic  of  copper.  It  still  is.  And  it  ii  ill 
continue  to  be — for  a  long,  long  time  to  come. 

But  the  skills  that  made  "Anaconda”  a  great  name  in  copper 
have  carried  into  many  other  fields.  For  years  it  has  been 
an  important  producer  of  zinc,  lead,  silver,  gold,  and 
manganese.  Recently  uranium  was  added,  and  Anaconda 
operations  in  this  vital  field  are  now  substantial  and  growing. 

This  year  primary  aluminum  w'ill  be  produced. 

Anaconda  operations  have  not  been  limited  to  "mining” 
either.  Smelting  was  a  19th  century  activity,  and  soon  refining 
was  to  be  undertaken.  For  many  years  a  wide  range  of  fabricated 
mill  products  have  come  from  two  subsidiaries.  The  American  Brass 
Company  and  Anaconda  Wire  &  Cable  Company.  Both  of  these 
subsidiaries  will  be  fabricating  more  and  more  aluminum. 

Before  long,  in  fact.  Anaconda  will  have  the  most  complete  line 
of  products — copper,  brass,  aluminum,  and  many  others — in  the  entire 
non-ferrous  metal  industry. 

The  old  name  just  didn’t  cover  this  wide  range  of  operations.  Vet 
"Anaconda  Copper  Mining”  had  a  solid  ring  to  it,  and  the  name  was 
proudly  carried.  But  so  shall  be  the  new'  name.  The  Anaconda  Company, 
w  hose  more  than  38,000  employees  intend  to  carry  on  the  same  tradition 
of  service  that  "Anaconda”  has  always  stood  for.  5503g4 

The  AnACONdA  Company 


The  American  Brass  Company 
Anaconda  Wire  &  Cable  Company 
Andes  Copper  Mining  Company 
Chile  Copper  Company 


Greene  Cananea  Copper  Company 
Anaconda  Aluminum  Company 
Anaconda  Sales  Company 
International  Smelting  and  Refining  Company 
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▲  MINES  Ji  SMELTER  Ul  REFINERY  m  LUMBER  MILL 

mZINC  FUME  TREATMENT  PLANT  R  ALUMINUM  REDUCTION  PLANT 

K  URANIUM  OXIDE  PLANT  A  ALUMINUM  FABRICATING  PLANT 

!■  THE  AMERICAN  BRASS  COMPANY  PLANT  ■  WAREHOUSE 
•  DISTRICT  SALES  OFFICE 

t  ANACONDA  WIRE  «  CABLE  COMPANY  PLANT 


O  DISTRICT  SALES  OFFICE 


UNDER  CONSTRUCTION 


PRIVACY  OF  CRIMINALS 

THE  three  judges  of  the  Westmoreland 

(Pa.)  County  Court  have  indulged  in 
some  unique  lines  of  judicial  reasoning  in 
ipholding  their  contempt  citations  against 
a  group  of  Pennsylvania  newsmen  for  tak¬ 
ing  pictures  of  a  convicted  murderer  in 
the  corridors  of  the  courthouse: 

1.  They  concluded  that  a  statute  defin¬ 
ing  punishment  for  contempt  in  “open 
court”  applies  equally  as  well  “to  all 
parts  of  the  courthou.se  in  which  an  officer 
of  the  court  may  be  performing  a  function 
of  the  court.” 

2.  They  stated  that  “the  taking  of  pic¬ 
tures  is  not  a  constituent  element  of  ‘free¬ 
dom  of  the  press’  ” — in  other  words,  they 
believe  the  only  tool  of  a  newspaperman 
recognized  in  the  Constitution  is  the  pencil. 

3.  They  extended  the  “right  of  privacy” 
to  “persons  who  are  present  in  court  by 
virtue  of  judicial  process,  and  not  of  their 
own  volition  .  .  .  This  court,  therefore,  ex¬ 
tends  the  shield  of  protection  to  those  who 
are  called  upon  to  appear  in  court  by  vir¬ 
tue  of  the  judicial  process.” 

Since  when  have  thieves,  crooks  and 
convicted  murderers  had  a  “right  of  priva¬ 
cy?”  Obviously,  only  since  the  three 
judges  in  Westmoreland  County  put  their 
heads  together  to  think  up  a  reason  for 
upholding  their  own  contempt  citations 
against  the  newspapermen. 

Trying  to  enforce  a  ban  against  news 
photography  anywhere  in  a  courthouse 
is  one  thing.  But  trying,  at  the  same  time, 
to  cloak  persons  guilty  of  vicious  crimes 
with  a  right  of  privacy  is  something  else 
again.  The  county  judges  “realize  that  in¬ 
dividuals  sometimes  waive  the  right  of 
privacy,  as,  for  example,  by  becoming 
part  of  a  crowd  at  a  sporting  event  in 
which  photographs  may  be  taken,  or  by 
entry  into  public  life.”  But  they  don’t 
think  that  sticking  a  knife  into  somebody, 
or  shooting  someone,  or  perpetrating  any 
other  serious  crime  against  the  public, 
provides  such  a  waiver. 

We  don’t  know  how  such  people  end  up 
in  court,  if  “not  of  their  own  volition.” 
Certainly,  it  is  their  own  acts  which  vio¬ 
lated  the  law.  As  for  sheriffs  and  their 
deputies,  which  the  court  would  cloak 
with  the  same  privacy,  they  are  servants 
of  the  people  before  they  are  servants  of 
the  court  and,  as  such,  are  in  the  “public 
eye.”  They  are  there  in  that  capacity  of 
their  own  volition — no  one  forced  them  to 
take  the  jobs. 

Defense  counsel  are  preparing  an  ap¬ 
peal  to  the  Pennsylvania  Supreme  Court 
from  this  judicial  precedent  which  is 
dangerous,  to  say  the  least.  When  our 
courts  start  shielding  criminals  from  the 
full  glare  of  publicity  under  the  guise  of 
protecting  “the  dignity  and  decorum  of 
the  coi.rt,”  we  are  taking  several  steps 
backward  in  the  fight  against  crime. 
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But  by  the  grace  of  God  7  am  what  I 
am  ...  1.  Corinthians.  IF;  10. 

NEWSPRINT  SUPPLY 

ONCE  again  the  newsprint  consumption 
figures  sound  a  warning  note  for  U.S. 
newspaper  publishers. 

Consumption  in  May  was  7.9%  over  the 
same  month  a  year  ago  bringing  the  in¬ 
crease  to  6.6%  for  the  first  five  months 
of  1955.  In  the  same  period  Canadian  pro¬ 
duction  was  up  4.2%  and  U.S.  production 
increased  26.9%.  Total  North  American 
stocks  on  hand  were  reduced  by  12.6% 
and  those  of  U.S.  publishers  by  17.87c 
What  does  all  this  mean  in  terms  of 
tonnage? 

It  means  that  all  U.S.  consumers  used 
169,452  tons  more  in  the  first  five  months 
of  this  year.  North  American  production 
increased  by  230,000  tons  in  that  period. 
But  shipments  from  the  mills  to  U.S. 
customers  increased  by  only  119,348  tons 
which  meant  that  consumers  had  to  dig 
into  their  inventories  for  the  balance.  In 
the  case  of  U.S.  newspaper  publishers, 
stocks  on  hand  at  the  end  of  May  were 
down  to  29  days,  compared  to  38  days  a 
year  ago — the  lowest  point  reached  in 
many  years.  Shipments  to  the  U.S.  from 
Europe  have  been  declining  year  by  year 
and  for  five  months  were  8,000  tons  below 
the  same  period  last  year. 

Whereas  U.S.  newsprint  production  was 
higher  by  128,284  tons  so  far  in  195.5, 
shipments  from  these  mills  to  U.S.  cus¬ 
tomers  increased  82,000  tons  and  ship¬ 
ments  to  other  customers  overseas  by  40- 
odd  thousand  tons.  Canadian  production 
increased  by  102,000  tons  with  shipments 
to  the  U.S.  increasing  by  37,000  tons  and 
shipments  overseas  by  around  90,000  tons. 
(Total  shipments  do  not  exactly  equal 
total  production  in  a  short  period  because 
mill  inventories  increase  or  decrease  at 
the  same  time — total  stocks  on  hand  in 
North  America  are  115,000  tons  less  than 
they  were  a  year  ago.) 

The  warning  to  publishers  is  that  the 
newsprint  supply  is  tight  and  will  get 
tighter  during  the  balance  of  the  year  if 
present  rates  of  consumption  continue. 


“GONE  FISHING” 

WITH  due  respect  and  sympathy  for  those 
very  small  weekly  new’spaper  publishers 
who  would  like  to  be  able  to  take  a  vaca- 
tion  by  closing  shop  for  two  weeks  without  i 
losing  second-class  mailing  privileges,  we  1 
think  the  proposed  enabling  legislation  in 
Congress  is  ill-advised.  E  &  P’s  report  is 
that  the  Senate  bill  will  expire  in  a 
pigeonhole,  which  is  as  it  should  be. 

Publishing  a  small  weekly  is  hard  work, 
as  most  newspapermen  know.  It  might 
sound  like  a  good  idea  to  permit  the  own¬ 
er-operators  to  go  fishing  for  two  weeks 
for  a  little  respite  from  the  weekly  grind. 

But  we  don’t  think  legislative  permission 
to  interrupt  publication  for  two  weeks  f 
would  do  either  the  owner,  the  community,  j 
the  reader,  or  the  ad\’ertiser  any  good. 

Newspapers,  whether  daily  or  weekly, 
are  built  on  service  and  continuity.  They  ■ 
would  be  their  own  worst  enemy  if  they 
embraced  the  loopholes  to  escape  their 
public  service  responsibility. 

CHALLENGE  DECLINED 

THE  Federal  judge  who  declined  the  chal¬ 
lenge  of  the  San  Francisco  Chronicle 
to  make  a  test  case  out  of  his  attempt  to 
prohibit  interviews  with  jurors  of  a  com¬ 
pleted  trial  tumed  out  to  be  a  wise  man. 

His  explanation  was  that  such  a  “constitu¬ 
tional  question”  is  too  serious  “to  be  .set¬ 
tled  in  an  artificially  created  test  case.” 
Whether  that  was  the  real  reason  or  not, 
it  was  the  right  decision.  » 

The  judges  original  edict,  to  the  effect 
that  any  reporter  who  asked  any  juror  any  I 
question  about  the  completed  case  would  I 
be  held  in  contempt,  exceeded  his  author-  ^ 
ity,  it  seemed  to  us.  The  newspaper 
thought  so  too  and  immediately  polled  the 
jury  and  published  the  results.  Its  ques¬ 
tions  did  not  attempt  to  invade  the  secrecy 
of  the  jury  room. 

The  incident  is  another  in  the  growing 
list  of  attempts  by  jurists  to  enlarge  their  j 
jurisdiction  outside  of  the  courtrooms  in-  ' 
to  the  corridors  of  public  courthouses  and 
beyond.  ■ 


COMPARATIVE  IMPACT 

THERE  have  been  some  surveys  and  a  lot 
of  speculation  about  the  comparative 
impact  of  newspaper  versus  television  ad¬ 
vertising.  Most  of  the  studies,  however, 
have  had  to  do  with  expensive  network 
TV  programs.  Not  much  has  been  done  to 
provide  the  answers  for  the  non-network 
small  advertisers. 

A  builder  out  in  St.  Paul,  however,  ob¬ 
tained  his  own  answers.  He  queried  2,350 
visitors  to  a  new  housing  project  on  what 
attracted  them.  Their  personally  written 
answers  revealed  that  58%  of  the  people 
were  attracted  by  newspaper  advertising 
and  only  8%  by  television  advertising. 

His  informal  survey  should  be  helpful 
to  other  advertisers  who  may  be  blinded 
by  TV’s  glamor  appeal. 


m 


■ 


Executive  Spotlight 

LESTER  M.  HORNER — until  recently  a  partner  in  Bogner  & 
Martin,  newspaper  representatives,  has  been  appointed  general 
advertising  manager  of  the  Lubbock  (Tex.)  Avalanche- Journal. 
He  was  formerly  media  director  of  Montgomery  Ward  &  Co. 

•  «  • 

BEVAN  FOUNTAIN,  formerly 
manager  of  the  New  York  office 
of  Lancaster  (Pa.)  Newspapers, 
has  been  named  general  adver¬ 
tising  manager  for  Ottaway 
Newspapers  succeeding  WAL¬ 
TON  F.  DEMING,  who  was  ap¬ 
pointed  ad  manager  of  the 
Oneonta  (N.Y.)  Star,  an  Ott¬ 
away  paper.  The  group  consists 
of  one  Pennsylvania  and  three 

Deming  New  York  State  dailies. 

*  *  • 

ALAN  PUGH  has  been  named  group  editor  of  New  Mexico 

Newspapers,  Inc.,  according  to  LINCOLN  O'BRIEN,  president  of 
NuMex  Papers.  Mr.  Pugh  retains  his  managing  editorship  of  the 
Farmington  Time*  and  succeeds  LARRY  McSWAIN,  Gallup  Inde¬ 
pendent  editor,  who  resigned.  DICK  RYAN,  Artetia  Daily  Pre»* 
staffer,  was  appointed  editor  of  the  Independent. 

«  «  • 

CLEMENT  W.  KOSAK,  since  19S3  assistant 
circulation  manager,  has  become  circulation 
manager  of  the  Camden  (N.J.)  Courier-Port, 

William  A.  Stretch,  general  manager,  announced. 

Mr.  Kosak  had  previously  served  on  the  Bayonne 
(N.J.)  Timer,  Arbury  (N.J.)  Sun,  Tyrone  (Pa.) 

Daily  Herald  and  Beaver  (Pa.)  Newspapers. 

«  «  « 

Kosak 

DAN  S.  TAYLOR,  who  had  been  associated  with  Glasgow,  Ky., 
newspapers  for  14  years  prior  to  1952,  has  become  managing 
editor  of  the  Glargow  Daily  Timer.  He  rejoined  the  Times  staff 
last  April. 

*  •  » 

VANCE  TRIMBLE,  managing  editor  of  the 
Houston  (Tex.)  Press  since  1949  and  before 
that  Press  city  editor  for  three  years,  has  been 
promoted  to  news  editor  of  the  Scripps-Howard 
Newspaper  Alliance  in  Washington,  D.C.  Mr. 
Trimble,  41,  and  a  member  of  tbe  Press  staff 
for  16  years,  assumes  bis  new  duties  July  11. 

*  *  • 


Robert  C.  Bassett — publisher 
of  the  Milwaukee  (Wis.)  Senti¬ 
nel — and  I.  E.  Showerman — 
general  manager,  WISN  and 
WTVW — elected  vicepresidents 
of  Hearst  Corporation. 

«  *  « 

William  D.  Hoard — publisher 
of  the  Fort  Atkinson  (Wis.) 
Jefferson  County  Daily  Union — 
a  distinguished  service  award 
from  the  Wisconsin  University 
Alumni  Association  for  his 
contributions  to  the  university 
and  advancing  the  cause  of  the 
dairy  industry. 

«  * 

Murray  Powers  —  managing 
editor  of  the  Akron  (Ohio)  Bea¬ 
con  Journal  —  elected  faithful 
navigator  of  the  Msgr.  Joseph 
O’Keefe  Assembly,  Fourth  De¬ 
gree  Knights  of  Columbus. 


On  the  Business  Side 

Carl  M.  Craig  —  formerly 
with  the  Conshohocken  (Pa.) 
Recorder — joined  the  advertis¬ 
ing  staff  of  the  Pottstown  (Pa.) 
Mercury. 

*  «  * 

Herbert  Meharg — named  ad¬ 
vertising  manager  for  the 
Batesville  (Ark.)  Daily  Guard 
and  Weekly  Record. 

*  *  « 

Bernard  D.  Rosenthal  —  in 
the  Louisville  (Ky.)  Times  and 
Courier-Journal  advertising  de¬ 
partment — named  chief  of  the 
advertising  copy  and  planning 
section  for  the  two  newspapers. 
He  will  supeiwise  advertising 
copy,  market  research,  feature 
section  promotion  and  the  like. 


Luck  Robinson  —  joined  the 
staff  of  the  West  Memphis 
(Ark.)  Crittenden  County 
Times  as  business  manager. 

«  «  « 

John  Gihon  —  Los  Angeles 
newspaperman  —  named  adver¬ 
tising  manager  of  the  Nyssa 
(Ore.)  Gate  City  Journal. 

*  *  « 

Lane  Fortinberry  —  in  the 
New  York  Times  circulation  de¬ 
partment —  sailed  June  16  for 
Rotterdam  on  the  Holland- 
American  liner  Maasdam,  ac¬ 
companied  by  Mrs.  Fortinberry 
and  their  daughter,  Alicia.  He 
will  take  up  duties  in  the  Times 
office  at  Amsterdam,  where  the 
international  edition  is  pub¬ 
lished. 

*  *  '« 

Jack  L.  McDer.mott  —  for¬ 
merly  advertising  manager  of 
the  Nampa  (Idaho)  Free  Press 
— now  retail  advertising  man¬ 
ager  of  the  Bend  (Ore.)  Bulletin 
succeeding  Mrs.  C.  B.  Hills, 
who  resigned  to  become  adver¬ 
tising  manager  of  the  Meier  & 
Frank  Co.,  Salem,  Ore. 

*  *  * 

Thornton  M.  Tice  —  news 
staff  member  of  the  Roanoke 
(Va.)  World-News  —  named 
promotion  manager  of  that  pa¬ 
per  succeeding  Barton  W.  Mor¬ 
ris  Jr.,  who  was  appointed  ex¬ 
ecutive  editor.  Mr.  Tice  has 
been  city  editor  of  the  Newport 
News  (Va.)  Times-Herald  and 
co-founder  of  the'  Narrows 
(Va.)  News. 

«  *  * 

Rod  Arkell — formerly  in  ra¬ 
dio  promotion  in  New  York  and 
(Continued  on  page  38) 
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Trimble 

GEORGE  EGOLF,  a  member  of  the  adverli$iing  staff  of  the 
Pottstown  (Pa.)  Mercury  the  past  22  years,  has  b«-en  named  ad¬ 
vertising  manager  replacing  the  late  GEORGE  A.  LESSIG. 


PERSONAL 

MENTION 


Richard  H.  Amberg  —  pub¬ 
lisher  of  the  Syracuse  (N.  Y.) 
Post-Standard — elected  a  direc¬ 
tor  of  the  Harvard  Alumni  As¬ 
sociation  along  with  Lewis  Gan¬ 
nett,  book  critic  of  the  New 
York  Herald  Tribune. 

«  *  e 

Otto  C.  Pressprich  —  editor 
of  the  Saginaw  (Mich.)  News — 
an  honorary  doctor  of  letters  de¬ 
gree  at  Central  Michigan  Col¬ 
lege’s  commencement  exercises. 


Col.  John  R.  Reitemeyer  — 
president  and  publisher  of  the 
Hartford  (Conn.)  Courant  — 
named  “Man  of  the  Year’’  by 
Trinity  College. 

*  *  * 

E.  P.  Kaen — publisher  of  the 
Oregon  City  (Ore.)  Enterprise- 
Courier  —  awarded  a  National 
Safety  Council  plaque  for  the 
newspaper’s  1954  traffic  safety 
campaign. 

*  * 

Loris  Troyer — editor  of  the 
Kent  (Ohio)  Courier-Tribune — 
elected  president  of  the  Akron 
Buckeye  professional  chapter 
of  Sigma  Ilelta  Chi. 


You  bring  important  news  to  the  attention  of  your  readers  by 
playing  it  UP.  Let  your  readers  know  you  consider  your  PRE¬ 
TESTED  SUN-TIMES  SYNDICATE  FEATURES  important,  too.  Play 
them  UP  in  size,  position  and  promotion.  Your  newspaper  will 
benefit! 


CHICAGO  SUN-TIMES 


211  West  Wacker  Drive,  Chicago  6  Harry  B.  Baker,  General  Manager 
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previously  Hearst  and  United 
Press  staffer — now  promotion 
manager  of  Jackson  (Miss.) 
State  Times. 

*  *  * 

John  E.  Kerney  —  business 
manager  of  the  Trenton  (N.J.) 
Times — moved  up  to  president 
of  the  New  Jersey  Press  Asso¬ 
ciation. 


Reporter — resigpied  to  enter  the 
weekly  publishing  field. 

*  *  « 

Robert  T.  Hoixister  —  pro¬ 
motion  manager  for  the  Akron 
(Ohio)  Beacon  Journal  from 
1945  through  1953 — joined  the 
display  advertising  staff  of  the 
Santa  Fe  New  Mexican. 

* 

Jim  Edmonds  —  joined  the 
staff  of  the  Jacksonville  (Ark.) 
News-Progress  as  advertising 
manager. 


*  «  « 


J.  Pembroke  Hart — business 
manager  of  the  Dover  (Ohio) 
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Carver 


In  the  Editorial  Rooms 

William  0.  Carver  Jr.  — 
with  the  Louisville  (Ky.)  Times 
since  1929  and  assistant  city 
editor  since 
1942 — now  city 
editor  succeed¬ 
ing  Edward  A. 
O’Neill  who 
has  become 
managing  edi¬ 
tor  of  the 
American  Re¬ 
porter,  a  daily 
newspaper  of 
USIS  at  New 
Delhi,  India. 
Mr.  Carter  is  a  former  AP  staff¬ 
er  in  Atlanta,  Ga.,  Richmond, 
Va.,  and  Louisville. 

*  *  * 

Matt  Zabitka  —  Chester 
(Pa.)  Times  sports  writer — 
honored  at  a  testimonial  dinner 
and  presented  a  plaque  for  his 
“contributions  to  Delaware 
County  athletics.” 

*  *  * 

James  Hetherington  —  an 
Indiana  University  journalism 
graduate — now  on  the  reporting 
staff  of  the  Louisville  (Ky.) 
Times’  Indiana  edition. 

*  *  « 

Bob  Lawrence  —  now  news 
editor  of  the  semi-weekly  Belen 
(N.M.)  News-Bulletin. 

u  *  * 

Everett  S.  Allen — assistant 
to  the  editor  of  the  New  Bed¬ 
ford  (Mass.)  Standard-Times 
— discharged  from  the  hospital 
and  now  convalescing  at  his 
home. 
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Max  Henrici — editorial  page 
editor  and  nature  columnist  for 
the  Pittsburgh  Sun-Telegraph — 
awarded  a  doctor  of  science  de¬ 
gree  from  Washington  &  Jeffer¬ 
son  College. 

*  *  * 

Ken  L.  Gunderman — manag¬ 
ing  editor  of  the  Eseanaba 
(Mich.)  Daily  Press — resigned 
to  accept  a  position  on  the  edi¬ 
torial  staff  of  the  Lansing 
(Mich.)  State  Journal.  He  was 
with  Eseanaba  paper  since  1929. 


THE  FOURTH  ESTATE  ...  By  Trent 


Harriet  Morrison  —  New 
York  Herald  Tribune  Home 
Furnishing  editor  —  returned 
from  Europe  aboard  the  He  De 
France. 

*  «  4> 

George  Garrott  —  former 
staff  member  of  the  U.S.  Infor¬ 
mation  Agency-joined  the  St. 
Petersburg  (Fla.)  Times  for  re¬ 
write'.  He  was  with  the  New 
York  Times  15  years  prior  to 
WW  11. 

*  *  * 

Don  McClure  and  Leonard 
Gross— left  KSAZ-TV,  Hunt¬ 
ington,  W.  Va.,  to  join  the  staff 
of  the  Charleston  (W.  Va.) 
Daily  Mail. 

*  a  * 

Barbi  Robinson — sports  edi¬ 
tor  of  the  La  Grande  (Ore.) 
Evening  Observer,  one  of  the 
few  woman  sports  editors  in 
the  West — resigned  after  10 
months  to  accept  a  job  with  the 
Boise  (Idaho)  Daily  Statesman. 
Her  replacement  is  Charles 
Hastings,  a  reporter-photog¬ 
rapher  formerly  employed  at 
Odessa,  Tex. 

*  *  • 

Jean  Ragan  and  Dorsey  W. 
Woodson — both  of  the  Little 
Rock  Arkansas  Gazette  repor- 
torial  staff — wed  June  10  at 
Lexington,  Va. 

*  «  * 

Bob  Eppes  Jr. — recently  dis¬ 
charged  from  the  Air  Force — 
now  with  the  editorial  staff 
of  the  Marianna  (Ark.)  Cour¬ 
ier-Index. 

*  «  • 

Raymond  Thompson  —  avi¬ 
ation  reporter  for  the  Baltimore 
Evening  Sun — the  first  USAF 
reserve  enlisted  man  promoted 
to  officer  rank  under  a  new 
Continental  Air  Command  pro¬ 
gram. 


Gerard  Griffin  —  with  the 
Sunpapers  s.nce  1930 — named  to 
succeed  the  late  Dewey  Flem¬ 
ing  as  head  of  the  Baltimore 
papers’  Washington  Bureau. 

4  *  * 

David  Mellor  and  Douglas 
Dederer  —  resigned  from  the 
news  staff  of  the  New  Haven 
(Conn.)  Evening  Register. 

*  4  4 

Herbert  L.  Beierle — former 
publisher  of  Mercer  (Wis.) 
News — now  editor  of  Hartley 
group  of  suburban  weeklies  in 
Columbus,  Ohio. 

4  4  4 

Al  j.  Mass — a  member  of  the 
national  and  resort  delpartments 
for  eight  years  —  appointed 
travel  manager  of  the  New 
York  Post. 

4  4  4 

Floyd  H.  Edwards — assistant 
managing  editor  of  the  Louis¬ 
ville  Times — the  new  president 
of  the  Louisville  professional 
chapter  of  Sigma  Delta  Chi. 

4  4  4 

Scott  Summers  —  formerly 
with  Raleigh  Radio  Station 
WRAL — joined  the  staff  of  the 
Charlotte  (N.C.)  Observer. 

4  4  4 

Lee  j.  Kavetski  —  the  past 
threte  years  sports  reporter-car¬ 
toonist  for  the  Detroit  News — 
joined  the  staff  of  Pacific  Stars 
&  Stripes,  Tokyo,  Japan,  as 
assistant  sports  editor.  Other 
additions  to  the  S&S  editorial 
staff:  William  F.  Anderson, 
formerly  with  the  Nashville 
(Tenn.)  Banner;  Bruce  T.  Rus¬ 
sell,  ex-copyreader  on  the  Nip¬ 
pon  Times;  and  Kermit  Tarle- 
TON,  formerly  a  reporter  for  the 
New  Orleans  (La.)  Times-Piea- 
yune. 

(Continued  on  page  39) 
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E.  B.  Gahnbtt — Sunday  edi¬ 
tor  of  the  Kansas  City  (Mo.) 
Star,  and  Mrs.  Garnett — to  sail 
aboard  the  SS  He  De  France 
June  22  for  Europe. 

«  •  • 

Barbara  Brawley — a  recent 
graduate  of  Winthrop  (Allege, 
and  Mary  Utting  on  the  copy 
desk  of  the  Miami  (Fla.)  Daily 
News — joined  the  Charlotte  (N. 
C.)  Observer’s  women’s  depart¬ 
ment. 

*  *  « 

Hugh  Haynib — formerly  with 
the  Greensboro  (N.  C.)  Daily 
*  News  and  prior  to  that  with  the 
Richmond  (Va.)  Times  Dispatch 
— joined  the  staff  of  the  At¬ 
lanta  (Ga.)  Journal  as  editorial 
page  cartoonist. 

«  *  * 

Chris  Young — formerly  on 
the  telegraph  desk  of  the  Win¬ 
nipeg  Tribune — joined  the  tele¬ 
graph  desk  of  the  Hamilton 
(Ont.)  Spectator. 

*  «  * 

Vern  Haugland — Associated 
Press — new  president  of  Avia¬ 
tion  Writers  Association. 

«  *  « 

Charles  Kuralt  Jr. — recent¬ 
ly  graduated  editor  of  North 
Carolina  University’s  Daily  Tar 
Heel — now  with  the  Charlotte 
(N.C.)  News. 

u  *  *  * 

■  Thomas  P.  Coleman — Asso¬ 
ciated  Press  correspondent  in 
Pittsburgh — heading  the  newly- 
formed  Tri-State  Professional 
Chapter  of  Sigma  Delta  Chi. 

*  «  « 

John  Ashbrook  —  editor  of 
the  Johnstown  (Ohio)  Indepen¬ 
dent — elected  chairman  of  the 
Ohio  League  of  Young  Republi¬ 
can  Clubs. 

*  •  * 

Peggy  McClain  —  recently 
graduated  editor  of  Penn  State’s 
Daily  Collegian  —  joined  the' 
woman’s  staff  of  the  Spring- 
field  (Mass.)  Union. 


Where  They  Are  Now 

^  LeRoy  Want — ex-state  editor 
of  the  Charleston  (S.  C.)  News 
&  Courier — now  practicing  law 
in  Darlington,  S.  C. 

•  «  * 

J.  Herbert  Blasi  —  formerly 
a  district  man  for  the  Man¬ 
chester  (N.  H.)  Union  Leader 
and  Sunday  News  —  now  gen¬ 
eral  manager  of  Metal  Sta¬ 
tistics,  annual  published  by  the 
American  Metal  Market. 

«  *  * 

Fred  Schneiter  —  formerly 
wire  editor  for  the'  LaGrande 
„  (Ore.)  Evening  Observer — new 


secretary-manager  of  the  La- 
Grande  Chamber  of  Commerce. 

«  *  * 

ISABELL  Meyer  —  editor  of 
the  Girard  (Ohio)  Weekly  News 
the  past  year  and  a  half — left 
there  June  20  to  become  head 
of  the  continuity  department  of 
Radio  Station  WBBW  in 
Youngstown,  Ohio. 

«  «  « 

Carl  Dyster — science  editor 
of  the  Los  Angeles  (Calif.) 
Mirror-News  —  resigned  to  Ixs- 
come  editor  of  the  monthly  pub¬ 
lication  of  the  Los  Angeles 
County  Medical  Society. 

«  «  « 

James  H.  Beaumont  —  city 
editor  of  the  Decatur  (Ill.) 
Daily  Review  since  1946— re¬ 
signed  June  3  to  become  public 
relations  director  of  the  A.  E. 
Staley  Mfg.  Company,  Decatur. 
An  employe  of  the  Review  for 
23  years,  he  succeeds  Harold  J. 
Roche  who  resigned  to  take  a 
position  with  the  editorial  staff 
of  the  Madison  (Wis.)  Capital 
Times. 

s  *  * 

Mrs.  Anne  Walker  —  for¬ 
merly  with  the  Hartford 
(Conn.)  Times  —  named  as¬ 
sistant  to  the  director  of  de¬ 
velopment  at  Hillyer  College', 
that  city. 

©bttuarg 

George  W.  Andrews.  76,  edi¬ 
tor  of  the  weekly  Patchogue  (L. 
I.)  Port  Jefferson  Times,  June 
14. 

*  «  • 

Al  Papas,  44,  former  Minne¬ 
apolis  Star  and  Tribune  staff 
artist  who  specialized  in  sports 
cartooning,  June  13. 

*  *  « 

Charles  B.  Cheney,  82,  po¬ 
litical  writer  for  the  Minne¬ 
apolis  Journal  and  Minneapolis 
Tribune  for  more  than  40  years, 
June  13.  He  retired  in  1945. 

«  *  « 

Robinson  J.  (Bob)  Moore, 
49,  business  editor  of  the  Van¬ 
couver  Province,  June  14. 

*  «  « 

Edward  Falk,  58,  for  many 
years  circulation  supervisor  for 
the  Boston  (Mass.)  Herald  and 
Traveler,  June  19. 

«  *  « 

Dan  E.  Jayne,  vicepresident 
in  charge  of  radio  for  Federated 
Publications,  June  8. 

«  •  « 

George  B.  C.  Rugg,  84,  for¬ 
mer  feature  editor  for  the  Bos¬ 
ton  (Mass.)  Herald  and  Travel¬ 
er  and  assistant  city  editor  of 
the  Boston  Post,  June  19. 


Who  Goes  It  Alone? 

A  recent  “nose  count”  in  the  nation’s  news' 
papers  and  food  stores  produced  some  interest' 
ing  figures — but  it  failed  to  tell  a  full  story. 

The  figures  show  that — 

270,957  people  run  the  country’s 
newspapers; 

1,223,514  people  run  the  country’s 
food  stores. 

The  full  story  is  that  in  keeping  America 
well  informed  and  well  fed,  newsmen  and  food 
men  need  the  help  of  millions  of  other  people 
who  never  write  a  “head”  or  weigh  a  head  of 
cabbage. 

For  example,  modern  food  merchandising  de' 
pends  a  great  deal  on  the  people  who  make 
printer’s  ink.  A  look  inside  an  A  ^  P  super 
market  tells  why — 

In  our  stores  we  use  printed  tags, 
labels  and  signs — by  the  thousands 
to  help  our  customers  shop  intelli¬ 
gently  and  conveniently  and  save 
money. 

We  could  list  many  other  examples  of  how 
“outside”  people  help  newsmen  and  food  mer' 
chants  serve  the  public  but  all  of  them  would 
prove  the  same  thing — the  work  of  keeping 
America’s  living  standard  high  is  a  team  job. 

“No  man  is  an  iland  intire  of  itselfe,”  said 
the  poet.  To  this  we  could  add  the  postscript, 
“ — nor  is  any  American  business.” 

The  men  and  women  of  A  ^  P  are  proud  to 
help,  and  be  helped,  as  members  of  the  team 
that  gives  this  country  the  world’s  best  food 
and  the  world’s  best  newspapers. 


FOOD  STORES 
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PLANT  •  EQLIPME^T 


Mail  Room  Machines, 
Press  Room  Methods 


Continuing  the  clinic-by-clinic 
accounts  of  the  annual  ANPA 
Mechanical  Conference  at  Chi¬ 
cago  early  this  moaith: 

The  trend  to  electronic  mail- 
room  operations  was  evidenced 
at  the  mailroom  session. 

A  report  was  given  on  the 
recent  installation  of  the  Cut¬ 
ler-Hammer  stacker  and  count¬ 
er  now  in  use  at  the  Milwau¬ 
kee  (Wis.)  Journal,  The  count¬ 
ing  mechanism  was  said  to  be 
working  well  and  that  the 
Cutler-Hammer  installation 
does  not  affect  the  speed  of 
the  press.  The  installation  does 
not  require  any  extensive 
change  in  present  mailroom 
conveyor  systems.  Cutler-Ham¬ 
mer  expects  to  put  the  stacker- 
counter  into  commercial  pro¬ 
duction  later  this  year. 

William  W.  Power,  Signode 
Steel  Strapping  Co.,  presented 
a  film  showing  Signode’s  re¬ 
designed  automatic  feeder,  now 
being  field-tested  at  the  Detroit 
(Mich.)  Free  Press.  Mr.  Powers 
explained  it  is  an  in-line  feeder. 


designed  to  be  fitted  and  cycled 
to  every  Signode  automatic 
wire  tying  machine  with  a 
minimum  amount  of  change  to 
the  wire  tying  machine. 

Harry  E.  Burris,  Harrisburg 
(Pa.)  Patriot  and  News,  told 
of  the  Cheshire  mailing  ma¬ 
chine  especially  designed  for 
the  Harrisburg  operation.  The 
machine  was  engineered  to 
handle  a  standard  size  paper 
from  eight  to  108  pages  at  a 
top  speed  of  16,000  stamped 
papers  per  hour.  “We  are  able 
to  complete  a  mail  list  of  9,000 
papers  of  any  size,  stamp  them, 
wrap  them,  bag  them  and 
truck  them  to  the  Post  Office 
terminal  within  58  minutes  of 
the  time  the  first  paper  is  re¬ 
ceived,”  he  said.  “It  is  now 
possible  to  complete  this  opera¬ 
tion  in  half  the  time  with  six 
men  that  originally  took  nine 
men.” 

W.  F.  Spragg,  Toronto  (Ont.) 
Star,  reported  on  the  Starwrap- 
per,  the  latest  addition  to  the 
Wallaster  Automatic  Bundler 


Get  Acquainted  With^ 

ELIZABETH 

FASTEST  GROWING  INDUSTRIAL 
AREA  IN  NEW  JERSEY 

THROUGH 

THE  ELIZABETH  DAILY  JOURNAL 

NOW  CIRCULATING 
50,000  DAILY 
TO  COVER 

$358,000,000  IN  RETAIL  SALES 
$6,752  E.B.I.  Per  Family 

GROWING  GROWING  GROWING 

CIRCULATION  SALES  POPUUTION 

229,186  CITY  ZONE 

Third  Largest  in  New  Jersey 
THE  ELIZABETH  DAILY  JOURNAL 

Represented  Netionelly  by  Ward-Griffith' Compeny,  Inc. 


An  Illinois  foursome  at  ANPA  mechanical  conference:  left  to  right, 
Howard  Colton,  Bloomington  Pantograph  press  and  stereotype  super¬ 
intendent;  H.  N.  McCormick,  Peoria  Journal-Star  production  manager; 
Earl  Anderson,  Rockford  Morning  Star  and  Register-Republic  produc¬ 
tion  manager;  and  Russell  Miller,  Bloomington  Pantograph  production 
manager. 


line,  now  being  handled  by 
Cline  Electric  Manufacturing 
Co. 

Delegates  also  saw  a  film 
dealing  with  the  Wiretyer, 
manufactured  by  the  Wiretyer 
Corp. 

Pressroom 

The  pressroom  session  Tues¬ 
day  morning  dealt  with  news¬ 
print  as  a  basic  commodity  and 
new  techniques  in  handling  pa¬ 
per  rolls,  together  with  new 
press  equipment  and  lockups. 

Stephen  W.  Clark,  New  York 
News,  discussed  the  making  of 
newsprint  and  its  printing 
quality,  together  with  problems 
of  shipping,  handling  and  stor¬ 
age.  He  pointed  out  that  stored 
paper  should  not  be  subjected 
to  extreme  variation  in  hu¬ 
midity.  A  relative  humidity  of 
about  50%  was  recommended, 
since  this  approximates  the 
moisture  condition  of  the  paper 
when  it  was  originally  made. 

“I  would  suggest  that  news¬ 
papers  can  help  themselves  by 
furnishing  the  mills  with  ac¬ 
curate  records  of  the  number  of 
breaks,  evidence  of  these 
breaks,  serial  number,  etc.,” 
said  Mr.  Clark.  “In  addition,  a 
printed  comparison  of  the  lat¬ 
est  paper  shipment  with  the 
earlier  paper  printed  under 
identical  conditions  of  impres¬ 
sion,  ink  setting,  etc.,  will  help 
to  keep  the  mills  informed 
regarding  the  printing  quality 
of  their  paper.” 

Newsprint  Conveyor  System 

Richard  Powers,  Philadelphia 
(Pa.)  Bulletin,  presented  a 
motion  picture  showing  the  un¬ 
der  floor  conveyor  system  in¬ 
stalled  in  the  new  Bulletin 
plant  to  handle  newsprint.  This 
operation  includes  the  unload¬ 
ing  of  newsprint  rolls  from 
freight  cars  that  arrive  on  a 
siding  next  to  the  plant  and 
the  use  of  Bartell  trucks  to 


caiTy  the  rolls  stacking  in 
the  storage  room,  together 
with  the  conveyor  system  used 
in  getting  the  rolls  to  the 
pressroom. 

Delegates  were  given  a 
thorough  description  of  the 
new  British-made  Crabtree 
press  designed  for  super-color 
highspeed  printing.  The  press 
and  auxiliary  stereo  equipment, 
as  described  by  L.  J.  Rothwell, 
are  now  installed  and  in  opera¬ 
tion  at  the  Windsor  (Ont.) 
Star.  Mr.  Rothwell  explained 
the  present  trend  of  design  is 
to  simplify  methods  so  that  the 
time  required  to  prepare  a 
press  for  special  editions  and 
color  work  is  reduced  to  a  mini¬ 
mum.  The  Crabtree  press  is  so 
designed  that  a  unit  can  be 
plated  up  and  proofed  in  ad¬ 
vance  of  the  edition,  and  the 
second  hlack  plate  can  be  made 
over  between  editions  without 
disturbing  color  register.  Rol¬ 
lers  are  provided  so  that  a 
16-page  tabloid  color  comic 
section  may  be  printed  as  the 
third  or  fourth  section  of  the 
Windsor  Star’s  Saturday  edi¬ 
tion.  This  avoids  running  the 
comics  in  advance  of  the  edi¬ 
tion  and  inserting  them  into 
the  main  section  in  the  mailing 
room. 

Charles  A.  Harless,  R.  Hoe 
&  Co.,  told  of  Hoe’s  new  under¬ 
side  lockup  for  stereotype 
plates. 

Harry  Davidson,  San  Fran¬ 
cisco  (Calif.)  Call-Bulletin,  ex¬ 
plained  the  K.I.D.  blanket  lock¬ 
up,  which  permits  the  Call- 
Bulletin  press  crew  to  reblankct 
between  editions  with  less  than 
one-half  hour  “downtime.”  The 
advantage  of  the  lock  is  that 
a  newspaper  can  use  any  blan¬ 
ket  or  top  sheet  without  the 
cost  of  additional  tails  or  at¬ 
tachments.  The  locks  are  adapt¬ 
able  to  any  type  of  press  with 
two  reels  in  the  blanket  cylin¬ 
der. 
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**Great  is  TRUTH.  Fire  cannot  bum,  nor  water 
drown  if* . DUMAS 


71.5%  complete  recovery 
from  polio  through  Chiropractic 


Facts  and  figures  are  stubborn  things.  They 
bring  proof,  and  when  proof  is  positive,  it 
becomes  TRUTH.  When  truth  concerns  the 
nation’s  health,  it  should  be  made  known. 
We  offer  the  following  figures  to  the  press  of  America 
as  a  public  duty.  They  are  findings  from  a  national 
documented  survey.  They  concern  the  successful  treat¬ 
ment  of  acute  and  chronic  polio  by  chiropractic. 

In  Acute  Cases....: . 71.5%  COMPLETE  RECOVERY 

In  Chronic  Cases . 28.9%  COMPLETE  RECOVERY 

In  Chronic  Cases . 51.1%  Marked  Improvement 

In  Chronic  Cases . 20.0%  Slight,  or  No  Improvement 

For  many  years,  chiropractic  research  showed  that  polio 
came  from  fatigue,  injury  as  a  result  of  falls,  undue  ex¬ 
posure  to  heat  and  cold.  Confirmation  of  these  findings 
came  from  many  sources.  Sister  Kenny  achieved  note¬ 
worthy  success  with  treatment  based  on  the  mechanical 
approach,  plus  hot  packs.  Chiropractic  has  been  using 
hot  packs,  in  combination  with  adjustments,  for  over  half 
a  century.  Corrective  treatment  in  the  early  stages  of 
polio  is  designed  to  restore  spinal  and  neural  normality, 
and  usually  prevents,  in  acute  cases,  any  crippling  after¬ 
effects.  So  goes  the  true  story  of  chiropractic  and  its 
successful  treatment  and  correction  of  polio. 

We  submit  this  report  to  you,  the  editors  of  America, 
because  we  believe  you  are  interested  in  the  TRUTH. 
Your  publications  serve  through  presenting  facts  and  truth. 

If  there  is  particular  information  you  want,  write  us  or 
send  for  the  book,  "The  Truth  About  Chiropractic.” 

NATIONAL  CHIROPRACTIC  ASSOCIATION,  Inc., 
NATIONAL  BUILDING,  WEBSTER  CI'TY,  IOWA 

3  TRUTHS  YOU  SHOULD  KNOW! 

550  Insurance  Companies  Recognize  Chiropractic. 

1  out  of  EVERY  5  Americans  Avail  Themselves 
of  Chiropractic  Health  Services. 

4  Years  of  Chiropractic  College  is  the  Minimum 
Requirement  for  Doctors  of  Chiropractic. 


The  Truth  About  Chiropractic 

*One  of  a  Series  of  Reports 
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Sumits  Sees  Color  Pix 
Changing  News  Values 

By  James  L.  CoUings 


ii§Maii^  leatun»  make 
the  GOSS  BoU-O-Bfat 
a  stereotype  hivorlte. 
Automatic  push  button 
control  and  micrometer 
impressjbn  adjintnamt 
midce  it  an  efBoien^  la¬ 
bor  sa'idne  unil  Stui^y 
built  and  udth,  a  free 
wheelfaig  roller  bearinjir 
.un>er  cylinder,  it  prom¬ 
ise  jk>n|f  life  and  easy 
maintenance. 


Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES,  PROCESS  STUDIES.  DESIGN,  SPECIFICATIONS 
PROCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Ftdcrol  Si.  Botlon,  Mats. 

317  South  Tryon  St.  Chariolto,  N.  C. 


THi  GOSS  niNTINO  mSS  CO. 
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90  Years  Old, 
Daily  Plans 
Its  First  Move 

By  Frank  S.  Holowach 

Titusville,  Pa. 

The  Titusville  Herald  last 
week  celebrated  its  90th  anni¬ 
versary.  It  has  been  in  the 
hands  of  only  two  families 
since  it  was  started  on  June 
14,  1865.  And  it  is  still  being 
published  in  the  building  built 
expressly  for  it  in  1872. 

E.  T.  Stevenson,  associated 
with  his  sons,  James  and  Wil¬ 
liam,  publishes  the  paper.  It 
was  started  by  H.  C.  and  W. 
W.  Bloss  during  the  oil  boom 
here. 

A  special  anniversary  edition 
which  included  a  four-page 
facsimile  of  volume  one,  num¬ 
ber  one,  was  issued.  It  in¬ 
cluded  reminiscences  by  Mr. 
Stevenson,  owner  since  1922, 
and  Joseph  M.  Bloss,  son  of 
the  founder  who  published  the 
paper  from  the  time  of  the 
death  of  his  father,  H.  C.  Bloss, 
in  1893,  to  1922  when  he  sold 
it. 


E.  T.  Stevenson,  a  news¬ 
paperman  for  58  years,  told 
about  the  time  a  disgruntled 
person  came  to  the'  office  and 
pulled  out  a  revolver  which  he 
held  in  his  hand,  although  he 
made  no  threats. 

“It  was  not  a  pleasant  situ¬ 
ation,”  Mr.  Stevenson  said, 
“but  I  tried  not  to  show  any 
signs  of  nervousness.  I  talked 
to  him  about  the  weapon — its 
make,  its  history  and  its  own¬ 
ership  over  the  years.  I  pro¬ 
fessed  to  have  some  admiration 
for  it  and  finally  asked  if  he 
would  sell  it  to  me.  He  said  he 
would  and  we  soon  agi-eed  up¬ 
on  a  price.  Needless  to  say,  the 
sale  was  quickly  made.” 

Bloss  Recalls 

Joseph  Bloss  related  the 
story  of  the  time  printers 
dumped  all  the  Herald  type  in 
a  mill  race  because  they  were 
disgruntled  over  lack  of  a  pay 
raise.  That  was  in  the  1890s, 
when  type  was  handset. 

Friends  came  to  the  pub¬ 
lisher’s  aid  and  the  paper  was 
printed  for  a  time  in  another 
plant  in  town.  There  was  a 
bright  side  to  the  dark  cloud — 
Mr.  Bloss  decided  to  buy  a 
linotype  which  was  a  relatively 
new  machine  then,  and  the  pa¬ 
per  made  progress. 


Photo  by  Conitence  Bonnbtor 

\..and  that's  what  happened  by  not  using 
Burgess  Mats.”  _ _ 


BURGESS  CELLULOSE  COMPANY 

Manufaclurars  and  Dittribulors 
of  Burgess  Chroma  and  Tono-Tex  Mats 


Froopert,  Illinois 


ImatsI 


The  city  has  had  dozei^s  of 
newspapers  since  the  Herald 
was  started,  but  only  it  has 
survived. 

The  publisher  said  he  plans 
to  construct  a  new  building 
this  year  and  move  into  it  in 
1956.  The  present  structure 
which  houses  the  newspaper 
has  been  in  use  for  82  years. 

Although  he  worked  12  and 
16  hours  a  day,  he  kept  his 
sense  of  humor.  He  urged 
those  working  for  him  to  writs 
humorous  items  because,  he 
said,  funny  things  are  needed 
to  lighten  the  burden  of  day- 
to-day  living. 

The  Herald  has  an  ABC  cir¬ 
culation  of  6,757  copies  daily. 
Few  of  the  2,600  homes  in  the 
city  of  9,000  population  are 
■without  it.  When  new  carriers 
are  trained,  they  are  not  told 
at  which  houses  to  leave  the 
paper.  Instead,  they  are  told: 
“Don’t  leave  a  paper  at  this 
house  in  this  block  and  that 
house  in  the  next  block,  and 
cover  all  the  rest.” 


Revised  Style  Book 
Issued  to  Staff 

Providence,  R.  I. 

Loose-leaf  stylebooks  are  be¬ 
ing  distributed  to  staff  members 
of  the  Providence  Journal- 
Bulletin.  The  book,  completely 
revised  from  a  1948  version,  is 
5*/^  by  8'^  inches  in  size,  with 
inch  and  one-half  margins  on 
the  outside  of  each  page.  This 
provides  room  for  corrections 
and  notations. 

The  new  book  was  edited  by 
a  committee  which  included 
Winston  Phelps,  survey  editor; 
Kenneth  B.  Roberts,  telegraph 
editor;  George  Y.  Loveridge, 
Sunday  staff;  Stuart  0.  Hale, 
reporter,  and  the  late  Merwyn 
L.  Aultman,  editorial  writer. 

• 

Executive  Changes 
In  Newfoundland 

St.  John’s,  Nfld. 

The  Evening  Telegram  has 
announced  that  J.  M.  Herder 
has  been  appointed  president 
of  the  company,  succeeding  his 
brother,  R.  B.  Herder,  who  died 
in  January.  H.  C.  Herder,  sec¬ 
retary  of  the  company,  was  ap¬ 
pointed  vicepresident  and  gen¬ 
eral  manager,  and  News  Edi¬ 
tor  S.  R.  Herder  was  appoint¬ 
ed  managing  editor. 

Columnist-reporter  Harold 
Horwood  becomes  associate  edi¬ 
tor  and  mechanical  superinten¬ 
dent.  H.  V.  Tuff  becomes  pro¬ 
duction  manager  of  the  Eve¬ 
ning  Telegram  and  Western 
Star  at  Corner  Brook. 


Photography 

{Continued  from  page  42) 


Graflex  Winners 

Newspaper  photographers 
have  won  $3,000  in  prizes  in 
the  three  press  divisions  of  the 
1955  Graflex  Photo  Contest. 

Raymond  D.  Bright,  Indian¬ 
apolis  Times,  was  awarded  the 
$500  first  prize'  in  the  wire 
service  and  big-city  newspaper 
class  for  his  picture  series  of  ^ 
a  pitched  battle  between  the 
police  and  a  crazed  killer. 

Second  prize  of  $300  was 
won  by  Ernest  Sisto,  New 
York  Times,  for  a  picture  en¬ 
titled  “Solar  Eclipse.” 

Third  prize  of  $200  was 
awarded  to  Roger  M.  Coar, 
Long  Beach  (Calif.)  Indepen¬ 
dent  Press-Telegram,  for  his 
sports  picture,  “The  Shower  is 
That- A- Way.” 

In  the  medium-sized  news¬ 
paper  class,  the  $500  first-prize 
winner  was  Thomas  Inman  of 
the  Raleigh  (N.  C.)  News  and 
Observer  for  his  shot  of  a  run¬ 
away  motorcycle  plowing  into 
a  crowd  of  spectators. 

Edwin  C.  Norgord,  Pasadena 
(Calif.)  Independent,  won  $300 
for  his  second-prize  picture 
showing  the'  removal  of  a 
splinter  from  a  child’s  hand. 

Edwin  Jenner,  Boston  Globe, 
won  the  $200  third  prize  with 
a  picture  entitled  “Cracking 
and  Crumbling,”  showing  a 
collapsing  building. 

In  the  weekly  newspaper 
class,  the  $500  first  prize  was 
won  by  Richard  P.  Lewis, 
Franklin  (N.  H.)  Journal- 

Transcript  for  his  picture 
“Oops!”  .showing  a  team  of 
horses  stumbling  during  a 
county  fair  weightpulling  con¬ 
test. 

Adolphe  E.  Aperuch,  Birm¬ 
ingham  (Mich.)  Eccentric  and 
Donald  M.  Urquhart,  Cranston 
(R.  I.)  Herald,  won  the  $200 
second  prize  and  the  $200  third 
.prize,  respectively. 

New  Jobs 

Angus  McDougall  has  re¬ 
signed  from  the  Milwaukee 
Journal  to  join  International 
Harvester  Co. 


Carolyn  Carter,  for  the  past 
10  years  on  the  Sunday  maga¬ 
zine  of  Atlanta  Newspapers, 
Inc.,  and  first  woman  photogra¬ 
pher  on  the  staff  of  an  Atlan¬ 
ta  newspaper  (the  Constitu¬ 
tion),  is  now  with  the  Refresh¬ 
er,  a  Coca  Cola  house  maga¬ 
zine. 


il 
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Helpful  directions  to  travelers  on  major  turnpikes  is  just  one  small  reason 
why  the  green-and-white  emblem  renews  Its  welcome  daily. 


CITIES  ®  SERVICE 


A  Growth  Company 


Number  10  of  a  series 


PROMOTION 


Automatic  Phone  Aids 
In  Reader  Service 


Ferdie  answers  the  phone'  in 
the  Detroit  (Mich.)  Free  Press 
promotion  department. 

Who's  Fer¬ 
die?  Well,  he’s 
more  of  a 
“what”  than  a 
“who.” 

Ferdie  is  an 
automatic  tele- 
phone  an¬ 
swering  device 
that  gives 
shopping  infor¬ 
mation  to  Free 
Press  readers 
via  a  30-second  recording — ^just 
like  the  telephone  company  gives 
you  the  time'  and  the  weather. 

Here’s  how  it  works:  Let’s 
say  the  women’s  pages  carry  a 
sketch  of  a  dress,  suit  or  coat. 
Or  maybe  Beauty  Editor  Grace 
Barber  writes  about  a  new  diet 
book  or  course  of  beauty  treat¬ 
ments. 

Included  in  the  story  or  cut¬ 
lines  will  be  the  advice:  “For 
shopping  information,  call  WO 


Low* 


2-7808  before  5  p.m.  tomorrow.” 

Ferdie  answers  those  calls 
and  tells  the'  reader  where  to 
buy  th<?  item  described. 

Does  the  system  work?  Fred 
Lowe,  Free  Press  promotion 
manager,  is  highly  pleased  with 
the  results.  “We  installed  the 
device  late  last  Fall,”  he  says. 
“In  December,  it  handled  2,307 
calls.  In  May  it  handled  5,893. 
It’s  effective,  economical  and 
the  readers  like  it.” 

Costwise',  Ferdie  is  an  ef¬ 
ficiency  expert’s  dream.  The 
Free  Press  rents  two  answer¬ 
ing  machines  from  the  Michi¬ 
gan  Bell  Telephone  Co.  for  $12 
a  month  apiece. 

“And  it  fretes  two  girls  for 
other  duties,”  Mr.  Lowe  adds. 
“Otherwise,  they’d  be  on  the 
phone  all  day  answering  shop¬ 
ping  questions.” 

Diet  tips  give  Ferdie  his 
roughest  days.  The  day  after 
Miss  Barber  wrote  about  a 
book  called  “Magic  Menus,” 
Ferdie  handled  600  calls,  his 


SHAWNEE,  OKLAHOMA’S  POPULATION 

is  now 

25,105 

(A.B.C.  Publithert'  Statement  March  31,  1955) 

Shawnee  is  recognized  as  one  of  the  bright¬ 
est  spots  in  Oklahoma — a  city  that  has  sub¬ 
stantial  citizens,  most  of  them  are  home  own¬ 
ers.  Over  323  new  residence  building  permits 
have  been  issued  in  the  corporate  city  limits 
in  the  past  26  months.  Practically  all  have 
been  built  and  is  an  investment  of  over 
$2, 5(X), 000.00  in  home  projects. 

Shawnee's  per-family  income  is  higher  than 
the  average  city  of  comparable  size  in  the 
south  and  west.  The  average  family  spends 
$4,733.00  at  retail  stores — $1,056.00  more 
than  the  U.  S.  average.  Their  buying  power  is 
earned  and  spent  in  and  around  Shawnee 
and  they  are  influenced  by  advertising  in  the 

SHAWNEE  NEWS-STAR 

"A  Stauffer  Publication" 

Rapresenlad  by  Burk*,  Kuipert  t  Mahoney,  Inc. 

New  York  —  Chicago  —  Dallas  —  Kansas  City  —  Oklahoma  City 
Atlanta  —  San  Francisco 


Telephone  Technician  Jack  Daniels 
gives  Ferdie  a  physical. 


one-day  record,  and  helped  sell 
6,000  copies  of  the  book  in  a 
single  day. 

The  promotion  department 
remembe'rs  “Magic  Menus”  for 
another  reason.  That  was  the 
day  Ferdie  blew  his  top.  Be¬ 
tween  8  a.m.  and  11  a.m.  the 
machine  answered  435  calls 
about  the  book  and  a  tweedy 
cotton  coat  and  gave  out  count¬ 
less  busy  signals. 

It  was  too  much.  The  ma¬ 
chine  conked  out  from  over¬ 
work  and  the  calls  spilled  over 
onto  the  Free  Press  switch¬ 
board  and  other  telephone  com¬ 
pany  lines.  The  phone'  company 
had  to  ask  the  Free  Press  for 
the  shopping  information  so  it 
could  answer  callers  who 
couldn’t  get  Ferdie. 

Lowe  and  his  staff  remember 
St.  Patrick’s  Day,  too.  The 
wrong  telephone  number  was 
printed  in  an  ad  for  a  long 
sofa  and  instead  of  dialing 
Ferdie,  the  callers  got  a  board¬ 
ing  house  in  the  downtown  area. 

The  Irish  landlady,  swamped 
vdth  calls,  was  persuaded  to 
join  the  Free  Press  staff  for  a 
day.  She  accepted  the  calls  and 
gave  out  the  shopping  informa¬ 
tion  with  Irish  music  blaring 
in  the  background.  The  callers 
thought  it  was  a  nice  effect. 

Test  for  Test  Market 

What  are  test  markets  made 
of?  It’s  an  intriguing  and  im¬ 
portant  question  for  advertis¬ 
ing  people.  One  answer,  at 
least,  is  found  in  a  booklet  put 
out  by  the  Spokane  (Wash.) 
Spokesman-Review  and  Daily 
Chronicle.  It  tells,  and  most 
persuasively,  why  the  Inland 
Empire  is  “a  great  sales  area” 
and  an  “ideal  test  market.” 

The  Spokane  papers  asked 
advertising  executives  what 
they  thought  a  test  market 
should  offer.  They  came  up 
with  six  basic  requirements. 
This  booklet  provides  factual 
material  in  all  six. 


Historic  Riverside 

The  Riverside  (Calif.)  Press 
and  Enterprise  contribute  a 
choice  collector’s  item  to  the 
literature  of  journalism.  It’s  a 
24-page  booklet  prepared  for 
distribution  as  a  souvenir  to 
visitors  to  the  new  plant. 

Instead  of  the'  usual  booklet 
describing  how  the  paper  is  put 
together,  this  is  made  up  of 
historic  pages  from  early  issues 
of  the  papers,  now  in  their 
77th  year.  This  ought  to  get 
into  the  hands  of  advertising 
people'  all  over  the  country.  It  an^^^a 
gives  Riverside  and  its  papers 
a  personality  few  promotions 
can  match. 

In  the  Bag 

The  Greenville  (Tex.)  Ban¬ 
ner  didn’t  run  free  want  ads 
for  kids.  Instead,  it  just  hired 
five  of  the'  town’s  high  school 
graduates.  A  story  about  them, 
and  their  pictures,  made  ex¬ 
cellent  page  one  news — and  fine 
public  service  promotion. 

«  e  « 

The  Cleveland  (Ohio)  Press 
ran  a  last-line  limerick  contest 
for  kids — the  Davy  Crockett  | 

Alamo  Contest.  So  what  hap-  | 
pened?  Mike  Lapine,  public  j 

service  director,  can  hardly  be-  ‘ 
lieve'  it  himselL  The  kid  who  i 

won  is  none  other  than  Davy 
Crockett.  First  prize  in  the  ^ 

contest  is  a  trip  to  the  Alamo. 


Newspaper  enterprise  plus 
smart  promotion  of  that  enter¬ 
prise  pay  off  this  week  for  the 
Garden  City  (N.  Y.)  Newsday. 
Virginia  Pasley’s  book,  “21 
Stayed,”  is  published  this  week 
by  Farrar,  Straus  and  Cud¬ 
ahy.  The  enterprise  lay  in 
Alicia  Patterson,  Newsday’s 
editor  and  publisher,  saying  to 
Staffer  Virginia  Pasley,  when 
21  GI’s  refused  repatriation 
last  year,  how’s  about  finding 
out  why.  Virginia  found  out 
why  —  by  traveling  up  and 
down  the  country  and  talking 
to  family  and  friends  of  the 
21. 

♦  *  ♦  ‘ 

Portland’s  second  annual  Or¬ 
egonian  Hostess  House  golf 
school  was  attended  by  more 
than  2,000  eager  female  divot 
diggers.  Registration  fee  was 

n. 

*  *  * 

Because  the  Detroit  area  on 
the  Great  Lakes  boasts  the 
largest  group  of  fresh-water 
sailors  in  the  country,  the  De¬ 
troit  (Mich.)  News  has  come 
out  with  a  booklet  devoted  to 
the  “Week-End  Sailor.”  It’s 
illustrated  in  cartoon  style. 
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May  8... on  the  Olympic  Peninsula  U.S.  Sena¬ 
tor  Warren  G.  Magnuson  (D.  Wash.)  attracted 
a  crowd  of  5000  to  dedication  of  Rayonier’s 
new  public  recreation  area  on  U.S.  Route 
101  in  midst  of  the  chemical  cellulose  pro¬ 
ducer’s  111,000-acre  Grays  Harbor  Tree  Farm. 

Built  as  a  symbol  of  continuous,  enlightened 
conservation,  the  area  was  hailed  by 
Magnuson  as  another  Rayonier  example  of 
wise  use  of  natural  resources. 

Praising  Rayonier  for  its  conservation 
programs  which  enrich  Olympic  Peninsula,  aid 
trees,  wild  life  while  strengthening  the 
economy,  Magnuson  said:  ”I  wish  I  could 
repeat  the  same  story  was  true  at  the 
Federal  and  State  levels.  But  it  isn’t. 

”It’s  a  pretty  sad  chapter ...  the  5-year 
fight  made  for  $75,000,000  program  so  the 
Federal  Government  could  handle  its  timber 
holdings  at  least  half  as  intelligently  as 
this  company  (Rayonier)  has  done.” 


thoughtful  and  farsighted  who  really  care 
about  trees,  wild  life  and  public  good  are 
coming  forward  to  be  counted  among  true 
conservationists. 


May  11. . .Rayonier’ 3  directors  convened  at 
Paris,  France. .. first  time  any  U.S. 
corporation,  other  than  airlines,  held  a 
board  meeting  abroad. . .announced  Rayonier 
would  soon  construct  its  eighth  chemical 
cellulose  mill  at  a  cost  of  $30,000,000. 

Director-salesmen  also  met  with  executive 
committee  of  International  Association 
of  Rayon  Manufacturers  in  extraordinary 
session.  Significance:  Rayonier  thus 
emphasized  its  firm  intention  to  remain  in 
overseas  markets  as  a  ma.ior  cellulose 
supplier  to  world  industries. 

The  100,000  ton  mill  with  projects  now 
underway  will  bring  total  annual  capacity 
to  925,000  tons  in  1957. 


Why  does  Rayonier  vigorously  champion  the 
cause  of  modern  conservation  instead  of 
leaving  this  touchy  issue  to  even  larger 
companies  Or  associations’?  Because  Rayonier 
knows  the  issue  is  vital  to  our  national 
future,  that  it  can’t  be  compromised  nor 
pigeon-holed  any  longer  —  there  isn’t 
time  to  approach  it  indirectly  and  through 
necessarily  slow-moving  pressure  groups. 

Furthermore,  Rayonier  stands  four-square 
against  natural  resource  waste  of  any  kind 
...is  dedicated  to  eliminate  waste  and 
careless  use  of  natural  resources  despite 
the  struggle  which  has  already  evoked  crank 
notes  and  badgering  censure.  But  the 


RAYONIER 


May  22... at  Yulee,  Florida,  east  of 
Jacksonville,  Rayonier  dedicated  the  Clyde 
B.  Morgan  nursery,  named  for  Rayonier’s 
president  who  has  led  the  cellulose  industry 
in  some  far-reaching  conservation  advances. 
Nursery  will  produce  up  to  7,500,000 
pine  seedlings  annually,  help  insure 
continuous  timber  resources  for  chemical 
cellulose  production. 

Reason  for  nursery;  state-operated  ones  can't 
meet  big  demand  for  seedlings  for  both 
private  and  industry-owned  tree  farms. 
Rayonier’s  nursery  will  thus  make  tight 
supplies  of  seedlings  more  available  for 
private  tree  farms. 
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CIIICULATION 


CMs  Explain  Their 
Enthusiasm  for  Work 


2.  The  most  useful  college 
courses  were  considered  to  be 
sales,  personnel  relations,  busi¬ 
ness  journalism,  traffic  manage¬ 
ment,  accounting  and  English, 
in  that  order. 


Old  Testament 
Serial  Started 


By  James  W.  Baird 

Schcol  of  Journalism,  Syracuse  University 


Views  on  Training 
1.  All  but  four  felt  that  in 
the  training  of  a  circulation 
manager,  time  should  be  spent 
in  actually  working  for  a 
limited  time  in  other  depart¬ 
ments  of  the  newspaper.  Opin¬ 
ion  on  the  amount  of  \iine  to  be 


“Circulation  work  is  fascinat-  3.  Almost  one-half  had  at- 
ing.  I  like  a  24-hour  job  and  tended  or  graduated  from  col-  in  each  departrnent 

circulation  is  that.  I  feel  it  is  lege  and  only  three  respondents  ranged  from  two  weeks  to  three 
the  only  department  that  sees  did  not  finish  high  school.  years.  However,  most  circula- 

the  whole  newspaper  picture.  4.  The  value  of  experience  on  tors  felt  a  few  month’s  experi- 
“Circulation  work  is  interest-  school  publications  was  not  de-  ence  was  adequate  for  a  work¬ 
ing  and  problems  change  from  termined  since  807^  of  the  cir-  knowledge  of  that  depart- 

culation  managers  had  not 
worked  on  such  publications 
while  in  school.  This  may  indi¬ 
cate  little  or  no  intent  of  enter¬ 
ing  newspaper  work  while  still 
in  school. 

5.  Over  one-half  of  the  cir- 


day  to  day.  A  constant  chal 
lenge  with  good  remuneration.” 

“In  a  progressive  organiza¬ 
tion  the  circulation  department 
is  the  quickest  and  surest  w'ay 
to  the  top.  It  also  offers  top 
income.” 

These  are  a  few  scattered 
opinions  of  circulation  man¬ 
agers  when  asked  if  they  would 
enter  the  field  of  circulation  if 
they  had  it  to  do  over  again. 
Only  two  circulators  felt  they 
would  enter  other  fields.  (Ques¬ 
tionnaires  were  sent  to  circula¬ 
tion  managers  of  all  daily  news¬ 
papers  in  New  York  State.  A 
29%  return  was  obtained.) 

The  facts  reported  on  25 
questionnaires  which  were  com¬ 
pleted  by  circulation  managers 
were  summarized  as  follows: 

1.  The  average  CM  was  39 


ment. 

One  circulation  manager,  who 
felt  that  such  training  was 
nece.'sary,  stated: 

“Encourage  boys  interested  in 
newspaper  work  to  spend  time 
on  small  newspapers.  Contacts 


Akron,  Ohio 
The  Beacon  Journal  began 
the  second  section  of  its 
“longest  serial  stoi’y”  June 
19  with  publication  of  the 
Old  Testament  of  the  Bible. 

The  Beacon  Journal  started 
to  print  the  Bible,  a  few 
verses  each  day,  April  7, 
1952,  with  the  Gospel  of  St. 
Luke.  Since  that  day  the  en¬ 
tire  New  Testament  has  been 
run  through  and  now  the 
Old  Testament  will  begin. 

The  original  plan  to  pub¬ 
lish  the  Bible  was  conceived 
and  handled  by  Executive 
Editor  Ben  Maidenburg  and 
Editorial  Writer  Tom  Hor¬ 
ner.  Permission  was  ob¬ 
tained  to  use  the  Revised 
Standard  Edition.  Complete 
printing  is  a  10-year  project. 


4- 


culation  managers  responding  with  all  phases  of  the  operation 
had  participated  in  training  pro-  g^e  available  and  personal  con- 
grams  established  by  the  new.s-  tacts  wdth  the  entire  personnel 


paper  for  which  they  work. 
Two  respondents  participated  in 
the  American  Press  Institute. 

6.  The  amount  of  training  of¬ 
fered  by  the  newspaper  to  cir¬ 
culation  department  employes 
varied  from  “Weekly  depart¬ 
ment  conference  sessions”  to 
“A  qualified  supeiwisor  trains  a 
man  for  at  least  three  months.” 


is  available.  This  is  not  possible 
on  the  papers  in  the  50,000 
class.  More  experience  can  be 
gained  in  one  to  five  years  on 
the  smaller  papers  than  can 
be  gained  in  25  years  on  the 
larger  ones.” 

2.  A  relatively  small  number, 
32%  were  familiar  with  courses 


dering  and  executive  planning 
were  other  responsibilities 
listed. 

4.  Communications  between 
the  circulation  department  and 
other  departments  of  the  news¬ 
paper  were  rated  excellent  by 
almost  50%  of  the  circulator.«. 
None  considered  inter-office 
communications  poor. 

5.  Eleven  rated  communica¬ 
tions  from  top  management  as 


4- 


offered  in  colleges  for  newspa-  excellent  while  an  equal  number 


per  business  or  circulation  man- 


Only  two 


General  Conditions 


Views  on  Education 

Probably  more  important  than  agement  students, 
determining  the  actual  back- 
years  old  when  he  attained  his  ground  of  the  circulation  man- 

pre.sent  job  and  has  served  in  ager  is  his  opinion  on  the  most  1.  All  considered  opportuni- 
this  position  12.7  years.  The  effective  training  program  that  ties  in  the  field  to  be  average 

age  at  which  these  circulators  could  be  followed  by  the  indi-  or  above,  with  84%  rating  them 

took  over  their  present  position  vidual  planning  to  enter  circu-  either  good  or  excellent, 

ranged  from  25  to  57  years.  lation  work.  2.  Vacancies  in  the  circula- 

2.  Previous  work  experience  1.  It  was  suggested  by  67%  tion  department  were  generally  work  just  about  right,  while 

varied  from  railroading  to  civil  that  a  business  course  .should  be  filled  by  employes  of  the  de-  21%  believed  they  overwork 

engineering.  Nearly  70%  of  pursued  in  high  school;  26%.  partment  or  by  newspaperboys.  some  of  the  time. 


considered  it  good, 
rated  it  poor. 

6.  88%  found  their  job  al¬ 
ways  interesting  and  the  re¬ 
maining  12%  considered  it 
usually  interesting. 

Of  these,  57%  felt  that  they 
work  busily  most  of  the  time, 
18%  considered  the  amount  of 


these  people  considered  their  favored  a  college  preparatory 
former  work  either  directly  or  cour.se;  two  felt  that  a  technical 
indirectly  related  to  newspaper  or  journalism  course  w’ould  be 
circulation  work.  more  advantageous. 


IS  FOR  TRAINING 


Six  circulators  looked  to  other 
departments  of  the  newspaper 
while  only  four  filled  vacancies 
with  college  students.  Other 
newspapers  were  the  main 
source  for  two  circulators.  The 


Not  one  of  those  surveye<l 
felt  their  department  was  over¬ 
staffed.  Nearly  90%  said  ade¬ 
quately  staffed,  while  10%  felt 
their  department  was  under¬ 
staffed. 

7.  Physical  working  condi- 


Whitlock’s  "Know-How”  includes  on  the  job 
training  of  carriers  and  supervisory  staff 
through  films  and  every  conceivable  training 
device  with  intense  boy-appeal. 


WHITLOCK  AND  COMPANY,  Inc. 

333  NORTH  MICHIGAN  AVENUE 
CHICAGO  1,  ILLINOIS 


general  policy  seemed  to  be  to  ^Jq^s  were  considered  excellent 
first  find  a  person  with  the  j,y  46%  of  the  circulators,  gond 
proper  background  then  train  by  33%  and  average  by  177f. 
bim.  Only  one  circulator  felt  working 

Newspapers  which  were  mem-  conditions  were  poor, 
bers  of  a  group  or  chain  seldom  8.  Few  of  the  circulators 
filled  vacancies  in  the  circula-  voiced  a  strong  dislike  for  any 
tion  department  from  other  part  of  their  job.  Of  tho'-e  dis- 
newspapers  in  the  group.  likes  voiced,  office  detail  such 

3.  Many  circulation  man-  as  bookwork  and  telephone  calls 
agers  have  other  responsibilities  was  most  common.  Replacing 


+ 


A  preview  right  in  your  own  office  without 
obligation. 


beyond  actual  circulation  work. 
Practically  all  circulators  super¬ 
vise  the  mailroom  and  handle 
circulation  promotional  activi- 


people  and  training  new  car¬ 
riers  were  also  mentioned  but 
as  one  circulation  man  stated: 
there  is  always  another 


ties.  Supervision  of  pressroom,  day  to  look  forward  to  which  is 
motor  vehicles,  accounting,  usually  much  better  than  the 
labor  relations,  newsprint  or-  day  before.” 
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A  Brief  History  of  Shortwave 

(/fs  amazing  how  much  of  it  has  been  written  by  Zenith) 


If  the  history  of  shortwave  in  this  country  were 
put  into  a  hook,  you’d  run  across  the  name  of 
Zenith  on  practically  every  page.  The  latest  chap¬ 
ter  is  being  written  in  the  outposts  of  the  U.  S. 
Services  all  over  the  world.  There,  the  Zenith 
Super  Deluxe  TRANS-OCEANIC  portable  is  do¬ 
ing  the  valiant  morale  job  of  keeping  servicemen 
in  constant  touch  with  home.  This  is  the  same  . . . 


famous  Zenith  shortwave  that  has  been 
carried  by  diplomats,  explorers,  world 
celebrities  on  missions  all  over  tbe  plobe. 
Its  list  of  owners  reads  like  Who’s  Who. 
For  13  years  it  has  worked  faithfully 
under  very  extreme  conditions  of  cold 
and  tropic  humidity  ...  on  ships,  trains 
and  planes.  The  original . . . 


Zenith  TRANS-OCFL\NIC  portable  in¬ 
troduced  just  before  World  War  II,  was 
the  realization  of  Zenith  Commander 
McDonald’s  insistence  on  a  practical 
portable  that  would  handle  shortwave 
as  easily  as  standard  broadcast.  It  took 
Zenith’s  engineers  over  two  years  to  de¬ 
velop  such  a  set  and  . . . 


Zenith  leadership  in  the  development  of  shortwave  has  re¬ 
sulted  from  36  years  of  devotion  to  engineering  and  manufac¬ 
turing  radionics  products  exclusively.  The  know-how  born  of 
this  experience  has  been  at  the  constant  service  of  the  Govern¬ 
ment  ...  as,  for  instance,  in  the  manufacture  of  the  proximity 
fuses  which  played  a  major  role  in  World  War  II. 
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the  production  of  the  now  famous  Zenith  TRANS¬ 
OCEANIC  portable  was  begun  in  1941.  This  was 
only  after  Rear  Admiral  Donald  B.  MacMillan, 
noted  Arctic  explorer,  reported  from  off  the  coast 
of  Greenland  that  never  had  a  radio  worked  so 
well  under  Arctic  conditions  as  the  battery  op¬ 
erated  shortwave  set  Zenith  had  supplied  him. 
Even  more  dramatic  . . . 


was  the  year  in  the  early  20’s  when  Commander 
McDonald  persuaded  the  Navy,  bound  for  exer- 
cises  off  the  coast  of  Australia,  to  take  along  a 
shortwave  transmitter  and  receiver  aboard  the 
battleship  "Seattle.”  When  all  standard  radio 
failed,  this  equipment  maintained  direct  contact 
with  the  L.  S.  That  was  the  turning  point  in  the 
Government’s  recognition  of  shortwave. 


Tlia  royalty  of 


RADIO  ..TEUVISIOr 


Backed  by  36  years  of  Experience  in  Radionics  Exclusively 
ALSU  MAKERS  OF  FINE  HEARING  AIDS 
2^nith  Radio  Corporation,  Chicago  39,  Illinois 
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AP’s  Veteran 
Answer  Man 
Is  Retired 

Johnny  Crooks  trudged  up  the 
long,  dark  flight  of  stairs  at  195 
Broadway,  in  lower  New  York. 

On  the  sixth 
floor  he  opened 
a  door  and  walk¬ 
ed  into  a  room 
of  goose-necked 
lamps  and  green 
eyeshades  to  be¬ 
gin  52  years  of 
continuous  serv¬ 
ice  in  the  Asso¬ 
ciated  Press. 

That  was  in 
1903.  Young 
Johnny  who  wanted  to  be  a 
jockey  but  needed  a  job  more, 
began  as  a  night  copy  boy.  On 
June  17,  he  retired  after  four 
decades  as  AP  news  librarian. 

Mr.  Crooks  has  been  instru¬ 
mental  in  building  the  AP  news 
library  into  one  of  the  most 
complete  reference  sources  in 
the  country.  He  and  his  10 
assistants  clip,  classify  and 
cross-index  all  worthwhile  stor¬ 
ies  and  handle  more  than  a 
thousand  queries  a  week  from 
AP  staffers  and  members. 


Crooks 


He  is  tabbed  “the  AP  answer 
man.” 

Two  years  after  Johnny  joined 
the  AP,  and  barely  16  years 
old,  he  became  a  receptionist 
in  the  office  of  the  General 
Manager,  Melville  E.  Stone. 

“One  day,”  he  recalled,  “this 
very  distinguished  gentleman, 
sporting  a  palm  beach  suit  and 
a  panama  hat  and  with  a  flow¬ 
ing  white  mane  asked  to  see 
Mr.  Stone.  I  asked  for  his  card 
and  the  gentleman  replied,  'Just 
tell  him  Sam  Clemens  is  call¬ 
ing.’  ” 

Johnny  flew  in  to  tell  Mr. 
Stone.  For  he  remembered  Mark 
Twain  had  said  recently  in  one 
of  his  speeches,  “There  are  only 
two  forces  that  can  carry  the 
light  to  all  comers  of  the  globe 
— the  sun  in  the  heavens  and 
the  Associated  Press  down 
here.” 

In  the  Newsroom 

Johnny’s  next  move  was  to 
the  newsroom,  where  he  became 
personally  connected  with  his¬ 
toric  events. 

He  took  over  the  telephone 
the  political  statement  from 
Teddy  Roosevelt  announcing 
that  he  would  run  for  President 
on  the  Bull  Moose  ticket.  When 
the  Titanic  went  down,  he  and 
others  worked  for  hours  among 
clippings  and  pictures  of  ce¬ 


RICHMOND 

PULP  &  PAPER  COMPANY 
OF  CANADA  LIMITED 

(part  of  the  KRUGER  organization) 

Manufacturers  of  Newsprint 
Semi-Chemical  Pulp 
Groundwood  Pulp 

Sales  Representatives 
Kruger  Paper  Company  Inc. 

347  Madison  Avenue, 

New  York  17,  N.Y. 

General  Offices  &  Mill 
Bromptonville,  Que.,  Canada 

CABLE  ADDRESS:  RICHPAPER 
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lebrities  who  went  down  on  the 
big  ship. 

Typing  Speedster 

He  became  a  speed  artist  on 
the  typewriter.  One  night  at  the 
Metropolitan  Opera  House  in 
1921,  he  was  backstage  typing 
out  a  speech  by  the  French 
war  hero.  Marshal  Foch.  An 
older  man  to  his  right  began 
watching  Johnny’s  swift  fingers 
instead  of  the  stage. 

“Wonderful!”  exclaimed  Ignaz 
Jan  Paderewski,  also  a  handy 
fellow  with  his  fingers. 

Johnny  never  became  a  jockey 
...  in  fact,  never  rode  a  horse, 
even  though  his  five-foot-four, 
112-pound  size  would  have 
fitted  the  job.  But  he  still  likes 
to  go  to  the  track.  During  the 
racing  season,  he  often  is  around 
the  track  about  6  a.m.,  sitting 
on  the  rail  and  watching  the 
horses  work  out. 

However,  he  was  able  to  fol¬ 
low  his  father’s  advice. 

“My  Dad  told  me  to  try  to 
find  a  permanent  job.  I  think 
I  found  it.” 

• 

Wood  Machinery  Corp. 
Promotes  2  Officers 


New  England 
Society  Formed 

Organization  of  the'  New 
England  Society  of  Newspa¬ 
per  Editors  was  announced 
this  week  with  an  initial  mem¬ 
bership  of  70  editorial  execu¬ 
tives  from  the  six-state  area. 

Provisional  officers  have  been 
elected  with  William  H.  Heath, 
Haverhill  (Mass.)  Gazette, 
president;  Carl  E.  Lindstrom, 
Hartford  (Conn.)  Times,  vice- 
president;  David  Brickman, 
Malden  (Mass.)  Evening  News 
and  Medford  (Mass.)  Daily 
Mercury,  secretary;  Dwight 
Sargent,  Portland  (Me.)  Gan¬ 
nett  newspapers,  treasurer. 

An  executive  committee  com¬ 
prises  the  officers  and  the  fol¬ 
lowing:  Erwin  D.  Canham, 
Christian  Science  Monitor; 
William  W.  Vosburgh  Jr., 
Waterbury  (Conn.)  Republican 
&  American;  George  E.  Clapp, 
New  London  (Conn.)  Day;  Ed¬ 
ward  L.  Penley,  Lewiston 
(Maine)  Sun;  John  S.  Hooper, 
Brattleboro  (Vt.)  Reformer; 
and  Jeff  Brown,  Providence 
(R.  I.)  Journal  and  Bulletin. 


William  A.  (Bill)  Silence, 
formerly  assistant  secretary  and 
with  the  company  for  27  years, 
has  been  elected  secretary  of 
the  Wood  Newspaper  Machinery 
Corporation,  succeeding  Daniel 
C.  Alfred  Capen,  who  died 
May  18. 

Daniel  McColley,  treasurer 
and  controller,  was  made  assist¬ 
ant  secretary.  Announcement  of 
the  changes  was  made  by  John 
J.  Shea,  president,  after  the 
regular  monthly  meeting  of  the 
board  of  directors. 

• 

Oertel  Appointed 
As  ONA  Secretary 

Columbus,  Ohio. 

Roger  H.  Ferger,  chairman  of 
the  board  of  trustees  of  Ohio 
Newspaper  Association,  has  an¬ 
nounced  that  Ed  M.  Martin,  for¬ 
merly  executive  director  and 
secretary  of  the  association,  has 
been  named  vice-chairman  of 
the  board,  and  William  J. 
Oertel,  who  was  assistant  to 
Mr.  Martin  for  seven  years,  has 
been  appointed  ONA  executive 
secretary. 

Mr.  Martin  had  served  as  ex¬ 
ecutive  director  of  ONA  since 
its  reorganization  22  years  ago. 
Before  coming  to  Ohio  in  1948, 
Mr.  Oertel  had  served  as  man- 
age'r  of  the  New  York  Press 
Association  for  five  years  and 
was  also  on  the  faculty  of  the 
Syracuse  University  School  of 
Journalism. 


Plans  were  made  for  a  fall 
meeting  in  Boston. 

• 

Texarkana  Newspapers 
Named  in  $200,000  Suit 

Texarkana 
The  Texarkana  Newspapers, 
Inc.,  and  Clyde  E.  Palmer, 
president  and  publisher  of  the 
Gazette  and  Daily  News,  have 
been  sued  for  $200,000  for  a 
Gazette  article  which  quoted 
Look  Magazine. 

The  damage'  suit  brought 
about  by  Mrs.  Ruby  M.  High¬ 
tower,  named  a  Dec.  10,  1954 
story  which  dealt  with  the  com¬ 
mercialized  placement  of  babies. 

The  Newspapers,  Mr.  Pal¬ 
mer  and  Cowles  Magazines,  Inc. 
and  the  American  News  Co., 
other  defendants  in  the  case, 
filed  motions  to  remove  the 
case  to  fede'ral  court.  The 
plaintiff  filed  suit  in  Bo'wie 
County  District  Court  in  Bos¬ 
ton. 

• 

Jordan  to  Direct 
Franklin  Festival 

Philadelphia 
C.  L.  Jordan,  executive  vice- 
president  of  N.  W.  Ayer  &  Son, 
retired  June  17  to  devote  full 
time  to  his  work  as  interna¬ 
tional  chairman  of  the  celebra¬ 
tion  of  the  250th  anniversary  of 
the  birth  of  Benjamin  Franklin. 
'The  Franklin  celebration  will  be 
a  worldwide  event  in  1956. 
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They^re  flying  plenty 


high  in  New  England 


Flying?  Just  look  at  ’em  go!  Look  at  en¬ 
gine  manufacture,  instruments,  construction 
.  .  .  research  projects,  airlines,  the  Air 
Force  bases!  Practically  every  facet  of  the 
field  is  well  represented  up  here  in  New 
England. 

Turbo-jets  and  reciprocating  engines  by 
Pratt  and  Whitney,  in  one  of  the  largest 
plants  in  the  country.  And  don’t  forget  G.HL 
who  turns  ’em  out  in  all  sizes.  And  how 
about  the  Air  Force  with  a  $517  million 
appropriation  for  a  lab  to  develop  nuclear 
power  .  .  .  the  big  Otis  and  Westover  bases 
...  or  Hanscom  Field,  currently  being  ex¬ 
panded  to  the  tune  of  $60  million! 

cab’s  just  awarded  a  local  service  NE 
carrier  the  only  perfect  score  in  the  nation 
.  .  .  they’ve  bought  a  new  fleet  of  planes  on 
the  strength  of  it.  New  airports  are  opening 
up,  old  ones  spreading  out,  and  spending 
more  for  new  construction.  They’re  build¬ 
ing  helicopters,  making  propellers  and  gyros, 
controls  and  navigation  instruments  .  .  . 

New  England’s  sprouting  wings  in  every 
direction!  But  aviation’s  only  one  of  its  in¬ 
dustries  that’s  headed  for  the  ceiling.  They’re 
working  overtime  in  metal-working,  plastics, 
chemicals — rubber,  leather,  lumber  products! 
Just  pick  a  field  and  you’ll  see  that  Yankee 
progressiveness  at  work,  bringing  prosperity 
and  new  markets  to  the  whole  area. 

They’ll  top  any  other  section  in  per  capita 
earnings,  savings,  and  spending.  They’re 
building  on  the  most  solidly  founded  re¬ 
gional  economy  in  the  nation.  They’re  open¬ 
ing  up  more  opportunities  than  you’ve  ever 
dreamed  of  up  here  in  the  land  of  the  Pil¬ 
grims.  So  come  on !  Condition  your  own 
salesmen  for  a  little  high  flying  .  .  .  with  a 
healthy  boost  from  these  New  England 
Newspapers. 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 

MAINE— Bantor  Daily  News  (M).  (E).  Waltham  News  Tribune  (E),  Wor-  CONNECTICUT—/ 

VERMONT — Barre  Times  (E),  Bennint-  tester  Teleiram  and  Eeenina  Gazette  Bridgeport  Post 

ton  Banner  (E),  Burlington  Free  Press  (MAE).  Worcester  Sunday  Telegram  (S).  Telegram  (MAE), 

(M),  Rutland  Herald  (M).  NEW  HAMPSHIRE  —  Concord  Monitor-  Danbury  News-T 

MAKACHUSETTS— Boston  Globe  (MAE).  Patriot  (E),  Manchester  Union  Leader  Courant  (M),  M 

Boston  Globe  (S).  Brockton  Enterprise  A  and  New  Hampshire  Sunday  News  (M.  Hartford  Times 

Times  (E).  Fall  River  Herald  News  (E),  EAS).  Journal  (MAE).  Ni 

Fitchburg  Sentinel  (E).  Gardner  Newt  RHODE  ISLAND — West  Warwick  Paw-  New  Haven  Reg 

(E).  Haverhill  Gazette  (E),  Lawrence  tuxet  Valley  Daily  TiuNS  (E>,  Providence  Bulletin  and  Ren 

Eagle-Tribune  (MAE).  Lynn  Item  (E).  Bulletin  (E),  Providence  Journal  (M).  Register  (E),  W 

North  Adams  Transcript  (E).  Pittsfield  Providence  Journal  (S),  Woonsocket  Call  American  (MAE), 

Berkshire  Eagle  (E),  Taunton  Gazette  (E).  (MAS). 


Language  of  Deadlines 

Universal  Shop  Talk 
Helps  to  Unify  Press 

By  Seymour  Berkson 

General  Manager,  International  News  Service 


<Written  expressly  for  Editor  &  Publisher) 

If  the  statesmen  of  the  free 
world  understood  each  other  as 
well  as  the  newspapermen  of 
the  same  nations  do  there 
would  be  much  less  friction 
and  much  more  unity  this  side 
of  the  Iron  Curtain. 

That  impression  gained  more 
and  more  momentum  as  I 
travelled  from  country  to  coun¬ 
try  through  Europe  and  the 
Middle  E  a  s  t — interviewing 
statesmen  and  talking  with 
newspaper  editors,  publishers, 
and  reporters  wherever  I  went. 

As  for  the  statesmen,  I  found 
most  of  them  quite  receptive 
toward  being  interviewed  by  an 
American  newspaperman,  es¬ 
pecially  if  the  task  is  made 
simpler  by  submitting  a  writ¬ 
ten  series  of  specific  questions. 
Also,  this  technique  usually 
prevents  such  interviews  from 
being  confined  to  guarded  and 
banal  generalities. 

Statesmen  Disagree 

Although  all  of  the  states¬ 
men  I  interviewed  represent 
western  powers  supposedly 
united  in  the  common  defense 
against  Communism,  very  few 
of  them  were  in  agreement  on 
vital  questions  of  the  day. 
Some  were  confident  that  peace 
is  just  around  the  corner  be¬ 
cause  of  Soviet  'Russia’s  “new 
attitude.”  Others  were  just  as 
certain  that  the  Soviets’  “new 
attitude”  is  confronting  the 
West  with  a  new  type  of  “cold” 
war,  more  dangerous  than  any 
of  the  previous  versions. 

Most  of  all,  there  seems  still 
to  exist  considerable  misunder¬ 
standing  among  the  statesmen 
of  the  West. 

Not  so  among  the  newspaper¬ 
men  of  the  same  countries. 

No  matter  what  tongue  was 
spoken  or  how  different  the  na¬ 
tional  traditions,  there  was  a 
common  language  that  trans¬ 
cended  all  boundary  lines — the 
language  of  headlines  and  dead¬ 
lines. 

The  farther  you  travel  from 
western  to  eastern  Europe  and 
across  the  Mediterranean  to 
the  Middle  East,  the  more  you 
are  impressed  with  this  fra¬ 
ternity  of  printer’s  ink. 


I  visited  typical  newspaper 
publishers  in  Istanbul  and  An¬ 
kara  and  found  them  operating 
in  American  style  with  superb 
plants,  color  presses,  every 
up-to-date  device  for  producing 
attractive  newspapers — plus  the 
dash  and  spirit  that  make  en¬ 
terprising  publications. 

Although  the  only  Turkish 
words  I’ve  really  mastered  so 
far  are  those  for  “yes”  and 
“no,”  I  had  a  most  animated 
hour’s  shop  talk  with  Safa  Kil- 
iclioglu,  dynamic  owner,  pub¬ 
lisher,  and  editor-in-chief  of 
Yeni  Sabah, 

We  talked  about  news  and 
newspapers — o  f  t  e  n  catching 
each  other’s  meaning  before  the 
interpreter  could  translate  from 
the  one  language  into  the  other. 

The  Turkish  newspapers  have 
been  boosting  their  circulations 
with  large  layouts  on  Holly¬ 
wood  movie  stars  and  American 
comic  strips  which  they  print 
in  full  color  on  Sundays  and 
black-and-white  daily. 

Group  Operation  in  Egypt 

In  Egypt  where  the  revolu¬ 
tionary  regime  of  bristling 
young  Colonel  Gamal  Abdel 
Nasser  is  modernizing  every¬ 
thing  but  the  Pyramids  and 
Sphinx,  there  is  a  newspaper 
“revolution”  underway  as  well. 

A  group  of  Colonel  Nasser’s 
ardent  supporters,  including 
many  of  the  best  journalists  in 
Egypt  and  some  ex-army  offic¬ 
ers  with  a  flair  for  printer’s 
ink,  have  been  building  a  news¬ 
paper  empire  that  already  em¬ 
braces  the  most  powerful  chain 
of  papers  and  magazines  ever 
organized  in  that  country. 

In  the  newspaper  fleld  alone, 
it  includes  the  biggest  circula¬ 
tion  newspapers  in  the  English, 
French,  and  Arabic  languages 
— the  Egyptian  Gazette  and 
Mail,  La  Bourse  Egyptienne, 
Le  Prog  res,  and  Al  Gomhuria. 

I  met  Colonel  Anwar  El  Sa¬ 
dat,  Major  Mohsem  Abdel  Kha- 
lek,  and  Hazem  El  Nahry,  three 
of  the  leading  lights  in  this 
group,  and  spent  several  hours 
at  their  modem  newspaper 
plant  in  Cairo — shop-talking 
with  them  and  their  key  ed¬ 
itors.  I  found  these  Egyptian 
newspapermen  keen,  alert, 


POINT  OF  INFORMATION — Kingsbury  Smith,  left,  INS  European 
chief,  and  Seymour  Berkson,  general  manager  of  International  News 
Service,  stop  for  a  picture  outside  SHAPE  headquarters  where  they 
were  received  by  General  Gruenther. 


fully  abreast  of  all  the  latest 
editorial  and  mechanical  tech¬ 
niques  of  publishing  and  very 
well  informed  on  world  affairs 
as  well  as  local  news. 

In  fact,  everywhere,  I  was 
impressed  with  the  basic  simil¬ 
arity  in  the  editing  of  today’s 
newspapers  abroad. 

Italian  Renaissance 

There  has  been  a  veritable 
renaissance  of  newspapers  in 
Italy.  One  of  the  most  remark¬ 
able  Horatio  Alger  stories  is 
that  of  Renato  Angiolillo  who 
dared  to  start  a  new  daily  in 
Rome  after  the  war  with  the 
equivalent  of  about  ten  dollars 
as  his  original  capital  He  has 
built  his  paper  —  II  Tempo  (the 
Times) — into  one  of  Italy’s 
most  popular  dailies. 

The  leading  Yugoslav  news¬ 
papers  in  Belgrade,  Borba  and 
Politika,  are  lively  looking 
dailies  but  handicapped  as  in 
all  totalitarian  countries  by 
censorship  and  government  dic¬ 
tation  of  the  “party  line.” 
Also,  since  this  is  a  police 
state  newspapermen  them¬ 
selves  are  much  more  reserved 
than  elsewhere  in  discussing 
political  questions,  national  or 
international. 

In  Greece,  I  found  the  Athens 
newspapers  enterprising,  highly 
competitive  to  the  point  of  rib¬ 
bing  each  other  in  print  almost 
daily,  and  mostly  well  edited — 


especially  Acropolis  and  Apo- 
gevmatini,  a  morning  and 
evening  paper  group  run  by  the' 
brothers  Nassos  and  Sakis  Bot- 
sis;  and  Kathimerini,  owned 
and  edited  by  Helen  'Vlachos, 
who  inherited  the  paper  from 
her  father. 

The  foreign  newspapermen  I 
met  demonstrated  a  remarkable 
grasp  of  and  interest  in  Amer¬ 
ican  foreign  policy.  For  the 
most  part,  their  views  of  the 
world  situation,  America’s  role, 
etc.,  were  remarkably  objective. 

There  is  still  plenty  of  anti- 
American  feeling  in  Europe — 
especially  in  England  and 
France — but  less  among  the 
newspapermen  than  among 
other  segments  of  the  popula¬ 
tion. 

Gift  to  Dr.  Schweitzer 
Delivered  Personally 

Lynn,  Mass. 

A  local  clergyman  is  on  a 
17,000-mile  trip  to  present  a 
check  to  Dr.  Albert  Schweit¬ 
zer,  world-famed  humanitarian, 
philosopher  and  author,  for  a 
new  hospital  unit  in  French 
Equatorial  Africa. 

The  Rev.  James  E.  Doty, 
pastor  of  the  First  Methodist 
Church,  took  with  him  con¬ 
tributions  totalling  more  than 
$1,700,  gifts  of  Lynn  Item  read¬ 
ers.  Mr.  Doty  will  send  back 
articles  on  his  trip. 
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NORTH  AMERICAN  HAS  BUILT  MORE  AIRPLANES  THAN  ANY  OTHER  COMPANY  IN  THE  WORLD 


Columbas,  Ohio. 


sasFREEDOM'S  BODYGUARD 


Today  there  are  more  F-86D  Sabre  Jets  fly¬ 
ing  on  active  duty  than  all  other  interceptor- 
types  combined.  North  American  Sabre  Jets 
are  the  winged  backbone  of  our  nation's  con¬ 
tinental  defense  system  and  the  defense  system 
of  many  of  our  allies  throughout  the  world.  Day 
or  night,  fair  weather  or  foul  .  .  .  F-86D's  are 
ever  alert  to  intercept  any  possible  invader. 

The  "D"  was  the  Air  Force's  first  one-man  all- 
weather  interceptor.  Capable  of  650  m.p.h.  plus 
speeds,  it  carries  24  Mighty  Mouse  rockets, 
each  able  to  destroy  any  known  type  of  bomber. 


Latest  in  North  American's  famous  Sabre 
family  is  the  new  F-86K,  cannon-armed  sister 
of  the  F-86D,  which  is  now  in  production  and 
will  soon  join  NATO  forces  in  Europe's  air 
defense.  Both  the  "D"  and  "K"  are  prime 
examples  of  North  American  Aviation's  un¬ 
surpassed  ability  to  design  and  produce  t^ 
planes  to  meet  America's  defense  needs. 

Research  and  development  keep  North 
American  foremost  in  aircraft,  rocket  engines, 
guided  missiles,  electronics  and  peaceful  ap¬ 
plications  of  atomic  energy. 


ENGINEERING  AHEAD  FOR  A  BETTER  TOMORROW 

^ORTH  American  Aviation,  inc. 
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CLASSIFIED  CLIMC 

Tips  on  Using  the  Mails 
To  Sell  Mail  Order  Ads 


with  a  personal  letter. 

One  of  the  difficulties  CAMs 
face  in  soliciting  Mail  Order 
advertising,  Mr.  Aronson  notes, 
is  that  95  of  every  100  persons 
who  go  into  the  Mail  Order 
business  never  get  beyond  their 
first  ad.  On  the  other  hand. 
Mail  Order  advertising  is  a 


manager,  said  he  believed  the 
manual  was  instrumental  in 
the  increase  in  average  lines 
per  ad. 

The  manual  was  compiled  by 
the  Register  and  Tribune  pro-  jj 
motion  department.  It  lists 
basic  descriptions  and  selling 
tips  for  96  want  ad  classifi- 


Norman  Aronson,  CAM  and 
Eastern  Edition  advertising 
manager  of  Esquire  Magazine, 
who  uses  the  mails  to  sell  “Mail 
Order”  advertising,  has  a  great 
deal  in  common  with  many 
newspaper  CAMs  who  have 
“Mail  Order”  sections.  A  form¬ 
er  newspaper  space  salesman 
himself,  a  product  of  the 
Washington  (D.  C.)  Uail.y 

News  classified  advertising  de¬ 
partment,  Mr.  Aronson  offered 
to  share  his  experience  with 
newspaper  CAMs. 

Here  is  a  run-down  on  some 
of  the  considerations  he  uses  in 
producing  Mail  Order  ads  via 
the  mails: 

Testimonials:  Mail  Order 

promotion  is  always  pre¬ 
dicated  upon  the  success  of 
some  advertiser. 

Copy  and  Format:  Prefers  a 
self  mailer.  Currently 


Press  Awards  Given 
By  New  Jersey  Group 

Asbury  Park,  N.  J. 

Don  Schiffer,  Jersey  Journal, 
has  received  the  Harold  Keenan 
Memorial  Award,  a  watch  and 
scroll,  for  the  best  spot  news 
story  in  competition  sponsored 
by  the  Working  Press  of  New 
Jersey, 

Other  winners  in  newspaper 
classifications  were:  Frances 
Lewine,  Associated  Press,  fea¬ 
ture;  Martin  Cohn,  free  lance, 
news  photo;  Will  Gainfort,  New 
Brunswick  Home  News,  sports 
photo. 

Recipients  of  $100  bonds  and 
scrolls  included:  Max  Weiner, 
Newark  News;  N.  Blaine  Lef- 
ler,  Plainfield  Courier-News; 
Albert  S.  Fulling,  AP;  John  T. 
Cunningham,  Netvark  News; 
and  William  J.  O’Donnell,  Tren¬ 
ton  Times. 

Scrolls  were  presented  to  Ed¬ 
ward  Mullin,  Passaic  Herald- 
News;  Jake  Weiner,  Camden 
Courier  Post. 


C  {ifl£"^^stinghouse 


YOU'RE  missing  one  of  the  richest  markets  in  the 
Southwest  if  you  aren't  in  Tulsa!  The  latest  retail 
sales  figures  prove  it.  It's  a  Billion  Dollar  market, 
and  the  Magic  Empire  is  growing  every  day  .  .  . 
Remember  .  .  .  it's 


MRUtCi 


Critic  on  Lecture  Tour 

Virgil  Thomson,  music  critic 
for  the  New  York  Herald  Trib¬ 
une  and  composer,  is  on  a  lec¬ 
ture  tour  of  South  American 
countries  under  the  Department 
of  State’s  educational  exchange 
program. 
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IN  58  CITIES  OVER  THE  U.  S.  A. 

you‘N  find  quolifltd,  foctory  trained  m*n 
. . .  gll  on  24  hour  coll.  For  day  or  night 
torvk*  coll  CUFFSIDE  4-7500. 

fifiM-Westin^ouse 


Covered  Only  By 

THE  on.  CAHTAL  NEWSPAPERS 


In  Canada 


National  Advertiser  gats  a  50% 
or  better  ‘^boniis’’  impact 
deaier  tie-ins! 


100%  NEWSPAPER  ADVERTISER 

Walter  Kiehn,  Sales  Manager  of  National  Hosiery  Mills 
Limited  of  Hamilton,  Ontario,  makers  of  Phantom 
hosiery,  has  this  to  say  about  "hooker”*  advertising: 
"Our  company  recently  made  a  complete  sn  itch  in 
its  advertising  policy  and  invited  our  retail  customers  to 
'tie-in  ivith  our  own  national  newspaper  advertisements. 

I  might  say  that  preliminary  results  are  satisfactory 
beyond  our  expectations,  and  a  final  check-up  may  show 
that  the  ^bonus''  space  placed  by  our  customers  under 
our  own  advertisements  may  average  50%  or  better." 

National  Hosiery  Mills  in  their  recent  campaign, 
illastrate  the  value  of  dealer  tie-ins.  When  you  add  the 
power  of  local  dealer  listings  or  hookers  to  your 
national  advertising,  everyone  benefits— retailer, 
customer  and  YOU! 


DAILY  NEWSPAPERS  BRING  NATIONAL 
ADVERTISING  TO  THE  LOCAL 
LEVEL-THE  ACTION  LEVEL! 


CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 

55  Univertily  Avenue,  Toronto  1,  Ontario  I.  H.  Macdonald,  General  Manager 
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SYNDICATES 


About  New  Features, 
Contest  Changes,  Etc 


On  the  Dan  1  Boone  craze,  ^  |  •  "pv  1 1  . 

these  words  from  King  Fea-  1  OllSt6r 

tures  and  NE A  Service:  (King)  y  _  , 

— ^“A  half -pint  frontiersman,  I  q  H  Q  1  P  I  i-Q  m  cx 
rnmnlpf^  wifVi  pnnnalrin  Q.1A  d  J.  J.  1 C 

For  Criticism 


By  James  L.  CoUings 

Air-conditioned  syndicate 
offices  .  .  .  steaming  pavements 
.  .  •  bus  rides  .  .  .  iced  tea  with 
friends  .  .  .  releases  .  .  .  phone 
calls — and  these  are  the  items 


line’  that  Marc  Feature  Syndi¬ 
cate  (Box  4301,  Takoma  Park 
Station,  Washington,  D.  C.) 
“is  in  the  formulation  stage 
and  is  expected  to  be  in  pro- 
you  pick  up  when  the  weather’s  duction  by  September.  He  says 


hotter  than  the  Brooklyn 
Dodgers : 

United  Feature  Syndicate’s 
$10,000  cartoon-contest  dead¬ 
line  has  been  extended  to  Dec. 
1.  The  original  closing  was 
Oct.  15,  as  reported  here  May 
7.  “It  was  felt,”  says  UF, 
“that  college  cartoonists  re¬ 
turning  to  the  campus  in  the 
Fall  would  not  have  enough 
time  to  contribute  entries  if 
the  original  deadline  were 
kept.” 

*  if  * 

Spadea  Syndicate,  Inc.,  re¬ 
ports  it  has  added  a  greenback 
alternate  to  the  first-prize 
award  in  its  fashion  contest 


the  main  fall  offering  will  be 
a  “quality  book-review  service 
featuring  reviews  from  a  dis¬ 
tinguished  staff  gathered  from 
the  literary,  academic  and  spe¬ 
cial-subject  fields.” 

*  * 

Associated  Newspapers,  of 
the  Bell  family,  will  have  for 
release  in  early  Fall  a  weekly 
feature,  “Prize  Home  of  the 
Week,”  a  house-plan  package 
done  by  Larry  Eisinger,  editor- 
in-chief  of  Fawcett  how-to 
books.  It’s  an  updated  presen¬ 
tation  on  all  parts  of  house 
construction.  Claim  is  that 
financial  pitfalls  have  been 
eliminated  and  the  reader  is 


complete  with  coonskin  hat, 
fringed  buckskins  and  a  b’ar 
rifle  called  Li’l  Betsy,  will 
make  his  first  appearance  in 
the  ‘Mickey  Mouse’  comic  strip 
the  week  of  June  22.  The  new 
character’s  name  is  Li’l  Davy, 
and  he’s  a  vest-pocket  model  of 
young  America’s  current,  Davy 
Crockett.”  (NEA) — “The  ex¬ 
citing  story  of  the  greatest 
frontiersman  in  American  his¬ 
tory,  Daniel  Boone,  will  be  re¬ 
lated  in  story-strip  form  by 
NEA  Service.  The  strip  will 
run  for  five  weeks  beginning 
early  in  September.  NEA 
artist  Ralph  Lane  will  illus¬ 
trate  the  feature.” 


Jacksonville,  Fla. 
Attorneys  for  the  Florida 
Times  Union  are  contending  in 
a  libel  defense  that  a  political 
pollster  makes  himself  a  fair 
target  for  fair  criticism  in  a 
heated  campaign. 

The  newspaper,  joined  as  a 
defendant  with  Brailey  Odham, 
defeated  candidate  for  Gover¬ 
nor  of  Florida  in  the  last  elec¬ 
tion,  is  claiming  privilege  for  a 
report  of  a  political  rally  which 
quoted  Mr.  Odham  as  tagging 
Joe  Abram  “one  of  the  phony 
pollsters.” 

Joe  Abram  wants  a  million 
•  dollars.  His  complaint  was  dis¬ 

missed  by  the  lower  court;  now 


(E&P,  June  11,  page  96).  told  approximately  how  much  editor,  Idaho 


dicate  has  increased  the  size  of 
George  Lichty’s  panel,  “Grin 
and  Bear  it.”  It  will  now  be 
offered  2Vi  columns  wide  with 
a  half-column  Ben  Day  title 
block  running  down  the  side, 
both  on  a  single  three-column 
mat,  and  running  614  inches 
deep. 

*  *  * 

David  R.  Bowers,  managing 


The  winner  may  take  a  free 
trip  to  Europe’s  fashion  cap¬ 
itals,  as  first  announced,  or  ac¬ 
cept  $1,000,  delicious  cash. 
There  will  also  be  four  other 
awards — $100  for  second  place 
and  three  honorable  mentions 
worth  $50  apiece. 

♦  ♦  * 

William  L.  Hulbert,  who  will 
be  general  manager,  drops  a 


his  new  home  will  cost  to  build. 


Feature  tor  $4,000,0009000! 

On  his  day  of  rest,  the  executive  exercises  his 
hammer  arm  building  a  bar  or  bookcase . . . 
engineers  a  rose  trellis... fixes  a  leaking  roof  or 
faucet... is  one  of  the  Do-It-Yourselfers  who 
spend  about  $4  billion  a  year  on  their  hobby— 
like  millions  of  readers  gets  choice  tips  from 

Mr.  Fix-It. . . 

by  Harold  Smith . .  .who  shows  the  home  workshop  fan  how  to  get 
pleasure  instead  of  profanity  from  power  tools . . .  tells  how  to 
build  gadgets  that  work... and  blueprints  his  instructions  with 
clear  drawings  that  even  a  beginner’s  son  can  understand !  A 
weekly  feature  with  a  rapidly  growing  following,  Mr.  Fix-It  gets 
the  vote  of  both  the  Adv.  and  Circ.  Depts!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicaffo  Trihune^J^ew  York  JVetrs 

yfiTM  BulldInQ,  \f‘ir  Ynrk 
MnCm  rrlhunr  Tomer,  1'Mraao 


State  Journal, 
briefs  us  on  how  Norman 
♦  *  *  Marsh,  author  of  “Dan’l  Hale,” 

Drew  Pearson,  Bell  Syndi-  handled  by  Marsh  Features 
cate  columnist,  is  the  ne'wsman  Syndicate'  out  of  Chicago,  gets 
exerting  the  most  influence  on  background  for  his  strip, 

Americans,  according  to  an  Seems  the  cartoonist  goes  right 
opinion  poll  conducted  among  ^he  rugged  source  for  his 

U.  S.  college  editors  by  News  material,  equipped  with  a  cus-  ^  ...... 

Workshop,  New  York  Univer-  tom-built  aluminum  trailer  arid  political  survey  and  poll,  the 
sity  journalism  department  canoe.  He  11  soon  be  off  for 

several  months  in  the  Rocky 
Mountains.  Purpose:  to  make 
his  latest  chapter,  “Mountain 
Men,”  authentic. 


he  has  appealed  to  the  Supreme 
Court  for  reinstatement  of  the 
action. 

In  the  Controversy 
In  the  answering  brief  for 
Florida  Publishing  Company, 
Attorney  Harold  B.  Wahl  as¬ 
serts  that  the  plaintiff’s  poll 
made  derogatory  statements  as 
to  the  candidate’s  chances  for 
election  and  he  thereby  injected 
himself  into  the  controversy. 

The  newspaper,  Mr.  Wahl , 
argues,  merely  reported  a  mat¬ 
ter  of  public  interest  and,  at 
that,  the  alleged  words — “phony 
pollster”  were  of  a  mild  and  in¬ 
nocuous  nature. 

By  his  political  activities  and 


newspaper. 


Amy  Vanderbilt,  etiquette 
expert,  was  interviewed  June 
24  on  Ed  Murrow’s  “Person  to 
Person”  TV  show.  Her  man¬ 
ners  were  flawless.  She’s  a 
United  Feature  Syndicate  col¬ 
umnist.  Fellow  writer  Inez 
Robb  is  in  San  Francisco  this 
week  to  cover  the  10th  anni¬ 
versary  celebration  of  the 
founding  of  the  UN. 

*  *  * 

CARE,  the  non-profit  agency, 
is  offering  newspapers  a  new 
weekly  feature  mat  service. 
CARE  can’t  use  public  con¬ 
tributions  for  paid  advertising, 
so  it  is  asking  the  aid  of  the 
American  press  in  publicizing 
its  “Freedom  Village.”  The 
panel  depict  countries  whose 
people  are  receiving  CARE 
supplies.  Write  for  mats  to 
P.  R.  Features,  Inc.,  Box  1252, 
Grand  Central  Station,  N.  Y.  17. 


defense  says,  the  plaintiff  put 
himself  in  the  same  category 
as  the  candidates  about  whom 
his  activities  centered.  By  con¬ 
ducting  the  poll,  “he  has  ap¬ 
pealed  to  the  public  for  public 
patronage,  has  sought  publicity, 
has  invited  public  comment  and 
criticism,  and  has  created  the 
occasion  for  comment  and  crit¬ 
icism.” 

He  Asked  for  It 

“Public  comment  and  criti¬ 
cism  is  the  life  blood  of 
Abram’s  poll — without  it  hiaJ 
poll  is  nothing.  He  cannot  com¬ 
plain  of  what  he  himself  has 
invited,”  the  brief  states. 

Applying  the  primary  de¬ 
finition  of  “phony,”  the  news¬ 
paper’s  attorneys  assert  that 
any  political  poll  and  election 
prediction  are  “not  genuine.” 
On  this,  the  brief  elaborates: 

“No  pollster,  except  by 
chance,  can  possibly  be  accu¬ 
rate  on  election  predictions.  The 
prediction  must  be  guesswork 
at  best.  Why?  The  voter  him¬ 
self  does  not  alwavs  know  in 
advance  how  he  will  vote.” 


EDITOR  at  PUBLISHER  for  Tune  25.  1955 


56 


Peter  Piper 
picked  a 
market . . . 
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Piper  is  a  paper-picker,  an  apt  agency 
media  man.  The  national  advertisers  he 
represents  can  rest  assured  that  his  market 
and  media  selection  are  scientific,  based  on 
all  the  facts — because  Piper,  like  most  smart 
media  buyers,  relies  on  the  Editor  &  Pub¬ 
lisher  Market  Guide, 

Advertisers  use  the  Market  Guide,  too. 
Like  the  agency  exec,  the  man  who  pays 
the  bills  likes  to  know  where  his  money 
goes.  Advertisers  use  the  Guide  to  plan 
new  sales  territories,  new  sites,  new  stores 
— plan  new  ad  campaigns,  based  on  the 
latest  available  information,  the  most  ac¬ 
curate  forecasts. 

Up-to-date  estimates  of  retail  sales,  popu¬ 
lation,  individual  incomes  for  the  current 
and  coming  year,  projected  by  market  re¬ 


search  authority,  Ray  Prescott — plus  auto 
registrations,  utility  installations,  industrial 
and  agricultural  information,  current  maps 
of  all  States,  reliable  forecasts  of  market 
strength,  names  of  newspapers  and  their 
representatives — for  1,500  daily  newspaper 
markets — all  are  at  the  fingertips  of  the 
man  who  plans  national  schedules,  and  buys 
the  space. 

Want  to  tell  the  full  story  of  your  paper 
to  the  space  buyers,  media  men,  advertising 
managers,  who  pick  the  markets — and  the 
papers?  You  can  do  it  with  your  ad  in  the 
1956  E  &  P  Market  Guide.  They’re  sure 
to  see  it  there.  Deadline  for  space  reserva¬ 
tions  is  October  1,  copy  deadline  is  October 
15.  A  page  costs  only  $440;  V2"Page,  $250; 
Vs-page,  $185;  i4-page,  $140;  Vs-page,  $95. 
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Plan  now  to  advertise  In  the 

Editor  &  Publisher  Market  Guide 

1700  Times  Tower  *  New  York  36,  N.  Y. 


1955 
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Toronto  Star 


Net  Is  Down 


To  $754,000 


Toronto 

Toronto  Star,  Ltd.  and  its  af¬ 
filiate,  Toronto  Star  Realty, 
Ltd.,  had  net  profit  for  the  year 
ended  Sept.  30  of  $754,297  com¬ 
pared  with  $1,005,122  in  the 
preceding  year. 

Net  profit  was  after  deduction 
from  net  revenue  of  $400,000  for 
special  depreciation,  obsolesenca 
and  replacement,  compared  with 
$762,767  in  the  preceding  year. 

Out  of  net  profit  $160,000  was 
paid  in  dividends,  compared  with 
$120,000,  leaving  $594,297.  Of 
this,  $525,679  now  has  been 
transferred  to  the  Atkinson 
Charitable  Foundation  to  which 
Joseph  E.  Atkinson  bequeathed 
the  Star. 

Total  revenue  was  $27,146,828, 
compared  with  $25,936,201,  made 
up  of  the  following  items  with 
the  preceding  year’s  figures  in 
brackets : 

Advertising  $17,573,001  ($16  - 
425,978)  ;  circulation  $8,619,888 
($8,558,611);  news  and  feature 
services  $494,525  ($511,216); 

rentals,  interest  and  sundry 
$459,414  ($440,396). 

Expenditures  totalled  $25,- 
992,531  compared  with  $24,168,- 
312,  made  up  of  the  following 
items,  with  the  preceding  year’s 
figure  in  brackets: 

Paper  $9,339,094  ($8,645,669); 
all  other  materials,  supplies 
and  production  expenses  $690,- 
860  ($666,763);  wages  and  sala¬ 
ries  other  than  executive  of¬ 
ficers,  with  1,907  on  payroll  at 
Sept  10,  $8,467,651  ($7,674,115); 
administrative  and  executive  of¬ 
ficers  $101,923  (unchanged); 
employe  benefits  including  re¬ 
tired  employes  and  dependents 
$411,942  ($566,146); 


Costs  of  gathering  and  cover¬ 
ing  news  $1,115,876  ($1,045,- 
039);  delivery  and  distribution 
of  papers  $1,255,216  ($1,213,- 
452);  costs  of  business,  adver¬ 
tising  and  circulation  depart¬ 
ments  $2,388,939  ($1,782,791); 
costs  of  maintaining  properties 
$178,123  ($165,997);  depreci¬ 

ation  $676,674  ($261,152); 

Property  and  business  taxes 
$190,583  ($184,410);  income 

taxes  $1,006,000  ($1,670,300); 

company  donations  to  charitable, 
educational,  religious,  welfare 
and  hospital  organizations  $169,- 
650  ($190,555);  leaving  net  re¬ 
venue  of  $1,154,297  ($1,767,889). 


W.  S.  Tuttle  Dies, 
Oneida  Publisher 


Oneida,  N.  Y. 
Winthrop  S.  Tuttle,  publisher 
of  the  Oneida  Daily  Dispatch, 
died  June  17  in  a  hospital  at 
Tryon,  N.  C., 


TuHle 


where  he  had 
resided  since 
1952.  He  was 
61  years  old. 

He  moved  to 
North  Carolina 
in  1952  after 
I'etiring  as  ed¬ 
itor,  treasurer 
and  president 
of  the  newspa¬ 
per.  He  suffered 
attack  earlier  last 
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Newspaper 
Librarians 
Elect  Brown 


a  heart 
week. 

Mr.  Tuttle  bought  a  con- 
tiolling  interest  in  the  Oneida 
Dispatch,  a  weekly,  in  1928  and 
converted  it  into  a  daily.  Prior 
to  coming  to  Oneida  he  had 
been  in  the  advertising  depart¬ 
ments  of  the  New  York  Daily 
News  and  the  Chicago  Tribune. 

He  was  a  member  of  the  New 
Yoi'k  State  Publishers  Associa¬ 
tion  and  a  past  president  of  the 
New  York  State  Associated 
Dailies. 


Detroit 

Charles  A.  Brown  III,  li¬ 
brarian  of  the  Minneapolis 
(Minn.)  Star  and  Tribune,  was 
elected  chairman  of  the  News¬ 
paper  Division  of  the  Special 
Libraries  Association  at  its 
convention  here  June  12-16. 

Other  officers  elected  were 
William  D.  Chase,  Flint  (Mich.) 
Journal,  vicechairman ;  Helen 
Orcutt,  Toledo  (Ohio)  Blade, 
secretary-treasurer;  Robert  A. 
Diehl,  Detroit  News,  and  Lee 
C.  Jessup,  Nashville  (Tenn.) 
Banner,  directors. 

“In  today’s  w’orld,  where  the 
United  States  strives  nobly,  but 
hesitatingly,  in  its  recently 
realized  role  of  Western  leader, 
there  is  an  urgent  need  for 
facts,’’  said  Robert  L.  Jones, 
assistant  general  manager,  De¬ 
troit  News,  in  an  address  to 
the  group.  “We  must  have 
those  facts  to  help  us  interpret 
the  meaning  of  global  events 
which  will  affect  every  me¬ 
tropolis  and  crossroads  in  this 
country. 

“You  of  the  library  staffs 
can  help  reporters  and  other 
writers  evaluate  and  enrich 
their  stories,  articles,  and  edi¬ 
torials  with  the  elusive  facts,’’ 
continued  Mr.  Jones. 

“We  on  the  business  side, 
likewise,  are  interested  in 
articles  that  come  across  your 
desks  which  might  escape  our 
eyes,”  he  added.  “Perhaps  one 
of  the  architectural  magazines, 
for  instance,  will  have  an  ar¬ 
ticle  on  the  new  plant  the 
Philadelphia  Bulletin  opened 
several  weeks  ago.  I  know  that 
I,  for  one,  would  like  to  read 
such  an  article,  which  might 
supplement  the  type  of  infor¬ 


mation  Editor  &  Publisher  , 

has  carried.”  |V 

Mr.  Jones  asserted  that  the  ^  ' 

word  “morgue”  should  be  de-  x  i 

leted  from  newspaper  termi-  f  H 
nology.  “What’s  ‘dead’  about 
facts  which  give  meaning  to  x 

today’s  stirring  events?”  he  in-  I  , 
quired. 

John  MacLellan,  managing 
editor,  Detroit  Times,  compli¬ 
mented  the  librarians  on  their  1 

reservation  of  current  history  soc 

for  posterity.  A  luncheon  was  its 

held  in  Windsor,  Ont.,  and  Jui 

there  John  Marshall,  editor,  pul 

Windsor  Star,  discussed 
Canadian  View  of  International  dei 

Affairs.”  sor 

A  panel  on  “Problems  of  (N 

Small  Newspaper  Libraries”  ani 

was  addressed  by  Agnes  Hene-  1 

bry,  Decatur  (Ill.)  Herald  and  chi 

Review;  Dorothy  Wilkins,  Mo-  Ep 

bile  (Ala.)  Press-Register;  na 

William  D.  Chase,  Flint  (Mich.)  Mi 

Journal;  Jane  Nightingale,  foi 

Windsor  Star.  tr< 

A  meeting  on  “Progress  in  Ch 

Microfilming  of  Clips”  heard  his 

reports  from  Elliott  Andrews,  an 

Providence  (R.  I.)  Journal;  Ei 

David  Rhydwen,  Toronto  (Ont.)  wi 

Globe  &  Mail,  and  Leonard 
Glueck,  Microphoto,  Inc.  fo 

Harvey  Patton,  managing  ed¬ 
itor,  Detroit  News,  addressed  a  an 

general  convention  session  on  an 

“The  Newspaper  in  the  Com-  th 

munity.”  ^J^.,ve 

The  group  traveled  to  Toledo  a 

June  17  to  visit  the  Toledo 
Blade  and  heard  Michael  Brad-  of 

shaw,  its  editor,  speak  at  a  Ti 

luncheon.  de 
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Cowgill  Retires. 
Canny  Moves  Up 


If 


you  havo  Intornational  butinais 
interesH  astociafed  with  publishing, 
printing,  advartising  or  commarcial 
radio,  and  you  want  to  kaap  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under.” 


15  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $3.30, 
Write  for  sample  copy. 


Madison,  Wis. 

Harry  L.  Cow'gill  has  retired 
as  circulation  director  of  Madi¬ 
son  Newspapers,  Inc.,  publish¬ 
er  of  the  Wisconsin  State  Jour¬ 
nal  and  Madison  Capital  Times. 

He  has  reached  the  age  of  70 
and  has  completed  32  years  in 
circulation  work  here. 

The  appointment  of  John  M. 

Canny  as  circulation  manager 
and  Howard  McCaffrey  as 

G.  1  do 


sistant  has  been  made  by  E.  G. 


Lockwood,  general  manager. 
They  will  supervise  the  work 
of  50  full-time  and  185  part- 
time  adult  employes  and  more 
than  900  carriers. 

Mr,  Canny,  who  has  been  as¬ 
sistant  to  Mr.  Cowgill,  started 
with  the  Ottumwa  (Iowa) 
Courier  in  1924  and  was  named 
circulation  manager  in  1927. 
He  came  to  Madison  in  1934. 

Mr.  McCaffrey  started  in  the 
State  Journal  business  office  in 
1930  and  joined  the  circulation 
department  in  1933.  * 
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for  group, 

1  IwllCd  I  V  $67.6  million,  also  were  up  about 

^  ,  .  12%  from  the  preceding  year, 

^frifii-vrio  AA  r»o  Total  revenues  of  302  post- 

OLdllOIlS  stotions  amounted  to 

T  J-V...  A  $85.4  million  in  1954.  This  rep- 

In  inC  ivioncy  resented  about  147c  of  the  en- 

V  tire  industry  revenues.  In  1953, 

W/SHINGTON  post-freeze  s  a' ions  accounted 

If  you,  Mr.  Publisher,  were  for  about  67c  of  the  entire  in- 
lucky  enough  to  get  into  the  dustry  business, 

television  business  before  the  VHF’s  Have  Loss 

“freeze”,  you’re  making  a  lot  of  Of  the  302  post-freeze  sta- 
money.  tions,  177  were  VHF.  These  sta¬ 

ll’s  the  post-freeze  licensees  tions  reported  total  revenues  of 
— those  since  1952 — who  haven’t  $60  million  and  a  loss  of  about 
fill  been  doing  very  well  profit-  $4  million.  The  125  UHF 
n  c  y  wise,  as  a  group,  or  so  it  would  stations  had  total  revenues  of 
(i  by  appear  from  statistics  gathered  $25.4  million  and  a  loss  of  $10 
i  g-  by  the  Federal  Communications  million. 

J.  Commission.  The  four  television  networks, 

Mr.  Total  television  broadcast  rev-  including  the  operations  of  their 
dver-  enues  during  1954  were  $593  16  owned  stations,  reported  an 
Mail  million  or  37%  above  1953.  The  increase  in  total  business  of  ap- 
industry’s  broadcast  profits  (be-  proximately  32  per  cent.  Their 
until  fore  Federal  income  tax)  1954  profits  (before  Federal  in- 
ng  in  amounted  to  $90.3  million,  or  come  tax)  were  about  double 
33%  above  1953.  the  1953  amount.  Networks  and 

_  The  total  revenues  of  92  pre-  their  16  stations  accounted  for 

freeze  VHF  stations,  $200.9  mil-  about  52  per  cent  of  the  indus- 
lion,  were  15%  higher  than  in  try’s  total  revenues. 


NEA  Selects 
Hardy  and 
Louisville,  Ky 


Kimber  Chosen 
For  ABC  Board 


Jasper,  Alta. 
H.  G.  Kimber,  president  and 
publisher  of  the  Toronto  Globe 
and  Mail,  was  elected  a  director 
of  the  Audit 
Bureau  of  Cir- 
eolations  here 


Banff,  Alta. 

The  National  Editorial  As¬ 
sociation,  at  the  conclusion  of 
its  70th  annual  convention  here 
June  19,  elected  Don  Hardy, 
publisher  of  the  Canon  City 
^^Colo.)  Daily  Record,  as  presi¬ 
dent  to  succeed  Ed.  M.  Ander¬ 
son,  publisher  of  the  Brevard 
(N.  C.)  Transylvania  Times 
and  other  newspapers. 

Mr,  Anderson  was  named 
chairman  of  the  boai'd.  A.  W. 
Epperson,  Morgan,  Utah,  was 
named  vicepresident,  succeeding 
Mr.  Hardy.  E.  A.  Briles,  Staf¬ 
ford,  Kas.,  was  re-elected 
treasurer,  Don  Eck  of  NEA’s 
Chicago  headquarters  retains 
his  office  as  general  manager 
and  executive  secretary.  Guy 
Easterly,  LaFollette,  Tenn., 
was  named  a  director, 

Louisville,  Ky.,  was  chosen 
for  the  1956  Spring  convention. 

•Approximately  300  editors 
and  publishers  of  U.  S.  daily 
and  weekly  newspapers  and 
their  wives  attended  the  con- 
.A^vention  and  afterwards  went  on 
a  tour  of  resort  areas. 

Bernard  E.  Esters,  publisher 
of  the  Houlton  (Me.)  Pioneer- 
Times,  and  1951  NEA  presi- 
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Argentina 

{Continued  from  page  13) 


but  that  was  only  part  of  the 
difficulty.  The  Postoffice  was 
in  the  zone  cleared  of  all  traffic 
by  police.  Staffers  had  to  talk 
their  way  through  two  or  three 
cordons  of  police  and  the  Army. 
At  the  Postoffice  another  tough 
tussle  to  get  past  nervous 
guards  to  the  minister’s  fourth 
floor  office,  then  out  again.” 

UP  Coverage 

A  bulletin  telephoned  June 
16  from  Buenos  Aires  direct  to 
New  York  marked  the  begin¬ 
ning  of  United  Press’s  coverage 
of  the  Argentine  revolution. 
The  sender  was  Thomas  R.  Cur¬ 
ran,  UP  vicepresident  and  gen¬ 
eral  manager  for  South  Amer¬ 
ica. 

The  UP  bureau  was  in  the 
midst  of  the  fighting  area.  It 
is  less  than  a  five-minute  walk 
from  Plaza  de  Mayo  where 
most  of  the  casualties  occurred. 

Within  minutes  after  the  first 
bombs  fell,  the  street  outside 
the  UP  building  was  jammed 
with  civilians  pushing  their  way 
toward  the  square,  and  with 
army  trucks  and  command  cars 
carrying  men  and  weapons  to 
the  plaza  and  to  Casa  Rosada, 
government  house,  which  flanks 
the  plaza. 

Many  details  reported  by  Mr. 
Curran  in  his  telephone  call  to 
New  York  were  occurring  as 
he  talked,  and  he  gave  New 
York  a  running  commentary  as 
he  watched  from  his  window. 

In  a  few  hours  the  govern¬ 
ment  cut  off  telephones,  but 
cable  circuits  were  open  until 
around  midnight,  when  censor¬ 
ship  gagged  them  too.  UP, 
however,  insured  continuance  of 
the  flow  of  news  by  holding 
open  a  telephone  line  through¬ 
out  the  day  between  New  York 
and  Santiago,  Chile,  which  in 
turn  had  an  open  line  to  Buenos 
Aires. 

Banana  Toter 

During  this  first  day,  Mr. 
Curran  had  a  brief  encounter 
with  the  military.  Returning 
to  the  UP  office,  three  blocks 
from  the  Plaza  de  Mayo,  a 
soldier  halted  and  searched 
him.  Patting  the  pockets  of 
Curran’s  raincoat,  he  felt  a  sus¬ 
picious  bulge. 

“What’s  that?”  he  asked. 

“A  banana.” 

“Let’s  see  it.” 

Mr.  Curran  withdrew  the  ob¬ 
ject.  It  was  a  banana.  Smiling, 
the  soldier  said:  “Good  ap¬ 
petite!” 

Until  late  afternoon  June  17, 
when  censorship  in  Buenos 
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Aires  was  lifted,  United  Press 
datelined  dispatches  from  San¬ 
tiago  and  Montevideo,  both  of 
which  were  receiving  news 
from  the  Argentine.  The  first 
bulletin  sent  over  the  re-opened 
cables  was  from  Mr.  Curran. 
He,  with  William  L.  F.  Horsey, 
UP  South  American  news  man¬ 
ager,  directed  coverage.  They 
were  joined  June  21  by  UP 
manager  for  Chile,  Milton  Carr. 

Censorship  blanked  out 
transmission  of  United  Press 
newspictures  from  Buenos 
Aires  until  order  was  restored 
in  the  city.  But  on  June  17, 
UP  managed  to  send  from  Mon¬ 
tevideo,  through  Rio  de  Janeii’O, 
photographs  of  fugitive  Argen¬ 
tine  rebels  in  asylum  in  Uru¬ 
guay. 

INS  Coverage 

Percy  Forster,  veteran  chief 
of  International  News  Service 
Latin  American  services,  who 
maintains  his  headquarters  in 
Buenos  Aires,  was  in  charge  of 
INS  coverage  and  wrote  the 
lead  story.  Another  INS  by¬ 
liner  was  Carlos  Colombo  of 
the  INS  Buenos  Aires  staff. 

Mr.  Forster  has  lived  through 
six  bloody  revolutions  in  his  30 
years  in  South  America  as  a 
newsman.  He  used  both  tele¬ 
phone  and  cable  in  transmit¬ 
ting  his  copy  to  New  York. 

At  the'  height  of  the  revolu¬ 
tion  June  16,  Mr.  Forster  was 
on  the  telephone  dictating  an 
eyewitness  story  to  Joseph 
Pearlman,  INS  cable  editor  in 
New  York.  When  Mr.  Forster 
paused  momentarily,  Mr.  Pearl- 
man  asked  him  what  was  go¬ 
ing  on. 

“Hear  that?”  inquired  Mr. 
Forster. 

Bombs  Heard  Here 

Rebel  forces  were  bombing 
the  capital  city  and  the  sound 
of  explosions  and  machinegun 
fire  around  the  Plaza  de  Mayo 
were  heard  by  Mr.  Pearlman 
over  the  telephone. 

The  lead  to  one  of  Mr.  For¬ 
ster’s  vivid  eyewitness  stories 
read: 

“I  had  just  left  my  office  for 
lunch  and  was  crossing  the 
magnificent  Plazo  de  Mayo 
when  a  wave  of  planes  roared 
in  under  a  low  ceiling  from  the 
River  Plata. 

“Suddenly  the  big  lead  plane 
swept  low  and  dropped  two 
bombs.  The  first  exploded 
against  the  tall  War  Ministry 
building  to  the  south. 

“People  stopped,  shocked,  and 
then  a  woman  near  me 
screamed. 

“In  three  lightning  sweeps, 
more  planes  dumped  six  or 
seven  erupting  bombs. 

“I  raced  back  to  the  Inter¬ 


national  News  Service  bureau 
on  an  avenue  leading  into  the 
plaza  and  ran  onto  our  balcony 
overlooking  the  area  to  listen 
and  watch.  Firing  broke  out.” 

While  news  dispatches  from 
Buenos  Aires  were  subject  to 
censorship,  Edward  A.  Mor¬ 
row,  New  York  Times  cor¬ 
respondent  there,  supple'mented 
his  cabled  dispatches  with  tele¬ 
phone  conversations  in  which 
he  was  able  to  talk  freely. 

Reporter  Arrested 

Douglas  Blanchard,  staff  re- 
porter-photographer  of  the 
Toronto  Daily  Star,  arrived  in 
Buenos  Aires  from  Rio  de 
Janeiro  by  air  the  day  that 
government  palaces  were 
bombed  by  naval  and  air  rebels. 
One  bomb  missed  him  by  100 
yards,  hurled  his  car  forward. 
Mr.  Blanchard  immediately  be¬ 
gan  taking  pictures  of  the  panic 
around  him,  the  dead  and  the 
injured. 

Within  a  short  time  he  was 
arrested,  hustled  off  to  jail  by 
secret  police  after  being  mobbed, 
and  left  without  medical  aid 
and  food  for  36  hours.  A  note 
smuggled  out  with  Catholic 
priests  got  to  the  attention  of 
Canadian  Ambassador  General 
L.  R.  LaFleche,  who  moved 
quickly  and  got  Mr.  Blanchard 
released. 

Mr.  Blanchard  was  kept  in¬ 
communicado  for  sometime,  un¬ 
able  to  send  dispatches  to  his 
paper.  Then  the  Toronto  Star 
finally  on  Monday  got  through 
to  him  by  telephone,  and 
Blanchard  reported  his  experi¬ 
ences. 

• 

Photo  Theft  Charge 
Reduced  to  Trespass 

Hamilton,  Ont. 

Theft  charges  were  dropped 
and  Norre  Flynn,  Hamilton 
Daily  News  reporter,  was  fined 
$25  and  $34  costs  when  he 
pleaded  guilty  to  a  charge  of 
trespass.  The  case  involved 
the  publication  of  a  photo¬ 
graph  taken  from  a  couple’s 
apartment.  Andrew  Sharp,  a 
free  lance  photographer,  was 
discharged  by  the  court. 

Mrs.  Natvig  Jailed 

Washington 

Described  by  the  Court  as  “a 
person  with  little  regard  for 
the  truth,”  Mrs.  Marie  Natvig, 
turnabout  witness  in  the  FCC 
case  involving  Publisher  Ed¬ 
ward  Lamb’s  application  for  a 
television  license  renewal  at 
Erie,  Pa.,  has  been  sentenced 
to  jail  for  perjury. 


Jack  Dowling  U 

Of  Time-Life 
Dies  in  Crash 
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John  Graham  Dowling,  re¬ 
porter  of  wars  and  revolts,  died 
as  he  once  told  a  fellow  news¬ 
man  he  might — in  a  plane 
crash — last  week  while  shuttling 
in  the  fog  from  Paraguay  to 
Argentina.  He  was  the  ninth 
correspondent  killed  on  foreigiSMi^Biihe 
assignment  for  Time,  Inc.  pub-  aft 
lications. 

Jack  Dowling,  who  has  been 
serving  as  chief  of  Time-Life 
news  bureau  in  Buenos  Aires, 
since  March  1954,  began  his 
journalistic  career  as  a  cub  re¬ 
porter  on  the  Chicago  Times  in 
1936,  later  worked  (1939-41) 
for  the  Newark  (N.  J.)  Star 
Ledger.  In  1941,  a  new  paper, 
the  Chicago  Sun  was  started 
and  he  joined  its  staff. 

The  Pearl  Harbor  attack 
came  three  days  after  the  paper 
began  publishing,  and  Jack 
was  sent  to  Honolulu,  a  move 
that  was  to  keep  him  hopping 
around  the  Pacific  and  the  Far 
East  for  the  next  five  years. 

This  period  included  a  year  in 
Peking  and  a  five-week  stretch 
under  “house  arrest”  by  the  itel 
Russians  during  a  trip  intd*^*^!! 
Manchuria  to  report  on  the 
movement  of  heavy  industry  to 
the  Soviet. 

An  accredited  U.  S.  War 
Correspondent  for  the  Chicago 
Sun-Times  from  1942-1945,  Mr. 
Dowling  was  attached  to  the 
Southwest  Pacific  Command  and 
the  China-Burma-India  Theater. 

He  covered  combat  actions  in 
the  Solomons,  New  Guinea,  the 
Philippines  and  Okinawa  as  w  -il 
as  in  the  Far  East. 

He  joined  Time-Life’s  staff 
in  October,  1950,  shortly  after 
the  outbreak  of  the  Korean  war 
and  set  up  the  Southeast  Asia 
bureau,  serving  as  its  chief  for 
the  next  three  years. 

The  son  of  Actor  Eddie  Dowl¬ 
ing  and  Comedienne  Ray  ^ 
Dooley,  Jack  made  a  brief  stag^^^S* 
debut  himself  at  the  age  of  one  ' 
in  a  vaudeville  act.  Despite  this 
early  exposure  to  the  theatre, 

Jack  first  decided  to  be  an 
architect.  He  wras  graduat”^ 
from  La  Salle  Military  Acade¬ 
my,  Long  Island,  in  1931,  later 
studied  at  Notre  Dame  Uni¬ 
versity  for  two  years  before 
deciding  on  a  journalistic 
career. 

He  was  married  to  the  former 
Patricia  Louise  Shafer  in  194.5. 

Their  son,  Gordon  Graham 
Dowling,  was  bom  in  Singapore 
on  April  6,  1953.  ' 
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It  took  some  reportorial  re¬ 
sourcefulness  and  not  much  dip¬ 
lomacy  to  win  Mr.  Molotov  as 
a  “television  first”  for  CBS. 

The  Soviet  Foreigm  Minister 
consented  to  appear  on  “Face 


Nation”  Sunday,  June  26, 
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after  Miss  Beryl  Denzer,  a  for¬ 
mer  newspaper  reporter,  ingen¬ 
iously  got  the  invitation  to  him 
aboard  a  ship. 

While  CBS  prepared  for  the 
momentous  show  which  will  be 
broadcast  from  San  Francisco 
at  4:30  p.m.  EDT,  executives 
in  the  news  shop  told  how  it 
was  arranged. 

Invitation  Extended 

The  efforts  to  sign  up  the 
Russian  diplomat,  who  had  be¬ 
come  quite  affable  on  this  visit 
to  the  United  States  for  partici¬ 
pation  in  the  United  Nations’ 
10th  anniversary  meeting,  be¬ 
gan  months  ago.  Ted  Ayers, 
producer  of  “Face  the  Nation”, 
and  Theodore  F.  Koop,  CBS 
Washington,  extended  an  invi¬ 
tation  to  him  through  the  Soviet 
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This  was  followed  with  a 
cable  to  Moscow  predicated  on 
the  belief  that  the  Foreign  Min¬ 
ister  would  be  in  San  Francisco 
in  June. 

In  the  meantime,  Mr.  Koop 
explained  to  the  Soviet  Embassy 
how  the  program  “Face  the  Na¬ 
tion”  works,  with  American 
newsmen  questioning  officials 
on  issues  of  world  importance. 

On  the  eve  of  the  arrival  of 
the  S.S.  Queen  Elizabeth  in  New 
York  Harbor  June  14,  CBS 
again  contacted  the  Soviet  Em¬ 
bassy,  repeating  the  invitation, 
and  again  wrired  Mr.  Molotov 
aboard  the  Queen. 

Miss  Denzer,  a  member  of  the 
production  staff  of  “Face  the 
ation,”  was  assigned  to  deliver 
e  invitation  to  the  Foreign 
Minister.  Miss  Denzer  managed 
to  hitch  a  ride  on  a  cutter,  and 
boarded  the  Queen  along  with 
other  reporters. 

Note  to  Diplomat 
Miss  Denzer  began  an  all- 
night  vigil  outside  the  state¬ 
room  door  in  spite  of  repeated 
admonitions  from  a  ship’s  stew¬ 
ard  that  she  get  some  sleep. 
During  the  long  wait.  Miss  Den¬ 
zer  decided  to  pen  a  note  to  Mr. 
Molotov,  asking  him  whether  he 
,had  received  the  invitation.  It 
read: 


“Dear  Mr.  Molotov, 

Hope  you  have  had  an  op¬ 
portunity  to  consider  the  invi¬ 
tation  from  CBS  to  appear  on 
the  television  and  radio  program 
‘Face  the  Nation.’  Soviet  Em¬ 
bassy  in  Washington  has  com¬ 
plete  details. 

Signed, 

Miss  Beryl  Denzer.” 

Miss  Denzer  asked  one  of  Mr. 
Molotov’s  staff  to  deliver  the 
missive,  but  the  response  was 
negative.  After  much  fussing 
and  fuming,  she  found  a  Tass 
reporter  who  not  only  spoke 
English  but  said  he  would  be 
glad  to  pass  along  the  note  to 
the  Foreign  Minister. 

When  the  ship  docked  in  the 
morning.  Miss  Denzer  found  to 
her  dismay  that  Mr.  Molotov 
was  unapproachable.  She  called 
Mr.  Ayers  to  report  her  mission 
an  apparent  failure.  But  when 
she  called  in  later  to  report  to 
CBS  Public  Affairs  in  New 
York,  she  learned  that  Mr. 
Molotov  had  accepted  the  in¬ 
vitation. 

A  Scoop  for  Radio 

In  San  Francisco,  June  19, 
Miss  Pauline  Frederick,  NBC’s 
diplomatic  reporter,  scored 
“first”  in  getting  the  first  Amer¬ 
ican  radio  broadcast  with  Mr. 
Molotov. 

Miss  Frederick  was  at  the 
Oakland  Mole,  terminus  of  the 
Southern  Pacific  Railroad,  when 
the  “City  of  San  Francisco” 
train  arrived  with  three  private 
cars  bearing  the  Soviet  delega¬ 
tion. 

Reporters  and  photographers 
were  held  back  by  local  police, 
U.N.  security  officers.  State  De¬ 
partment  agents  and  Soviet 
aides  until  protocol  officers 
could  ask  Mr.  Molotov  whether 
he  was  willing  to  be  photo¬ 
graphed.  He  a.ssented  and  then 
stepped  forward  quickly. 

Mr.  Molotov  was  about  to  be 
driven  off  when  Miss  Frederick 
tapped  on  the  window  of  his 
car.  It  was  lowered  a  few  inches, 
and  still  further  when  he  saw 
the  microphone  in  her  hand. 

Miss  Frederick  shouted  to  him 
from  outside  the  car,  “How  does 
the  United  States  look?”  He 
responded  in  Russian  and  then 
his  interpreter  Mr.  Troyanov- 
sky,  proceeded  to  translate.  In 
his  first  American  radio  broad¬ 
cast  heard  on  NBC’s  “Monitor” 


program.  Mr.  Molotov  said, 
“Thank  you  for  the  welcome  by 
you  given  to  all  of  the  Soviet 
Union  delegates  on  arrival  here. 
Allow  me  to  convey  through 
you  cordial  greetings  to  the  peo¬ 
ple  of  San  Francisco,  the  city 
where  the  United  Nations  or¬ 
ganization  was  bom.” 

Marshall  Field  Award 

Richard  S.  Lewis,  39,  has 
won  the  Marshall  Field  award 
for  excellence  in  work  by  Chi¬ 
cago  Sun-Time$ 
editorial  staff 
members  for 
1954. 

The  $500  cash 
award  and 
bronze  plaque 
were  presented 
Mr.  Lewis,  June 
13,  by  Marshall 
Field  Jr.,  editor 
and  publisher, 
of  Mr.  Lewis  as 
recipient  was  based  on  a  series 
of  stories  over  the  year.  In 
one,  he  uncovered  a  state  con¬ 
tract  given  by  Vernon  L.  Nick- 
ell,  state  superintendent  of  pub¬ 
lic  instruction,  to  James  Dun¬ 
bar,  probate  clerk  of  Sanga¬ 
mon  county,  which  reportedly 
resulted  in  excessive  charges  to 
the  school  luncheon  program. 

Other  major  stories  he  devel¬ 
oped  during  the  year  included 
a  series  on  Burr  McCloskey,  the 
man  behind  the  charges  against 
Chief  Justice  Earl  Warren; 
the  uranium  boom  and  attend¬ 
ant  stock  promotions  on  the 
Colorado  plateau;  fraudulent 
insurance  operations  in  Texas, 
and  a  searching  account  of  so¬ 
cial  developments  in  the  South 
relative  to  desegregation. 

Tiro’s  Company  Bud.., 

A  couple  of  newlyweds  are 
going  to  have  a  10-day  pleasure 
trip  through  Tennessee  as 
guests  of  the  Naehville  Tennes¬ 
sean. 

And  it  probably  will  bs  one 
of  the  few  times  in  the  history 
of  journalism  that  a  newspaper 
reporter  and  photographer  will 
go  on  a  honeymoon  trip,  or  at 
least  part  of  it  with  the  bride 
and  groom.  A  feature  story  is 
planned. 

All  of  this  is  the  result  of  a 
contest  conducted  by  the  Ten¬ 
nessean  in  47  states  to  select 
the  lucky  couple. 

The  winners,  Mr.  and  Mrs. 
Robert  A.  Bean  of  Brecken- 
ridge,  Mich.,  were  wed  June  15 
at  the  State  of  University  of 
Iowa  campus. 

The  honeymooners  won  the 
contest  by  writing  letters  &i- 
plaining  why  they  wanted  to 
tour  to  Tennessee. 


Reporter  Held 
In  Contempt 
For  Jury  Story 

Ocala,  Fla. 
Ormund  Powers,  staff  cor¬ 
respondent  for  the  Orlando 
Sentinel-Star,  was  cited  for 
contempt  last  week  by  Circuit 
Judge  T.  G.  Futch  after  a 
Grand  Jury  asked  the  court  to 
take  disciplinary  action. 

The  jury  said  Mr.  Powers’ 
page  one  story  in  the  Sentinel 
June  18  “casts  a  reflection 
upon  the  integrity  of  the  court, 
and  members  of  this  body.” 

The  jury  was  investigating 
the  fatal  shooting  of  three  law 
enforcement  officers. 

The  story  said  James  B.  Wil¬ 
liams,  a  neighbor  of  the  Lind- 
ley’s  “told  a  Marion  County 
Grand  Jury  yesterday  he  saw 
(man’s  name  given)  kill  Deputy 
Sheriffs  Bob  Wooten  and  Curtis 
Youngblood.” 

Interviewed  Witnesses 
The  judge  admonished  the 
reporter  that  grand  jury  delib¬ 
erations  are  absolutely  secret 
and  told  him  he  could  purge 
himself  of  contempt  by  writing 
an  article  exonerating  all  mem¬ 
bers  of  the  jury  and  officials 
concerned  with  the  case. 

Mr.  Powers  issued  a  statement 
saying  that  none  of  these  per¬ 
sons  had  discussed  with  him  any 
of  the  verbatim  testimony.  He 
explained  that  he  had  inter¬ 
viewed  key  witnesses  before 
they  entered  the  jury  room 
where  they  were  instructed  not 
to  discuss  the  case. 

“They  told  me  they  were  go¬ 
ing  to  say  the  same  things  they 
had  said  before,”  Mr.  Powers 
told  the  court. 

Judge  Futch  replied:  “In  this 
article,  you  do  not  say  the  wit¬ 
nesses  told  you  this,  but  you 
say  that  it  was  testified  before 
the  Grand  Jury,  and  put  it  in 
quotations  without  any  limita¬ 
tion  whatsoever.  These  people 
may  have  said  exactly  this  to 
you,  but  that  did  not  give  you 
any  license  to  say  that  they 
said  it  to  the  jury.” 

The  judge  accepted  the  story 
of  the  court  hearing  as  an  apo¬ 
logy  and  quashed  the  contempt 
citation. 

• 

First  Call  on  Duty 

Raleigh,  N.  C. 
Noel  Yancey  of  the  Raleigh 
(N.C.)  bureau  of  the  Associated 
Press  reported  for  jury  duty  in 
County  Court.  But  he  was  soon 
excused  and  he  moved  to  the 
press  table  to  cover  the  Kluck- 
hohn  murder  case. 
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Daily  Worker  Writer  Recalls 
Broun  Urging  Reds  in  Union 


A  writer  for  the  Daily  Work¬ 
er  threw  a  few  sticks  on  the  fire 
this  week  to  warm  up  the 
“Commie  Question”  at  next 
week’s  convention  of  the  Ameri¬ 
can  Newspaper  Guild. 

Voicing:  a  plea  that  the  guilds- 
men  be  guided  by  “the  Broun 
spirit”  and  beat  down  a  pro¬ 
posal  to  bar  Communists  from 
membership,  Harry  Raymond 
recalled  an  “adventure”  20 
years  ago  with  Heywood  Broun, 
the  guild’s  founder.  He  related 
that  Broun  favored  having  left¬ 
wingers  in  the  union. 

The  so-called  “Broun  clause” 
in  the  guild  constitution,  which 
declares  that  membership  shall 
not  be  denied  because  of  any 
political  beliefs  of  writings,  is 
the  fulcrum  on  which  some  of 
the  opposition  to  Communist 
ineligibility  is  turning  on  the 
eve  of  the  Albany  gathering. 
(E&P,  June  18,  page  9.) 

‘Brother  Unionist’ 

Mr.  Raymond’s  piece  in  the 
Worker  for  June  19  took  off 
on  a  recollection  of  an  incident 
during  the  guild  strike  against 
the  Newark  (N.  J.)  Ledger  in 
1935.  The  guild’s  founder,  he 
wrote,  selected  him  as  “a 
brother  unionist”  from  the 
picket  line  to  accompany  him 
to  a  broadcast-lecture  spon¬ 
sored  by  the  Rand  School. 

Mr.  Raymond  quoted  Broun 
as  saying:  “I’m  going  to  intro¬ 
duce  Madame  Nazimova  who 
will  do  a  classic  dramatic  read¬ 
ing.  Then  I’ll  slip  a  few  words 
in  about  our  strike  and  take  a 
good  slap  at  all  the  red-baiting 
that  is  coming  from  the  pub¬ 
lishers.” 

He,  Raymond,  was  to  be  “ex¬ 
hibit  A”  of  the  “red  menace” 
in  the  labor  movement. 

Mr.  Raymond’s  account  then 
continued: 


“Before  introducing  Nazimo¬ 
va,  Broun  gave  a  talk  on  the 
issues  of  the  strike.  He  stated 
that  he  had  been  accused  of 
Communism  and  said  he  would 
no  doubt  be  charged  with  ‘bor¬ 
ing  from  within’  because  he 
came  through  the  tunnel  with 
me  from  Newark. 

Brought  Down  the  House 

“The  official  committee  on 
the  stage  didn’t  approve  of 
Broun’s  talk.  But  the  audience 
which  filled  every  seat  in  the 
big  Mecca  Temple  laughed  and 
applauded.  Broun  lauded  the 
work  of  Communists  and  other 
left  wingers  in  the  guild.  Then 
he  brought  down  the  house  with 
this  remark:  ‘If  you  belong  to 
a  union  without  any  reds  in  it, 
for  God’s  sake  go  out  and  re¬ 
cruit  a  few.’  ” 

Guild  delegates  received  this 
week  an  outline  of  their  offi¬ 
cers’  pi-oposals  for  a  vigorous 
organizing  campaign.  Given  as 
the  “biggest  problem”  was  or¬ 
ganization  of  large  groups  on 
the  biggest  and  richest  news¬ 
papers,  “the  groups  which  en¬ 
joy  all,  or  nearly  all  guild  bene¬ 
fits,  but  which  don’t  have  cause 
for  concern  over  job  security 
and  which  don’t  have  to  pay 
for  these  benefits.” 

Gains  in  collective  bargain¬ 
ing,  and  notably  in  arbitration, 
where  some  of  the  highest  pay 
scales  were  won,  were  re¬ 
ported  at  the  same  time  a  chart 
of  membership  showed  a  slight 
drop  during  1954 — from  2fi.980 
to  26,936.  There  are  96  active 
locals  with  205  contracts  in 
force,  144  of  them  with  news¬ 
papers.  In  1947,  when  there 
were  24,117  members,  there  was 
the  same  number  of  locals  as 
today  with  153  newspaper  con¬ 
tracts  out  of  a  total  of  220. 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn  Ray  V.  Hamilton  William  T.  Stubblefield 
Clifford  Marshall  Phil  Jackson 

Washington  Bldg.  Tribune  Tower  111  Sutter  St. 

Sterling  3-4341-2  Delaware  7-2753-6  Exbrook  2-5671-2 
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UP  Service  Sold 
To  Young  Client 

Old  Greenwich,  Conn. 

Fred  D.  Wahlstrom  Jr., 
editor  and  publisher  of  the 
Shore  Road  Herald,  has 
contracted  for  the  service  of 
the  United  Press.  Only  13,  he 
is  the  youngest  client  in  UP’s 
history.  The  one-year  con¬ 
tract  (at  a  yearly  rate  of 
$1.50),  gives  him  “pickup 
privileges”  of  dispatches 
printed  in  Greenwich 
(Conn.)  Time. 

Frank  H.  Bartholomew, 
United  Press  president, 
signed  the  contract  for  the 
press  association.  Young 
Wahlstrom  founded  his 
newspaper  in  1953.  It  comes 
out  every  Sunday.  Circula¬ 
tion  stands  at  about  190. 


Guild  Wins  Raise 
In  Boston  Pacts 

Boston 

The  Boston  Herald  and  Trav¬ 
eler,  the  Post  and  the  Record- 
American  have  signed  con¬ 
tracts  with  the  Newspaper 
Guild  calling  for  pay  increases 
ranging  from  $1  to  $2.75  a 
week,  retroactive  to  Jan.  1. 
The  Herald  and  Traveler  also 
granted  $1  to  $1.75  raises  and 
the  Post  a  flat  $1.50  raise  to 
become  effective  Jan.  1,  1956. 
The  Record-American  granted 
a  wage  reopener  next  January. 

On  the  Herald  and  Traveler 
a  reporter  in  his  fifth  year  now 
receives  a  minimum  of  $123.50 
a  week.  A  reporter  on  the  Post 
receives  the  same  amount  in 
his  sixth  year. 

The  guild  bargains  only  for 
the  commercial  departments  of 
the  Record-American.  The  top 
minimum  for  an  advertising 
salesman  becomes  $127.75. 

• 

New  lAPA  Scholarship 
Honors  Tom  Wallace 

The  Inter  American  Press  As¬ 
sociation  Scholarship  Fund, 
Inc.,  has  instituted  a  “Tom 
W  a  1 1  a  c  e  -  Louisville  Times” 
scholarship  of  $2,500  for  jour¬ 
nalists  and  graduate  students 
of  journalism.  The  award  will 
be  made  annually  for  three 
years  by  Barry  Bingham,  presi¬ 
dent  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times. 

It  is  the  second  $2,500  schol¬ 
arship  instituted  by  the  Scholar¬ 
ship  Fund.  Earlier  John  S. 
Knight,  of  the  Knight  Newspa¬ 
pers,  donated  a  “La  Prensa 
Scholarship.” 


Stauffer  Buys 
Interest  in  York 


Omaha,  Neb. 

Albert  C.  Huber,  editor  of 
the  York  (Neb.)  Daily  News- 
Times  for  eight  years,  an¬ 
nounced  sale  of  his  interests 
in  the  paper  to  Stauffer  Publi¬ 
cations  of  Topeka,  Kas. 

Mr.  Huber  will  relinquish 
management  July  1  to  William 
S.  Stauffer,  who  will  be  part 
owner.  Mr.  Stauffer  has  been 
advertising  manager  of  thi 
Louisiana  (Mo.)  Press-Jottrnal. 

Mr.  Stauffer’s  father,  Mar¬ 
ion  Stauffer,  publisher  of  the 
Maryville  (Mo.)  Daily  Forum, 
is  a  director  and  officer  of 
Stauffer  Publications. 

Mr.  Huber  has  not  announced 
future  plans. 
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Mr.  and  Mrs.  Irving  J. 
Zweig  of  Wellsville,  Ohio,  have 
acquired  controlling  interest  in 
the  weekly  Thompsonville 
(Conn.)  Press  from  Mr.  and 
Mrs.  Harold  J.  Henry,  publish¬ 
ers  since  February,  1950.  Ned 
Davis,  formerly  a  reporter  on 
the  Santa  Cruz  (Calif.)  Sen¬ 
tinel-News,  will  serve  as  editor. 


Fred  L.  Hedges  has  an¬ 
nounced  sale  of  his  (Utlem!^ 
(Kas.)  Sentinel-Times  to  Aaron 
V.  Gowens.  The  transaction  was 
negotiated  by  Bailey-Krehbiel 
Service,  Inc.,  of  Salina  and 
Norton,  Kas. 
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Edward  S.  Sousa,  recently 
manager  of  the  Mercer  (Calif.) 
Express,  has  purchased  the  So¬ 
nora  (Calif.)  Union-Democrat, 
102-year-old  weekly,  from  Mr. 
and  Mrs.  Hugh  McLean.  Mr. 
Sousa  plans  to  publish  the  pa¬ 
per  twice  weekly. 


Henry  Gallagher  Dies; 
Boston  Post  Executive 


Boston 


Henry  J.  Gallagher,  a  form 
managing  director  of  the  Bos¬ 
ton  Post,  died  June  19  at  Mil- 
ton,  Mass.  Hospital.  His  wife 
and  a  son  survive  him. 

For  many  years  Mr.  Gal¬ 
lagher  was  a  representative  of 
the  Grozier  family  in  the  man¬ 
agement  of  the  Post.  He  was  a 
co-executor  under  the  will  of 
the  late  Richard  Grozier  and 
he  withdrew  from  active  con¬ 
nection  with  the  Post  after  it.‘! 
sale  to  John  Fox  three  years 
ago.  He  was  a  member  of  the 
New  England  Daily  Newspa¬ 
pers  Association. 
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Capital  Post 
Shows  Profit 
As  a  Weekly 
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Tallahassee,  Fla. 

The  Capital  Post  showed  a 
net  profit  the  first  issue  under 
a  reorganizational  plan  put  in 
effect  by  its  editor,  Don  Petit. 

“It  wasn’t  much  of  a  profit, 
but  we  proved  we  could  take  it 
piut  of  the  red  with  proper  man¬ 
agement,”  Mr.  Petit  said. 

.\fter  a  three-weeks  suspen¬ 
sion  of  publication,  Mr.  Petit 
placed  the  Post  on  the  street 
again  as  a  weekly  newspaper. 
The  first  issue,  June  16,  had  16 
pages. 

“I  hope  to  have  the  Post 
back  in  daily  operation  by  Fall,” 
Mr.  Petit  said.  “The  paper  was 
stopped  during  its  healthiest 
period  of  growth.  There  was 
nothing  wrong  with  the  paper 
that  correct  cost  accounting 
didn’t  cure.” 


Leo  W.  Bowmall,  vicepresi¬ 
dent  of  the  Bulkley-Dunton 
Cellulose  Exports,  Inc.,  of  New 
York,  ceased  publication  of  the 
daily  Post  on  May  27  with  an 
announcement  that  costs  of 
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^  publication  had  exceeded  pre- 
■^'^publication  estimates. 


ron 

vas 

biel 

ind 


itly 

if.) 

So¬ 
rt!  f, 
Mr. 
Mr. 
pa- 


roN 


?o«- 

dil- 

vife 


Jal- 
!  of 
lan- 
is  a 
of 
and 
;on- 
its 
!ars 
the 
spa-. 


Heiselden  to  Gannett 


Editor  Pleads  ‘Fifth’ 

Washington 
Paul  Novick,  editor  of  the 
Jewish  daily.  Morning  Freheit, 
New  York,  invoked  protection 
of  the  First  and  Fifth  Amend¬ 
ments  this  week  when  he  re¬ 
fused  to  say  whether  he  was  a 
Communist  and  declined  to 
name  the  employes  or  owners 
of  the  paper. 


Sunday  Graphic 
Picketing  Barred 


A  permanent  injunction  to  re¬ 
strain  the  Newspaper  Mail  and 
Delivery  Union  from  picketing 
a  secondary  employer,  a  New 
York  Sjinday  Graphic  printing 
firm,  was  obtained  la.st  week  by 
the  National  Labor  Relations 
Board. 


Shimbun  Owner  Dies 

Tokyo 

Eisuke  Fukuda,  a  onetime 
textile  weaver  who  became  one 
of  Japan’s  most  prominent 
publishers,  died  of  pneumonia 
June  22  at  the  age  of  75.  He 
was  president  of  Tokyo  Shim- 
bun.  His  son,  Kyosuke,  is  ex¬ 
ecutive  vicepresident. 


Mill  Strike  Still  On 

Montreal 
The  two-week  old  strike  at 
Belgo  Mill  of  Consolidated  Pa¬ 
per  Corporation  continued  with¬ 
out  customary  picket  lines. 


The  union,  which  set  up  a 
picket  line  around  the  commer¬ 
cial  plant  and  prevented  di.s- 
tribution  by  the  Metropolitan 
News  Company,  demanded  that 
the  re-activated  weekly  (E&P, 
June  4,  page  14)  hire  union  em¬ 
ployes  and  circulate  the  paper 
themselves. 

Metropolitan  News  employes 
are  members  of  the  union  and 
refused  to  cross  the  line.  The 
June  19  issue  never  got  out  of 
the  plant. 

Publisher  Roy  Moriarty  re¬ 
ported  the  union’s  action  to  the 
NLRB  and  following  a  five-day 
injunction,  a  Federal  judge 
made  the  order  permanent. 


Mr.  Bowmall  agreed  to  per¬ 
mit  Mr.  Petit  and  a  group  of 
employes  attempt  to  reorganize 
the  paper  during  the  next  six 
months.  He  said  he  would  give 
no  further  financial  aid  but  said 
he  would  leave  the  Post’s  plant 
intact. 


new  corporation.  Capital 
Post  Weekly,  Inc.,  was  formed 
with  Mr.  Petit  as  president  and 
general  manager. 

“The  paper  is  now  entirely 
an  employe  operation,”  Mr. 
Petit  said.  Edward  Hawkins,  a 
member  of  the  composing  room 
staff,  is  .secretary-treasurer. 


Classified  Section 


LINE  RATES  for  EACH  Consecutive  Insertion: 

situations  wanted— (Payable  With  Order) 


4  times  (»  4.tc  line  each  insertion ;  3  (»  -iOc ;  2  M 
Add  15c  for  Box  Service 


5.5c :  1  trf  65c 


ALL  OTHER  CLASSIFICATIONS: 

4  times  ®  90c  line  each  insertion:  3  ("  9.5c;  2  11.00:  1  (a  $1.10. 

3  line  minimum;  1.5c  additional  for  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mail). 


COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  contidente.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  ritrht  to  edit  all  copy. 


New  York  36,  New  York,  Phone,  BRyant  9-3032. 


The  reorganizational  plan  con- 
si.sted  of  making  most  depart¬ 
ments  pay  their  own  way.  Ad- 
ertising  salesmen  are  on  com¬ 
mission,  and  the  circulation  de¬ 
partment  also  is  operated  on  a 
commission  plan. 


ANNOUNCEMENTS 


Newspaper  Brokers 


MAY  BROTHERS.  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


ANNOUNCEMENTS 


Newspaper  Brokers 


SPECIALIZING  in  .sound  midwest 
newspaiiers.  Herman  H.  Koch.  2923 
Virxinia  St..  Sioux  City,  Iowa. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publi.shers  Service,  I 
P.  O.  Box  3132,  Greensboro,  N.  C. 


Newspaper  Appraisers 


fir  k  SOUND  Investments  in  selecterl 
Publication  Pro|)ertic9.  A.  W.  Styiies 
&  Co.,  625  Market  St.,  San  Francisco 
3,  California. 


Rochester,  N.  Y. 

John  E.  Heselden,  director  of 
advertising  for  the  Geneva 
Daily  Times  since  April  1,  195.3, 
has  accepted  a  position  with 
the  Gannett  Newspapers  here, 
effective  Aug.  1.  He  will  be 
assistant  to  General  Manager 
,.Lynn  N.  Bitner  in  matters  of 
personnel  and  labor  relations. 


LEN  FEIGHNER  AGENCY 
j  A  33  Year  Successful  Brokeratre  Rec- 
.  ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
;  bouitht  and  sold,  anywhere.  Box  192, 

I  Mount  Pleasant,  Michigan. 


NEWSPAPER  VALUATIONS  I 
Tax  and  all  other  purpose.-*.  | 

Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y.  | 


Publications  For  Sale 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


NEGOTIATORS  for  xood  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Manaxement.  Newspaper 
Sery'ice  Co.,  601  (^eorxia  Savinxs  Bank 
Hldx.,  Atlanta,  Ga. 


NEW  FREE  Bulletin  of  excelle.it  | 
western  newspaper  buys  now  ready.  | 


Jack  L.  Stoll  &  Associates,  4958  Mel 
rose  Ave.,  Los  Angeles  29,  California, 
WVE  COLOR^O  WEEKUES’ 


ALL 

Sound  properties,  priced  from  $7,000  to 
$45,000 ;  also  9  other  states :  Bailey- 
Krehbiel,  Box  88,  Norton,  Kansas, 
WEEKLY  in  OHIO  town  of  l,266^nd 
growing.  Did  $17,000  gross  last  year, 
will  top  that  for  1955.  Also  available: 
building  with  shop  on  Main  street ;  up¬ 
stairs  newly  decorated  three-bedroom 
!  apartment.  Write  Box  2612.  Editor  4 
Publisher. 
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ANNOUNCEMENTS 


Publications  For  Sole 


MIDDLE  SOUTH.  Five-day-week  daily 
and  huge  modem  printing  plant  gross¬ 
ing  $125,000,  expenses  $70,000,  pub¬ 
lishers’  withdrawals  $18,000,  Circula¬ 
tion  4,475,  population  12,000,  24  em¬ 
ployes.  Four  Linotypes,  Duplex  and 
2  Babcocks,  Ludlow,  Elrod,  Little 
Giant,  Hoe  Mat  roller,  5  turtles,  Harris 
Offset  Press,  Heidelberg  press,  12  x  18 
Kluge  Automatic,  12x18  C4P  open, 
9x12  C4P  open,  2  spray  guns,  22x28 
Baum  folder.  2  casting  boxes,  Ham¬ 
mond  Glider,  Paper  Drill,  Nolan  caster, 
Nolan  proof  press,  Como  paper  cutter, 
Rosbach  stitcher,  17  x  17  Robertson 
Camera  and  all  equipment  including 
arc  lamps,  complete  plaU-making 
plant  and  scores  of  other  important 
items.  One  of  the  finest  plants  of  its 
kind  in  America.  Condition  tops.  Price 
$300,000  with  $75,000  down.  Building, 
if  wanted,  $36,750  additional.  Our  No. 
9128.  MAY  BROTHERS,  oldest  and 
largest  newspaper  brokers  in  the 
world.  New  catalogue  out  this  week 
with  200  listings.  Binghamton,  N.  Y. 


EXCLUSIVE  CAUPORNIA 
WEEKUES 

RICH  farm  area,  good  plant,  fine 
potential,  $60,000,  $18,000  down. 

RUN-DOWN  farm  area  paiper,  can  be 
a  good  one.  $6,000  down.  Hurry  I 

PAPER,  building.  2-bedroom  apart¬ 
ment.  Fine  plant  all  for  $21,000.  $7,000 
down.  You'll  like  living  in  this  north¬ 
ern  valley,  fishing,  hunting  are  tops. 
J.  A.  Snyder,  Newspaper  Broker,  10150 
Culver  blvd..  Culver  City,  C^lif.  VE 
9-2267. 


CATALOGUE  NO.  128  NOW  READY, 
listing  100  Newspaper  properties  for 
sale.  Some  in  every  State.  Location, 
equipment,  financiai  statements,  per¬ 
sonnel,  price,  terms  and  visiting  days, 
with  sample  copies  available  on  all. 
MAY  BROTHERS,  BINGHAMTON, 
N.  Y.  That’s  enuf.  Only  one  "Bing¬ 
hamton”  in  the  world.  No  "p”  in 
Binghamton.  Only  one  "May  Brothers” 
in  the  world :  oldest,  biggest,  best.  List 
your  newspaper  with  May  Brothers ; 
no  charge  for  listing. 

HIGH  INCOME  WEEKLY 
Large  and  profitable  weekly  in  Ca¬ 
nada’s  "Golden  Strip.”  between  To¬ 
ronto  and  Hamilton  for  sale.  Current 
average  annual  net  to  owner  approxi¬ 
mately  $25,000.  Newspa|)er  and  job 
e<tuipment  excellent.  Earnings  pro¬ 
spects  almost  unlimited.  Addiws  bona 
fide  inquiries  to  Bo.x  2715,  Editor  and 
Publisher.  _  _ 

ONE  of  OHIO’S  best  small  weeklies 
with  e.xcellent  equipment,  grossed  $17,- 
000  last  year.  Won  national  and  state 
awards  in  town  of  1.200.  Shop  on 
Main  street,  modern  apartment  up¬ 
stairs.  Complete  darkroom  with  Speed 
Graphic  included  in  deal.  In  co-op  on 
plastic  engraver,  all  pix  you  want 
for  pennies  a  month.  Write  Box  2704, 
Editor  4  Publisher. 


$6,000  BUYS  THIS  WEEKLY.  22  years 
old.  Real  opportunity,  35  miles  from 
New  York  City,  growing  area.  Good 
printing  contract.  Ideal  for  someone 
who  wants  to  get  srtarted  as  pub¬ 
lisher.  Want  to  sell  because  other  in¬ 
terests.  Box  2722,  Editor  4  Publisher. 

YOU  CAN  BE  OWNER 
FOR  ONLY  $2,000  DOWN 

Want  to  be  publisher  of  a  Cali¬ 
fornia  non-metroi>olitan  newspa- 
|ier,  including  plant  and  build¬ 
ing  for  minimum  down  payment  7 
Here  is  chance  to  try  your  wings! 

J.  R.  GABBERT,  Broker 
3937  Orange,  Riverside,  California. 


DEATH  OF  NORTH  CAROUNA 
PUBLISHER  makes  necessary  quick 
sale  of  65  . year  old  five-day  daily  news¬ 
paper,  unopposed  in  large  industrial 
town.  Circulation  4,200  paid.  $30,000 
will  handle.  Fairly  modern  plant,  fully 
staffed.  Our  No.  8414.  May  Brothers, 
Binghamton.  N.  Y. 
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ANNOUNCEMENTS 


Publication*  Wanted 


WILL  BUY  established  Florida  weekly 
havinK  own  plant.  Private  party,  Box 
2046.  Editor  A  Publisher. _ 


INDIANA  AREA.  Have  $2,500  down, 
require  $4,500  net.  Will  be  in  Indi¬ 
anapolis  June  27-JuIy  1.  Reply:  Oc- 
eupant,  960  W.  32nd  St.,  Indianapolis. 
WANTED  TO  BUY  entire  or  sub¬ 
stantial  interest  in  newspaper.  Fi¬ 
nances  adequate  for  cash  purchase. 
Experienced  newspai>er  executive  will 
hold  all  replies  confidential.  Write  Box 

2626,  BViitor  &  Publisher. _ 

WANT  TO  acquire  interest  in  small 
daily.  Would  prefer  partnership  or 
working  arrangement  with  present 
publisher,  midwest  or  east.  Fhccellent 
editorial  background,  Missouri  grad- 
uate.  Box  2744,  Editor  &  Publisher. 
WILL  BUY  trade  magazine,  losing 
money  or  near  bankruptcy ;  or  other 
publications.  Send  full  details,  P.  O. 
Box  636,  Reading,  Pennsylvania. 


National  Advertising  Space 


Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
Livingston  County  Leader 
Geneseo,  N.  Y. 


Business  Opportunities 

OPPORTUNITY  to  acquire  interest  in 
well-established  weekiv  due  to  expan¬ 
sion.  Small  cash  investment.  Knowl¬ 
edge  of  Greek  helpful.  Must  have  wide 
weekly  experience.  Box  2541,  Editor  & 

Publisher. _ 

MODERN  Printing  Plant  for  sale  in 
one  of  south’s  finest  towns.  Cash  re¬ 
quired  $10,000.  Publishers  Service,  PO 
Box  3132,  Greensboro,  N.  C. 


Business  Opportunities  Wanted 


FIDITOR-MANAGER,  41,  wants  lease 
or  profit  sharing  management  deal 
with  free  hand,  J-school  trained.  Ex¬ 
perienced,  15  years  all  phases  weekly, 
small  daily  front  office.  Avon  Wilson, 
227  South  D,  Livingston,  Montana. 


Cartoons  Wanted 


FAMILY-TYPE  cartoons  with  very 
dhort  captions  or  preferably  none, 
wanted^  immediately  for  new  medium. 
Top  prices  for  outright  purchase.  Pos¬ 
sible  syndication.  P.  O.  Box  8526, 
Merchandise  Mart  Station,  Chicago  54, 
Illinois. 


_ Syndicates  -  Features _ 

TRAVEL  COLUMN  free  for  four 
months  by  world  traveler  and  news- 
writer.  After  that  nominal  cost  if 
wish  to  continue.  Box  2614,  Fiditor  & 
Publisher. _ 

HAVE  A  LOOK  at  our  Editorial  Car¬ 
toon.  3  column  weekly,  non-political. 
$18  per  year.  Midwest  Syndicate,  334 
St.  Charles  St.,  Elgin,  Illinois. 


Press  Engineers 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street,  New  York  3,  N.  Y. 
Phone  SPring  7-1740 


Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7634 


LORENZ 

Printing  Machine  Co..  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
86-26 — 31  St..  Long  Island  City,  6,  N.Y. 
STillwell  6-0098-0099 


NEWSPAPER  SERVICES 


Press  Engineers 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast. 

Tel.  8-4164  976  N.  Church  Street 

Rockford _ Illinois 


SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

661  W.  22nd  St..  New  York  11,  N.  Y. 
_ Phone  ORegon  6-7760 _ 

UPECO 

Service  -  Maintenance  -  Repairs. 
SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Webs. 

DISMANTLED  -  MOVED  -  ERECTED 

UNIVERSAL 

PRINTING  EQUIPMENT  CO. 

(Owned  and  Operated  by 
Sam  S.  Puntolillo  Corp.) 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

Phone  GEneva  8-3744 


MACHINERY  and  SUPPLIES 


Composing  Room 


LINOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1 — #8  3  mag.,  #47963 

1— #31  4-mag..  #55407 

1 — Model  C  Intertype,  gas  pot, 

3  mag.,  #7018 

1 — Model  G2  Intertype  #16822, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  No.  4th  Street 
Philadelphia  6,  Pa. 

LUDLOW  AND  UNO  MATS.  UKE 
new.  Save  25  to  60%.  Late  faces. 
Write  for  price  list.  Lino  and  Intertype 
magazines,  new  or  used.  Midwest  Ma¬ 
trix  Mart.  638  S.  Plymouth  (}ourt, 

CTiicago  6,  Illinois. _ 

MUL’nFACE  PERFORATOR— practi- 
caliy  new  with  8  pt.  Opticon  and  5 
pt.  Regal  magazines.  $1,600.  Box  2400, 

Fiditor  &  Publisher. _ 

LINO.,  INTERTYPE  and  LUDLOW 
mats  iMught  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St.,  Phila.,  Pa. 
LINOTYPE  mats” SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24.  N.  Y.  C..  11 


Newsprint 


STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  & 
Paper,  45  W.  46  St.,  N.  Y.  86. 
JU  2-4830.  _  __  _ 

NEWSPRINT,  ROLLS,  SHEETS 
Behrens  Sales,  427  2nd  Ave.,  N.Y.C. 
MU  6-6960. 


Photo  Engraving 

FOR  SALE 

ONE  MINIATURE  ENGRAVING 
OUTFIT  including :  light  fireless  oven  ; 
oven  fireless  baking ;  cutter  metal ; 
levy  screen  60  line ;  levy  screen  65 
line ;  levy  screen  85  line ;  etcher  master 
with  motor ;  etcher  metai  hand  type ; 
camera  levy  process  without  lens; 
frame  printing  pitman  ;  washer  print ; 
camera  engraving  tascoper  lens.  Will 
sell  as  unit  or  separately.  Sealed  bids 
will  be  received  in  the  Office  of  the 
Business  Manager,  College  Administra¬ 
tion  Building  until  10:30  a.m.,  July 
11,  1955.  The  right  is  reserved  to  re¬ 
ject  any  and  all  bids  and  to  waive  any 
and  all  technicalities.  Address  Business 
Manager,  A.  and  M.  College  of  Texas, 
College  Station,  Texas,  for  further  in¬ 
formation. 


Press  Room 


MOTOR  DRIVES  of  40,  60,  60.  76. 
and  100  H.P.  AC.  Also  extra  control 
boards  AC.  George  C.  Oxford,  Box 
903,  Boise,  Idaho. 


MACHINERY  and  SUPPUES 


Press  Room 


HOE  64  PAGE  PRESS 

4  VERTICAL  pattern  units 
steel  cylinders,  roller  bearings 
Double  folder,  balloon  formers 
Substructure  and  reels 
23^"  cutoff 

John  Griffiths  Co.,  Inc. 

415  Lexington  Ave., 

New  York  17,  N.  Y. 


4  Unit  Floor  Fed 

EXCELLENT  CONDITION  22}4" 

HOE  SUPER  SPEED 

Steel  Cylinders,  roller  bearings 
Ink  Rails 
ALL  LIKE  NEW 

Immediate  Delivery 
HENRY  DAVIS  ASSOCIATES 

69-10  Yellowstone  Blvd., 

Forest  Hills  75,  N.  Y. 

ILIinois  9-5945  TWining  7-7881 


SPECIAL  BUY 
From  the  Suspended 
BROOKLYN  EAGLE 

12  Unit  HOE  Vertical  Press — 23% 
Serial  numbers  2561  -  2562  -  2563  -  2664. 
Solid  steel  cylinders,  roller  bearings, 
spray  fountains.  COMPACT  UNITS. 

12  KOHLER  Pedestal  Type  3  arm 
reels  with  automatic  tensions. 

3  DOUBLE  Folders  with  conveyors 

4  TWO  Motor  Press  Drives  DC 
WILL  SELL  Any  part  of  the  above 
to  suit  your  requirements. 

PRICED  RIDICULOUSLY  LOW 
FOR  QUICK  SALE. 

Shulman  Press  Sales,  Inc. 

270  Park  Ave.  N.  Y.  17,  EL  6-3507 


Used  Presses 

it  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or 
which  may  be  available  soon,  for 
newspapers  of  all  sizes. 

it  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 


6601  W.  31  Street 


Chicago,  Illinois 


32  Page  DUPLEX  Tubular 

22% "  2  to  1  Cylinders — Double  Folders. 
AC  Motor.  Complete  Stereo 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3607 


16-32  PAGE  HOE  QUAD 

Serial  #  1369.  Can  be  seen  in  opera¬ 
tion  daily  1  to  5  P.  M. 

Complete  with  all  Stereot3rpe  equip¬ 
ment.  including  mat  roller.  All  Motors 
are  A(j. 

UNIVERSAL 

PRINTING  EQUIPMENT  CO. 

(Owned  and  operated  by 
SAM  S.  PUNTOLILLO  CORP.) 

420  Valley  Brook  Ave., 
Lyndhurst.  New  Jersey, 

Phone:  GEneva  8-3744 


2  Unit  DUPLEX  Metropolitan 

16/32  pages — AC  Motor — Stereo  22% 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  FX  6-8607 


MACHINERY  and  SUPPUES 


Press  Room 


EXCEPTIONAL 

OPPORTUNITY 

We  are  Planning  to  dismantle 
and  store  the  following  equip¬ 
ment  located  at 

THE  PHILADELPHIA 
BULLETIN 

and  Will  Sell  any  Part  of: 

12  HOE  Z  TYPE  UNITS  223/V 

STEEL  Cylinders — Roller  Bearings — 
Spray  Fountains — Magnetic  Cylinder 
Brakes — Late  News  or  Flidge  Devices. 
12  KOHLER  Pedestal  Type  3  Arm 
Reels  with  Automatic  Tensions  and 
Wood  Autopastera. 

4 — DOUBLE  Folders  with  Submarine 
Delivery. 

4 — 2  MOTOR  Press  Drives  100/10 
HP  for  DC  Current  With  Controls. 

4 — COMPLETE  Cutler  Hammer  Con¬ 
veyors. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-8507 


I 

T 


1  REBUILT  LUDLOW— $1,269.00,  1 
Linotype  #66028,  1  Nolan  Heavy  Duty 
saw,  8  column  flat  caster-and  scorcher. 
A.  R.  Martino,  Receiver.  P.  O.  Box 
951,  Waterbury,  Connecticut  or  tele- 
phone  PLaza  3-3285. _ 


12  PAGE 

DUPLEX  TUBULAR  . 

*4  Page  Folder,  22^"  cutoff.  All  mJL: 
stereotype  equipment.  AC  Drives. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO. 

(Owned  and  Operated  by 
SAM  S.  PUNTOULLO  CORP.) 

420  Valley  Brook  Ave., 

Lyndhurst,  New  Jersey 


4  Unit  HOE  Straight  Pattern 

Steel  Cylinder  -  Roller  Bearings  -  Spray 
Fountains  -  Reels  and  Tensions  • 
Balloon  Formers  -  DC  Drive  23  A* 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3507 


16-PAGE  HOE  with  stereotype  equip¬ 
ment 

1-16-PAGE  HOE  unit.  22%  cut  off 
Hall  Dry  Mat  Roller 
Dural  Aluminum  stereotype  Chases 
No.  25  Vandercook  Proof  Press 
Hoe  Heavy  Duty  Saw  and  Trimmer 
Furnaces  and  Pumps 
Hall  6'  and  8'  tables 
Complete  double  page  casting  equip¬ 
ment  for  21-H  sheet  cut. 

THOMAS  W.  HALL  CO. 

Stamford,  Conn. 


24  Page  GOSS  Stralghtllne 

3  Deck  Single  width — -AC  Drive — 23 -fi 
Quarter  Folder — Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-8507 


6  SCOTT  UNITS 

22 Ji"  cut  off,  double  folders,  Cutler- 
Hammer  conveyors  with  6  Scott  3-arm 
reels  and  Jones  automatic  tensions.  3— 
125/7%  DC  press  drives.  2 — 150  kw 
General  Electric  rectifiers  for  convert¬ 
ing  from  AC  to  DC.  Turntables  and 
trackage  around  press.  Complete  stereo¬ 
type  equipment.  Press  completely  re¬ 
built  last  year.  Can  be  seen  running. 
Available  September.  Reasonable.  Box 
2611,  Editor  &  Publisher. 


32-PAGE  HOE  SIMPLEX 

%  and  %  Folder 
22%  *  Cutoff,  AC  Motor 

BEN  SHULMAN  ASSOCIATES  J 

270  Park  Av.,  N.  Y.  17  EL  6-8607 
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HELP  WANTED 


le 


ler 

nd 


n« 

10 

>n- 


ES 


Stereotype 


PONY  AUTOPLATE  castinK  machine 
for  21  Vi '  cut-off  press.  Hand  cast¬ 
ing  boxes,  tail  cutters,  shavers,  chip- 
pins  blocks  in  21  Vi"*  iZ^”  and 
23  Vk"  cut-off.  Georse  C.  Oxford. 
Box  903,  Boise,  Idaho. 


•  •  • 

8  TON  Metal  Pot  Gas  or  Electric 
with  Double  Junior  Autoplates  and 
Autoshaver,  22J^”-AC 

•  •  • 

8  TON  Metal  Pot  Gas  or  Electric 
with  Double  Automatic  Autoplates 
and  Autoshavers.  22%  "-AC 

•  •  • 

WOOD  Automatic  Autoplate  with 

Autoshaver  23^  "-DC. 

•  •  • 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  B-3507 


CUKVED  Routers  Semi-plate  all  cut¬ 
off  lenirths.  George  C.  Oxford.  Box 
903,  Boise.  Idaho. 


Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3607 


>07 


uty 

er. 

iox 

sle- 


t  » iTT  ^  ‘m 


■n 

>wy 
18  • 
r* 

■ES 

3607 

nip- 


NEWSPAPER  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 

WANT  Duplex,  Goss  flatbed,  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins,  712  S.  Clark,  Chicago,  III. 

WANTED  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th. 
Kansas  City  6,  Mo. _ 

CURVED  ROUTER  desired  to  handle 
plates  14-Vi"  diameter,  21-74”  cut-off, 
et  cetera,  prefer  one  that  can  be 
viewed  in  New  England.  Write  Box 
2621,  Editor  &  Publisher. _ 

NEED  HEAVY  duty  mat  roller ;  4  ton 
metal  furnace ;  full  page  shaver ;  pony 
autoplate  2274”  cut-off ;  Sta-Hi ;  curved 
router  semi-cyl.  plates ;  quarter  folder 
Hoe  semi  press;  75  HP  AC  control 
panel ;  60  hp  AC  press  motor ;  7V4  hp. 
AC  starting  motor.  All  in  go^  condi¬ 
tion.  Give  detailed  data  and  price. 
Contra  Costa  Times,  Walnut  Creek, 
California. 


WANTED :  ROTARY  Newspaper  Press 
for  small  field.  A.C.  Take  stereo  too. 
J.  P.  Orwig,  The  Signal,  Napoleon, 
Ohio.  Phone  9-1091, 
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JES, 

i-8607 


YOUNG  BUSINESS  MANAGER  for 
prize-winning  California  county  seat 
weekly.  Some  experience  helpful  but 
interest,  training  and  vitality  essential. 
Direct  advertising,  help  in  circulation, 
editorial.  The  Times,  Placerville. 


ASSISTANT  PUBUSHEai 
wanted  by  large  weekly  newspaper  in 
Canada’s  richest  and  fastest-growing 
industrial  area.  Twenty-two  miles  from 
Toronto  on  Lake  Ontario.  Man  sought 
must  be  capable  writer  and  combine 
good  editorial  judgment  with  manage¬ 
ment  ability.  This  is  an  opportunity 
for  the  successful  applicant  to  become 
publisher  as  soon  as  he  has  demon¬ 
strated  ability  to  take  charge  of  oper¬ 
ation.  Give  full  information  on  educa¬ 
tion,  background,  experience  and  start¬ 
ing  salary  required  in  application.  If 
possible  submit  samples  of  work,  which 
will  be  returned.  Apply  Box  2714,  Ekli- 
tor  &  Publisher. 


BUSINESS  MANAGER  -  ADVESTHS- 
ING  DIRECTOR.  Fine  mid-west  city 
over  30,000  circulation.  Eixcellent  op¬ 
portunity.  Good  Salary.  Elimish  com¬ 
plete  history  in  confidence.  Box  2732, 
EHitor  &  Publisher. 


Adm  inistratire 


OFFICE  —  BUSINESS  MANAGER, 
afternoon  daily  7,000  circulation.  Pay¬ 
roll,  accounts  liable,  general  ledger, 
circulation.  Cmlege  graduate,  journ¬ 
alism  preferred,  but  will  accept  Com¬ 
merce  or  LA  if  interested  in  business 
detail  and  management.  Curtis  Small, 
THE  DAILY  REGISTEIR,  Harrisburg, 
Illinois. 


Circulation 


DISTRICT  SUPERVISOR 

LARGE  Southwestern  newspaper  needs 
an  exiwrienced  State  Agency  District 
Supervisor.  Must  have  at  least  2  years 
training  with  independent  merchant 
plan  as  a  district  supervisor  or  dis¬ 
tributor.  The  man  selected  for  this 
position  is  not  over  36  and  has  excel¬ 
lent  record  for  at  least  2  years  on 
present  job. 

HE  WILL  be  offered  an  exceptionally 
good  starting  salary,  expense  account, 
and  many  other  company  benefits. 
Write  giving  personal  and  employment 
history  to  Box  2626,  EMitor  A  Pub¬ 
lisher. 


A  YOUNG  versatile  circulation  prongs 
tion  man  up  to  35  years.  Eixperience 
(5  years).  Must  be  resourceful  and 
self-starter.  Ebccellent  salary,  bonus, 
car  allowance.  Triple  A  organization. 
Give  full  details  first  letter.  Box  2552, 
Eiditor  A  Publ i sher. 

CIRCULA’nON  MANAGER  FOR 
small,  growing  Rocky  Mountain  daily 
located  in  uranium  country.  ABC. 
Fine  opportunity  for  salesman.  Box 
2712,  Editor  A  Publisher. 

DUE  to  adv-ancement  have  opening 
for  competent  district  manager.  &- 
oellent  opportunity  to  gain  carrier  ex¬ 
perience.  16.000  daily  Chart  Area  1. 
Box  2727,  Eiditor  A  Publisher. 


ROADMAN  1 

ENERGETIC,  salesminded  young  j 

man  _  with  newspaper  circulation  | 

exi)erlence  to  promote  the  sale  and  i 

supervise  the  distribution  of  New  I 

York  daily  to  dealers  in  suburban 
areas.  Starting  salary  to  $110  de-  I 

pending  on  experience.  Ebicellent  | 

employee  benefits  and  advancement 
opportunities.  Write  full  particu-  1 

lara  of  experience  and  i>ersonal  ' 

history  to  Box  2743 
Publisher. 


,  Editor  A 


Ciatsified  Advertising 

YOUNG  MAN  with  one  or  two  years 
of  classified  exi>erience  to  take  over 
classified  department  as  salesman-man¬ 
ager.  Progressive  12,500  daily  in  Chart 
Area  7.  Permanent  jxisition.  salary, 
bonus.  Give  qualificauons  first  letter, 
stating  salary  expected.  Box  2542,  Edi¬ 
tor  A  Publisher. 


Display  Advertising _ 

AMBITIOUS  young  man  needed  by 
metropolitan  weekly.  No  high  pressure. 
Unafraid  of  stiff  competition.  Oppor¬ 
tunity  for  hard  worker.  Enterprise, 
Box  188,  Mishawaka.  Indiana. 
ADVER'ilSING  staff  man.  Minimum 
two  years  experience.  Good  ideas,  good 
layouts.  $76  to  $86  per  week  plus 
bonus.  Located  in  one  of  America’s 
fastest  growing  cities.  Apply  Person¬ 
nel  Director,  Ledger-Enquirer  Com- 
pany,  Columbus.  Georgia. 

I  DISPLAY  SALESMAN.  Permanent, 

I  good  wages,  best  working  conditions. 
Splendid  opix>rtunity  for  young  go- 
getter.  Write,  giving  full  details  to 
i  Daily  Hmes-Mail.  Bedford.  Indiana. 
AD  MAN  skilled  in  copy  layout  and 
promotion,  with  selling  experience. 
Southern  town  under  20.000.  ^nd 
samples  of  work,  state  expect^  sal- 
ary.  Box  2737,  Editor  A  Publisher. 

OPENING  EDR  Elxperienced  advertis¬ 
ing  man  to  handle  national  advertising 
and  service  few  local  accounts.  State 
age,  experience,  salary  expected.  Write 
Clifford  Green,  Morning  News,  Flo¬ 
rence,  South  Carolina. 
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Display  Advertising 

ADVERTISING 

DIRECTOR 

$15,000  Range 

OUTSTANDING  DAILY  IN  GREAT 
LAKES  REGION  HAS  AN  UN¬ 
USUALLY  FINE  OPPOR’TUNI’TY 
FOR  NEWSPAPER  ADVERTISING 
EXEXamVE  WITH  EXPERIE»fCE 
SUPERVISING  OTHE31  SALES  PER¬ 
SONNEL.  HE  SHOULD  HAVE  TTIE 
ABIUTY  TO  BECOME  A  PART  OF 
TOP  MANAGEMENT  ON  PAPER 
WITH  APPROXIMATELY  60,000 
CIRCULATION. 

He  should  be  pro¬ 
motion  minded  with 
ability  to  direct  man¬ 
agers  of  display, 
classified  and  national 
advertising  depart¬ 
ments.  Primary  ex¬ 
perience  should  be  in 
display.  He  should 
have  a  college  de¬ 
gree  and  be  35-45 
years  old. 

Management  consulting  firm  is  han¬ 
dling  this  search  on  confidential  basis 
to  protect  applicant’s  present  position. 
Write  brief  and  complete  business 
history.  State  present  income  and  age. 

ADDRESS  2700, 

EDITOR  &  PUBLISHER 


DISPLAY  SALESMAN  for  well  estab¬ 
lished  group  community  newspapers 
Chicago  area,  110,000  circulation,  must 
be  strong  on  layout  and  sales.  Good 
Salary,  bonus  and  benefits.  Northwest 
Newspapers,  2319  Milwaukee  Avenue. 
Chicago  47,  Illinois. 


1  NATIONAL  ADVERTISING 
'  MANAGER 


I  ONE  of  the  top  opportunities  in  the 
nation  is  open  for  a  thoroughly  train¬ 
ed.  alert  and  aggressive  man. 

He  will  have  working  with  him  one 
of  the  finest  newspaper  organizations, 
located  in  the  fastest  growing  part  of 
a  standard  metropolitan  area  of  over 
a  half-million,  in  one  of  the  most 
,  beautiful  parts  of  the  South. 

HE  must  be  ready  to  move  fast  and 
I  ingeniously  to  capture  the  top  share 
of  that  market. 

THIS  is  a  7-day  newspaper  ranking 
in  the  first  50  in  advertising  volume, 
with  a  circulation  in  excess  of  60,000. 

I  IN  writing,  detail  fully  your  school¬ 
ing,  experience  and  achievements.  Box 
2721,  Editor  A  Publisher. 


I  WANTED.  Aggressive  newspaper  ad¬ 
vertising  salesman  under  40  to  sell 
local  retail  accounts,  new  and  estab- 
I  lished.  Right  man  starts  at  $90  week 
I  plus  bonus  plan.  Write  Wallace  Miller, 
I  Advertising  Director,  Dothan  Elagle, 
Dothan,  Alabama  giving  full  particu¬ 
lars  and  character  references. 


I  YOUNG.  AGGRESSIVE  advertising 
I  salesman  with  ambition,  for  group  of 
weeklies  located  in  Milwaukee’s  finest 
'  suburbs.  Must  be  young  hustler,  good 
I  on  copy  and  layout.  Elxcellent  remuner¬ 
ation  with  bonus  and  good  future. 
,  Write  Box  2627,  Elditor  A  Publisher. 


HELP  WANTED 


Display  Advertising 

ADVERTISING  DIRECTOR  for  11,000 
evening  daily.  New  plant  located  in 
the  Finger  Leikes  area  of  Western  New 
York  State.  Qualifications  should  in¬ 
clude  successful  Retailing  and  News¬ 
paper  advertising  exi>erienoe.  Will 
work  with  and  direct  Display  and 
Classified  personnel  and  cooperate  with 
management  on  sales  plans  and  activ¬ 
ities.  Salary  open  ($7500  minimum) 
Apply  J.  F.  ^rtram,  Geneva  Daily 
’nmes,  Geneva.  New  York. 


Editorial 


CAPABLE  ASSISTANT  26-30  YEARS 
old  to  help  produce  long  established 
employee  publication  and  handle  gen¬ 
eral  writing  assignments  for  large  tel^ 
phone  company  in  Chart  Area  6.  Good 
journalism  background  and  experienee 
needed,  knowledge  of  layout  and  pho¬ 
tography  also  helpful  for  future  ad¬ 
vancement.  Native  of  Chart  Area  6 
preferred.  Box  2416,  Elditor  A  Pn^ 
l^er^ _ _ 

EDITORIAL  page  editor  and  editorial 
writer  seeking  permanent  job  in  plea^ 
ant  surroundings ;  growing,  progresaive 
city  in  which  located  large  State  OoW 
lege.  Especially  good  situation  for  man 
seeking  security  in  latter  professional 
years  in  post  without  overpowering 
sponsibility  or  production  under  pie^ 
sure.  Include  all  personal  and  pro¬ 
fessional  backgrounds,  experience,  sal¬ 
ary  requirements  in  airmail  letter. 
Chaa.  A.  Guy,  Avalanche-Joumal,  Luh- 

bock,  Texas. _ 

EDITOR  and  reporter  jobs,  from  $66 
to  $160,  midwest,  south,  southwest. 
Send  resume  and  ask  for  registration 
forms.  Birch  Personnel.  69  E.  Madi- 

son,  Chicago,  Illinois. _ 

EDITOR  in  6-16,000  circulation  group 
who  wants  to  step  into  30,000  group 
starting  $95-100  without  executive  title 
but  with  definite  assurances.  Chart 
Area  1.  Give  full  particulars  and  refer¬ 
ences  first  letter.  Box  2620,  Eiditor  A 

Publisher. _ _ 

FREE  LANCER  to  write  SPORTH 
features  with  LABOR-angle  For  labor 
press.  Need  one  capable  of  providing 
steady  flow  imaginative  copy.  Box 

2629,  EMitor  A  Publisher. _ 

INDIANA  DAILY  wants  male  reiwrter 
for  permanent  position.  Journalism 
school  background  or  some  midwest 
experience  preferred.  Write  full  details 
to  Manager,  Pharos-Tribune,  Logans 
port.  Indiana. _ _ 

REPORTERS 

for  midwest  afternoon  daily,  100,000 
plus  circulation.  Because  of  expanding 
coverage  we  are  looking  for  a  man 
with  2  to  3  years  experience  to  head 
one  of  our  Michigan  Bureaus  and  an¬ 
other  man  with  Journalism  degree  or 
some  exiierience  to  train  in  larger 
bureau.  Opportunity  to  advance.  Insur¬ 
ance  and  pension  benefits.  Write  Pe^ 
aonnel  Department,  South  Bend  Tri¬ 
bune,  South  Bend  26,  Indiana. 

SPORTS  AND  GENERAL  assignment 
reporter.  Emphasis  will  be  on  sports 
including  writing  editing  equivalent  of 
one  full  page  of  sports  daily.  Ebcperl- 
ence  with  press  camera  desirable.  Good 
salary,  steady.  Daily  News,  Box  1660, 
Anchorage,  Alaska. _ _ 

WANTED— TVo  reporters  for  six  day 
newspaper.  One  experienced  man  need- 
;  ed.  Prefer  second  man  with  some  ex¬ 
perience  but  can  use  Journalism  school 
I  graduate  with  initiative.  Jobs  open 
I  now,  iiermanent,  are  general  news 
!  beats  on  10,000  circulation  newspaper 
'  in  Chart  Area  6.  Write  Box  2630, 
Nitor  A  Publisher,  giving  education, 

I  experience  and  expected  salary. _ _ 

I  EDI’TOR,  ASSISTANT,  large  weekly 
newspaper.  Top  flight  reporter,  mak^ 
I  up,  good  speaker.  exi>erienee  City  Hall 
I  or  Government  reiiorting.  Able  to  take 
I  and  give  orders.  Public  Relations  heljK 
ful.  Good  opportunity  for  right  per- 
I  son.  Write  in  detail.  Box  2742,  Editor 

I  A  Publisher. _ 

j  EXPERIENCED  newsman,  25-40. 

Chart  Area  6  daily.  Must  be  accurate, 
!  skillful,  fast.  Good  pay,  working  con- 
!  ditions.  Only  complete  applications 
I  will  be  considered.  References  must 
i  check  out  A-1.  Box  2710,  Editor  A 
I  Publisher. 
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HELP  WANTED  HELP  WANTED 


HELP  WANTED 


Editorial 


Mechanical 


Promotion  Public  Relations  .  Promotion  Public  Relations 


REPORTER — Experienced  man  for  j 

afternoon  daily.  12,000  circulation. 
Permanent  trasition.  Give  background 
including  education,  experience,  start-  | 
ing  salary.  The  Daily  Progress,  | 
Charlottesville.  Virginia. _ 

GROWING  MORNING  daily,  now  14.-  j 
000,  Chart  Area  3.  looking  for  com-  ; 
bination  state  deskman-re|x>rter.  Also 
reiiorter  with  2-3  years’  experience. 
Congenial  working  conditions,  brand- 
new  office.  Teli  ali,  including  starting 
salary,  first  letter.  Box  1’713.  Editor 
&  Publisher.  j 

MANAGING  EDITOR  wanted  for  7,000 
ABC  daily  in  Chart  Area  11.  Wri*e 
FULLY  first  letter  including  copies  of 
references  to  Box  2701,  Editor  4  Pul)- 
lisher. _ 

REPORTER  for  afternoon  and  Sunday  | 
pa|>er,  college  town.  Prefer  J-School  ! 
grad  with  background  or  exi)erience  in 
Chart  Areas  7-8-0.  Camera  know  how  * 
helpful.  Starting  pay  $70  to  $80.  de-  ' 
(lending  on  ability  and  exiicrience.  I 
Give  full  details,  references,  personal  1 
habits,  earnings.  Box  2734,  Elditor  & 
Publisher. _ 

WANTED — Young  woman  who  can 
read  copy  well  and  write  headlines  : 
that  Sing!  One  who  has  imagination  : 
to  handle  art  and  do  (lage  layouts.  ‘ 
Need  woman  with  year  or  two  of 
ex[)erience  or  earnest  beginner.  Six 
woman  deiiartmenl  in  large  city  (la- 
(ler.  Chart  Area  3.  Box  2746,  Editot 
&  Puiilisher. 

REWRtTEMAN,  reiiorter  for  leligious 
news  agency  in  New  York  City.  Press 
Association  or  similar  exrierience  pre¬ 
ferred.  Excellent  opportunity  for  Tiigh 
tyjie  toil-notch  man  in  growing  field. 
Give  full  details.  Box  2706,  Editor  & 
Publisher. _ 

WANTED  Rojiortcr  by  Florida  daily. 
Tell  all  first  letter.  Bo-;  273C.  Editor 
&  Publisher. 

WEEKLY  EDITOR 

We  want  beat  $100  week  will  buy. 
Immediate  raise  for  rie.lit  guy  or  gal. 
Must  have  weekly  exiieiience.  Fancy 
resumes  won't  fool  us  '  we’ve  tried 
many  (ihonies  and  fired  same.  Need 
fast,  .iccurate,  c.'.ptrienced  man  for 
growing  New  Jersey  paiier.  Box  2723, 
Eklitor  &  Publisher. 

WOMAN  EDITOR-REPORTER.  Edit 
daily  woman’s  page,  copy  read  ng,  Iieat 
work.  Permanent  job.  Journalism 
training  or  .seme  experience  desired. 
Car  essential.  Three-year-old  evening 
(laiier  with  young  staff.  Write  details, 
including  references  and  salary  de¬ 
sired,  for  ex|>ense-|>aid  interview.  Edi¬ 
tor.  Valley  News,  Lebanon,  N.  H. 


F ree  Lance 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy !  Payment  from  $10  to 
$100  for  single  pnoto-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services,  19  East  48,  N.  Y.  C.,  N.  Y. 


Library 


ASSISTANT 

PRODUCTION 

MANAGER 

FOR  METROPOLITAN 
NEWSPAPER 

LARGE  midwest  newspaiter 
needs  assistant  to  it’s  me¬ 
chanical  superintendent  for  all 
phases  of  daily  production 
(tlanning  and  layout  of  a  news- 
paiter’s  mechanical  department. 

MECHANICAL  Engineer  pre¬ 
ferred  with  previous  newspaper 
exiterience  desirable,  but  not 
required. 

AGE  21  to  30  years.  Write 
giving  complete  biography  to 
Box  2605,  ^itor  &  Publisher, 


Photography 


PHOTOGRAPHER — young,  alert,  re¬ 
sourceful,  wanted  for  2  to  10  p.m. 
shift,  including  darkroom  processing, 
on  livewire,  picture-conscious  daily. 
Job.  newspaper,  community  worthy  of 
best.  Liberal  starting  pay,  bonus, 
company-paid  pension  fund,  other 
benefits.  Write  Journal,  Kankakee, 
Illinois,  giving  complete  educational 
and  professional  background. 


Promotion  Public  Relations 

PROMOTION  OPPORTUNITY  ^ 
IN  THE  SOUTHWEST! 

!  ONE  OF  THE  COUNTRY’S  leading  i 
newspaiters,  located  in  the  fast-grow- 
^  ing  Southwest,  is  looking  for  a  young 
man  to  take  an  imimrtant  place  in  its  i 
!  Advertising  Promotion  dei>artinent.  ^ 
!  This  young  man  has  had  at  least  a 
I  few  years  experience  in  newspajper 
promotion  and  is  now  looking  for  a 
I  bigger  opportunity  (and  more  money).  | 
I  He  may  now  be  a  one-man  promotion  | 
department  on  a  small  newsiiaper,  or  | 
the  second,  third  or  fourth  assistant  < 
on  a  big  one. 

TO  FILL  this  opening,  he  will  have  to 
I  be  well-grounded  in  advertising  coi>y 
-  and  layout,  and  have  some  e.xiperience 
I  servicing  retail  accounts.  He  considers 
j  himself  imaginative  and  creative.  He 
I  gets  ideas  eamly,  and  knows  what  to 
:  do  with  them.  He  thinks  logically  and 
’  expresses  himself  clearly. 


LIBRARIAN  with  at  least  two  years  j 
training  in  newspaper  library  under  a 
professional  newsi)at)er  librarian.  To  i 
take  over  operation  and  expansion  of  | 
newspaper  library  in  city  of  40,000. 
New  plant,  extensive  benefits  i>rogram,  ! 
wonderful  city.  Write  Don  Goodall 
Box  1618,  Yakima,  Washington. 


Mechanical  I 

PRESSMAN  :  Must  be  exi>erienced  and  ^ 
sober.  Head  crew  of  3  on  32  page  \ 
Hoe.  Small  Daily,  located  in  Eastern 
Pennsylvania.  Must  have  complete 
knowledge  of  press  work  and  capable  i 
of  handling  men.  Oiten  shop,  excellent  I 
working  conditions.  Write  Box  2604, 
^itor  &  Publisher,  giving  full  par- 
ticulars,  including  references.  j 

STEREOTYPER  with  some  press  ex-  | 
perience._  Afternoon  daily.  Good  work-  j 
ing  conditions.  C!ontact  E.  H.  Baldwin  - 
at  the  Martinsville  Bulletin,  Martins¬ 
ville  Virginia,  phone  2133. 

PERM^^^T  SITlLATION“rbR  '  I 
Comix>sing  Room  1 

MACHINIST 

in  modern  afternoon  plant.  Equiii-  \ 
ment  includes  TTS,  Elrod,  Ludlow.  | 
Union.  Tell  all  in  first  letter  to 
TRIBUNE,  Bismark,  N.  Dak. 


IF  INTERESTED,  make  us  a  pitch, 
telling  briefly  your  background,  loca¬ 
tion,  experience,  family  situation  and 
salary  requirements.  No  need  to  send 
samples  yet.  Write  Box  2509,  Elditor 
6r  Publisher. 


EXCELLENT  OPPORTUNITY  FOR 
ALERT  PROMO'nON  MAN.  WFMY- 
TV.  Greensboro,  North  Carolina,  needs 
Promotion  Director.  Must  have  ex- 
(terience  in  radio  and/or  television. 
Job  entails  supervision,  as  well  as 
execution,  of  newspajper  advertising, 
program,  station  and  market  promo¬ 
tion  in  trade  press,  on-the-air  promo¬ 
tion,  research  and  development  of 
sales  promotion  aids.  This  is  a  three- 
perron  department  in  a  progressive 
station.  Send  full  details  on  training 
and  experience. 


NOTICES 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in 
changing  your  subscription  address  as 
it  takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 
Editor  &  Publisher  Circulation  Dept. 


PUBLIC  INFORMATION  j 
MANAGER 


A  successful  rapidly  expanding  indus¬ 
trial  research  organization  is  looking 
for  a  man  with  aptitude  and  ability  to 


PLAN  the  program  of  its  pub¬ 
lished  articles  in  national  tech¬ 
nical,  trade,  and  business 
journals. 


PREPARE  and  place  feature 
publicity  and  news  releases  in 
principal  newspaiters. 


MANAGE  a  program  of  direct 
mailings  of  articles,  reprints, 
and  other  mass  communica¬ 
tions. 


Compile  and  edit  research 
material  and  informational 
pamphlets. 


Exi)erience  resume,  educational  back¬ 
ground,  and  salary  requirements  should 
be  sent  to 


Box  2632 

Editor  &  Publisher 


GENERAL  PROMOTION  dei>artment 
of  one  of  nation’s  top  newsi>ai)ers  has 
excellent  opportunity  for  a  young  man 
with  some  ex|>erience,  lots  of  i»ten- 
tial.  We  don’t  exiject  you  to  set  the 
world  on  fire,  but  we’d  want  you  to 
try.  We’d  like  someone  well-grounded 
in  news|)aijer  advertising  |)rocedure 
and  coiiy.  Should  be  able  to  write, 
visualize  layouts,  work  closely  with 
members  of  a  good-sized  promotion 
team  and  other  deiiartments.  Linage 
and  circulation  is  going  u|> ;  we  need 
a  to|>-flight  assistant  to  keei>  our  blood 
pressure  from  doing  the  same.  Salary 
I  oixin.  Write  full  details.  Box  273,5, 
Editor  &  Publisher. 


PROMO'nON,  PUBLICITY  MAN  For 
internationally  known  one-man-show. 
Must  travel.  Excellent  comiiensation  to 
right  party.  Can  also  use  cne  more 
booker.  Polgar  Enterprises,  839  Forest 

Ave..  Rye.  New  York.  _  _ 

WANTED— MATURE  YOUNG  WOM¬ 
AN,  talented  in  both  straight  news 
reporting  and  magazine  feature  writ¬ 
ing,  to  assume  resiponsible  position  on 
employee  publication  staff.  Will  also 
be  involved  in  community  relations  and 
public  relations  work.  This  is  a  good 
spot  for  a  young  woman  who  resiiects 
industrial  journalism  as  a  career.  Send 
personal  data,  salary  requirements  and 
samples  of  writing  style  to:  A.  C. 
Croft,  Sutherland  Paper  Company,  24$ 
E.  Paterson  St.,  Kalamazoo,  Mich, 


INSTRUCTION 

Classified  AdvertUmg 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 

BETTER  YOUR  FUTURE  with  tte 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  exjiert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newsi>a|iers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  (lersonal  guidance)  $60. 
Registration  $12  (ler  enrollee—  balance 
$3  (ler  enrollee  per  week  for  16 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florida. 


SITUATIONS  WANTED 


Administrative 


EXPERIENCED  Advertising  and  Cir¬ 
culation  Manager  seeking  (xisition  on 
small  or  medium  sized  daily  as  busi¬ 
ness  manager.  West  coast  daily  pre¬ 
ferred.  Box  2634,  Editor  &  Publisher. 
IS  IT  WORTH  IT?  Share  your  man¬ 
agement  load  aggressive  newspaiier- 
1  man.  5  years  weekly  editor ;  2>/4  weeks 
I  small  daily  publisher.  Can  manage 
your  paper,  assist.  710  Post  St.. 
Sanger.  California. 


Use  C'H.\RT  .VREA  Number  in  .\d  copy  for  .showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Administrative 

Display  Advertising  1 

Editorial 

SITUATIONS  WANTED 

Editorial 


PRODUCTION 
MANAGER 
or  MECHANICAL 
SUPERINTENDENT 

NOW  AVAILABLE 

THOROUGHLY  QUALIFIED  AND 
EXPERIENCED  IN  METROPOLITAN 
FIELD.  SPLENDID  BACK-GROUND 
AND  VERY  FINEST  REFERENCES. 

REPLY  to  Box  2628. 

Editor  &  Publisher. 

SEEKTnG  management  of  small  j 
daily  or  superintendency  of  lartrer  j 
daily  newspaper.  Proven  capability  to  | 
efficiently  reduce  cost  with  equipment  i 
currently  In  use.  Experienced  in  all 
departments.  Past  experience  elimi¬ 
nates  90  percent  of  miess  work  and  | 
experimentation.  References.  All  re-  ! 
plies  considered  and  answered.  Avail-  I 
able  after  September  2a  or  before  If  ' 
necessary.  Prefer  location  in  chart  i 
areas  12.  10  or  9.  Address  P.  O.  Box  | 
1691.  Fresno.  California. 


ADVERTISING  DIRECTOR  35.000 
daily  seeks  broader  management  op-  ' 
portunity ;  superb  record  of  revenue-  i 
buildinir.  promotions,  public  relations ;  | 
thorough  knowledtre  circulation,  edi-  I 
torial.  production  ;  younir  family  man  ; 
ad  aeency  ownership  and  sales  man-  , 
acement  backuround  :  will  iro  abroad  :  , 
prompt  reply  each  inquiry.  Box  2729.  i 
Editor  ft  Publisher. 


Artistg-Cartoonigtn 


THE  BEST  DARN  CARTOONIST  IN  | 
THE  BUSINESS!  Front  patre  4  color 
editorials,  sports  and  spot  cartoon  I 
samples.  Younft  family  man  with  eyes 
on  the  future.  Write  Box  2607,  Editor 
ft  Publisher. 


Circulation 


SEASONED  CIRCULATION  Manafter 
for  position  with  challenyrinK  situation 
where  promotional  effort  is  the  major 
item.  No  job  is  too  lartre  or  too  small. 
Box  2539,  Editor  ft  Publisher. 
WANTED:  Circulation  or  Assistant 
Mana^rer  and/or  News  aprency  Man- 
aprer_  in  Colorado  or  Northern  Cali¬ 
fornia.  Best  of  references.  Family 
man.  Apre  37.  Can  handle  boys  ex- 
pertly.  Box  2548,  Editor  ft  Publisher. 
EXPERIENCED  Circulation  Manaprer 
desires  position  on  West  (>>aat  daily 
of  10  to  20  thousand.  Cost  conscious 
and  promotion  minded.  Age  35.  family 
man.  Available  on  thirty  days  notice. 
Box  2633.  Editor  ft  Publisher. 


AGGRESSIVE  ...  but  Stymied 
ASSISTANT  CIRCULATION 
MANAGER 

seeks  fop  position  on  a  medium-sized 
metropolitan  daily  or  second  spot  on 
larprer  paper  in  Chart  Area  2. 

A(ro  38.  married,  family  man. 

AM  BURSTING  with  stored  well  tal¬ 
ented  ideas  and  enerpty  for  increased 
circulation,  well  versed  in  all  phases  of 
Little  Merchant  Plan,  stand  sales  and 
promotions. 

WRITE  TO  Box  2619.  Editor  ft  Pub¬ 
lisher  .  .  .  and  tret  Results ! 

CIRCULATION  Manaprer — middle  fif¬ 
ties.  Available  Auprust  10th.  Experience 
Little  Merchant  Plan — Motor  Routes — 
and  chanpre  over  from  Weekly  to  dai¬ 
lies.  Top  references  from  present  em¬ 
ployer.  Box  2740.  Editor  &  Publisher. 


_ Display  AdvertUing 

EMPLOYED  but  want  chanpre  to  Chart 
Area  3  or  4.  Middle-apred.  lonpr  exper¬ 
ience.  executive  ability.  Sober,  clean 
habits,  prood  health,  family  man. 
Permanency  prreatest  factor.  Box  2730, 
Editor  ft  Publisher, 


TWO  YOUNG  advertisinpr  men  want 
I  to  run  advertisinpr  department  of 
!  weekly  or  daily  with  opportunity  for 
investment.  We  have  17  successful 
years  of  advertisinpr  and  administra- 
I  five  experience,  both  weekly  and  daily, 
plus  top  references.  Box  2703,  Editor 
'  ft  Publisher. 


Editorial 


NEWSHEN,  25,  Kraduate  top  journ¬ 
alism  school,  two  years  on  western 
dailies,  wants  general  assignment  or 
combination  society  and  general.  Box 
I  2406,  Editor  ft  Publisher. 

1  CITY  EDITOR.  80,  daily  70.000  seeks 
!  post  on  objective  paper  where  prood 
I  product  considered  best  way  to  make 
profit.  J-grad.  5  years  executive,  fex 

2513.  Editor  ft  Publisher. _ 

CITY-TRAINED  state  desk ;  farm 
writer,  some  camera  work,  editing, 
would  like  reporting,  desk  work  city 
60-75,000  in  rural-ur^n  area.  Travel, 
single,  experience,  ear.  camera,  degree. 
Please  write.  Box  2544,  Editor  ft 
Publisher. 

DESK  MAN — Fast,  accurate,  reliable  ; 
reporter  4  years,  telegraph  editor  3 
years.  Seek  spot  on  large  city  dally. 
Chart  Area  2,  6.  Box  2616,  Elditor  ft 
Publisher. 

EXPERIENCED  REPORT^  aeeu- 
rate,  lively  writer,  seeks  challenpring 
opportunity  on  progressive  daily.  Vet¬ 
eran,  27.  single.  Travel.  Box  2629, 
Editor  ft  Publisher. 


DAILY 

BY-LINE  COLUMNIST 
MAJOR  NEW  YORK  PAPER 

now  writing  advertising,  wants  to  re¬ 
wed  first  love.  Four  years  on  New 
York  dailies ;  experienced  magazine 
editor,  public  speaker.  Will  relocate  If 
challenpre  is  right.  List  of  publish^ 
books,  articles,  short  stories  available 
to  demonstrate  ability  to  handle  top 
spot  as  feature  writer  or  mapras’ne  edi¬ 
tor.  Married.  3  year  old  son.  Hobbies; 

I  aviation.  music,  photography.  Box 
2617,  Editor  ft  Publisher. 

;  NEWSMAN-EDITOR.  3>.6  years,  fea- 
I  ture  writing,  reporting;  business  news; 

I  layout :  B.S.  Journalism,  vet,  27.  Box 
I  2549.  Editor  A  Publisher. 

I  NEWSMAN,  knowhow;  college;  single, 

^  left  eye  bad ;  want  back  to  press,  was 
out :  pay  own  fare :  ready  now.  Box 
I  2536,  Editor  ft  Publisher. 

SOCIETY  EDITOR,  college  graduate, 
attended  Northwestern  graduate  school 
'  of  journalism,  experienced.  Desire 
Chart  Areas  2,  3  or  6.  Box  2614, 

Editor  ft  Publi^er. _ 

TRAVEL  Column  free  for  four  months 
by  world  traveler  and  newswriter. 
After  that  nominal  cost  if  wish  to 
continue.  Box  2534,  Ekiitor  ft  Pnb- 
:  lisher. 

AMERICAN  TIRED  Latin  America 
seeks  Editor  job  on  weekly  in  Chart 
Areas  9  to  12.  Five  years  on  daily. 

,  Ekliting,  Copy  Reading,  Makeup.  Pro- 
I  motion.  An  Idea  Man.  Box  2609,  Edi- 
1  tor  A  Publisher. 

AP  MAN  (43).  11  years,  seeks  OUT- 
DOORS.  SPORTS,  or  COLI.EGE  ATH- 
I  LETIC,  NEWS  PUBUCITY  POST 
I  Loyal,  versatile.  Box  2606,  Editor  ft 
Publisher. 

DO  YOU  NEED 
A  PROFICIENT  WRITER? 
COLLEGE  GRAD,  26,  single.  Radio 
newswriting  (NBC)  and  publicity  writ¬ 
ing  top  New  York  Publishing  house. 

:  Fiction  and  articles  published  in  lead¬ 
ing  magazines.  Prefer  Chart  Area  2. 

j  Box  2613,  Editor  ft  Publisher. _ 

I  EXPERIENCIED.  (ximpetent  reporter- 
'  photographer,  27,  desires  job  on  ^ily 
near  New  York  City  or  Boston ;  an¬ 
gle,  ear,  now  employed,  seeking  ad¬ 
vancement  ;  references,  ^x  2602,  Edi¬ 
tor  A  Publisher. 


GENERAL  REPORTER,  photographer, 
fairchild  engraver,  nine  years  experi¬ 
ence,  prefer  southern  daily.  Available 
immediately.  Details  on  request.  Claude 
Smith.  Tallahassee,  Florida,  Rt.  4, 
Box  424. 


AWARD  WINNING  editor,  50,  now 
employed,  desires  editorial,  feature, 
column  writing  post,  long  time  man¬ 
aging.  news  editor,  swing  slot,  news 
beat,  sharp  copy  reader,  six  years 
sports  editor,  camera,  ixiesibly  top  all- 
around  hand  in  business.  Go^  record, 
references.  Write  Box  2617,  Eklitor  ft 
Publisher. _ 

I  WANT  TO  REPORT  AGAIN  I  After 
brief  plunge  in  bouse  organ  field  ex¬ 
perienced  reporter  longs  for  roaring 
presses.  Will  go  anywhere.  Write  Box 

2623,  Editor  ft  Publisher. _ 

NEWSMAN,  Journalism  Grad.  B.A. 
vet,  2  years  Army  newswork.  reporter, 
good,  efficient  desk  man.  23,  single, 
start  small  daily,  travel  anywhere. 
Write  Box  2624,  Editor  ft  Publisher. 
PART  TIME  or  spare  time  writing, 
news  or  public  relations  work  sought 
in  New  York-New  Jersey  area  by 
magazine  editor.  Box  2618,  Editor  ft 
Publisher. 

PICT?  AND  CTIOOSE 
10  top  sports  editors.  7  rewrite  men. 

8  copyreaders,  3  managing  editors. 
Also  cubs  and  reporter-photographers. 
Ask  for  thumbnail  sketches  of  (lozens 
of  available  journalists.  Birch  Person- 
I  nel,  59  E.  Madison,  Chicago,  Illinois. 

REPORTER.  DESK  MAN  8  years 
'  wishes  return  Indiana  area.  $76  a 
week.  Will  be  in  Indianapolis  June  27- 
;  July  1.  Reply:  Occupant,  969  W.  32nd 
St.,  Indianapolis,  Indiana.  _ 

VETERAN.  26.  J-degree.  some  experi- 
(  ence.  interested  in  job  with  future  any 
editorial  capacity.  Own  auto.  Box  2616. 
Editor  ft  Publisher. 

ASSISTANT  Copydesk  Chief  Metro- 
,  politan  paper  Desires  change.  Prefer 
^  South,  news  executive  or  semi-execu¬ 
tive.  Box  2716,  Editor  ft  Publisher. 

i  CAPABLE  GAL  reporter  seeks  Man- 
I  hattan  writing  job.  Experience  in  edi- 
!  ting,  features.  Box  1841.  Editor  ft  Pub- 

i  lisher. _ _ _ 

'  CONSCIENTIOUS  wire  editor  wdH 
I  trade  talent  for  family-supporting 
I  wage.  Five  years  state  editor,  16 
I  months  telegraph  state’s  second  largest 
i  paper.  Decade  experience  includes 
!  statehouse  <x>lumn.  Vet.  29.  Journalism 
grad.  Midwest,  West.  Box  2733,  Editor 
ft  Publisher. 


EDITORIAL  ASSISTANT:  college 
woman.  Experience  in  research  :  initia¬ 
ting  original  material,  and  rewrite. 
Now  with  large  national  magazine 
publisher.  Moving  to  I>is  Angeles, 
available  July  1st.  Seeking  permanent 
position.  Box  2702,  Editor  ft  Publisher. 

EXPERIENCED  (New  York)  feature 
writer,  editor,  broadca.ster.  tired  of 
subway,  wants  to  relocate  in  progres¬ 
sive  community.  Top  references.  Box 
2741.  Editor  ft  Publisher. 
EXPERIENCED  reporter-photographer, 
layout'i  on  daily,  now  on  weekly, 
seeks  news  or  sports  job  on  daily 
anywhere  in  South.  Car,  speed  gra¬ 
phic :  26.  RAJ.  Ton  references,  detai's 
on  request.  122  Princeton,  Jackson. 
Mississippi.  2-0698. 

FORMER  rewritemnn.  Metropolitan 
tabloid,  seeks  job  on  daily,  100  mile 
radius  Philadelphia.  Previous  salary 
*75.  AR.  s'ngle,  26.  Box  2739,  Editor 
ft  Publisher. 

EDITOR- WRITER 
Wire  service,  weekly  magazine, 
daily.  PAO  background.  Fully  ex¬ 
perienced  general  assignment, 
desks,  features,  production.  33. 
j-grad,  married.  Available  'm- 
mcdiatelv.  Iocate<l  Washington. 

D.  C.  Box  2745.  Editor  ft  Pub¬ 
lisher. 

NO  GENIUS.  Just  hardworking  news- 
;  man.  38.  seeking  to  better  self  in 
■  position,  salary,  Journali.sm  AB.  AP 
'  experience.  10  years  Chart  Area  8 
small  daily ;  solid  background  all  beats, 
city-wire  editor  :  skilled  Graphic,  dark¬ 
room.  Fairchild.  Prefer  news.  wire,  city 
desk  or  combination  man.  C3iart  Areas 
6  through  12.  Now  employed.  Avail- 
.  able  Pept.  1.  Box  2709.  Editor  ft  Pub- 
I  lisher. 

PHI  BETA.  MA.  Politics.  25,  car, 
wants  city  Retorting  New  York  area. 

.  Box  2731,  Editor  ft  Publisher. 


NEWSPAPERWOMAN,  28.  on  30.000 
daily.  Seeks  change  and  chance  leant 
camera.  4  years  on  schools,  police, 
courts,  city  hall  beats.  Good  on  feat¬ 
ures.  human  interest.  B.  S.  honor 

grad.  Box  2724,  Editor  ft  PublUher^ _ 

RESEARfTHER  -  Writer,  B.A.,  M.A. 
Newswriting,  trade  paper,  publicity 
experience.  Newspaper  library,  trade 
association,  union  or  foundation  post 
desired.  Box  2718.  Editor  ft  Publisher. 

RES’nVE  REPORTiai 
What  will  you  offer  Sl-year-old.  sin¬ 
gle.  versatile  newshound?  Past  three 
an(l  one-half  years  on  10,000  reader 
county  seat  daily  and  editor  of  pickup 
weekly :  covered  water  front,  sports, 
crime,  politics,  features,  interviews, 
agriculture,  civic  affairs.  Seek  job  with 
wire  service  wiiere  I  can  move  around 
more ;  roving  reporter  on  southwest 
daily  Oklahoma  preferred  or  as  .Editor 
or  Sub-editor  on  Catholic  diocesan  pa¬ 
per  southwest.  Write  Box  2711,  Editor 

ft  Publjshen _ _ 

RESTLESS  Girl  reixrrter  wants 
change,  adventure,  opportunity  com¬ 
bine  travel,  writing,  photography.  4 
years  on  medium  daily,  all  beats.  Box 
2725.  Editor  ft  Publisher. _ 


SIX  YEARS  small  western  dailies, 
city  hall,  features,  desk,  camera,  re¬ 
write.  sports  editor.  Vet.  family.  BA, 
33.  Go  anywhere  to  keep  from  stag¬ 
nating.  Box  2707.  Editor  ft  Publisher. 

WANT  LONG  term  job.  Chart  Area 
1-2.  copyreader  or  reporter.  Experience 
in  both,  also  Public  Re'ations  work. 
Quit  last  job.  pride.  Explanations,  ref¬ 
erences.  27.  vet.  married,  child  on 
way.  Box  2726.  Editor  ft  Publisher.  _ 
WIRE  EDITOR  with  love  for  make-up 
wants  one-man  wire  desk  job  on  after¬ 
noon  daily  in  20.000  to  30.000  circula¬ 
tion  class.  Long-term  employe  with 
present  paper  and  in  no  hurry  to 
leave  until  right  town  and  salary 
found.  Box  2717.  Editor  ft  Publisher. 
WRITER-EDITOR.  Young  woman  with 
six  years  experience  i»pular  and  bus¬ 
iness  publications,  know'edge  all 
phases  production,  seeks  imsition  on 
magazine.  Box  2708.  Editor  ft  Pub¬ 
lisher.  _ 

YOUNG  WOMAN,  college  grad,  re¬ 
porter  8  years  on  40.000  circulation 
daily.  Most  beats,  including  labor,  gov¬ 
ernment.  features.  Knowledge  Spanish. 
Box  2728.  Editor  ft  Publisher. 


Mechanical 


PRESENT  Pressroom  Superintendent 
seeking  a  change  for  good  reason. 
Prefer  good  size  newspaiier  suiiervisor 
position.  Efficient  and  of  clean  habits. 
Box  2738,  Editor  ft  Publisher. 

Photography 

PHOTOGRAPHER 

EXTENSIVE  experience  with  leading 
national  magazine  and  newsirapera, 
full  or  part  time  position.  Owns  Rolleia 
and  Sp<^  graphic.  Box  2631,  Editor 
ft  Publisher. 


Promotion  Public  Relations 


PUBUC  RELATIONS  MAN 
Married,  25,  Editor,  reporter.  Army 
information.  Yale.  Columbia  Journal¬ 
ism.  Box  2512,  Editor  ft  Publisher. 

REPORTER  and  photographer,  nine 
years  experience,  interested  in  publie 
relations  or  house  organ  field.  Avail¬ 
able  Immediately.  Claude  Smith,  Talla¬ 
hassee,  Florida.  Rt.  4.  Box  424.  _ 

PUBUC  RELATIONS  MAN-  5  years 
solid  experience  weeklies,  dailies,  na¬ 
tional  magazine,  news  agency,  organ¬ 
ization,  college  Publie  Relations;  Eng- 
lish-joumalism  instructor.  28.  Married, 
Vet.  M.S.  Columbia  Journalism.  Avail¬ 
able  September  1.  Box  2720,  Editor  ft 

Publisher. _  _  _  _ 

WANTED — The  chance  to  build  a  new 
employee  publications  program  or 
breathe  life  into  one  dying  on  its  type¬ 
face.  My  experience  proves  that  I  can 
do  it.  I'm  I<x>king  for  challenges  and 
hard  work  in  a  fairly  large  company. 
Am  I  talking  to  you?  Box  2719.  Bkii- 
to.‘  ft  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

R.  Karl  Honaman,  Assistant  is  plenty  of  machinery  to  con- 
Secretaiy  of  Defense  in  charge  trol  it. 

of  public  affairs,  is  reported  to  They  also  feel  that  when  in- 
have  called  the  controversy  formation  is  unclassified  and  re- 
over  the  proposed  “Balanced  leased  by  so-called  govemment 
Sheet  for  Strategic  Informa-  experts  entrusted  with  this  task 
tion”  a  matter  of  “semantics.”  it  is  not  the  newsman’s  job  to 
He  is  also  reported  to  have  analyze  it  further  with  an  eye 
rebuked  newspapermen  for  fail-  to  security.  The  news  editor 
ing  to  cooperate  with  him.  He  should  not  be  called  upon  to  do 
said  “criticism  without  a  con-  again  the  analytical  job  the 
tribution”  is  pointless.  government  censor  is  supposed 

Funk  &  Wagnalls’  “New  to  have  already  done. 

Practical  Standard  Dictionary”  What  is  freely  released  should 
defines  semantics  as  follows:  be  freely  available  for  publica- 
“That  branch  of  linguistics  tion  and  any  attempt  to  impose 
which  deals  with  meaning;  the  a  censorship  upon  a  censorship, 
study  of  the  meaning  of  speech-  no  matter  how  voluntary  or 
forms,  especially  of  the  changes  sweet-coated  it  is  made  to  ap- 
in  the  meanings  of  words  and  pear,  is  unpalatable  to  newspa- 
word-groups.”  oermen.  Suggested  codes,  or  so¬ 

under  that  definition,  Mr.  called  “Balance  Sheets,”  have  a 
Honaman  is  absolutely  right  on  way  of  becoming  fixtures  in 
the  first  count.  J.  R.  Wiggins,  government  and  newsmen  want 
managing  editor  of  the  Wash-  to  avoid  that  possibility. 
ington  Post  and  Times  Herald  The  government’s  thinking  on 
and  chairman  of  ASNE’s  Free-  this  is  that  newspapers  and 
dom  of  Information  Committee,  other  publications  give  aid  and 
says  the  proposed  test  to  be  ap-  assistance  to  enemy  spies  and 
plied  to  publication  of  non-  agents  when  they  put  two-and- 
classified  strategic  information  two  together  in  stories  although 
is  “self-serving.”  Mr.  Honaman  using  only  unclassified  and  pub- 
says  that  the  requirement  of  licly-released  information.  Any 
“being  useful  or  valuable  or  energetic  agent  of  a  potentially 
interesting”  is  “public-serving.”  enemy  country  can  do  this  him- 
We’ll  go  along  with  Mr.  Wig-  self  and  we  do  not  think  news- 
gins.  papers  or  magazines  should  be 

Eveiy  editor  applies  this  rule  held  responsible  for  printing 
of  thumb  to  some  degree  to  what  is  available  to  anyone, 
every  piece  of  copy  he  clears  Even  the  Defense  Department 
for  publication.  That’s  one  knows  that  Russia,  for  instance, 
thing.  He  has  in  mind  the  pub-  has  active  agents  in  the'  form  of 
lie  interest.  reporters  for  Tass  who  send 

But,  when  government  infor-  everything  available  back  to 
mation  officers  apply  this  rule,  Moscow.  It  would  be  extremely 
self-interest  is  very  likely  to  be  naive  to  assume  that  the  Krem- 
a  factor  in  consideration.  lin  does  not  have  an  organiza- 

It’s  a  matter  of  semantics —  tion  sifting  and  analyzing  and 
what  do  the  words  mean  to  each  doing  their  own  “two  plus  two 
individual  when  he  applies  them  equals  four”  arithmetic, 
in  his  own  job?  It  is  naive  in  our  opinion. 


EDITOR  &  PUBLISHER  CALENDAR 

June  26-30— Association  of  Newspaper  Classified  Advertising 
Managers,  annual  convention,  Hotel  Sheraton,  Rochester,  N.  Y. 

June  27-July  I — International  Circulation  Managers  Association, 
Challenger  Irn,  Sun  Valley,  Idaho. 

June  27-July  I — American  Newspaper  Guild,  annual  convention, 
DaWitt  Clinton  Hotel,  Albany,  N.  Y. 

July  1-2 — South  Carolina  Press  Association,  summer  meeting. 
Grove  Park  Inn,  Asheville.  N.  C. 

July  7-8 — North  Carolina  Press  Association,  83rd  annual  con¬ 
vention,  Robert  E.  Lee  Hotel.  Winston-Salem,  N.  C. 

July  11-13 — Newspaper  Advertising  Executives'  Association  sum¬ 
mer  meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

July  15— PNPA  Executive  Committee  meeting,  Iram  Temple 
Country  Club.  Wilkes  Barre,  Pa. 

July  21-23 — Virginia  Press  Association,  annual  meeting.  Hotel 
Roanoke.  Roanoke.  Va. 

Aug.  11-13 — West  Texas  Press  Association,  Silver  Anniversary 
convention.  Community  Building,  Colorado  City,  Texas. 

Aug.  13-19 — International  Typographical  Union,  Boston. 

Aug.  15-20 — International  Photo  Engravers'  Union  of  North 
America.  54th  annual  convention,  Milwaukee,  Wis. 

Aug.  19-20 — Texas  Daily  Newspaper  Association,  annual  summer 
meeting.  Shamrock  Hotel,  Houston,  Tex. 

Aug.  22-23 — Southern  Newspaper  Publishers  Association,  me- 
'  chanical  conference.  Eastern  division.  Hotel  Roanoke,  Roanoke,  Va. 

Aug.  25-27 — Four-State  Associated  Press  meeting,  Greenbrier 
Hotel,  White  Sulphur  Springs,  W.  Va. 

Aug.  26-27— Indiana  Democratic  Editorial  Association,  diamond 
jubilee  convention,  French  Lick  Springs  Hotel,  French  Lick,  Ind. 

Aug.  28-30 — New  York  State  Society  of  Newspaper  Editors,  an¬ 
nual  meeting.  Hotel  Queensbury,  Glens  Falls,  N.  Y. 

men  are  and  have  been  con-  upon  all  newsmen  to  I'espect 
Scious  of  their  responsibilities  to  highly  classified  data, 
the  country-at-laige  in  not  There  will  always  be  an  argu- 
divulging  vital  security  infor-  ment  over  what  should  be  classi- 
mation.  But  there  have  been  fied  and  what  not,  and  there  is 
exceptions  where  some  have  re-  dissatisfaction  with  the  method 
vealed  such  leaked  information  of  reviewing  classified  infor- 
purely  on  the  theory  that  they  mation  for  possible  release.  But 
have  a  right  to  print  any  news  here  is  information  that  re- 
they  can  obtain  and  if  they  sponsible  people  in  Washington 
don’t  someone  else  will.  say  would  endanger  the  security 

In  a  calm  and  peaceful  world  of  this  country  if  it  were  gen- 
we  would  go  along  with  them,  erally  released.  Respecting  their 
In  such  a  world  there  would  be  judgment  is  one  of  the  penalties 
no  need  for  government  censor-  a  free  press  must  pay  in  a 
ship  of  security  information,  troubled  world. 

But  since  we  are  not  in  such  But  a  free  press  does  not  have' 
a  world,  and  since  we  have  gov-  to  go  further  and  act  as  its  own 
ernment  censorship  of  security  censor  of  other  unclassified  in¬ 
information  which  newsmen  formation  which  those  responsi- 
may  not  like  but  which  they  ble  government  officials  have 
tolerate  for  patriotic  reasons,  already  said  could  be  released 
then  we  feel  it  is  incumbent  to  the  public. 


*  *  >•> 

As  for  “criticism  without  con¬ 
tribution,”  that’s  a  slight  exag¬ 
geration.  Newspapermen  have 
criticized  Mr.  Honaman’s  pro¬ 
posals  since  he  first  started  to 
publicize  them  when  he  was 
head  of  the  Office  of  Strategic 
Information  at  the  Commerce 
Department. 

Their  “contribution”  to  the 
thinking  of  government  repre¬ 
sentatives  on  this  subject  has 
been  that  we  have  enough  con¬ 
trols  over  security  information. 
Newsmen  agree  that  in  the  pres¬ 
ent  world  political  climate  in¬ 
formation  involving  national 
security  should  not  be  released 
for  public  consumption.  There 


therefore,  to  assert  that  publica¬ 
tion  in  this  country  of  unclassi¬ 
fied  and  publicly-available  infor¬ 
mation  is  contributing  anything 
to  Russia  that  it  does  not 
already  have  at  its  finger  tips. 
*  *  « 

Now,  if  Mr.  Honaman  and 
others  in  the  Defense  Depart¬ 
ment  had  been  talking  about 
publishing  in  magazines  and 
newspapei'S  information  of  a 
security  value  —  information 
that  is  classified  and  not  re¬ 
leased  to  the  public — which  has 
been  obtained  through  “leaks” 
in  government  offices,  we  and 
most  other  newsmen  would  be 
sympathetic  to  their  aims. 

We  believe  that  most  news- 
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How  Costly 
Are 

Your  Headlines? 


These  sample  headings  (shown  actual  size) 
were  keyboarded  from  the  main  magazines  of  the 
new  Rangemaster  Model  35  Linotype. 

No  side  magazines  were  needed  because  the 
Rangemaster  35  sets  through  normal  36-  and  con¬ 
densed  48-pt.— a  main  magazine  capacity  no  other 
mixer  can  match.  Rapid  alternation  between  head 
sizes  required  only  a  touch  on  the  mixer  lever. 

By  keyboarding  large  headlines  and  their  decks 
on  the  same  machine,  you  save  time  and  eliminate 


slow,  costly  hand  setting,  while  the  Linotype  slugs 
lock  up  quickly  and  easily  without  underpinning. 

The  new  Rangemaster  Linotypes  provide  un¬ 
equalled  type  range  and  operating  efficiency  for 
setting  big  heads  and  display. 

Why  not  let  them  economize  for  you?  Phone  or 
write  your  Linotype  Agency  today. 


MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 


Agaiici**:  Atlanta,  Roston,  Chicaga,  Clevaland,  Dallas,  lot  Angelos,  New  Yark,  San  Francisca.  In  Canada:  Canadian  Linatype,  Limited,  Taronta,  Ontario 


Printed  in  U.  S.  A. 


5#t  In  Linotifpe  Botfonl  and  Bodoni  Book 
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$130,717,000 

worth 

annually 


is  the  REAL  FOOD  PICTURE  in 

the  fabulous  Southwest! 


NIWVORK.WorW-r*l«grMi «  TWSm 


OlVaANO . Prm 

nnSMIlOH . fnm 

SANPKANOSCO . Nmr> 

MWANATOUS . Timm 


A<¥>rlltlin  D»p«i<w»« 


COlllMtUS . CMn* 

ONONNATI . fMt 

mmiCKY . tmt 

C#WnploA  tdihoitf  Cinclmoti  PMf 

KNOXV&U . NmnSmtHml 

3M>  ^■rfc  A¥»w>  Wpw  Tprii  Oty 


24  counties  of  west  Texas 


and  New  Mexico  . . . 


Cover  them  all  with: 


£1  Paso  Herald -Post 

A  Scripps-Howard  Newspaper 
Evening 


8ir»  El  ^ 

An  independent  I 
Aborning  and 
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cates  the  date  of  publication  and  number 
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Abernethy,  Qiristopher,  guest  of 
hcnor,  1-8:51 

Abrahans,  Howard  P. ,  reveals  retail 
ad  faults,  3-5:20 

Adler,  Julius  Ochs,  Jr.,  appointed, 
5-28:36 

Adnen’s  job  to  save  Anerican  way  of 
life.  Brown,  3-26:14 
Advertiser-publisher  equality  helps 
linage,  1-29:44 
Advertising: 

Agencies: 

Anderson  &  Cairns,  Inc.,  1-8:22 

Bates  &  Co.,  Ted,  4-9:22 

Batten,  Barton,  Dirstine  and  Osborn, 

2- 5:28.  5-7:24 
Biow-Beini-Togio,  3-5:26 
Bozell  &  Jacobs,  3-26:22 

Bozell  &  Jacobs,  Reimers  Co.  merge, 

4-*':  22 

rating  needs  changed, 

4-30:48 

Ikvid  Advertising  Co.,  6-18:22 
Doyle  Dane  Bembach,  3-5:26 
Exeaitive  looks  at  circulation, 

Ames,  5-14:22 

Foote,  Cone  &  Belding,  4-2:22 
Garckier  Advertising,  Ralph  D. , 
formed,  4-30:42 

General  Advertising  Associates, 

3- 19:20 

Group  plan  aids  media  callers, 
6-11:20 

Hill  &  Knowlton,  3-19:20 
Kenyan  &  Eckhardt,  3-5:26 
KuAier  Agency,  4-2:18 
Lennen  &  Newell,  3-5:26 
McCann -Erickson,  Inc.,  6-25:26 
Paul  &  Baum,  3-26:52 
ikithrauff  &  Ryan,  3-5:26 
Sell  first  in  papers,  2-19:26 
&llivan&Co.,  J.G.,  1-15:16 
American  Forest  Products  Industries, 
3-19:22 

Annual  report,  new  look  in,  3-26:50 
Appliance  linage  off  for  ’54, 

2-19:20 

Army  recruiting,  2-5:28 
*  Audited"  ad  program  boosts  aiilk 
sales,  McIntyre,  6-25:9 
Automobi  le: 

Campaigns  credited  with  big  sale, 
2-19:15 

Chevrolet,  2-19:15,  3-5:24 
Chrys  ler  Corp. ,  5-21 : 18 
Dadge,  5-28:20 

General  Motors  Corp.,  6-11:16 
More  linage  seen  if  paper  sells 
dealer,  2-26:15 
Plymouth,  2-12:20 
Studebaker,  5-7:30 
Aviation: 

Continental  Air  Lines,  5-14:24 
Ran  American-Grace  Airways,  1-22:28 
Pan  American  World  Airways,  2-5:20 
United  Aircraft,  Europeans  mis¬ 
trust,  Silbey,  4-2:17 
Bait,  Ikuwn,  3-19: 11, (editorial), 3-26: 42 
Baking  indistry,  3-26:20 
Bonks  rate  papers  top  medium,  3-5:17 
Bantron,  3-12:16 

Baseball  season  opens  pitch  for  plus 
linage,  5-14:26 


Advertising  (Cant'd.) 

Berlitz  School  of  Languages,  1-29:18 
Branham  Co.  Juniors  see  bright  '55, 

1- 15:15 

Brewers  Fomdation  naams  panel  to 
check,  5-14:28 
Builders,  1-29:18 
Carpet,  1-8:24 

Chock  Full  (yNuts  coffee,  4-23:34 
Cigarette  increase,  4-16:15 
Classified,  see  Classified 
Coca-Cola,  1-8:18,  3-26:20 
Codes  increasing,  6-18:15 
Color,  See  Color 

Colorado  druggists  plan  campaign, 

2- 26:22 

Cooiiunity  service,  pooled  program 
builds,  Bratley,  2-26:20 
Co-op: 

Ackiral  Corporation,  4-2:18 
Hardvare  stores  join  program, 
6-11:28 

Crying  of,  court  rulings  on.  Gray, 
1-8:34 

Doeskin  Products,  Inc.,  3-19:15 
Downtown  area  plans  drive,  2-5:18 
Eastman  Kodak  susiner  schedule, 

5- 14: 18 

Electrician’s  sales,  McIntyre, 

1- 29:16 

Eversharp,  Inc.,  3-12:7 
Expansion  urged  at  retailers’  meet¬ 
ing,  3-5:20 
Facit,  Inc.,  4-2:20 
Father  John’s  Medicine,  McIntyre, 

6- 4:16 

Florida  Citrus  Coamission,  6-11:20 
Food  dollars  due  for  gain,  6-18:16 
Food  stores  failing  to  push  drug 
lines,  1-15:24 
Formfit  Company,  3-12:16 
Funeral,  takes  dig  at  drivers, 

1-8:16 

Furniture  Qiild  of  Western  N.Y. , 

2- 26:22 

Gains  continue,  5-28:10 
Geranium  ad  fraud,  5-28:26 
Government  goes  to  court  to  change, 

5-14:7 

Hill  Brothers  Co.,  3-19:14 
Idaho  program  assailed,  1-29:30 
Independent  Grocers  Alliance, 

2- 5:15,  3-19:14 

Indistry  hit  for  lack  of  propaganda, 
1-8:15 

Jibes  with  PR  for  sales,  Herbst, 

3- 26:18 

Johnson  Motors,  3-19:26 
Ken-L-Ration,  2-26:26 
King  Sano  cigarettes,  2-12:20 
Klaamth  County  Dkir^anen’s  Associa¬ 
tion,  1-22:28 

Krueger  Brewing  Co.,  1-22:28 
Krylon,  4-16:23 

Leaders,  shift  noted  in  standing, 
1-15:16 
Legal: 

Full  assessment  roll  in,  3-26:16 
Low  bid  on,  1-8:26 
West  Virginia  boosts  rates,  4-2:18 
Lewyt  Corporation,  3-5:17,  6-18:28 
Linage: 

Advertise! -publisher  equality 
helps,  1-29:44 


Advertising  (Cant’d.) 

Linage: 

April,  6-4:28 

Gilding  ideas  presented,  PNPA-IAMA 
conference,  2-26:  16 
Ehceaber,  1-29:49 
February,  4-2:61 
January,  3-5:48 
March,  4-30:21,  5-7:68 
May,  6-25:15 

Media  Records  siaoaary  for  1954, 
3-19:57 

New  York  dailies  ’55  outlook,! -8: 10 
Noveaber,  1-1:41 
Retail  up,  1-8:24 
Snail -space  gane  ends  in  gains, 

6-18:16 

Liquor,  see  Liquor 
Local  vs.  national  seen  as  ethics 
problem,  2-5:15 
Lorillard  Co.,  4-16:16 
Los  Angeles  weeklies  offer  food  page 
deal,  2-12:26 

Lottery,  banned  in  Conn.,  1-29:28 
Lucky  Strike  revises  media  schedules, 

4-9: 17 

Luxite  Lii^erie,  3-12:24 

M-O-Lane,  4-16:23 

’’ Medicine  Chest  Time"  program, 

1-15:19 

Men’s  wear  program,  1-29:22,  4-16:20 
Minute  Maid  Corporation,  4-2:20, 

4- 23:34,  6-4:26 

Monarch  Machine  Tool  Co.,  2-5:22 
Montgomery  Ward,  1-22:65 
Motion  Picture: 

Cinemascope’s  success  laid  to, 

1-1:15 

Colunbia  Pictures,  6-25:28 
Metro-Goldwyn-Mayer  series,  1-15:20 
Paramount  in  papers,  McIntyre, 

3-5:18 

20th  Ontury-Foc,  2-19:16 
National : 

Ad  men  told  to  seek  out,  2-26:62 
Newspapers-1954,  6-11:77 
Top  100  advertisers,  6-11:90 
National  Tea  Co.,  5-14:20 
Necchi-Elnn  Sewii^  khchine,  2-5:20 
Newspapers  hold  lead  in  race,  2-5:20 
Norge  appliances,  Brandenburg, 

5- 7:17 

Norge  color  ads,  2-12:20 
Norvmy  canners,  2-12:20 
Optician,  4-30:38 
Oregon  travel  ads’  success  earns 
renewal,  4-9:18 
Pabst  Brewing  Co.,  5-28:20 
Pan-Aomrican  Coffee  Bureau,  6-4:15 
Parker  Pen  Co.,  4-9:28 
Pemsylvania  to  end  State  Promotion 
Ada,  4-9:20 

Perfuam,  pays  off  for  druggists, 

1-8:18 

Philip  Morris  cigarettes,  3-12:7, 

4-2:20 

Plant-coamainity  vital  to  "Owmical 
Progress  Week,"  Worden,  3-26:11 
Plywood  industry,  1-22:28 
Preselling,  5-7:26 
I^lblicity  helped  by.  Cross,  3-26:50 
*^aker  Oats  Co.,  6-11:20 


Advertising  (Cant'd) 

Rates: 

Gist  allocation  on,  need  for, 

1-22:20 

One  ad  plan  in  Kentucky,  5-14:20 
Real  estate,  3-19:18 
Red  G-oss  kits,  1-29:30 
Red  Goss  mats  offered,  2-26:22 
Religious,  evokes  heavy  response, 

4- 2:30 

Research  effort  described  at  forum, 

5- 21: 16 

Retailer  offers  plcui  of  help,  1-29:28 
Retail  regulars: 

Abraham  &  Straus,  William  Tobey, 

3-12:15 

Ramey's,  Frederick  Pressman, 

5-28:15 

Rergdorf  Goodman,  Gxiise  Langdon, 

3- 5: 17 

Black  &  White  Stores,  Mel  G.  Grin- 
span,  1-8: 15 

Bloomingdale’ s,  Ruth  Stein,  1-1:15 
Boston  Store,  Rubin  H.  Faber, 

2-19:15 

Bresee’s,  Raymond  E.  Clark,  3-19:15 
Eastern  Camera  Exchange,  Aaron  A. 
Knopf,  6-4: 15 

Farr’s,  Franklin  S.  Weaver,  4-23:27 
Grtz,  Harold  R.  Merahn,  1-29:15 
Gilchrist’s,  Julian  J.  Bumee, 

1-22:15 

Grant  G. ,  W.  T. ,  Joseph  R.  Rowen, 

1- 15:15 

Halpren’s,  S.  M.  Halpren,  5-14:15 
Hess  Brothers,  Wayne  W.  Hoi ben, 

2- 26: 15 

Hyde  Park  (Sohio)  Service  Station, 
E.L.  Horstmeyer,  4-16:15 
Jay  Hiorpe,  Freda  Rubenstein, 

5- 7:17 

McDaniel’s,  Albert  L.  Wolins, 

6- 18:15 

McRae’s,  Sam  P.  McRae,  Jr,,  6-25:15 
Modell’s,  Joyce  Sachs,  4-2:17 
National  Shoes,  Giuis  Fried, 

4- 30:25 

Robert  Bros.,  Donald  0.  Poarch, 

2-5: 15 

i  Robert  Hall,  Frank  B. ,  Saivdon, 

4- 9: 17 

Wallachs,  Peter  Ger,  3-26:15 
Wellan’s,  Louis  Wellan,  6-11:15 
Woodward  &  Lothrop,  James  W.  Hardey, 
2-12:15 

AZiCNl,  Ted  Bushman,  5-21:15 
Retailers’  plans  based  on  optimism, 
6-25:20 

Revlon  opens  record  drive,  1-8: 18 
Rexall  Drug  G. ,  4-16:23 
Robert  Hall  Clothes,  3-19:26 
Ronscn  Grporation,  1-15:16 
Safeway  Stores,  3-26:16,  5-7:28 
Salesmen  grow  with  job,  5-14:28 
Gars,  Roebuck  &  G. ,  6-4: 15 
Gcurities,  policing  held  inadequate, 

5- 21: 16 

Sheaf  fer  Pen  G. ,  2-12:20 
Sinclair  Oil  G. ,  1-8:20,  4-30:30 
Sliding  scale  (editorial),  2-12:38 
Staley  Manufacturing  G.,  4-2:24 
Stanfis  not  ads,  Gfeway  Stores, 
4-9:30 


Advertising  (Cant'd) 

Store  name  buried  in,  1-29:9 
Stores  urged  to  sell  ideas  in  their 
ads,  1-15:60 
Sun  Oil  G. ,  6-25:15 
Gitch  to  Sunday  accelerates  in 
Boston,  3-19:14 

Sylvania  Electric  Products,  3-5:24 
Tax  on  (editorial),  4-16:36 
Time  magazine,  2-5:20 
“Trip Tip”  sell  phone  company  and 
area,  5-14:24 

Two-way  stretch,  Watson,  6-11:18 
U.S.  Steel,  2-12:16 
Veterinary,  law  bans,  5-7:26 
Week-end  edition  held  good  for, 

5- 28:18 

“Who,”  “What”  called  keys  to 
success,  3-12:26 
Wine  Institute,  5-21:18 
Wine  sales,  McIntyre,  1-1:16 
Wol  fson-Montgonery  Ward  &  G. , 

4-9:26 

Zotox  Phamacal  G. ,  2-26:26 
Advertising  (Council,  “Freedom”  kits, 

1- 15:26 

Advertising  Federation  of  America, 
Convention  set,  1-29:18 
Advertising  Hall  of  Fame,  Ewald, 
Hotchkiss  in,  6-11:22 
Advertising  Press  Club  of  N.Y. ,  or¬ 
ganized,  3-5:26 

Advertising  Research  Foundation, 
proposed  by-law  change,  3-19:20 
Ahlgren,  Frank  R. ,  urges  professional 
standards,  1-22:  56 
Air  conditioning  section  sparked  by 
Grrier,  2-12:28 

Air  Force  hails  press  in  PIO  book, 

6- 11:32 

Ajello,  Edward  R. ,  starts  rep  firm, 

3- 5:26 

Akron  (0.)  Gacon  Journal,  series 
sparks  gambling  quiz,  2-19:11 
Alamogordo  (N.M. )  Daily  News  nears 
4,000  circulation,  4-16:44 
Alaska  Empire,  sold,  6-11:97 
Albany  (N.Y.)  Times-lJhion  starts 
100th  year,  5-7:59 
Albuquerque  Press  CJub,  5-7:64 
Alleman,  Gne,  heads  WNR  research 
service,  2-19:18 
Allentovn  (Pa.)  Gll-Gronicle: 
Employees  get  supervisory  posts, 

3-12:65 

Ghigh  Valley  fused  in  edition, 
2-12:56 

212-page  edition,  5-28:36 
Allerup,  Paul  R. ,  promoted  by  INS, 

4- 2: 16 

Allied  Gores  Grporation,  plans  net¬ 
work  of  shopping  centers,  1-15:7 
Alsop,  Joseph  and  Stewart,  honored, 

2- 26:54 

American  Daily  (London,  Eng.),  goes 
weekly,  3-5: 54 

American  Fair  Trade  Council,  digests 
court  rulings,  3-12:18 
American  Federation  of  Gbor: 

Fights  radio-TV  grants  to  newspaper 
groups,  3-19:52 

To  protest  newspaper  TV,  2-19:63 
American  Ggion  mats,  2-5:18 


American  Newspaper  Gild,  see  Gild 
American  Press  Institute: 

Advertising  seminar,  2-12:59 
City,  State  editors  seminar,  5-7:51 
News  editors  seminar,  3-12:72 
Promoter’s  seminar,  4-9:45 
Gope,  new  membership  set  new  records 
for,  5-28:50 

Top-level  seminar,  1-15:57 
American  Research  Foundation,  progress 
report,  4-2:30 

American  Type  Founders,  new  photo 
machines  developed,  3-12:60 
Anchorage  (Alaska)  Gily  Times,  rate 
change,  2-19:18 

Anderson,  E.N. ,  to  MR&S  Phila.  office, 
1-15:22 

Andriola,  Al,  accuracy  aim  in  “Kerry 
Drake ,”  G1 1  ings ,  1-15:54 
Anti-ad  law  (editorial),  4-23:90 
Appleton  (Wis.)  Post-Crescent: 
Multi-color  linage,  6-18:16 
Wins  Hamilton  ad  award,  2-12:24 
Apprentices,  need  for,  5-21:56 
Arbitration  rulings  on  human  relations, 
1-15:30 

Argentina,  newsmen  under  fire  in  re¬ 
volt,  6-25: 13 

Arizona  Press  Club,  5-21:56 
Arkansas  Gzette  (Little  Rock), 

Heiskell  family  acquires  all  stock, 
1-29: 13 

Arons,  Gon,  to  direct  research  for 
TV,  2-5:46 

Artesia  (N.M.)  Advocate,  adds  Sunday 
edition,  5-14:58 

Asheville  (N.C. )  Citizen,  editors 
appointed,  6-4: 13 
Asian-African  Conference,  5-7:57 
Associated  Business  lAiblications, 
seeks  end  of  U.S.  suit,  5-28:13 
Associated  Press: 

High  quality  copy  stressed,  4-30:19 
Incentive  award  broached  to  editors, 

5-21:48 

Managing  Editors  Association: 

Red  Book  for  1954,  3-19:74 
Study  comnittees  assigned,  1-15:63 
Newsroom  has  “New  Look,  ”  4-23:25 
Photo  contest  awards,  5-14:50 
Price  hold  out  of  India,  5-14: 12 
Reports  1954  growth,  4-16: 11 
Study,  3-12:11 

Wirephoto  20-years  old,  1-1:10 
Associated  Press  News  features,  book 
for  Brides  offered,  3-26:24 
Associations: 

American  Association  of  Advertising 
Agencies: 

Issues  revised  rate  card  formats, 
1-1:22 

Program  to  foster  marketing’s  role, 
McIntyre,  4-30:24 
American  Association  of  Newspaper 
Represen  tat i ves : 

Gapters  active  in  new  business 
field,  1-22:22 

Los  Angeles  Gapter  elects,  1-29:30 
N.Y. ,  Gicago  units  hold  elections, 

6-25:24 

American  Association  of  Sunday 
Editors,  1-22:48 

Advertising  Federation  of  America, 
convention,  50th,  6-11:38 


Associations  (Cant'd) 

American  Hearing  Aid  Association, 
publicity  fi;uidrbook  issued  by, 

5-7:24 

American  Management  Association, 

2-19:56 

American  Newspaper  Publishers 
Association: 

Advertises  postal  rate  stand, 

3- 5: 13 

Anti-trust  case.  Walker,  4-30:11 
Attitude  on  postal  rates,  3-5:38 
Board  to  set  defense  of  U.S.  suit, 
5-21:9 

Convention,  69th,  4-23:15,  4-30:11 
Convention  visitors,  N.Y.  addresses, 

4- 23:151 

Court  asked  to  end  FLL  discrimina¬ 
tory  rule,  3-12: 10 
Joint  ANA-  confnittee  report, 

McIntyre,  5-28:16 
Mechanical  Conference,  6-4:7 
Membership,  4-30:56 
Offers  survey  on  less- than  page  ad, 

3- 5: 18 

Pleads  for  retention  of  tax  rule, 

4- 16:42 

President’s  address,  Slocun, 

4-30:131 

Production  records  aim  of,  4-23:69 
American  Society  of  Newspaper 
Editors: 

Annual  meeting.  Brown,  4-30: 17 
Desegregation  gives  press  big  sub¬ 
ject,  4-30:112 

MacDonald,  Kenneth,  new  president, 
4-30: 129 

Press  freedom  group  tells  mixed 
results,  4-30:98 

Program  set  for  convention,  4-16:58 
Secret  business,  disagreement  on, 
4-30: 116 

Stassen,  Harold  E. ,  asks  help  with 
peace  program,  4-30: 100 
Washington  corps  on  obstacle  course, 

4- 30: 102 

Arizona  Newspapers  Association, 

1- 22:57 

Association  of  Advertising  Men  and 
Women,  4-16:15 

Association  of  National  Advertisers: 
Program  to  stress  ad  management, 

3-12:14 

Spring  meeting.  Brown,  3-19:11 
California  Newspaper  lAiblishers 
Association,  2-5:50 
Convention  planned  for  1956,  Watson, 
2-12: 12 

Officers  elected  by  bureaus,  2-12:12 
Education  Writers  Association, 

4-16:48,  4-23:124 
Georgia  Press  Association,  6-18:40 
Inland  Daily  Press  Association, 

2- 19:8 

Awards,  2-19:65 

Spring  meeting,  Brandenburg,  5-21: 14 
Spring  meeting  date  set,  3-5:40 
Inter-Aamrican  Press  Association: 
Adopts  budget,  1-15:11 
Cautions  on  newsprint,  5-28:36 
Intervention  saves  editor  from  jail, 

5- 7:67 

Meeting  in  Antigua,  3-12:14 


Associations  (Cant'd) 

Inter-Aowrican  Press  Association: 

New  members,  6-11:46 
Protests  mob  destruction  of  plant, 

5-14:70 

Vows  to  fight  political  oppression. 
Brown,  4-2:12 

International  Circulation  Managers, 

Sun  Valley  meeting,  Brandenburg, 
5-14:56 

Maine  Daily  Newspaper  FHiblishers 
Association,  2-26:48 
Maryland  Press  Association,  2-19:13 
National  Editorial  Association: 

Florida  program  ready,  1-8:28 
70th  convention,  6-25:59 
National  Newspaper  Promotion  Associa¬ 
tion 

Convention,  25th  annual,  Brandenburg, 
5-14:9 

Ex-presidents  feted  by,  5-7:7 
Speakers  set  for  meet,  4-30:82 
National  Press  Photographers  Associa¬ 
tion,  10th  annual  convention. 

Col  lings,  6-18:55 

National  Hetail  Dry  Goods  Association: 
Convention,  44th,  1-15:7 
Discount  house  found  gaining, 

1-8:26 

Endorses  BoA’s  sunmer  sales  drive, 
5-21: 15 

Fair  trade  put  to  members,  2-12:30 
Newspaper  Advertising  Executive 
Association,  1-8:15 
Amends  cut-off  rule  for  measuring, 

2-12:15 

Condict,  Wilson  W. ,  heads,  1-22:10 
Convention,  Brandenburg,  1-22:9 
Officers  and  directors,  1*29: 14 
Newspaper  Personnel  Relations 
Association,  3-12:75,  4-2:9 
North  Carolina  Press  Association, 
Midwinter  Institute,  2-5:45 
South  Carolina  Press  Association, 

3-5:45 

Special  Libraries  Association, 
convention,  6-25:58 
Texas  Press  Association,  76th  con¬ 
vention,  6-18:58 
West  Virginia  Press  Association, 
2-19:47 

Atkinson  Charitable  Foundation  gifts, 

3-26:35 

Atlanta  Advertising  Institute 
scheduled,  1-22:24 

Atlanta  (Ga. )  Journal  &  Constitution: 
Gets  trucking  group  honor,  4-16:55 
Legal  Affair  Fonaas  sponsored, 

5-7:64 

Twenty-five  year  Club,  1-1:39 
Audit  Bureau  of  Circulations: 

Canadian  membership,  2-26:32 
Meeting  dates,  5-7:32 
New  men^rs,  1-8:44,  2-12:44,  5-21:54 
Auer,  George  J. ,  retires  from  IffiftS, 
2-12: 15 

Augusta  (Ga, )  Chronicle,  buys  Herald, 
2-26: 11 

Augusta  (Ga. )  Chronicle  &  Herald 
under  single  ownership,  5-14:11 
Augusta  (Ga. )  Newspapers,  public 
stock  sale  planned,  4-9:72 


Avery,  Sewell,  story  told  in  two  in¬ 
terviews,  2-26:42 
Awards: 

American  Public  Relations  Association, 
1-29:20 

AP  Photo  Contest,  5-14:50 
Ault  Award,  6-11:62 
Bade  memorial,  3-19:78 
Broun,  2-19:54 

California  Newspaper  (\iblishers 
Association,  2-5:50 
Canadian  National,  4-9:67 
Cancer  Crusade,  3-12:76 
Chicago  Council  on  Foreign  Relations, 

5-21:54 

Citizens  Budget  Ommission,  N.Y.C. , 

1- 15:55 

Clapper,  4-30:104 

EAP  Promotion  Contest,  McIntyre, 

5- 7:7 

Fleet  safety,  5-7:52 
Freedoms  Foundation,  2-26:50, 

3-5:40 

Gold  Medal,  4-2:67 
Guild's  Page  Che,  3-19:79 
Holmes,  2-5:50 
Howe,  4-16:59 
lAMA,  2-26:58 

Illinois  Men’s  Apparel  Club,  1-22:16 
Inland  Daily  Press  Association, 

2- 19: 65 

Inland  Empire  Press-Radio,  3-5:36 
Inland’s  photo  contest,  5-14:50 
Keenan  Memorial  Award,  6-25:54 
Knight  Newspapers  Wins  two,  1-15:63 
Marshall  Field  Award,  6-25:61 
Mental  Health,  2-19:62 
Mental  Health  Bell,  5-21:34 
Mergenthaler,  1-22:46 
Midwest  Travel  Writers’  Association 

1- 8: 54 

Movie  Oitic  of  the  year,  2-26:32 
National  Automobile  Dealers 
Association,  2-12:22 
National  Brotherhood,  2-12:58 
National  Headliners  Club,  4-16:59 
NEA  contest  winners,  6-18:37 
Pacific  Northwest  Newspaper  Adver¬ 
tising  Executives  Association, 
5-21:16 

Polk  Memorial,  3-5:42 
Public  Interest,  5-7:56 
Pulitzer  Prize,  Erwin,  5-7:13 
Pulitzer  Traveling  Scholarships, 

6- 18:57 

Pyle  Memorial  Fund,  1-1: 14 
Shaffer,  2-5:59 
Si;^  Delta  Chi,  4-23:20 
Supple  Memorial,  5-7:62 
Tobe  Award,  1-15:7 
Virginia  Press  Association,  1-29:43 
Western  Ontario  Newspaper,  5-21:56 
Women’s  Press  Club  of  N.Y. ,  2-5:58 
Bail  lie,  Hugh: 

Sends  former  guide  on  war  story, 

3- 12:74 

IF  board  chairman,  Erwin,  4-2:15 
Hair,  Ralph  B. ,  retires,  4-9:50 
Baird,  Jack,  dog  editor  of  year, 

2- 19:67 

Baltimore  (Md.)  News-Post,  Baltimore 
“firsts”  pictured  in  series, 
3-19:77 


Banshees  Show  is  star-studded,  4-23:16 
Barnes,  Stanley  N.,  tells  why  Boberts 
wasn't  tried,  5-14:72 
Barnet^,  Stanley  P. ,  heads  Cleveland 
City  Club,  1-15:44 
Barnhart,  Hiomas  F. ,  scholarship 
honors,  3-5:40 
Bartholomew,  Frank  H.: 

Press  integrity  praised,  4-16:14 
New  UP  president,  Erwin,  4-2:15, 

4-9:16 

Bartlesville  (Gkla.)  Examiner,  free 
TV  logs  dropped,  2-5:59 
Bassett  and  Henry  County  Journal  (Va.) 

steps  up  to  daily,  1-22:55 
Battell  ,  Phyllis,  coluimiist  off  to 
flying  start,  1-8: 12 
Bauer,  W.  W. ,  honored,  4-2:67 
Beaumont  (Tex.)  Enterprise: 

Cameras  for  stringers,  3-19:80 
Jubilee  edition,  6-11:48 
Beaver  FaHa  (Pa.)  News-Tribune, 
price  increase,  4-2: 54 
Beck,  Will  T. ,  honored,  2-19:65 
Beeuwkes,  Lambert  B. ,  UHF  specialist, 

4-9:68 

Bellamy,  Paul,  advise  be  good  reader- 

1-1:12 

Belser,  Emily,  steals  scene  in  film, 

1-29:12 

Bergen  Evening  Becord  (Hackensack, 

N.J.): 

Pension  plan  established,  1-15:48 
Pioneers  in  payroll  partners,  Erwin, 

4-16:9 
60th  anniversary,  6-4:75 
Berman,  Manuel  G. ,  elected  in  New 
England,  1-29:42 
Berman,  Moe,  East  Side  beat,  1-15:13 
Bernard,  Donald  M. : 

Announces  Ad  Ckiuncil  tie-in,  1-22:11 
Dailies  play  vital  ad  role,  1-22:24 
Better  Business  Bureaus,  complaints 
at  new  high,  3-26:22 
Biddeford  (Me.)  Journal,  warns  offi¬ 
cial  for  barring  reporter,  1-29:34 
Biddle,  Grant  E. ,  joins  E&P  sales 
staff,  2-26:62 
Big  Ten  news  stories  of  1954,  1-1:13 
Bildersee,  Barnett,  elected  at  Allied, 

4- 16:26 

Birmingham  (Ala.)  Post-Herald,  vote  of 
censure  welcomed  by,  3-5:44 
Bishop,  Costello,  named  by  Katz, 

5- 28: 17 

Bitner,  Lynn  N. ,  proanted  in  Bochester, 

5-28:12 

Bixby,  James  L. ,  opens  PR  Newsography- 
95,  5-7:26 
BJornson,  Val,  on  St.  Paul  Dispatch- 
Pioneer,  2-26:59 
Bloomington  (Ind.)  Herald-Telephone, 
restaurant”  nets  scholarship  fund, 

5-28:42 

Bogart,  John,  manager  of  H.T  industrial 
relations,  2-26:48 
Bonham,  Frederick  T. ,  establishes  Tenn. 

scholarships,  1-8:54 
Book  reviewers  review  their  jobs, 

Erwin,  1-29:65 

Books  in  review,  El  lard: 

American  strategy  in  the  Atonic  Age, 
Reinhardt,  4-9:36 


Books  in  review,  Ellard:  (Cant'd) 

Careers  in  religious  journalism, 
Wolseley,  3-5:44 

Ose  and  tryal  of  John  Peter  Zenger, 
Mott,  ed.,  3-19:32 
Day  of  reckoning,  De  Toledano, 

6-4:72 

Dictionary  of  last  words,  LeCkmte, 

1-1:40 

G.B.  Dealey  of  the  Dallas  News, 

Sharpe,  5-7:38 

Government  by  investigation,  Barth, 

6-4:72 

Intelligent  laymen’s  medical  dic¬ 
tionary,  Swartz,  3-5:44 
Layout,  Felton,  1-1:40 
Me  and  my  big  mouth,  Harrison, 

4-23: 104 

News  is  a  singular  thing,  Higgins, 

6-18:50 

On  the  newspaper  front,  Tripp, 

3- 19:32 

Patents,  trade-marks  and  copyrights, 
Scher,  3-5:44 

Political  Warfare,  Scott,  5-21:69 
Printing  as  an  art,  Nash,  4-23: 104 
Publicity  and  its  relation  to  sell¬ 
ing,  Conley,  1-1:40 
South  and  its  newspapers,  Johnson 
and  Robb,  2-19: 48 

Boston  Globe,  new  building  planned, 

1-8:9 

Boston  (Mass.)  Herald-Traveler,  prof¬ 
its  decline,  3-5:12 
Boston  Post: 

Buys  N.Y.  News  presses,  1-15:62 
Guild  pay  offer,  2-26:46 
Signs  sports  cartoonist,  1-29:59 
Sunday  TV  section,  2-19:42,  3-26:62 
Boston  (Mass.)  Sunday  Herald,  16-page 
supplement,  6-4:20 
Botsford,  Harry,  pantry  feature, 

1-8: 42 

Bradshaw,  Jim: 

Felled  by  irate  sheriff,  6-4:76 
Nothing  dole  about  beating,  6-18:12 
Brand,  Perry  L. ,  joins  agency,  3-12:26 
Brand  Names  Day,  3-19:16,  (editorial), 

4- 2:42 

Braun,  Lilian  Jackson,  cited,  3-26:30 
Brennan,  Ray,  escapes  trial,  1-22:49 
Brewer,  Verl  D. ,  named  ad  sales 
promotion  manager,  1-29:32 
Bridgeport  (Conn. )  Herald,  acquires 
color  press  plant,  2-12:53 
Broadhurst,  E.  T. ,  Jr.,  joins  BoA, 
3-12:24 

Brodney,  Kenneth,  wins  sprint  with 
Malenkov  flash,  2-12:13 
Brooklyn  (N.Y.)  Eagle: 

Arbitration  might  have  saved.  Dale, 
4-30:23 

Baby  Sitter’ s  Guide,  1-15:28 
Demise,  3-19:7,  (editorials) 

3-26:42,  5-21:42 
End  of,  Wi  liens,  5-14:8 
Guild  strike,  1-29:64 
Mediation  sessions  resuned,  2-12:8 
Negotiators  resune  talks,  3-5: 12 
New  York  pattern  (editorial),  2-26:36 
Stalemate  continues,  3-12:74 
Stalemate  on  “pattern,  ”  2-19:7 
Wage  parity  issue,  2-5:8 


Brooklyn  (N.Y.)  Eagle:  (Cant'd) 

Local  business  story  told,  1-22:65 
Sale  deadline  set,  4-16:13 
Bro<d(s,  James  R. ,  heads  SOX  group, 

2- 26:38 

Brown,  Caro,  quits  Alice  Echo,  6-11:94 
Brown,  Qiarles  A.,  Ill,  heads  librar¬ 
ians,  6-25:58 

Brpw),  O.C. ,  PR  director  for  Opubco, 

3- 12:73 

Brown,  Robert,  sales  promotion  manager 
for  Art  Gravure,  1-29:32 
Brownell,  Herbert,  Jr.: 

Insistent  on  consent  decree,  6-11:8 
Time  right  to  review  ’35,  6-11:99 
To  address  Inland  meet,  1-15:44 
Brumby,  James,  adman’s  stake  in  HOP 
color,  1-29: 15 

Brundage,  Harvey  E. ,  stresses  research, 
Erwin,  4-16:40 

Brush-Moore  Newspapers,  full  title  to 
fronton  daily,  5-28:39 
Bryan  D.  Tennant,  elected  ANPA 
treasurer,  4-30:16 
Bryan,  Wright,  praises  reporters, 

2-26:42 

Buddie,  Charles  D. ,  heads  Chicago 
Reps,  5-28:17 

Buffalo  (N.Y.)  Courier-Express, 

Safety  Crusade,  Irvin,  1-22:56, 

5- 7:56 

Buffalo  (N.Y.)  Evening  News,  histori¬ 
cal  group  fetes,  5-21:54 
Bugle,  Ralph  W. ,  promotion  not  a 
“dirty  word, ”  2-5:22 
Bullock,  Helen,  stars  on  medic  beat, 

4-2: 57 

Bureau  of  Advertising: 

Booklet  tells  success  of  Parliament, 

6- 25: 18 

"Cracker  barrel ”  selling  outmoded, 
6-18:16 

Food  makket  film  has  premiere, 

2-26: 12 

Introduces  package  goods  film, 

1- 22: 15 

Los  Angeles  sales  office  opens, 

3- 5: 24 

Retail  workshop,  first  in  Dallas, 

2- 26: 18 

Second  best  year  in  national  ad 
dollars,  McIntyre,  4-30:15 
“Third Person,"  presentation,  4-2:28 
Thomson,  Fred,  named  asst,  promotion 
director,  1-22:67 

Burke,  Kenneth  K. ,  named  to  Gannett 
post,  2-26: 13 

Burks,  Edward  C. ,to  Bonn  for  Balti¬ 
more  Sun,  1-29: 13 
Bumce,  Julian  J.,  retail  regular, 
Gilchrist’s,  1-22:15 
Burrowes,  Arthur  V.,  gives  CE  grand 
jury  story,  4-16:50 
Bushman,  Ted,  retail  regular,  ZCMI, 

5-21: 15 

Byck,  Lester,  PM  of  King  Features, 

5-28: 12 

Caligaris,  Louis  C. ,  to  join  S-H  staff, 
2-5:22 

Calgary  (Alta.)  Herald,  staff  changes, 

4- 9:63 

Calhoun  Ccunty  (Tex.)  Tiaies,  new 
Sunday  tabloid,  4-2: 13 


California  Newspaperboy  Foundation: 
Macklin,  Robert,  new  director, 

6-4:65 

Plans  of  founders  live  in,  Watson, 

2-5:40 

Cameron,  Dorothy,  heads  women’s  group, 

4- 9:69 

Campbe 1 1 ,  Chester  M. : 

Career  story,  4-9:71 
Publisher  of  Qiicago  Tribune, 

5-21: 12 

Canadian  Managing  Editors  Conference, 

2-19:7 

Canadian  Press: 

Staffers  in  D.C.  re-.issigned, 

1- 29:43 

Thomsen,  Roy,  honored  by,  4-30:90 
Canadian  Press  Gallery  changes, 

5- 21:56 

Canadian  Wooen’s  Press  Club,  European 
tour,  2-12:11 

Canham,  Erwin  D. ,  public  press  offi¬ 
cer  for  prison  situations  asked, 

1-29:9 
Canon  35: 

Bar-media  group  talks  over,  4-16:57 
Contempt  convictions  stand,  5-21: 13 
Judge  urges  newsmen  fight,  6-11-99 
Newsmen  debate,  3-12:55 
Capa,  Robert,  posthumous  award  to, 
5-7:62 

Capital  Post  (Tallahasse,  Fla.): 

New  daily,  1-29:67 
Shows  profit,  6-25:63 
Capper  l\iblicatians,  25-year  pins, 

2- 12:U 

Carter,  Amon  G. ,  ill,  6-25:12 
Carter,  James,  grateful  for  production 
ideas,  6-11:94 

Casey,  Ralph,  silver  plaque  awarded, 

3- 12:56 
Censorship: 

Ohly  war,  -  Price,  4-30:114 
Wilson,  Charles  E. ,  clears  situation, 

4-16:12 
Census: 

Bureau  to  count  TV  sets,  6-18:15 
Data  challenge  to  newspapers, 

3-19:78 

Oiaddock,  Robert,  named  CR  superin¬ 
tendent,  6-11:61 

Chambers,  Stuart  M. ,  retires  from 
Post  -Dispatch,  1  -29: 64 
Chandler,  Dorothy,  L.A.  Tines  direct¬ 
or,  5-28:36 

Chandler,  Stedmn,  to  films,  1-8:22 
Chapman,  C.C. ,  retires,  1-29:46 
Charleston  (W.Va. )  Gaxette: 

Billboard  proaotion,  4-2:32 
Carrier  of  the  year,  1-15:52 
Charlotte  (N.C. )  Observer,  bought  by 
John  S.  Knight,  1-1:7 
Chase,  Al,  retires  from  Chicago 
Tribune,  1-15:48 

Chase,  W.  Howard,  leaves  Selvage, 

Lee,  1-29:24 

Chattanooga  (Tenn. )  Tisms,  elects  new 
officers,  6-11:12 
Chester  (Pa.)  Times: 

Fellowship  citation,  2-26:12 
Gives  up  job  printing,  6-11:63 
Pickets  force  printing  of  story, 

3-5:12 


Chicago  Daily  News: 

Department  clinics  held,  2-12:44 
Home  delivery  price  raised,  3-5:45 
Youth  Rally,  3-19:79 
Chicago  Defender,  50th  anniversary, 

5-14:70 

Chicago  Hospital  (Council  provides 
contacts,  2-26:42 
Chicago  Sun-Times: 

Editorial  staff  proantions,  1-15:53 
Noon  at  the  library,  1-1: 37 
Chicago  Tribune: 

Ad  staff  changes,  6-25:59 
Control  rests  with  two  groups, 

4-9: 10 

“Design-link”  for  sections,  3-12:59 
Executive  appointmnts,  6-18: 10 
Oldest  employee,  1-1:36 
Presentation  debunks  fantasy  of  TV- 
land,  Brandenburg,  2-26: 14 
Search  for  “Salesman  of  year,  ” 

4- 2:28 

Sunday  Magazine  clicks,  2-19:11 
Washington  bureau  no  basis  for  sub¬ 
poena,  2-12:61 

Yalta  story  now  set  up,  3-26:74 
Zoned  want  ads  offered,  2-19:67 
Chipperfield,  Frank  L. ,  Garckier  media 
chief,  6-4:20 

Churchill,  Winston,  tribute  to,  4-9:13 
Cincinnati  Enquirer,  wins  in  libel 
verdict,  2-19:64 

Cincinnati  Shopping  News,  suspends, 

2-19:24 

Cincinnati  Times-Star  and  Post: 
Executive  changes,  1-29:59 
Personnel  changes,  6-11:13 
Provides  tax  guidance  via  TV, 

3-19:77 

Cinemascope's  success  laid  to  news¬ 
paper  ads,  1-1:15 
Circulation: 

Agency  executive  looks  at-Ames, 

5- 14:22 
Orriers: 

Ad  tie-ups  opposed,  Brandenburg, 

3- 19:14 

Boy  merchants  are  contract  carriers, 

4- 30:80 

Boys  collect  for  crusade,  4-9:48 
Green  River  restrictions  hit, 

3-5:39 

IdU  offers  booklet  on,  1-22:34 
Newspaperboys  (editorial),  6-18:34 
New  York  visited  by,  5-14:58 
F^lrsue  service  careers,  6-18:57 
Ruling  moved  to  top  of  ICMA  agenda, 

6-25:12 

Workshop  helpful  in  Beaumont, 
Brandenburg,  1-8:44 
(3IS  explain  their  enthusiasm  for 
work,  Baird,  6-25:48 
Daily  (editorial),  2-5:34 
Daily  soars,  2-5:7,  (editorial), 
2-5:34 

District  manager  survey,  4-16:44 
Gains  credited  to  boys,  Greenwich 
Times,  2-5:40 

Harder  selling,  better  product  needed 
in  *55,  Brandenburg,  1-1:33 
Increased  farm  price  calls  for  HD 
service,  Bauer,  6-18:42 


Circulation:  (Cant'd) 

La  Crosse  Tribune  series  tells  value 
to  schools,  Brandenburg,  1-15:44 
Newspaper  readers  “Vamped”  by  TV, 
2-19:34 

Puzzlement  but  profitable,  2-12:44 
Sales  BK>tivation  plan,  Lester, 

6-4:58 

Salina  Journal,  “local  pattern” 
pays,  Brandenburg,  3-12:50 
Say  it  with  music,  3-19:38 
Serrill,  Ted,  gives  data  on  price 
and  coverage,  Brandenburg,  5-21:52 
Saialler  papers  feel  postal  hikes 
most,  4-2:54 

Smaller  papers  show  steady  gains  - 
Risen,  Brandenburg,  1-29:42 
Smaller  routes  tried,  3-26:62 
Staab,  C.W. ,  defends  giinnicks, 
Brandenburg,  5-28:40 
Team  perfonnance  boosts,  Watson, 

6-11:70 

“This  Week”  family  paper  fare  with 
TV,  how,  2-26:52 
Welcoam  service  deal  brings  new 
subscribers,  3-5:38 
Civilian  Defense: 

California  group  studies  plan  chang¬ 
es,  3-5: 10 
Civil  defense: 

News  policy  outlined,  2-26:42  ‘ 

Plan  mapped  in  California,  4-2:64 
Clark,  Raymond  E. ,  retail  regular, 
Bresee’s,  3-19:15 

Clarke,  Everett  A. ,  prize  for  fire 
story,  5-14:11 
Classified: 

Baby  sitter's  guide,  1-15:28 
Bank’s  Charge-O-Matic  nets  want  ad 
gains,  Lionel,  3-19:30 
Baroaeter  of  business  (editorial), 
2-19:38 

Brand  names  speed  sale  of  trade-ins, 
Lionel,  3-12:28 

Brokers  who  promote  can  have  top 
year,  Lionel,  1-22:32 
CAM’s: 

Meeting  to  thwart  linage  loss, 
Lionel,  6-18:30 

Moving  away  from  cash  discounts, 
Lionel,  4-16:30 

Cash  discount  variations,  Lionel, 

5-14:30 

(Combine  direct  mail  with  personal 
calls,  Lionel,  5-28:26 
(Contests  win  readers  and  ads, 

Lionel,  5-21:30 

Direct  sales  inckistry  built  on, 
Lionel,  6-4:44 
Hansom  cab  wanted,  1-8:32 
High  cost  of  direct  mail  turns  I 
retailers  to,  6-25:24 
Linage  building  ideas  sought, 

Uonel,  1-29:32 

New  classifications,  Lionel,  4-23:8- 
New  classifications  can  expand 
sales,  Lionel,  2-19:30 
New  York  papers  scramble  for 

Brooklyn  want  ads,  Lionel,  4-9:32 
Nations  and  bargains  in  want  ad 
colunns,  Lionel,  4-2:34 
Previews  acknan  asks  CAMs  to  provide 
data,  Lionel,  2-5:46 


Classified:  (Cant’d) 

ROP  promotion  builds  transient  line, 
Lionel,  6-11:34 

Sliding  rate  scale  builds  volume, 
Lionel,  2-12:32,  (editorial), 

2-12:38 

Softtone  treatment,  3-5:28 
Transient  volume,  what’s  happening 
to?  Lionel,  5-7:34 

IV  service  contest  can  spur  want  ads, 
Lionel,  3-5:28 

Using  mails  to  sell  mail  order  ads, 
Lionel,  6-25:54 
Want  ads: 

Promotion  aids  circulation,  Lionel, 

2-26:28 

Should  thrive  in  '55,  Lionel, 

1-8: 32 

Volume  shows  upward  trend,  Branden¬ 
burg,  2-12:60 

Claus,  Henry  T.,  retires,  5-28:12 
Cleveland  Plain  Dealer,  prize  for 
“Sam”  stories,  2-5:58 
Cleveland  Press: 

Expansion  program,  5-7:64 
Pension  plan,  4-16: 13 
Cloud,  Alton,  buys  San  Bruno  Herald, 

1- 22:52 

Cobum,  C.G. ,  to  direct  Coffee  Bureau 
P.R.,  3-26:46 

(2oll,  Raymond  S. ,  80th  birthday, 

2- 5:59 

Collins,  James  W. ,  detects  more 
colorful  news  writing,  5-28:38 
Collins,  LeRoy,  urges  open  meetings, 

4-16:59 

Collins,  Tom  and  Katy,  colunnists, 
Brandenburg,  4-2:38 
Color: 

Ad  experiments  amaze  retail  group, 
2-19:24 

Availability  is  problem  -  Ensrud, 
1-22:18 

Bourges  method  used  for  four-color 
ad,  1-8:62 

C^tinental  (on  buys  comic  pages, 

5-21: 16 

Lemons,  2-12:20 
Milk  group  to  add,  4-30:26 
Monthly  section.  Lake  Charles 
American  Press,  3-12:22 
Nestle’ s  instant  coffee,  1-29:18 
Norge,  2-12:20 
Qnar  Inc.,  3-19:20 
Ghe-shot  page  sets  sales  record, 
5-7:22 

Plate  Blade  from  tire  patch,  5-21:36 
Process  offers  speed  and  fidelity, 
Adams,  6-11:64 

Real  estate  section,  San  Diego 
Uiion  and  Tribune,  2-5:30 
ROP: 

Adnan’s  stake  in.  Brumby,  1-29:15 
Ads  build  revenue,  1-22:10 
Milwaukee  Journal  service,  4-30:26 
Minneapolis  Ad  Club  gets  tips, 

4-9-16 

New  data  listing  announced, 
Brandenburg,  5-21: 14 
Seattle  Times,  5-21:26 
Wide  range,  3-26:9 
Standards,  disagreement  on,  6-11:94 


Colorado  Springs  (Ciolo.)  Gazette 
Telegraph,  “Acquainted  Week” 
edition,  4-2:28 

Columbia  Basin  Herald,  becomes  daily, 
4-2:16 

Columbia  Basin  (Wash.)  News,  nultiple- 
Durder  story,  4-9:46 
Columnists: 

Battelle,  Phyllis,  off  to  flying 
start,  1-8:12 

Flavor  held  key  column  ingredient, 
1-29:32 

(Combes,  Willard,  city  hall  artist, 

6-11:76 

Ckxnic  Code  Authority  invites  news¬ 
paper  compliance,  1-1:47 
(xxnics: 

Readership  on  ascendency,  4-30: 108 
Vertical  half-pages  available  in, 
5-14:15 
(Domnunism: 

Infusion  in  nedia  studied,  1-22:54 
Poles  snub  slanted  media,  Wagner, 

4- 23:86 

Protest  (editorial),  3-12:42 
Cxmcord  (Calif.)  Daiblo  Beacon,  be¬ 
comes  daily,  5-7:51 

Concord  ((2alif. )  Transcript  new  daily, 
4-9:34 

Condict,  Wilson  W. ,  heads  NAEA, 

1-22: 10 

Connett,  Eugene  V. ,  appointed, 

4-30:38 

Contests: 

Ayer  (iip,  3-5: 53 
Classified,  win  readers  and  ads, 
Lionel,  5-21:30 
E&P  Photo,  Collings,  1-8:62; 

(editorial),  1-15:36 
Judges  selected,  entries  due, 

2-5:38 

Winners,  4-2:  10 

E&P  Promotion,  awards,  McIntyre, 

5- 7:7 

“Junior  Miss,"  in  Cincinnati, 

3-26:38 

National  Spelling  Bee,  3-12:8 
News,  photo,  listed  for  new  year, 
1-22:46 

I^lzzle,  Brandenburg,  4-23: 18 
(Strollers: 

Cost  control  topics,  4-23:56 
Urged  to  help  quality,  5-28:10 
Ciooper,  C.H. ,  highway  man,  1-22:60 
Copley,  James  S. ,  hopes  newsprint 
price  stands,  2-19:68 
Cxjpley  Press: 

Officers  re-elected,  2-26:46 
Pension  plan,  1-15:52 
Corlett,  Robert  C. ,  INO  deserves 
support,  Brandenburg,  4-23:22 
Coming  (N.Y. )  Leader,  starts  retire¬ 
ment  plan,  1-22: 11 
Costs: 

Cut  by  new  methods,  ANPA  panel, 

Erwin,  4-30: 12 
How  to  cut,  4-9:59 
Study,  4-16:7;  (editorial),  4-16:36 
TV  (editorial),  4-2:42 
Cost  system  (editorial),  6-11:54 
Council  Bluffs  (la.)  Nonpareil, 
executive  promotions,  3-19:77 
Court  records  (editorial),  6-4:52 


Cowan,  James  M. ,  caps  exciting  career, 
2-12:63 

Cowgill,  Harry  L. ,  retires,  6-25:58 
Cowie,  A. J. ,  heads  diio  AP  Society, 

4-16:46 

(ox,  Jan)es  M. ,  Jr.,  buys  hotel,  2-5:8 
Oeager,  Marvin  H. ,  estate  valued, 

4- 2:57 

Crean,  Gerald  P. ,  honored  by  VFW, 

2- 19:30 

Cresner,  William  T. ,  honored  on  50th 
year,  1-22:11 

Crider,  John,  joins  Newsom  &  Co., 

3- 26:  58 
Crime  news: 

’Tf”  dominates  editors’  stand  on, 
Phelps,  6-4:55 

You  didn’t  ask!  (editorial),  6-18:34 
Crooks,  Johnny,  retiring  from  AP, 

6-25: 50 

Crossword  puzzles,  readers  love, 
Collings,  4-16:52 
Cruickshank,  Herbert  W.,  retires, 

5- 28: 12 

Cubbedge,  Jack  J.,  president  of 
Morning  News  in  Savannah,  1-15:48 
Daily  Worker: 

Barred  from  private  talks,  3-12:56 
Libel  statement,  5-14:40 
Recalls  Broun  urging  Reds  in  union, 

6-25:62 

Dallas  (Tex.)  Morning  News: 

Fashion  writer  si^ed,  1-22:47 
Promotions,  3-12:28 
Shop  gets  new  equipment,  3-12:65 
Daniels,  Jonathan,  flays  “dignified 
and  docile  press,"  3-12:54 
Danville  (Pa.)  News,  bought  by 
Ulerich  and  Biddle,  5-28:8 
Davis,  Leonard,  quitting  AHAA,  4-9:20 
Davis,  Marguerite,  heads  UP  bureau, 
5-28:31 

Dtayton  (0.)  Press,  suspends,  2-19:58 
Dealey,  Walter  Allen,  Jr.,  ordained, 

4- 9:32 

Dear  Publications  and  Radio,  Inc., 
buys  control  in  Sedalia,  1-1:35 
DeClerque,  Henry,  appointed,  5-21: 16 
Deems,  Richard  E. ,  in  charge  of 
Hearst  magazines,  2-26:62 
Denny,  Thomas  G. ,  N.Y.  Times  book  ad 
manager,  4-30:32 

Denver  Post,  bulk  rate  set,  2-5:16 
Des  Moines  Register  and  TriL'me: 

Air  conditioning  system,  1-8:51 
Price  increase,  6-4:8 
Runs  review  issues  together,  2-12:24 
Suggestion  system,  6-11:74 
Detroit  Free  Press,  proantions,  1-29:66 
Detroit  News: 

Hires  experts  for  civic  plan,  1-8: 13 
Linotype  machines  added,  1-8:50 
TV  outlet  boosts  power,  1-8:55 
Deutschle,  George  F. ,  honored,  4-2:44 
Dew,  G.  Richard,  wins  PR  Excellence 
Award,  2-12:22 

Dewey,  Thomas  E. ,  lauds  press  vigor 
and  vigilance,  1-22:54 
Dinneen,  Joseph  F. ,  resents  use  of  ’39 
views  of  Guild,  2-12:64 
Discount  houses: 

Bell  &  Howell  gets  injtaiction, 

2-19: 18 


Discount  Houses:  (Cant’d) 

FTC  sdopts  hands-off  policy,  3-S:20 
Grahsai,  B.A. ,  condesns,  1-29:30 
May  yet  want  fair  trade,  5-21:28 
NRDGA  finds  house  gaining,  1-8:26 
Panel  scans  ad  procedures,  2-5:16 
Dix,  Albert  V.,  to  Far  East,  5-7:57 
Do-It-Yourself  nrket,  1-15:19 
Dollahite,  Harry  A.,  ad  manager  at 
Houston  Press,  3-19:22 
Dbnahue,  Frank,  promoted  by  Metro, 

1-15:26 

Donaldson,  Ben  B. ,  new  AFA  chainnan, 
6-11:9 

Donnelly,  Charles  A.,  heads  Silurians, 
5-U:54 

Doob,  Oscar,  retires,  6-4:72 
Downtoan  problem  (editorial),  2-5:34 
Drama  critic  lists  Broadway  hits, 

4- 23: 144 

Draper,  Charles  H.,  Houston  Post 
treasurer,  1-8: 14 
Dredge,  Bill,  receires  top  prise, 

5- 28: 13 

Duffy,  Ben,  to  speak  at  ABC  clinic, 

4- 16: 44 

Dulles,  John  Foster,  Senate  closes 
hearing,  4-16:12 

Dunne,  Eleanor  E. ,  prosnted,  6-4:62 
Dunnigan,  Alice,  named  to  Women’s 
National  Press  Club,  3-12:74 
Duplessis,  Premier,  sets  terms  to  end 
profit  row,  3-5: 14 
Duming,  Eileen,  heads  state  publi¬ 
city  bureau,  4-16:56 
Eddy,  John  W. ,  on  city  board,  4-30:22 
Eddy,  Nelson,  song  of  (first)  love, 

3-5: 15 

Editor  &  (Aiblisher: 

Ad  sales  staff  changes,  1-1:13 
Biddle,  Grant  E.,  joins  sales  staff, 

2-26:62 

(xntests  (editorial),  1-15:36 
Elected  to  ABF,  3-5:26 
1955  year  book  revisions,  5-7:71 
Parvin,  Donald  E. ,  joins  ad  staff, 
6-18:13 
Photo  contest: 

Collings,  1-8:62 

Judges  selected,  entries  due, 

2-5: 38 

Winners,  4-2:10 

Promotion  (kmtest,  swards,  McIntyre, 

5-7:7 

Wilt,  Oorge  E. ,  in  PM  post,  4-2:13 
Editorials: 

ABA  trade  union,  5-21:42 
Anti-ad  law,  4-23:90 
Anti-gossip  bill,  1-29:38 
Anti-trust  suit,  5-7:42 
Are  you  guilty?  5-7:42 
Backdoor  approach,  5-14:46 
Bait  ads,  3-26:42 
Barometer,  business,  2-19:38 
Blocking  fullback,  5-21:42 
Brand  Names,  4*2:42 
Brooklyn  Eagle  dies,  5-21:42 
Challenge  declined,  6*25:36 
Chapter  and  verse,  4-9:42 
Circulation: 

Builder,  5-14:46 
Daily,  2-5:34 

Clarification  for  Ike,  6-4:52 


Editorials:  (Cant’d) 

Qesn  noses,  3-19:44 
(xximie  protest,  3-12:42 
Comparative  i^>act,  6-25:36 
Cost  study,  4-16:36 
Cost  system,  6-11:54 
Courthouse  test,  1*15:36 
(Zourt  records,  6-4:52 
Courtroom  photos,  4-30:74,  6-18:34 
Downtown  problem,  2-5:34 
E&Pccntests,  1-15:36 
Eagle’s  demise,  3-26:42 
Fair  trial,  1-15:36 
Free  Press  Day,  5-28:30 
“Gone  fishing,  '*  6-25:  36 
Guild  rebuttal,  3-5:32 
Hutchins,  Bobert  M. ,  4-30:74 
International  Press  Institute, 
1-1:28 

lOJbid,  1-29:38 
Jelke  decisions,  1-8:38 
Jelke  postscript,  3-19:44 
Junk  Rail,  1-8:38,  2-12:38 
Jurisdiction,  1-15:36 
Juvenile  crime  news,  6-18:34 
Kansas  City  Star  case,  3-5:32 
Kiss  and  tell,  2-12:38 
Langer  Bill,  2-19:38 
Legislative  record,  1-15:36 
Less  sell?  1-1:28 
Local  news,  6-4:52 
Loss  of  privacy,  1-22:38 
Making  the  news,  1-22:38 
McConnick,  Bobert  B. ,  4-9:42 
Mellett,  Lowell,  thanks  to,  1-8:38 
Mitchell,  Stephen  A.,  thanks  to, 

6-11:54 

Nehru’s  criticism,  4-2:42 
Newspaper  audience,  5-28: 30 
Newspaperboys,  6-18:34 
Newspaper  (kxaics  Advisory  Council, 
1-22: 38 
Newsprint: 

Price,  5-7:42 
Problem,  4-23:90 
Still  going  up,  5-28:30 
“Subsidy’!  5-21: 42 
Supply,  6-25:36 
Newsprint  mills,  1-29:38 
New  York  pattern,  2-26:36 
1954-good  year,  1-29:38 
1955,  1-1:28 
No  choice,  5-28:30 
No  coverage,  1-1:28 
NPCvote,  2-19:38 
Open  sessions,  2-19:38,  3-12:42 
Photos  in  the  House,  1-29:38 
Pitch  Bien,  1-29:38 
Postal  rates,  3-12:42 
Pre-selling,  6-18:34 
Press  conference,  1-22:38 
Press  influence,  1-15:36 
Press  laergers,  5-21:42 
Privacy  of  Criadnals,  6-25:36 
Public  apathy,  4-16:36 
(Hiblic  record,  6-11:54 
Public  relations  forum,  3-26:42 
Public  trial,  4-30:74 
Pulitzer,  Joseph,  4-9:42 
Badio-TV  logs,  2-12:38 
Beaction  to  criticism,  5-7:42 
Big^t  to  lie,  4-2:42 
Boysl  family,  2-5:34 


Editorials:  (Cant’d) 

Bussian  papers,  3-26:42 
Screwy  thinking,  2-5:34 
Secrecy  in  N.C.,  2-12:38 
Senate  rules,  3-5:32 
Sliding  scale,  2-12:38 
Small  comfort,  4-30:74 
Southern  reporting,  5-14:46 
Status  quo,  2-26:36 
Strange  doings,  3-19:44 
Strategic  Info,  1-8:38 
Suomer  boom,  6-11:54 
Supply  and  deamnd:  4-2:42 
Support  for  IV,  2-26:36 
Tax  on  ads,  4-16:36 
Traffic  casualties,  1-1:28 
Truman  again,  4-23:90 
TV: 

Answer,  3-12:42 
Costs,  4-2:42 
Beaders  and,  4-23:90 
Study,  3-5:32 
UAW-GAW,  6-11:54 
Wilson’s  order,  4-9:42 
Yalta  papers,  3-19:44,  3-26:42 
Youth  pictures,  4-9:42 
Editorial  Workshop,  Copperud: 

By  the  numbers,  6-18:45 
Dia^iosis:  hyphenitis,  1-29:47, 
2-12:47 

Feelings  about  “feel,”  3-26:35 
In  re  that  vs.  which,  5-21:38 
Bef lections  on  style,  3-12:46 
Singular  delusion,  1-8:53 
Walking  under  ladders,  4-9:45 
Etknunds,  Warren  D. ,  retires,  6-11:65 
Eisenhower,  Dwight  D. : 

Clarification  for  (editorial), 

6-4:52 

Hails  Knight  in  Charlotte,  1-8:10 
Mourns  passing  of  two  champions, 

4- 9:70 

Postal  rate  hike  proposal,  1-15:62 
Press  Ckxiference  (editorial),  1-22:38 
Badio-TV  influence  tops  press, 

5- 28:9 

Beveals  atomic  ship  plan,  Erwin, 

4-30: 13 

Sets  figure  for  postal  hike,  1-22:61 
To  address  AP  luncheon,  3-5:8 
Elyria  (0.)  Chronicle-Telegram, 

Saturday  edition  thrives,  Beisinger, 
2-26: 12 

Employsmnt  bleak  for  reporters  in 
N.Y.C,,  Brooks,  3-19:10 
Energy  Edition,  in  20  Colorado  papers, 
2-5: 14 

Engel,  Arthur,  Jr.,  joins  Creamer  & 
Woodward,  4-16:24 

English,  Earl,  takes  swing  at  Ogilvy 
proposal,  Bentel,  3-19:40 
Ensrud,  A.G. ,  color  availability  is 
problem,  1-22:18 
Ethridge,  Mark  F. : 

Honored,  2-19:54 

Monopoly  argument  academic,  2-26:10 
Evans,  Silliman,  Jr.,  heads 
Tennessean,  Inc.,  6-4:12 
Expose: 

Bridge,  wins  Fla.  prize,  5-7:50 
Meng>his  acts  to  end  slums,  6-4:40 
Press  puts  politician  in  new  light, 

3-26:68 


Faber,  Rubin  H.,  retail  regular.  Bos* 
ton  Store,  2-19: 15 

Fair  trade,  pros  and  cons  get  airing, 
5-7: 18 

Falls  Oiurch  (Va.)  Sun-Echo,  Civil 
War  relived,  4-2:34 
Farmer,  Don  W. ,  named,  6-11:10 
Farrar,  Gilbert  P, ,  appointed  Lino¬ 
type  consultant,  3-12:62 
Farrar  Seminar  on  Newspaper  Design, 
5-14:72 

Federal  Connunicatians  Connission: 
Assets  listed  in  sale  before,  5-28:41 
Court  directs  review  of  TV  grant  by, 
6-18:  57 

Court  okays  goal  of  competition, 
6-11:98 

Defends,  denial  of  McClatchy  TV  bid, 

4-23:24 

Equal  control  basis  of  award,  4-30:20 
Examiner  raps  newspaper  policies, 
6-11:12 

Examiner  would  limit  S-H  interests, 

1- 15:14 

Grant  to  Ky.  daily  denied,  4-23: 122 
Interference  charge  answered, 

2- 12:45 

McClatchy  brief  assails  diversifica¬ 
tion  rule,  3-5: 11 
Opposes  ANPA  entry  in  court  case, 

1- 15: 14 

Reconnends  daily’s  TV  bid,  4-16:10 
Reverses  examiner  on  Mobile  TV, 

4-2:73 

Senate  group  to  view  media  policy, 

2- 5: 10 

Split  in  views  on  press-TV,  5-28:9 
Unit  rate  shouH  bar  TV  permit, 

4- 9:12 

Witness  recants  at  Lamb  hearing, 

2-12:8 

Federal  Trade  Comnission: 

Adopts  hands-off  policy  in  price  cuts, 

3- 5:20 

Auto  dealers’  ad  complaint  before, 
2-5:59 

Control  of  insurance  ads  affirmed, 

4- 30:44 

Cracks  down  on  false  ad  claims, 
2-19:20 

Senate  Small  Business  Comnittee 
assails,  4-9:30 

Ferlin,  Charles,  still  in  circulation, 
1-22:66 

Financial-page  study,  2-12:18 
Finnegiui,  Richard  J.,  estate  enters 
probate,  6-4:8 

Fisher,  Ham,  conments  on  Society’s 
action,  3-5:13 

Five-day  schedule,  fourth  of  dailies 
on,  2-5:7 

Flatin,  Saul,  heads  media,  2-12:28 
Flexibility,  newspapers  score  on, 

5- 21:24 

Florey,  George  F. ,  appointed,  6-11:34 
Flynn,  F.M. ,  publisher  of  N.Y.  News, 

5- 21: 12 

Ford,  Henry,  II,  to  address  Ad  Bureau 
dinner,  3-5:8 

Forest  City  lAiblishing  Co.,  shuffles 
mechanical  chiefs,  3-12:62 
Forrest,  Leland  F. ,  heads  Chicago 
Sun-Tiaies  classified,  5-21:12 


Fort  Atkinson  (Wis.)  Daily  Jefferson 
Comty  Union,  75th  anniversary, 
4-16:60 

Fort  Lauderdale  (Fla.)  Sun,  new 
weekly,  5-14:42 

Fort  Scott  (Kan.)  Tribune,  heroic 
task  in  snow  storm,  1-15:14 
Fox,  Fontaine,  Toonerville  Trolley” 
at  end  of  long  run,  2-5:8 
Fox,  John,  sells  stock  interest  in 
N.J.  balk,  1-22:8 
France,  Francisco: 

Explains  watch  over  press,  5-21:13 
Sensitive  on  press  control  bill, 

1-1:46 

Frankfort  (Kan.)  Index,  sold,  5-21:60 
Franklin,  Benjamin  A.,  to  ABC, 

2-19:46 

Free  Qiina  Daily  (San  Francisco) 
proposed,  4-23:64 

Freedom  of  information,  UN  again  de¬ 
lays  conference  on,  6-4:8 
Freedom  of  press,  Reid,  Ogden  L. , 
offers  new  credo  for,  5-21:72 
Freedom  of  the  Press  Ifey,  6-4:13; 

(editorial),  5-28:30 
French  press  better  today  than  prewar, 
Langelaan,  2-19:55 
Frey,  Qiarles  Daniel,  honored  in 
Chicago,  1-22:  55 

Fried,  Louis,  retail  regular.  Nation¬ 
al  Shoes,  4-30:25 

Fulbright,  J.  William,  cool  toward 
stock  exchange  ads,  3-12:12 
Gainesville  (Ga. )  Weekly  News,  goes 
daily,  4-2:13 

Gainza  Paz,  Alberto,  elected  director 
of  Hablemos,  2-19:32 
Galardi,  Michael  J.,  joins  Bureau 
sales  staff,  2-5:20 
Gale,  Lou,  cited,  3-26:8 
Gale,  Samuel  C. ,  retires,  6-11:20 
Galveston  (Tex. )  News: 

Lenten  feature,  3-19:78 
Micro-filming  slated  for,  2-26:48 
Ganmell,  A.M.,  named  to  sales  job, 

1- 22:57 

Gannett,  Frank  E. ,  in  hospital, 

4-23:21 

Gannett  Newspaper  Foundation,  grant 
for  health  clinic,  2-5:59 
Gardner,  Joan,  ad  woman  of  year, 

6-11:34 

Geer,  Peter,  retail  regular,  Wallachs, 

3-26: 15 

Gingrich,  Arnold,  men’s  fashion  spells 
linage,  4-16:16 

Glendale  (Calif.)  News-Press,  new  cars 
supplement,  4-30:40 
Gloversville  (N.Y.)  Morning  Herald, 
suspends,  1-15: 55 
Gold  Coast  to  have  paper,  6-4:65 
Golly,  RayJ.,  honored,  6-11:64 
Gore,  LeRoy,  sells  Sauk  City  paper, 

2- 26: 13 

(k>rtatowsky,  Jacob  Dewey,  sees  press’s 
best  years  ahead,  Erwin,  3-5:9 
Goss,  Bert  C. ,  president  of  Hill  & 
Knowlton,  3-12:20 

Goss  Printing  Press  Co. ,  buys  Rock¬ 
ford  plant,  1-29: 13 
Gottlich,  Minna,  40th  anniversary  at 
Compton  Advertising,  6-18:24 


Grambling,  Oliver  S. ,  elected  at 
Columbia  U. ,  5-21:12 
Grant,  Lou: 

Cartoons  published  in  book,  4-30:50 
Christmas  cartoon  is  winner,  3-5:55 
Great  Britain: 

” Juniors”  reaching  difficult  stage, 
Willens,  1-8:60 

London  attempts  to  end  strike,  4-16: 14 
Meg’s  romance,  Probst,  3-26:32 
Press  strike  in  third  week,  Probst, 

4-9: 13 

Royal  family  tries  to  stop  sale  of 
gossip,  Probst,  3-5:54 
Sales  bounce  back  after  London 
strike,  Probst,  5-7:36 
Strike  closes  all  London  papers, 

4-2:72 

27-day  shutdown  ends,  Probst, 

4-23:146 

Great  Lakes  Paper  Co.,  installs  new 
machine,  6-11:98 

(^co,  Al,  ”hard  sell”  needed  in  R.R. 
ads,  3-12:26 

Greeley,  Joseph  M. ,  named  by  Burnett, 
2-19:26 

Greenfield  (Mass.)  Recorder-Gazette 
sold,  4-23:138 
Greenville  (S.C. )  News: 

Church  news,  4-2:60 
"Weather  moppets,  "  2-5:41 
Greenville  (S.C.)  Piedmont,  series  on 
adoption  laws,  3-12:72 
Gregory,  Cameron,  heads  personnel 
department  in  Norfolk,  1-1:34 
Groat,  (Dari  D. ,  Memorial,  1-8:30 
Grinspan,  Mel  G. ,  retail  re^lar. 

Black  &  White  Stores,  1-8:15 
Groom,  Eima  Simpson,  in  100th  year, 
4-16:59 

Gross,  Paul  L. ,  to  Herkimer  Telegram, 
1-1:48 

Guaranteed  pay  plan  illegal,  3-19:77 
Guild: 

Boston  pacts  won,  6-25:62 
Buffalo  awards  posted,  4-9:16 
Business  employes  get  representation, 
2-12:61 

Charlotte  News  contract,  1-8:66 
Chicago  names  Page  1  prize  winners, 

5- 7:59 

Convention,  22nd,  Walker,  6-18:9 
Corrects  UP  pact  figures,  4-2:73 
Dinneen,  J.F. ,  resents  ’39  views  of, 
2-12:64 

In  Toronto,  1-22:8 

Leaders  urged  to  listen,  3-5:55 

New  York  pattern  (editorial), 

2-26:36 

New  York  salaries  raised,  4-2:13 
Ottawa  Journal  verdict,  4-30:124 
Rebuttal  (editorial),  3-5:32 
Restaurant  group  organized,  6-18:59 
Severance  pay  eojuity  hailed,  2-26:12 
Severance  pay  froxn  Eagle  ruled  a- 
gainst,  5-21: 10 

Stamp  for  Broun  proposed,  1-29:46 
States  case  in  rebuttal  of  criticism, 
Novak,  2-26:10 

Texas  editor  calls  "worst  union,  ” 

6- 11:13 

Toronto,  2-12: 11 
Utica  elects,  2-5:59 


Guild:  (Cant’d) 

Welcomes  company  nurse,  3-5: S3 
Wins  NLAB  optimum  unit  ruling, 

1-29:34 

Wins  Waterbury  election,  1-8:54 
Guthrie,  James  A.,  tribute  to, 

1-1:36 

Ouylay,  L.  Richard,  to  direct  Repub¬ 
lican  publicity,  4-23:112 
Hagen,  Jere,  fete  planned,  1-15:40 
Haire,  Thomas  B. ,  heads  N.Y.  Ad  Club, 
5-14:24 

Hallock,  George,  vice  president  of 
Brand  Names,  4-30:25 
Halpren,  Samuel  M. ,  retail  regular, 
Halpren's,  5-14:15 
Hand,  Kenneth,  eyes  business  news, 
Bradford,  5-21:11 
Hanna,  Phil,  joins  Rice  &  Co., 

3- 19:32 

Hanson,  Sam,  honored,  2-26:38 
Hanson,  Vernon,  heads  ABC  research, 

4- 9:48 

Hardey,  Janies  W. ,  retail  regular. 
Woodward  and  Lothrop,  2-12: 15 
Hardy,  Don,  heads  NEA,  6-25:59 
Harris,  C.  H. ,  emeritus  title  given 
to,  1-22:52 

Harris,  Monte  “Mike,"  civic  salute 
to,  3-19:74 

Harrisburg  (Pa.)  Patriot,  100  years 
service,  1-1:32 
Harrisonville  (Mo.)  Democrat- 
Missourian,  sold,  5-14:35 
Hart,  William  A.,  heads  ALF  camittee, 

5- 21:28 

Haslett,  Janet,  honored,  6-18:55 
Havana  Post,  issues  first  paper 
since  Oct.,  1-29:68 
Hawaii,  statehood,  strong  press  sup¬ 
port  for,  Farrington,  2-12:65 
Health  Office,  U.S. ,  news  center, 

5-14: 13 

Hearst,  William  Randolph,  Jr.: 

Better  roads  effort  succeeding, 

1- 15:50 

Group  flies  to  Moscow,  1-29:9 
Mission  to  Moscow  appraised,  Snith, 

2- 19:12 

Named  editor  in  chief,  3-5:7 
Oi  scene  for  big  Soviet  story, 
2-12:11 

Soviet  series  issued,  5-14:38 
Tour’s  goals  and  results  told, 

3- 12:13 

Hearst  Consolidated  [^lblications: 
Dividend  passed,  3-5:7 
Hearst,  W.R. ,  Jr.,  named  editor  in 
chief,  3-5:7 

Kem,  Harold  G. ,  named  general 
manager,  3-5:7 
No  June  dividend,  6-4:13 
Reversal  of  decline  reported  by, 
5-7:67 

Hearst  (Corporation: 

Assets,  1-29:11 
Trustees  named,  Watson,  5-28:7 
Heindel,  Louis  E.: 

Joins  San  Jose  papers,  5-28:52 
Quits  Madisoi  ad  post,  5-21:16 
Heiaer,  William  J.,  heads  engineering 
firm,  1-8:64 


Henderson  (Ky. )  Gleaner  &  Jounial: 
(Captures  top  award,  6-25: 14 
Prints  weekly  supplement,  3-26:63 
Hennessy,  Michael  E.,  political 
editor,  5-21:60 
Heselden,  John  E. ,  to  Gannett, 

6-25:63 

Hesse,  John  A.,  joins  (Chicago  staff, 

6-11:20 

Heymanson,  Randal,  on  Queen’s  list, 

6-18:57 

Hibbing  (Minn.)  Daily  Tribune,  in 
new  plant,  2-19:45 
Hicks,  Joe,  PR  rugged  individualist, 
Brandenburg,  1-22:30 
Hillsboro  (Ore.)  Argus,  uses  former 
auto  shop,  1-8:49 
Hoberecht,  Earnest,  on  Formosa, 

1-29:66 

Hoe  &  Co. ,  R.: 

Dividend,  1-1:24  , 

New  director  for  Class  A  stock, 

4- 30:92 

150th  birthday,  Erwin,  3-5: 15 
Vacation,  6-11:67 

Holben,  Wayne  W. ,  retail  regular,  Hess 
Bros.,  2-26:15 

Holloway,  Dick,  appointed,  2-12:45 
Hollywood  ((Calif.  )  Citizen-News, 
three-year  service  pins,  2-12:56 
Homer,  Ton,  son’s  accident  inspires 
crusade,  4-16:52 

Horstmeyer,  Elmer  L. ,  retail  regular, 
Hyde  Park  (Sohio)  Service  Station, 
4-16: 15 
Hospitals: 

Act  to  improve  news  service,  4-16:55 
Better  coverage  sought,  2-5:37 
Hough,  Joseph  M.,  retires,  3-12:65 
Houston  (Tex.)  (Chronicle: 

(Color  used,  6-11:30 
Prcmoticns,  5-28:24 
Howard,  Roy  W.,  heads  for  Far  East 
again,  3-5:47 

Howlmid,  Ralph  L. ,  joins  (hatham  Mfg. 
Co.,  5-21:20 

Huff,  Harvey,  gets  award,  2-5: 18 
Humwi  relations,  arbitration  rulings, 

1- 15:30 

lhanphrey,  Hubert  H. ,  raps  closed  door 
policy,  2-19:48 

Humphrey,  Walter  R. ,  press  urged  to 
sell  service  theaie,  2-26:59 
Hunt,  M.L. ,  (Coosa  sales  aide,  4-2:14 
Huntress,  Frank  G. ,  Jr.: 

Executive  board  to  assist,  3-19:70 
Expansion  plans  told  by,  5-21:54 
Huss,  Pierre  J. ,  Holams  prize  to, 

2- 5:50 

Hutchins,  Robert  M. : 

(editorial),  4-30:74 
Appraisal  of  press  today,  4-30: 18 
Naeed  ASNE  keynoter,  3-12:14 
Revives  proposal  for  press  appraisal 
body,  ft-own,  4-23:21 
Ideal  Roller  &  Mfg.  Co.,  4th  factory, 

5- 14:64 

Illinois  State  Journal  and  Register, 
retireiaent  plan,  1-8:61 
Indianapolis  (Ind. )  Times,  clothe-a- 
child  campaign,  1-15:46 
Ink: 

IPI  factory  for  (Chicago,  2-12:55 


Ink:  (Cant'd) 

Texas,  ccxabines  density,  fluffiness, 
2-12:50 

Institute  of  Newspaper  Operations: 
MacKinnon,  Cyrus  L. ,  named  director, 

2- 5:44 

New  techniques  sought,  Brandenburg, 

3- 26: 10 

Phototype  project  next  on  list, 

5- 14:14 

Press  instruction  project  ready, 

2-12:63 

Insurance  program,  points  to  consider 
in,  O’Brien,  5-14:68 
International  Federation  of  Nevspaper 
Ihiblishers,  establishes  labor  data 
exchange,  Langelaan,  6-25: 14 
International  News  Service: 

Banner  year  in,  4-30: 19 
Brochure,  Irvin,  6-18:38 
Don  Lee  Network  takes  service, 

6- 11:72 

Proaotions,  4-2:16 

International  Organization  of  Journa¬ 
lists  bid  (editorial),  1-29:38 
International  Paper  (Co.,  plans  mill  in 
South,  1-29:8 

International  Press  Institute: 
(editorial),  1-1:28 
Assembly  attendance,  Williamson, 
5-14:14 

FSiblicity  attack  on  press  enemies, 
Williaamon,  5-21:7 
Seeks  new  members,  1-15:40 
International  Typographical  Uiion: 

Fund  case,  early  ruling  unlikely  in, 
2-19:56 

Officers  annoyed  by  Guild  drive, 

4- 16:10 

Pay  and  pension  proposals  beaten, 

5- 28: 10 

Politics  row  aired  in  law  suit, 

2-5:57 

Intertype  Corporation: 

Higher  earnings,  4-23:140 
New  executive  officers,  6-11:10 
Vacation,  6-18:59 

Irwin,  Donald,  joins  White  House  staff, 

4- 16:46 

Isaacs,  Norman  E. ,  delivers  White 
MesKirial  Lecture,  2-12:64 
Jackson,  John  Herrick,  meamrial  at 
Yale,  3-5:47 

Jackson  (Miss.)  Dkily  News: 

Prize  stunt,  3-12:74 
Wins  excellence  award,  6-25: 14 
Jackson  (Miss.)  State  Times: 

Aims  to  start  March  1,  2-5: 14 
Financial  resources,  2-26:7 
First  edition,  3-5: 12 
Negro  coanamity  coverage  provided, 
2-26:7 

Set  for  first  deadline.  Walker, 

2-26:7 

64-page  Sunday  edition,  3-19:75 
Staff  additions,  2-5:37 
Johnson,  Mac  R. ,  proaoted,  5-28:38 
Johnson,  Shields,  elected,  6-18: 18 
Jones,  Paul,  hit  by  taxicab,  1-15:30 
Jones,  Richard  L. ,  Jr.,  re-elected, 

5- 7:17 

Jordan,  C.L. ,  to  direct  Franklin 
Festival,  6-25:50 


Journalism  education: 

ACE)  accreditation  given  13  schools, 

5- U:32 

“American Way”  awards  attack  Guild 
teaching,  Bentel,  3-5:40 
Borden  Foundation  scholarship, 

4-2:60 

Bunting,  Keith,  on,  Bentel,  1-29:56 
Chilean  J-school  bucks  red  daily. 

Morel lo,  4-2:60 

Eds  rate  drive  first,  Bentel,  4-9:38 
English,  Earl,  takes  swing  at  Ogilvy 
proposal,  Bentel,  3-19:40 
Galvin  scholarship,  6-4:50 
Golden  anniversary  near,  1-29:56 
Learn  to  keep  books,  Bentel,  1-1:39 
Look  to  schools  for  personnel  needs, 

4-30:62 

Medill  “J”  school  in  new  space, 

3- 5:51 

Medill  School  offers  Ph.  D.,  5-7:58 
Meriden  Record  scholarships,  4-2:71 
Missouri  U.  Journalism  Week,  5-14:72 
Missouri  U.  reprints  old  journalism 
coiments,  Mott,  4-23:96 
New  ACEJ  standards,  Bentel,  6-18:48 
Old  city  room  zest  would  lure  grads, 

4- 16:32 

Schools  have  stake  in  Wisconsin  fete, 
Bentel,  2-19:50 

Schools  come  before  ACEJ  in  April, 
Bentel,  2-12:34 

School  succeeds  department  at  Penn 
State,  5-21:34 

Student  boom  threat  to  teaching 
standards,  Bentel,  2-26:44 
Syracuse  offers  press  research  degree, 

1-8: 54 

Teacher  watches  pupils  at  work  in 
interviews,  Martin,  3-26:30 
They  forgot  to  say  it’s  tiring, 

Bentel,  6-4:50 

Training  in  newspaper  accounting, 
Bentel,  5-28:34 

Tyros  exposed  to  camera  technique, 
Abeel,  6-25:32 
Vodrey  scholarship,  6-4:50 
Junk  mail  discontinued,  4-2:67 
Kalb,  Adam,  publisher  of  Nampa  Free 
Press,  2-5:59 

Kalispell  (Mont.)  Daily  Inter  Lake, 
76-page  edition,  3-12:54 
Kane,  Frank  B.,  cited,  2-5:13 
Kansas  City  promised  a  “new”  daily, 

6- 18:55 

Kansas  City  Star: 

Anti-trust  case,  1-1:36,  1-22:27; 

(editorial),  3-5:32 
Blames  competitor’s  failure  on  poor 
management,  2-12:7 
Jones,  1-29:7,  1-29:60 
Jury  of  12  men  picked,  1-22:62 
II. S.  winds  up  case  early,  Jones, 

2-5:11 

Guilty  on  monopoly  charge,  2-26:9 
Reported  case  fully,  3-12:36 
Roberts,  Roy  A.,  tells  policies  be¬ 
hind  success,  Jones,  2-19:12 
Kaplan,  Milton  L. ,  INS  feature  editor, 
1-29:66 

Kelly,  Ewing  C. ,  wins  Sacramento  TV, 
4-30:50 


Kelly,  William  J.,  estate  valued, 

1-8:60 

Kennedy,  Edward,  history  vindicates, 
Watson,  5-7:16 

Kennedy,  John  A.,  buys  Argus-Leader, 
6-18:8 

Kenyon,  Mrs.  Walter  D.,  retires,  1-8:28 
Kem,  Harold  G. ,  Hearst  general  mana¬ 
ger,  3-5:7 

Kimber,  H.G.,  on  ABCboard,  6-25:59 
Klamath  Falls  (Ore.)  Herald  and  News: 
Opens  California  branch,  1-22:56 
School  news  page  work  is  accredited, 
6-25: 32 

Sunday  edition,  6-11:98 
Knapp,  J.  Howard,  good  captions  can  be 
good  salesmen,  Collings,  5-7:48 
Knecht,  Karl  K. ,  50th  year,  4-9:38 
Knickerbocker  News  (Albany,  N.Y. ), 
late  stocks  edition,  6-4:76 
Knight,  John  S. : 

Charlotte  Observer  bought  by, 

1- 1:7 

Outlook  good,  but  costs  are  high, 

2- 12: 14 

Scores  coiformity  and  dullness, 

5-28:38 

Why  editors  get  mad,  4-30: 136 
Knopf,  Aaron  A.,  retail  regular, 

6-4:15 

Knowland,  J.R. ,  ever-alert  press 
urged  by,  2-12:63 

Knowland,  William,  Red  China  mission 
failed,  1-22:11 

Kobre,  Sidney,  starts  journal  of 
history  teaching,  2-12:34 
Koester,  E.  Leo,  heads  Cincinnati 
PRSA,  1-1:20 

Korea,  newsmen  leave,  Russell, 

5-14:52 

Kraft  Foods  Oxnpany,  promotions  made 
at  top  level,  2-19:20 
Krakora,  George,  WSJ  names,  6-11:30 
Kramer,  Howard  K. ,  promoted  by 
Ciinard,  2-26:26 

Krxmholtz,  Gus,  retires,  1-8:51 
Kunz,  George  P. ,  production  chief  at 
South  Bend,  3-12:62 
Laab,  E.H. ,  retires,  6-4:62 
Labor: 

Arbitration  rulings  on  human  rela¬ 
tions,  1-15:30 

Canadian  union  penalizes  leader, 

5-21:66 

Jurisdiction  (editorial),  1-15:36 
New  York  printers  pact,  3-19:74 
Strikes,  Brooklyn  Eagle  crisis, 
1-29:64 
Unions: 

Le  Devoir  workers  penalized  by, 

6-18:56 

Phototype  claims  settled,  1-8:13 
Threat,  public  should  know,  5-14:54 
Writers  seminar  at  Cornell,  1-8:34 
La  Bounty,  Perry,  honored,  6-4:26 
La  Calle  (Havana),  back  in  business, 
4-30: 124 

La  Crosse  (Wis.)  Tribune,  series 

tells  value  to  schools,  Brandenburg, 
1-15:44 
Lamb,  Edward: 

Never  knowingly  aided  Reds,  4-9:12 
TV  hearing  of  case  resumed,  5-21: 10 


Lampe,  William  S.,  becomes  Pittsburgh 
editor,  6-18:10 

Langdon,  Louise,  retail  regular, 
Bergdorf  Goodnan,  3-5: 17 
Lanphear,  Nancy,  children’s  editor  in 
Cleveland,  5-21:38 
Lansing  (Mich.)  State  Journal,  Con- 
tennial  edition,  5-7:55 
La  Prensa  (Buenos  Aires),  staff 
claims  valid,  6-4:9 
Larson,  Ralph  K.T. ,  kC  in  Norfolk, 

5- 7:  50 

Las  Vegas  (Nev.)  Review-Journal,  cen¬ 
tennial  edition,  3-26:62 
Laufier,  Louis  R. ,  elected  by  M’C, 
2-12:48 

Law,  newspaper: 

Court  rulings  on  copying  of  ads, 

1-8:34 

CIriticism  of  airlines  held  public 
interest.  Gray,  5-14:40 
Innuendo  of  "alias”  termed  surplus¬ 
age,  1-29:34 

Libelous  aspersion  and  proper  com¬ 
ment,  Gray,  6-11:72 
Libel  settlement  item  is  actionable. 
Gray,  4-9: 34 

Microfilming  ruled  deductible  ex¬ 
pense,  1-1:36 

Newspart  of  story  can’t  be  copy¬ 
righted,  Gray,  4-2:45 
Paper’s  negligence  in  ad  error 
limited,  5-21:48 

Statements  in  recall  letter  are  pri¬ 
vileged,  1-22:44 

Lawrence  (Kan.)  Journal -World,  new 
plant,  5-14:61 
Lead  poison  award,  2-19:64 
Leavitt,  Milan,  circulation  manager 
in  Phoenix,  4-16:44 
Lebanon  (Pa.)  Daily  News,  Sunday 
edition  ceases,  6-11:14 
Le  Devoir  (Montreal): 

“Pattern”  pay  strike  hits,  5-14:42 
’’Survival  appeal”  by,  2-12:61 
Le  Donne,  Robert  J.,  heads  IP  bureau, 
1-15:63 
Lee,  Glenn  C. : 

Obtains  proof  of  ITU  help  to  rival, 
5-14:73 

Starts  libel  action  against  rivals, 

3-12:13 

Lee,  Howard  W. ,  lieads  Iowa  Conference, 

6- 11:62 

Lees  and  Sons,  James,  brochure  seeks 
to  aid  retailers,  1-1: 18 
Legal: 

Advertising  case,  U.S.  complaint  in, 
5-14: 16A 

A^PA  anti-trust  case.  Walker,  4-30: 11 
Anti-ad  rule  in  Oklahoma,  4-30:56 
Anti-trust  suit  (editorial),  5-7:42 
Anti-trust  canf>laint  due  in  court, 
5-7: 14 

Australian  court  to  hear  Parliament 
jailing  case,  6-18:13 
Beating  case  reopened  by  reporter- 
sleuth,  5-7:60 
Canon  35,  see  Canon  35 
Carrier  boy  ruling,  6-25:12 
Cincinnati  Enquirer  wins  libel 
verdict,  2-19:64 
Courthouse  photo  ban  test,  1-8:9 


Legal:  (cant’d) 

Courthouse  test,  1*15:36 
Court-press  code  advocated,  1*8:64 
Court  weighs  suit  to  bare  judge’s 
charge,  5*28:8 

Daily  Worker  libel  settleownt, 

5*14:40 

Editor  purges  ccnteaipt  in  court  story, 
5*28:38 

“Fiend”  error  basis  for  suit,  6*4:8 
"Five  percenter*  libel  ruling  for 
papers,  2*19:62 

Fluoridation  libel  case  in  Cincinnati, 
2*5:  58 

Fort  Wayne  TV  ruling  before  court, 
2*12:8 

Fraser,  Blair,  libel  case  discon¬ 
tinued,  3*5:45 

Gannett  Co.  libel  suit,  4*16:10 
Government  goes  to  court  to  change 
ad  business,  5*14:7 
Greenspun,  H.M, : 
acquitted,  4*23:148 
trial  date  set,  1*22:32 
Guild  acticn  for  Polumbaum  sustained, 
1*22:61 
Jelke  trial: 

(editorial),  1*8:38 

Lady  reporters  cover,  WiUpns, 

3*26:73 

Postscript  (editorial),  3*19:44 
Retrial,  1*8:7 

Jenks  charges  dismissed,  1*29:67 
Jury  awards  Moses  Polakoff  50  grand, 
6*18:10 

Kansas  City  Star  anti-trust  case 
1*1:36,  1*22:7 
Guilty  on  charges,  2*26:9 
Jones,  1*29:7,  1*29:60 
Jury  of  12  men  picked,  1*22:62 
Lait-Mortimer  libel  suit  ends, 

5*14:40 

Lamb,  Edward,  case  recessed,  1*29:46 
Letters  to  editor  said  libelous, 
5*14:40 

Libel  suit  threat  voiced  on  video, 
4*9:34 

Lionel  fair  trade  trial  set,  1*8:26 
“Little  Merchant”  plan  ruling  in 
Miss.,  6*18:7 

Lottery  ads  banned  in  Conn.,  1*29:28 
Macy  wins  libel  suit,  2*26:62 
Nebraska  court  kills  secrecy  bill, 
4*2:46 

News  areas  in  child  cases  defined, 
1*22:42 

New  York  Post  loses  suit,  6*4: 14 
Nova,  Lou,  wins  libel  suit,  6*11:10 
Pegler  libel  penalty  affiraed  on  ap¬ 
peal,  6*11:10 

Phcnix  City  trial  stories,  1*29:34, 
1*29:63,  3*12:46 

Public  trial  (editorial),  4*30:74 
Receiver  appointed  for  L.A.  News 
firm,  1*8:67 

Reuters  loses  first  libel  case, 

Probst,  1*29:59 

Roberts,  Roy  A.,  crisdnal  indictment 
quashed,  1*22:62 

Severence  awards,  Atlantic  City  Press, 
2*5:48 

Sheppard  murder  case,  1-8:11;  (edi¬ 
torial),  1*15:36 


Legal:  (cant’d) 

Store  prizes  under  ban  in  rigid  rul¬ 
ing,  2*26:30 

Strike  suit  settlement  announced, 
1*29:67 

Test  of  jury  gag  shunned,  6*18: 12 
Trial  rights,  bar-press  group  studies, 
1*8:64 

Vice  hearing  closed  with  waiver, 
2*19:64 

Wouldn’t  join  union,  loses  jobless 
pay,  5*21:36 
Legislation: 

Anti*ad  law  (editorial),  4*23:90 
Anti-gossip  bill  (editorial), 

1*29:38 

Arizona  law  to  curb  saiall  loan  racket, 
3*12:54 

“Bait”  selling  curbs  in  Maine,  Tenn., 
4*2:26 

Chiropodist  ad  bill  in  Oregon, 

3*19:24 

Courthouse  sale  of  papers  stopped, 
6*11:32 

Dollinger  Bill,  2*19:42 
Free  news  access  Law  in  Iowa,  4*16:57 
Georgia  press  gag  on  arrests  fails 
to  pass,  2*19: 32 
Government  control  trend  seen, 

4*30:20 

Illinois ’’ right  to  know”  bill, 

2*19:47 

Inadvertent  libel  danage  lisdted  in 
Oregon,  5*14:38 

Juvenile  code  restrictions  in  New 
Mexico,  2*19:32 

Langer  Rill,  2*12:16,  4*2:26;  (edi¬ 
torial),  2*19:38 

Liquor  ad  bill  in  Dakotas,  3*19:24 
Names  bill  hit  in  Georgia,  1*22:42, 
1*29:8 

New  Jersey  bill  seeks  coverage  of 
juvenile  crimes,  3*5:42 
New  Mexico  editors  deny  primary  law 
ad  interest,  1*22:  32 
North  Carolina  expands  area  of 
secrecy,  2*19:45 

Open  meeting  bills  in  Mass.,  1*8:30 
Open  meeting  law  evasion  in  Ohio, 
1*8:64 

Penalty  for  hiding  records  asked, 

5*14: 32 

Pennsylvania  advertising  bill, 

3*5:53 

Press  lobby  fee  proposal  in  Arkansas, 
2*26:46 

Protective  bill  in  Pennsylvania, 

5*7:60 

Public  records  bill  in  Pa.,  6*11:72 
Record  (editorial),  1*15:36 
Secrecy  ban  extended  to  local  units, 
Ohio  bill,  6*11:74 

“Secrecy  law"  compromise  hint  spumed, 
1*8:30 

Sources  of  infonnation  bill,  1*15:50 
Stiffer  fine  in  House  Bill,  2*12:7 
Tax  exeaption  proposal  dies,  5*14:36 
Tennessee  wage-hour  bill  affects 
papers,  2*26:30 

Utah  adapts  open  smeting  bill,  3*5:8 
Veterinary  advertising  banned,  5*7:26 
Washington  bill  would  bar  “Worker” 
from  mails,  3*26:65 


Lessler,  Richard,  appointed  by  Grey 
Agency,  6*4: 16 

Letters  of  lovelorn,  psychiatrists 
study,  Probst,  1*22:45 
Levin,  Zel,  opens  FR,  advertising  shop, 
1*8:20 

Lewis,  Anthony,  changes  job,  5*14:13 
Lewistown  (Mont.)  Daily  News,  honors 
50*year  eaployee,  6*11:63 
Lindsay,  Edward,  re-elected  by  Educa¬ 
tion  (Council,  4*30:137 
Liquor: 

Ad  linage  shown  in  report,  3*5:26 
(mlvert  Distillers,  6*4:26 
Dry  group  marshals  data  for  ad  ban, 
3*5:17 

Inperial  ad  push  in  papers  exclusive¬ 
ly,  2*26:26 

Langer  ad  bill  due  for  hearing, 

2*12:16 

Puerto  Rican  run,  1*15: 19 
Seagram  canpaigp  in  dailies,  4*16:23, 
6*11:30 

Littleton  (N.C. )  Observer,  new  weekly, 
6*11:90 

Livingston,  J.A.,  in  stock  quiz  as 
“expert,”  3*19:76 
Local  news  (editorial),  6*4:52 
Lochner,  Louis,  heads  CPC,  5*21:58 
Loeb,  William,  divorce  valid,  5*14:72 
London  (Eng.)  Dhily  Mirror: 

Ad  rates  raised,  3*19:73 
Man  to  edit  Sunday  women’s  section, 
Willens,  1*1:24 

London  (Oht.)  Free  Press,  pressmen 
strike  5*14:42 

London  (Eng.)  Sunday  Dispatch,  elec¬ 
tion  forecast,  6*4:13 
Luig  Beach  (Cal.)  Independent  Press- 
Telegram: 

Bomb  shelter  experience  nets  exciting 
series,  5*14:42 

Rapid  reading  course  given,  3*5:28 
Long  Branch  (N.J. )  Daily  Record,  readers 
aid  folks  in  need,  3*19:77 
Lorain  (O. )  Journal,  staff  in  new  plant, 
5*28:24 

Los  Angeles  Daily  News: 

Assets  on  sale,  4*16:13 

Auction  assets,  5*7:52 

Bids  asked,  4*2: 13 

Details  of  suspension  bared,  2*12: 14 

Fee  in  sale,  5*21:32 

Receiver  appointed  for,  1*8:67 

Receiver  scores  sales  of  assets, 

1*22:52 

Tax  liens,  pay  claims  filed  against, 
1*1:9 

Los  Angeles  Times-Mirror: 

Belts  credited  with  big  saving, 

Stacy,  5*14:64 

Qiange  in  News  deal  hinted,  3*5:55 
Classified  record,  4*9:32 
Earnings  gain  made  in  ’54,  1*1:9 
Lotteries  boost  sales  in  Turkey,  Zusy, 
1*1:24 

Loudonville  (O. )  Times,  million  lines 
in  1954,  1*22:24 
Lowy,  Walter  H. ,  leaves  Formfit, 

5*7:24 

Lynch,  Joseph  P.: 

^N’A  president,  5*21: 58 
Stands  for  proaK>tion,  5*28:49 


Lynchburg  (Va.)  News,  pix  of  gun 
battle,  3*5:16 

Lyons,  Leonard,  prods  coluimists  on 
truth,  Raab,  5-21:  54 
MacDonald,  Kenneth,  AS^E  president, 

4- 30:17,  4-30:129 

MacKinnon,  Cyrus  L. ,  director  of  INO, 

2-5:44 

Madry  Memorial  gift,  6-11:50 
Magazines: 

American  Weekly,  1-29:59,  6-18:28 
Family  Weekly,  3-12:34 
New  hauling  cuts  expense  on,  6-18:30 
Parade,  1-15:26  ,  2-12:28  ,  2-26:48, 

3-12:24,  3-26:28,  4-2:24 
Reader’s  Digest,  ads  in  April  issue, 

3- 19: 16 

Sunday,  growth  shown  -  Nichols, 

5-14:36 

Supplements  unshaken  by  Digest  taking 
ads,  McIntyre,  3-26: 15 
This  Week,  2-26:52  ,  3-19:13  ,  6-11:48 
Time’s  ad  revenue  up,  3-26:26 
Maier,  Irwin,  outlook  good,  3-5:51 
Mail  room  equipment,  trend  to  automatic, 
Scott,  4-9:62 

Manitowoc  (Wise.)  Herald-Times,  in  9- 
col.  format,  1-8:54 
Manning,  Stanford,  resigns  from  West- 
HollidayCo.,  2-5:24 
Mansfield  (0.)  News-Journal: 

Joint  promotion  with  (k>od  Housekeep¬ 
ing,  5-7:24 

Price  increased,  4-9:48 
Marcus,  Rudy,  leaves  hospital,  5-21:58 
Marketing,  quicker  pace  seen  by  1960, 

5- 28: 42 

Marshall  (Minn.)  Daily  Messenger,  new 
5-day  paper,  3-5:51 
Marshalltown  (la.)  Times-Republican, 
editorial  changes,  1-29:36 
Marton,  Endre,  AP  reporter  under  ar¬ 
rest,  5-21:38 

Mast,  Robert  C. ,  in  Eastern  office, 

4- 30:25 

Matthews,  Burrows,  tribute  paid  to, 

1-8:63 

Maxwell,  Floyd: 

Joins  Robinson-Hannagan,  3-26:52 
Resigns,  1-22:49 

McArdle,  Kenneth,  new  (Collier’s  editor, 

5- 28:12 

McBride,  W.M. ,  retires,  4-9:56 
McClatchy  Newspapers: 

Brief  assails  FDC  diversification 
rule,  3-5:11 

Color  studio  opened,  (Pollings, 

4- 16:46 

Demand  voiced  in  press  cliarge,  4-2:34 
McCormick,  Robert  R. : 

(editorial),  4-9:42 
Career,  4-2: 16A 
Critically  ill,  4-2:7 
Fellow  publishers  cite  charm,  4-9:9 
Flies  to  Florida  home,  2-19:32 
In  hospital,  1-22:16 
Military  tribute  at  Cantigny  Farm, 
4-9:9 

Oit  of  hospital,  1-29:67 
Personal  bequests,  4-9: 10 
Publishers’  resolution  on,  4-30: 123 
Tribune  management  plan  set  by, 
Brandenburg,  4-9:7 


McCormick,  Robert  R.  :  (cant’d.) 

Will  leaves  bulk  of  estate  to 
charity,  4-9:8 

McCoy,  John  H. ,  heads  U.S.C.  journal¬ 
ism  school,  5-28:34 
McDonald,  Jack,  cited,  4-16:55 
McDowell,  C.  Blake,  chief  negotiator 
in  Knight  purchases,  1-8: 59 
McGann,  Jolin  J. ,  Harrisburg  MS, 

5- 28:8 

McGee,  Hall  T, ,  elected  by  South 
Carolina  Association,  3-5:45 
McHugh,  Gene,  honored,  5-7:15 
McKeever,  Coulter,  retires,  4-9:18 
McLane,  Dave,  camera  records  changing 
scenery,  Collings,  3-19:50 
McMahon,  J.M. ,  awarded  Kemsley 
Scholarship,  1-22:57 
McRae,  Sam  P. ,  Jr.,  retail  regular, 
McRae’s,  6-25:15 
Mechanical: 

ANPA  Conference: 

Reports,  6-11:7 

Spieakers  stress  changes  in  market¬ 
ing,  McIntyre,  6-ll;9 
Supply  companies’  representatives, 

6-4:60 

Welcome,  6-11:66 
(ore  strip,  savings  in,  2-12:52 
Dry  offset  runs,  5-14:66 
Fairchild  Scan-A-Graver,  1-8:51 
Improvement,  Erwin,  6-4: 10 
Tandem  device  for,  2-12:52 
Fotosetter  use  expanding,  1-8: 52 
Great  Lakes  Conference,  1-15:50, 

1- 22:14 

Linecasting  machine,  new,  2-12:52 
Mail  room  machines,  6-25:40 
New  York  State  Capital  District 
Conference,  2-12:55 
Ckie-bite  etcher  saves  money,  time, 
4-16:48 

Papers  scrutinize  machines,  methods, 
4-30:70 

Paper  splicer  uses  newsprint  mill 
ends,  2-5:47 

Photo  composition,  savings  foreseen 
with,  Brandenburg,  6-11:7 
Plate  perfector  for  color  work, 

6-4:62 

Production  methods,  new,  4-30:88 
Rapid-etch  machine  installations 
growing,  3-26:64 
Re  t  ouchOgraph ,  6-11:63 
Stereotype  discussion  at  ANPA  Con¬ 
ference,  6-18:54 

Streamlined  procedures  cut  cost, 

2- 12:49 

Tandem  router,  6-4:7 
Typography,  tips  on,  2-12:49 
Medford  (Ore.)  Times,  weekly  pic¬ 
torial,  2-26:11 

Media  merchandising  publishers’  duty, 

3-26:  22 

Media  Records,  Inc.,  new  members, 

6- 11:28 

Medill,  Joseph,  centennial  tribute 
paid  to,  6-18:58 

Medina,  Harold  R. ,  favors  trial  re¬ 
strictions,  2-12:62 

Meegan,  John  P. ,  estate  valued,  4-2:14 
Mellett,  Lowell,  thanks  to  (editorial), 
1-8: 38 


Memphis  (Tenn. )  (onnercial  Appeal, 
runs  biggest  issue,  5-28:18 
Merahn,  Harold  R. ,  retail  regular, 
Gertz,  1-29:15 

Mergenthaler  Linotype  Company,  design 
seminar,  6-4: 68 

Merrick,  James  L. ,  retires,  3-26:54 
Metro  Sunday  Comics,  management 
changes,  3-19:16 

Metropolitan  Sunday  Magazine  Group; 

plots  coverage,  2-12:30 
Metropolitan  Sunday  Newspapers  issues 
first  Sunday  comics  study,  2-19:15 
Metzler,  Arthur,  ends  40  years  in  auto 
advertising,  1-8: 16 
Meyer,  Eugene,  gives  Post  stock  to 
employes,  6-25:7 
Miami  (Fla.)  Daily  News: 

Acquires  river  site,  2-19:61 
Air  conditioning  issue,  6-4:20 
June  Grad  edition,  5-21:67 
Miami  (Fla.)  Herald: 

Glamor  Clinic  mail,  3-19:54 
“Mile- long”  letter  tells  story, 

3- 5:26 

Staffers  squelch  mail  rackets,  5-28:22 
Microfilming  ruled  deductible  expense. 
Gray,  1-1:36 

Miller,  Andrew,  50  years  service, 
5-7:48 

Miller,  John  J.,  produces  Broadway 
column,  Erwin,  3-12:32 
Miller,  Mark  McCormick,  in  Medill 
footsteps?  4-9:72 

Mills,  George,  receives ’’Best  Story” 
award,  6-4:68 

Mills,  Walter,  honored  in  New  Haven, 

2-19: 34 

Milwaukee  Journal: 

Counter-stacker  in  mail  room,  6-11:66 
Department  heads  made  officers, 

6-11:8 

Land  acquired  by,  5-28: 24 
KP  color  service  has  100th  mailing, 

4- 30:26 

Step-up  goes  over  big  at,  2-19:16 

3-year  project  under  way,  3-12:59 
Milwaukee  Sentinel: 

80-page  tab  section,  4-30:40 
Farm  operation  in  Sunday  series, 

4-9:36 

Home  shoppers  bureau,  5-14:20 
New  format,  5-21:62 
"Six  Star  Club"  in  partnership, 
3-26:65 

Mirmeapolis  Star  &  Tribune,  polio 
vaccine  service,  5-28: 8 
Mitchell,  Stephen  A.: 

Political  news,  6-4:75 
Thanks  to  (editorial),  6-11:54 
Mobile  (Ala.)  Press  Register,  new 
Goss  press  ordered,  3-12:60 
Moloney,  Herbert  W. ,  awarded  life 
membership  in  NAEA,  1-22: 10 
Montgomery  (Ala.)  Advertiser,  special 
acconnKxfation,  1-22: 13 
Montgomery  (Ala.)  Daily  Examiner, 
changes  to  tabloid,  1-8:34 
Mooney,  George  A.,  fills  bank  post, 
1-8:60 

Moore,  Wendell  D. ,  joins  Dodge  Div. , 
1-15: 16 

Morris,  Ellis  S. ,  to  England  on  50 
words,  3-12:56 


Morris,  John  Milt,  "Half'Acre  Gistle" 
is  four-in>one  job,  Collings, 

1- 29: 58 

Morristovn  (N.J.)  Daily  Record: 

Byrne,  Cardozo,  named  by,  1-1: 15 
Changes  to  9-col.  foramt,  2-26:42 
Morse,  Wayne,  raps  secret  coonittee 
sessions,  3-12:13 
Motion  pictures: 

Bureau  introduces  package  goods  film, 

1-22: 15 

Bureau’s  food  market  film  has  pre¬ 
miere,  2-26:12 

Cinemascope’s  success  laid  to  ne«s- 
paper  ads,  1-1: 15 
Critic  of  the  year  award,  2-26:32 
Italian  movie  copy,  Stogel,  2-19:54 
Metro-Goldwyn-Mayer  ad  series, 

1-15:20 

’’Susie”  film  help  with  grocers, 

1- 29:30 

Mountain  Valley  (Calif.)  Daily  Regis¬ 
ter,  expansion  program,  2-12:63 
Moyer,  M.E. ,  resigns  from  LaPorte 
papers,  2-26:38 

Mullin,  Willard,  NCS  cartoonist  of 
year,  4-30: 138 

Murdock,  Marcellus  M. ,  veteran  pilot, 

2- 26:38 

Murtah,  Kate,  creates  “Annie  and 
Fannie, ”  Collings,  5-14:76 
Myrtle  Beach  (N.C. )  News,  semi- 
weekly,  5-14:54 
Nashville  (Tenn.)  Banner: 

Officers  named,  3-12:9 
Stahlman,  James  G. ,  acquires,  3-12:9 
Nashville  Tennessean,  pre-Easter 
series,  3-5:28 

National  Cartoonists  Society  suspends 
Ham  Fisher,  2-26: 13 
National  Labor  Relations  Board: 

“Kiss  and  Tell”  doctrine,  Bassett, 

2- 5:9;  (editorial),  2-12:38 
Limps  gross  of  station  and  daily, 

4- 2:34 

Rules  on  dealers’  independence, 
1-8:44 

Won’t  order  union  to  admit  (M, 

1-22:  13 

National  movie  poll,  press  asked  to 
join,  3-19:13 
National  Press  Club: 

(editorial),  2-19:38 
Members  to  vote  on  Lautier  issue, 
1-29:36 

Warren,  Lucian  C. ,  installed  as 
president,  2-5:51 
Women  seek  admittance,  2-12:48 
National  Soap  Box  Derby,  new 
sponsors  in,  4-9:32 
National  Spelling  Bee,  3-12:8, 

5- 14:72 

Natvig,  Marie,  jailed,  6-25:60 
Nautilus  submarine,  maiden  voyage, 
1-22: 12 

Neale,  Robert  H. ,  in  Ideal  post, 
1-8:52 

Nedry,  Britt,  in  sales  post,  2-19:18 
Negro  History  Week  mats  offered  by 
Metro,  1-15:26 
Negro  press: 

Broadened  role  seen,  2-19:46 
List  of  newspapers  declining, 

1-22:44 


Negro  press:  (cant’d) 

Metro  mat  service  set  for,  3-19:24 
Nehru’s  criticism  (editorial), 

4-2:42 

Nelson,  Gustave,  out  in  Riila.  s.’-ake- 
up,  5-28:8 

Nelson,  S.H. ,  heads  New  England 
(Council,  4-2:22 

Nelson,  Thomas  P. ,  UP  manager  for 
Illinois,  5-7:62 

Neue  Zeitung  (Bonn),  suspends,  2-5:13 
Newark  (N.J.)  News,  readers  consumer 
analysis,  3-5: 18 

New  Brunswick  (N.J.)  Dkily  Home  News, 
proantions,  5-7:62 
Newcastle  (Pa.)  News,  jobs  sparked 
by,  4-2:53 

New  England  Society  of  Newspaper 
Editors,  foraied,  6-25: 50 
Newhall,  Gene,  wins  Halloran  award, 

3-26:62 

New  Hope  (Pa.)  Gazette,  kept  in  busi¬ 
ness  by  daily’s  editor,  1-22:34 
Newhouse,  Samuel  I.,  buys  St.  Louis 
Globe-Democrat,  3-26:7 
New  Kensington  (Pa.)  Dkily  Dispatch, 
vote  machine  drive  spurred  by, 

2- 19:47 

New  Orleans  States,  75th  birthday, 
1-15:56 

News  content,  average  daily,  3-19:78 
Newsday,  visitors  on  TV  show,  5-14:12 
Newspaper  Comics  Advisory  Council: 
(editorial),  1-22:38 
Promotes  newspaper  comics,  1-15:11 
Newsprint: 

Ad,  circulation  gains  press  paper 
makers,  5-21:62 
Bagasse,  3-5: 14 

Britons  dicker  for,  from  Canada, 
5-21:73 

Consumption  up,  5-21:10 
Copley  hopes  price  stands,  2-19:68 
Farm  residue  used  in  test,  1-15:46 
Firm  acquires  property,  4-16:55 
lAPA  cautions  on,  5-28:36 
Linage  curves  send  glances  at, 

3-26: 16 
Mills: 

Bowater,  5-7: 15 

Ckxisa  River  expansion  under  study, 
5-28: 10 

Dierks  Forests  cancels  plan, 

3- 5:14 

Increases  won  in,  5-14:58 
International  Paper  (k>. ,  1-29:8, 
3-19:76 

MacMillan  &  Bloedel  Ltd.,  1-22:42, 

2- 26:13 

Mando  adds  to  output,  4-23:102 
Mexican,  5-21:36 

Mobile  named  site  by  International, 

3- 12:38 

New  process  reduces  costs,  1-8:28 
Projects,  new,  1-22:54 
Richmond  Co.  capacity  increased, 
5-7:64 

Seven-day  output  discussed,  2-19:47 
Price: 

(editorial),  5-7:42 
Intentions  queried,  4-30: 16 
Problem  (editorial),  4-23:90 
Situation  sensitive  as  to  supply 
and  price,  Williaam,  4-30:21 
Speed  record  for,  5-7:64 


Newsprint  (cant’d) 

Statistics  show  situation,  3-5: 14 
Still  going  up  (editorial),  5-28:30 
“Subsidy”  (editorial),  5-21:42 
Supply  (editorial),  6-25:36 
Sweden  ends  export  to  U.S. ,  William¬ 
son,  2-5:47 
Usage  gains,  3-19:8 
Use  hits  record  high,  4-16:12 
Use  up  1st  quarter,  4-23:159 
Use  up  in  Jan.,  2-19:7 
New  York  Graphic,  Sunday  weekly, 

6-4:14,  6-25:63 
New  York  Herald  Tribune: 

Jaamica  section,  3-26:65 
Radio-TV  amgazine,  5-14:38 
Reid,  Helen  Rogers,  resigns,  4-16:8 
Reid,  Ogden  R. ,  guides.  Walker, 

1-15: 10 

Travel  guide,  22nd  annual,  3-12:20 
Wide-range  pictures  in,  5-7:66 
New  York  Joumal-Aamrican,  city  desk 
training  aids  veteran  librarian. 
Brooks,  6-18:46 
New  York  News: 

Dope  tipsters  paid,  4-2:67 
“Pink"  is  out,  6-18:13 
Welkowitz,  William,  heads  circula¬ 
tion,  3-26: 10 
New  York  Post: 

Ad  executives  named,  4-2:73 
Benefit  fund  shift,  1-8:28 
New  York  Times; 

Ad  sales  force,  2-5:15 
Citation  for,  2-26:44 
Executives  proamted,  6-18:10 
How  to  read  quickly,  2-12: 13 
Index,  6-4:74 

International  Trade  Section,  3-19:24 
Journalism  congress  cites,  3-12:72 
Neediest  Case  Fund,  3-5:47 
Peruvian  edition,  4-2: 16 
Reduces  to  11-3  colimn  width,  2-19:66 
Reports  to  stockholders,  4-9:15 
Retail  booksellers  proaxition,  6-4:20 
Sullivan,  Walter,  covers  Antarctic, 
1-15: 12 

New  York  World-Telegram  A  Sun: 

Almanac  for  ’55  out,  1-15:42 
Claims  aiajor  gains  in  Brooklyn, 

5-7: 15 

Niagara  Falls  (N.Y. )  Gazette, 
rally  impresses  protest,  4-16:48 
Nicaragua: 

C^sorship  lifted,  1-15:13 
Revolution,  Abney,  1-22:8 
Nichols,  Thomas  E, ,  publisher  of 
Hamilton  Spectator,  2-5:14 
Nicolas,  William,  growth  of  Sunday 
magazines  shown,  5-14:3 
Nicht,  Frank  J.,  syndicate  features 
help  editors,  3-19:9 
Nieman  Scholarships,  1-15:40,  6-11:14 
Noble,  Frank  W. ,  ad  manager  at  Stude- 
baker  -  Packard,  3-19:22 
Noel,  Frank,  Navy  to  confer  medal  on, 
1-1:10 

Norfolk  (Va. )  Ledger-Dispatch,  absorbs 
Portsaouth  Star,  4-2: 13 
North,  Dbvid,  closes  shop,  1-29:20 
North  Atlantic  Treaty  Organization: 
Chiefs  set  press  section,  5-14:36 
FR  ads  hit  by  Soviet,  4-2: 17 
U.S.  firms  to  “sell”  to  Europe, 

3-5:22 


Oakland  (Calif.)  Tribune: 

Oedit  union,  2*26:46 
News  team  joins  carrier  exercises, 
2-19:62 

Safety  drive,  2-26:48 
Oberwinder,  J.F. ,  retires,  6-25:15 
Obituaries: 

Alexander,  Robert  J.,  3-26:68 
Alofsin,  I.F. ,  2-5:60 
Andrews,  George  W. ,  6-25:39 
Armstrong,  Robert  B. ,  4-9: 69 
Ashton,  W.E. ,  6-4:54 
Atlas,  Benjamin  J. ,  6-11:58 
Averill,  Ed  F,,  4-16:39 
Barnhart,  Ihomas  F. ,  1-22:67 
Beatty,  Charlotte  K.,  6-25:24 
Becker,  Elizabeth  T.,  4-9:69 
Becker,  Neal  Dow,  5-21:50 
Berkley,  Harold  R. ,  4-2:72 
Bell,  William  E.,  4-16:39 
Birchall,  Frederick  T.,  3-12:70 
Blanton,  H.J.,  1-22:67 
Boggess,  Mike  S. ,  6-4:54 
Boone,  Ransloe,  5-14:48 
Booth,  Mrs.  George  F. ,  1-8:63 
Booth,  Mrs.  Franklin,  4-2:44 
Boyd,  Elamr  B. ,  2-12:68 
Brauff,  Herbert  D. ,  6-18:8 
Bretch,  Paul,  5-14:48 
Brown,  E.R. ,  6-18:36 
Burkheimer,  Harry  C.,  6-4:54 
Bums,  Edward  H. ,  2-5:60 
Byrne,  J.W.,  1-22:67 
Callvert,  Ronald  G. ,  2-26:57 
Campbell,  Bruce,  4-9:44 
Carlson,  John  A.,  6-11:58 
(amea,  Charles  W. ,  6-18:36 
Carter,  Charles  L.,  6-18:36 
(ate,  Leroy  V.,  6-18:36 
(hadbourne,  Julia  M.,  4-16:39 
Cheney,  Charles  B. ,  6-25:39 
Christianson,  Elmer  E. ,  2-26:57 
Clausen,  Fred  N. ,  3-12:45 
Quck,  Ihoims  C. ,  4-23:92,  4-23:140 
Colgan,  Donald  F. ,  3-19:46 
Colvin,  Earnest,  3-12:45 
Corey,  Herbert,  1-1:9 
Chwling,  Owen  S. ,  3-12:45 
Creamer,  Joseph  M. ,  4-9:44 
Cunming,  Gordon,  3-12:45 
Davis,  Harold  A.,  1-22:67 
Delaney,  Robert  A.,  5-28:33 
Delano,  Harvey,  4-23:148 
Demorest,  Byron  P. ,  2-26:57 
Dietz,  Philip  L.,  6-18:36 
Dowling,  John  Graham,  6-25:60 
Einsiedel,  George  L. ,  5-7:45 
Eston,  Roland  A.,  2-26:57 
Evans,  S.  Keith,  6-4:15 
Falk,  Edward,  6-25:39 
Fay,  Murray  N. ,  6-18:36 
Ferguson,  James,  1-22:67 
Finnegan,  Richard  J.,  5-14:54 
Fishburn,  Junius  B. ,  4-9: 16 
Fisher,  Charles  E.,  3-12:45 
Flaming,  Dewey  Lee,  5-21:72 
Flournoy,  Henry,  3-19:46 
Floyd,  Alfred  E. ,  Sr.,  4-23:92 
Forstall,  Frederick  K.,  5-14:54 
Foster,  Jesse  Limpus,  6-11:58 
Fraenkel,  Jerome  G. ,  6-18:36 
Franklin,  Chester  A.,  5-14:83 
Freshwater,  Eagle,  6-4:75 
Fukuda,  Eisuke,  6-25:63 


Obituaries:  (cant'd) 

Fuller,  Vincent  S. ,  2-26:57 
Gallaher,  Gilbert  P. ,  3-26:73 
(jallagher,  Henry  J.,  6-25:62 
Ganong,  J.  Qair,  5-21:45,  5-21:75 
Gardner,  Herbert  S. ,  5-14:24 
Gelder,  Frederick  T. ,  5-7:45 
Gittings,  Rolla,  1-1:48 
Glazebrook,  Evelyn,  3-12:76 
Gleason,  John  A.,  4-16:39 
Grace,  William  E.,  4-16:39 
Graham,  Robert  C. ,  6-4: 54 
Grayson,  Frank  Y.,  2-12:68 
Green,  John,  6-4: 54 
Gulick,  Powell  M.,  6-11:8 
Hankerson,  Frederick  F.,  4-16:39 
Harger,  Charles  M. ,  4-9:69 
Harris,  George,  2-12:68 
Haugsten,  Harry  G, ,  3-12:45 
Hawkins,  Harry  L. ,  2-5:56 
Haywood,  LeRoy  Evans,  6-4:75 
Heenon,  David,  Jr.,  1-22:67 
Hegarty,  Kenneth  J. ,  3-19:77 
Herder,  Ralph  B.,  1-15:58 
Hilbem,  Horace,  2-12:68 
Hill,  Qatence  E. ,  3-26:45 
Hites,  C.  Harry,  Sr.,  3-12=45 
Holman,  Ohier,  5-21:13 
Houle,  Harry  J.,  1-22:67 
Houston,  Herbert  S. ,  5-21:28 
Howell,  Clarence  A.,  6-18:36 
Hughes,  Paul,  6-4:54 
Ingalls,  Albert  S. ,  5-21:34 
Jackson,  H.  Nelson,  1-22:67 
Jagger,  Claude,  3-5:12 
Jayne,  Dan  E. ,  6-25:39 
Johannes,  Albert  H. ,  3-12:45 
Johnson,  Chester,  5-14:48 
Johnson,  Edd,  3-12:74 
Judson,  Katrina  M. ,  6-11:58 
Keen,  Victor,  2-5:60 
Keeney,  Arthur  G. ,  5-7:45 
Kennedy,  James  P. ,  3-26:45 
Kenney,  George,  2-5:60 
Kenney,  J.P.,  3-19:13 
Kerby,  Frederick  M.,  3-12:76 
Keyser,  Earl  E. ,  5-14:83 
Kiesel,  Frederick  W.,  6-18:36 
Kilgore,  John,  2-5:60 
Killian,  Thonas  F. ,  6-11:58 
Kirkpatrick,  Andrew  M. ,  6-18: 11 
Kissling,  Beryl  Cooper,  1-1:13 
Knickerbocker,  Harry  W. ,  3-12:45 
Koch,  Mabel  R. ,  4-16:39 
Kohn,  George  M. ,  2-5:60 
Komfield,  Benjamin  D. ,  5-28:33 
Lavandier,  Joseph  A. ,  5-7:71 
Lawson,  Jack  F. ,  3-19:46 
l.eary,  James  C. ,  4-23:92 
Leonard,  Howard,  4-23:92 
Lessig,  George,  6-4:54 
Liecty,  Austin  N.,  3-5:13 
Luker,  Albert  H. ,  6-18:36 
Lyttle,  Joe,  4-2:44 
MacDonald,  George,  1-22:67 
Madry,  Robert  Wilson,  4-16:39 
Martin,  Charles  Francis,  2-12:68 
Mason,  George  W. ,  6-11:58 
Massengill,  Fred  I.,  3-12:76 
Matchette,  Dwight  L. ,  4-16:39 
Mathews,  Clyde,  1-1:48 
Matthews,  Burrows,  1-1:10 
Mautner,  Sidney,  5^28: 12 
Mayo,  Alfred  David,  3-19:76 


Obituaries:  (cant'd) 

McClure,  Scott  H. ,  6-18:36 
McDonald,  Edward  T.,  4-9:44 
McFadden,  Manus,  2-26:57 
McGettigan,  Edward  J. ,  3-19:46 
McGettigan,  Edward  J.,  3-26:45 
McGuire,  James  P. ,  3-12:45 
MdCee,  Joseph  M. ,  5-28:33 
McKeman,  James,  4-2: 16 
Meeker,  Frank,  5-21:9 
Milligan,  Wendell  P.,  1-22:67 
Milner,  Joanna  R.,  4-16:39 
Monroe,  Levi  G.,  4-16:39 
Montgcxnery,  Mrs.  L.P. ,  3-12:45 
Moore,  E.A.,  6-11:58 
Moore,  Robinson  J.,  6-25:39 
M(x>re,  Toamy,  6-18:36 
Morgan,  James,  5-21:64 
Morris,  Louie,  5-28:33  ' 

Morse,  Wilbur,  Jr.,  3-12:45 
Muir,  Margaret,  4-16:39 
Newcomer,  Mae,  4-2:44 
Newhouse,  Beatrice  R.,  3-5:13 
Newland,  Russ,  1-22:67 
Noonan,  George  J. ,  6-4: 54 
O'Brien,  Jans  J.,  4-2:44 
O’Brien,  John  W.,  6-18:36 
O’Brien,  Robert  R. ,  5-28:52 
Ochs,  Milton  &,  5-7:50 
Ohde,  Alan  M. ,  5-14:58 
Osteen,  Hubert  G. ,  4-16:39 
Page,  Rinaldo  Burris,  2-5:56 
Papas,  Al,  6-25:39 
Parker,  Robert  B. ,  5-7:45 
Patison,  John  E. ,  5-7:45 
Payne,  Edward  F. ,  1-22:67 
Perkins,  Henry  Drewry,  1-29:67 
Plunmer,  Herbert  C. ,  5-14:38 
Prim,  Mary  E. ,  5-14:48 
Prosser,  Chtherine  D. ,  5-14:48 
Prowell,  Jack,  3-26:45 
Pulitzer,  Joseph,  II,  4-2:7 
Ralston,  Guy  L. ,  3-26:45 
Rasco,  David,  4-30:134 
Reinhart,  Jean  Perry,  2-5:50 
Rich,  Bess  Allen,  5-28:33 
Richard,  Louis,  5-21:45 
Richardson,  Dorothy,  4-2:44 
Riordan,  Julia  M.,  4-23:92 
Robbins,  Blanche  G. ,  6-11:58 
Roberts,  Peter  O. ,  6-18:59 
Robinson,  Elrie,  2-12:68 
Robscn,  Joseph  W. ,  4-2:44 
Roderick,  T.E.,  4-23:92 
Ronald,  Malcolm  B. ,  4-9:69 
Roscher,  Ernest  M. ,  4-9:69 
Ross,  William  B. ,  5-28:33 
Rugg,  George  B.C. ,  6-25:39 
Russ,  John  Taylor,  1-8:68 
St.  Georges,  fdaubert,  3-12:74 
Sanders,  Lucicn  Stokes,  Jr., 
4-9:44 

Sapp,  Fred  A.,  5-14:30 
Sapp,  Lela,  4-16:39 
Scalf,  Swain,  3-26:45 
Schaefle,  Louis  J.,  3-19:46 
Scharps,  Charles  E.T. ,  4-9:69 
Schumacher,  Albert,  .-9:44 
Schwarzmann,  Joseph  E. ,  1-15:20 
Schweizer,  Chrl  L. ,  3-12:74 
Sexton,  Fronia,  4-9:44 
Shank,  Martha,  4-16:39 
Shaw,  Mabel  S. ,  3-12:76 
Shea,  Jaaes  A.,  5-21:45 


Obituaries:  (cant’d) 

Sheen,  Marion  J. ,  3-26:68 
Shields,  W.D.S.,  6-4:54 
Sidlo,  Thoeias  L. ,  6-4:54 
Sinaons,  George  R. ,  5-7:58 
Sisrands,  Paul  A.,  6-11:58 
Singleton,  Alex  H. ,  5-7:45 
Sbiley,  Mary  Fletcher,  4-2:44 
Saiith,  Dinrin  J.,  4-2:44 
Smith,  George  W.A. ,  3-12:45 
Sauth,  Griffin,  5-21:50 
Smith,  James  Ludlow,  1-22:67 
Smith,  Joseph  Emerson,  5-28:33 
Sauth,  Louis  J. ,  4-2:44 
Smith,  Thcaas  A.,  6-18:36 
Snyder,  Harold  M. ,  6-4: 54 
Stein,  Oscar,  3-26:62 
Stocks,  Robert  Kirk,  3-26:45 
Street,  O.D. ,  6-25:18 
Sullivan,  Julian  T.,  1-1:48 
SysKinds,  Gene  D. ,  5-28:36 
Taney,  Canxlen,  5-21:45 
Tate,  James  Earl,  Sr.,  5-21:45 
Taylor,  Wilbert,  5-14:48 
Tebeau,  Francis  Albert,  4-2:44 
Thcnas,  Homer  F.G. ,  5-28:33 
Tidymm,  BenR.,  5-7:45 
Troxell,  James  R. ,  5-28:33 
Tuttle,  WinthropS. ,  6-25:58 
Van  Beynisn,  C.W.,  1-15:20 
Vandecar,  Thomas  J.,  6-4:54 
Vanderpoel,  Robert  P. ,  1-29:36 
Vurgason,  Joseph  A.,  4-16:39 
Wallace,  George  K.,  3-19:77, 

3-26:45 

Waller,  Glen,  2-5:60 
Walliser,  August  W, ,  5-21:45 
Walliser,  August  W. ,  5-28:33 
Walrath,  Fkissell  J.,  6-11:% 

Walsh,  J.  Brandon,  1-22:67 
Walsh,  Walter,  6-11:58 
Walsh,  Thomas  J.,  6-18:8 
Wayo,  Alexander,  5-7:45 
Webber,  Harry  C. ,  1-22:67 
Welshimer,  Helen  L. ,  1-1:48 
Westcott,  George  E.,  6-4:54 
Wettleson,  JohnT. ,  1-22:67 
Weybret,  Fred,  2-5:60,  3-12:45 
White,  Mary  K.,  1-22:67 
Wiggins,  William  F. ,  2-5:60 
Wiley,  Richard  T. ,  1-22:67 
Wilinson,  Arch  L. ,  5-7:45 
Williams,  Ira  W.,  2-26:57 
Williams,  Stalham,  5-7:18 
Wittschen,  Harry  J.,  3-26:58 
O’Driscoll,  Wilfrid  K. ,  believed  be¬ 
hind  curtain,  4-16:32 
Oelwein  (la.)  Daily  Register,  builds 
record  linage,  1-22:28 
Oertel,  William  J.,  (hlA  secretary, 
6-25:50 

Office  of  Strategic  Information: 
(editorial),  1-8:38 
Chief  disowns  censorship  intention, 
Honaman,  1-1:14 
Vague  plan  alarming  -  Wiggins, 

1-8:  59 

Ohio  Select  List  completes  presenta¬ 
tion,  6-18: 16 

Oklahoma  City  Daily  Oklahoman,  Sunday 
Magazine,  5-21:28 
Oliver,  Wayne,  leaving  AP,  6-4:54 
Qnaha  (Neb. )  World-Herald: 

More  color  with  new  press,  1-8:52 


Dsaha  (Neb.)  World-Herald:  (cant’d) 

Wins  citation  for  Hearst  story, 

6-11:48 

"(iie-idea"  sentence  captures  editors' 
fancy,  3-12:14 

O’Neil,  Clem  G. ,  Jr.,  joins  Bogner  & 
Martin,  6-18:18 

Open  sessions  (editorial),  2-19:38 
Oregon  City  (Ore.)  Enterprise-Courier, 
adds  P.M.  edition,  1-22:45 
Orlando  (Fla.)  Sentinel -Star: 

Adds  new  bureau,  4-2:67 
Bonus  and  savings  account  to 
employes,  1-15:48 
Open  capital  office,  1-22:55 
Ormsbee,  Alex  F. , 
joins  ATA,  1-29:20 
Orrell,  H.A. ,  pnxnoted,  5-14:61 
Osherenko,  Joe  R. ,  buys  equipment, 

6-18: 12 

Othman,  Frederick,  favored  in  Pitts¬ 
burgh,  2-5:41 
Ottawa  Citizen: 

4-year  program  completed,  5-14:62 
German  casting  machine  installed, 

2-12:53 

Ottawa  Journal,  extra  dividend, 

1- 8: 30 

Ottawa  (Ill.)  Republican-Times,  New 
Year’s  edition,  1-15:57 
Owensboro  (Ky.)  Inquirer,  sales  steady 
in  new  single  paper  plan,  1-1:45 
Pkcific  Stars  &  Stripes,  replaces  GI 
newsmen  with  civilians,  4-16:50 
Palm  Springs  ((]al,)  Desert  Sun,  photo 
staff  sets  record  production, 

5-14:61 

Pampa  (Tex.)  Spokesman: 

Progress  editions,  6-4:58 
Suspends,  6-18:42 
Pare,  Denys,  heads  Parliamentary 
Press  Gallery,  1-22:48 
Parvin,  Donald  L. ,  joins  E  &  P  ad 
staff,  6-18:13 

Patten,  Charles  T. ,  CM  in  Jackson, 
Miss,,  5-7:73 

Pewtucket  (R. I.)  Times,  70th  anni¬ 
versary,  5-7:59 

Peabody,  Stuart,  reelected  Council 
chairman,  3-26:18 

Pearson,  Drew,  cleared  in  libel  case, 

2- 12:64 

Pearson,  George,  retires,  1-15:13 
Peck,  Robert  B. ,  to  retire,  Erwin, 

3- 19:12 

Pegler,  Westbrook,  Roseberry,  “Tip,  ” 
teases,  cn  Roosevelt  line,  1-1:12 
Peoria  (Ill.)  Journal  Star: 

Ad  wins  trophy,  4-16:20 
Spring  Fashions  edition,  4-2:28 
Personnel  key  to  press  future  - 
Nixon,  5-14: 14 

Peterson,  Harold  (L ,  circulator  in 
Phila,,  2-26:57 

Pfaelziche  Volkszeitung  (Kaiser- 
lautem),  adds  edition  for  U.S. 
folks,  Silbey,  1-1:46 
Philadelphia  Bulletin: 

Almnac  published,  2-12:44 
(instruction  details  carefully 
planned,  4-23:134 

Dedication  ceremonies  set,  5-28:24 
Plant  expresses  confidence  in  future, 
Dragonetti,  4-23:19 


Philadelphia  Bulletin:  (cant’d) 

Plant  opened,  6-4:11 
Pressroom  " largest  in  world,” 

4-23: 132 

Structure  faces  rail  station, 

4- 23: 130 

Philadelphia  Dkily  News: 

Dragonetti,  3-12:30 
Switches  from  OOP  stand,  1-8:42 
Philadelphia  Inquirer: 

“Bogus"  copy  determined  by  rate  paid, 

2-12:45 

Honors  employees,  4-19:16 
"Lucky  Dollars”  stunt,  2-19:48 
Penna.  liquor  report  issued,  5-14:30 
Revises  list,  5-21:18 
Sales  form,  1-8: 14 
Science  Fair,  7th,  2-26:54 
Slates  free  ads  for  younger  set, 
2-12:32 

Phoenix  Newspapers,  Inc.,  Family  Day 
picnic,  6-11:48 
Photography: 

Associated  Press  contest  awards, 

5- 14:50 

Aumuller  ingenuity  solves  hospital 
shot.  Col  lings,  3-12:48 
Big  business  with  Hearst  papers. 

Col lings,  1-22:42 

Big  investamnts  made  in  gear,  labs, 

6- 11:61 

Cameramen  predict  bright  ’55  picture, 
Collings,  1-1:38 
Cameras: 

Derby  camera  “secret”  told,  5-14: 13 
Show  sparks  sale,  5-14:18 
Carson,  Charles,  wins  Hearst  com¬ 
petition,  (Pollings,  4-2:46 
Color  studio  opened  by  McClatchy 
Newspapers,  (hllings,  4-16:46 
Color  studios  highlight  Gbnaha  plant, 

6-4:56 

Contempt  in  highest  court,  4-16:46 
Courtroom,  4-2:72;  (editorial), 
4-30:74,  6-18:34 

Convictions  to  be  appealed,  4-16:12 
Jurist  critical  of  photo  test, 
6-4:74 

Pix  permitted  after  editor’s  plea, 
Collings,  4-9:50 

Criaiinal’s  right  to  privacy  issue  in 
picture  ban,  6-25:10 
D.C.  Airport  rules,  3-12:48 
Duilies  battle  police  chief  in 
Vancouver,  1-8:66 

Defendants’  consent  modifies  judges’ 
ban,  5-21:46 

E  &  P  contest,  Collings,  1-8:62 
Judges  selected,  entries  due, 
2-5:38 

Winners,  4-2:10 

Editors  need  picture  training  - 
Akers,  Collings,  6-11:58 
Fast  film  opens  door  to  murder 
trial  pix,  Urry,  1-15:42 
Flash  gun,  photogs  invent  flawless, 

3-26:36 

Good  captions  can  be  good  salesmen  - 
Knapp,  Collings,  5-7:48 
House  of  Representatives,  in  (edi¬ 
torial),  1-29:38 
Ice  jam  story,  4-2:72 
Liq>ressions  for  photo- journalists, 
5-28:46 


Hiotography:  (cant’d) 

Inland's  contest  awards,  5-14:50 
Lab  on  wheels  speeds,  2-12:52 
Lensman  still  in  kindergarten,  2-5:53 
Mcl^e,  Dave,  camera  records  chang¬ 
ing  scenery,  Collings,  3-19:50 
New  York  manhunt  proves  dud  for, 
Collings,  2-26:61 
Olympic  games  coverage,  Collings, 

2-12:42 

Pilots  play  dramatic  role  in  pix 
beats,  1-1:37 

Privacy  of  criminals  (editorial), 
6-25:36 

Short  courses  coming,  (Pollings, 

2- 19:44 

Successful  lensmen  need  imagination, 
Collings,  4-23:120 
Sumits,  Bill,  sees  color  pix  chang¬ 
ing  news  values,  Collings,  6-25:42 
Photon,  Inc.,  anticipates  profit 
operation,  6-4:40 

Pickman,  Jerome,  Paramount  advertis¬ 
ing  in  papers,  McIntyre,  3-5:18 
Pierce,  Shelley,  gets  reportorial 
awards,  3-26:68 

Pinkley,  Virgil,  asks  short,  sharp, 
news  stories,  3-12:46 
Pitch  men  (editorial),  1-29:38 
Pittsburgh  (Pa.)  Courier,  new  pub¬ 
lisher  for,  2-26:57 
Pittsburgh  (Pa.)  Post-Gaiette: 

Heat  system  for  outdoors,  5-14:64 
Oldest  firm  in  town,  1-29:32 
Plant  and  equipment  sections, 

1-8:49,  2-12:49,  3-12:59,  4-9:59, 

5- 14:61,  6-11:61 
Plants: 

Cleveland  papers  begin  construction, 

3- 5:10 

Hillsboro  (Ore.)  Argus,  5-14:62 
Lawrence  Journal -World,  5-14:61 
Le  Droit,  in  new  home,  6-11:67 
Lift-slab  method  permits  layout  in¬ 
novations,  1-8:49 
Logan  (W.Va.)  Banner,  new,  3-12:65 
Lorain  (O. )  Journal,  5-28:24 
Louisville  Courier-Journal  gravure 
addition  begun,  1-8:52 
North  Bay  Nugget,  new,  2-12:52 
Omaha  World-Herald,  6-4:56 
Philadelphia  Bulletin,  4-23:19 
Texas  City  Sun,  new,  3-12:64 
Tucson  Newspapers,  doubled,  2-12:54 
Wichita  Star  converting  theater, 

1-8:51 

Plotkin  memorandum,  2-12:8 
Poarch,  Donald  0.,  retail  regular, 
Roberts  Bros.,  2-5:15 
Pocket  Books,  Inc.,  opens  inside 
covers  to  ads,  2-19:22 
Poirier,  Norman,  invades  Pottstown, 
Pa.,  1-29:12 
Polio  vaccine: 

Names  boost  news  fever,  5-7:62 
Reporters  sizzling  over  crisis, 
covert,  4-16:10 
Polk  Scholarship,  1-15:40 
Pollster  is  fair  game  for  criticism, 

6- 25:56 

Portales  (N.M. )  Tribune,  becomes 
daily,  3-12:8 

Port  Arthur  (Oht. )  News-Chronicle 
moves,  5-14:66 


Porter,  Patricia,  opens  m  business, 

4-2: 30 

Portland  Oregonian: 

Drops  shopper  paper,  3-19:73 
Employees  honored,  3-12:54 
IV  show  tied  to  food  ads,  1-22:55 
Portland  Oregon  Journal: 

“Pretty  Preppers”  Sunday  feature, 

2- 5:41 

Second  insert  machine,  1-8:52 
Portsmouth  (Va.)  Star,  sold,  3-12:8 
Postal: 

Ban  proposed  on  subversive  papers, 

3- 5:51 

Guild  proposes  stamp  for  Broun, 

1- 29:46 

Higher  rates  seen  by  Inlanders, 

2- 5:51 

Hike  more  certain,  3-19:32 
Junk  mail: 

(editorial),  2-12:38 
Discontinued,  4-2:67 
To  end,  1-1:7;  (editorial), 

1-8:38 

Rates: 

(editorial),  3-12:42 
ANPA  advertises  stand,  3-5:13 
ANPA’s  attitude  on,  3-5:38 
Eisenhower  proposes  2-step  hike, 
1-15:62 

Eisenhower  sets  figure  for  hike, 
1-22:61 

Fair  rates  sought:  subsidy  talk 
hit,  5-7:54 
Increase  asked,  1-29:8 
Small  papers  feel,  4-2:54 
Pottsville  (Pa.)  Republican,  Valen¬ 
tine  section,  2-19: 16 
Powell,  Foster  W. ,  heads  C^lif.  Pub. 
Co.,  4-23:96 

Powell,  William  R. ,  chairman  of  L.A. 

Publishers  Association,  2-5:51 
Pre-selling  (editorial),  6-18:34 
Press: 

Asked  to  help  N.Y.  industry,  2-19:64 
Oiiefs  of  state  bid  for  assistance, 
1-22:66 

Clean  government  credited  to, 

3- 12:30 

Credited  for  saving  mill  town, 
Gossett,  1-15:58 
Decline  of  daily  opens  weekly’s 
horizon,  5-7:61 

Democrats’  chairman  tips  hat  to, 

2-5:57 

Deploys  force  in  Formosan  crisis, 

2-5:12 

Doctors  can  and  do  talk  with,  Hynd- 
man,  1-29:45 

Exempted  in  race  wire  ban,  2-5:51 
Expenses  up,  income  down  for  1954, 
Brown,  4-23: 17 

Experts  suggest  ways  of  improving 
papers,  2-12:10 

French,  better  today  than  prewar, 
Langelaan,  2-19:55 
Gosh  awful  workout  for,  Perrin, 
6-18:11 

Influence  (editorial),  1-15:36 
Lauded  for  helping  police,  1-29:36 
Loss  of  excitement  in  papers  de¬ 
plored,  1-15:13 
Mergers  (editorial),  5-21:42 
"Special  privileges"  for,  condemen- 


Press:  (cant'd) 
ed,  2-5:54 

Universal  shop  talk  helps  to  unify, 
Berkson,  6-25: 52 
Vitality  seen  in  group  taking 
prizes,  5-14:30 
Press-Bar  parley  set,  3-5:35 
Press  Comminications  Cxomittee 
fights  rate  increases,  4-30:54 
Press  conferences,  presidential: 
Filmed,  to  continue,  1-29: 11 
Press  gains  from  filming,  1-22:8 
2,500  questions.  Brooks,  1-15:8 
Presses: 

Flat  bed  for  rotary,  when  does 
paper  swap?  Meyer,  3-19:48 
Goss  ordered  by  Mobile  Press 
Register,  3-12:63 
Los  Angeles  Times-Mirror  adds  16, 

4-30: 132 

Offset,  in  Goss  line,  2-12:50 
Omaha  World-Herald,  new,  1-8:52 
Philadelphia  Bulletin  buys  Hoe 
units,  1-29:  11 

Pressman,  Frederick,  retail  regular, 
Barney’s,  5-28:15 

Preston,  James  D. ,  eases  up  in  Press 
Gallery,  3-5:36 
Prince,  Roy  W. : 

Heads  cost  saving  project  Erwin, 

1- 29:48 

Named  technical  director,  5-21:36 
Production  manager,  qualifications 
for,  Mattson,  2-12r9 
Promotion: 

All  business  good  for  local  sales 
story,  Irvin,  1-8:46 
All  papers  are  good,  Irvin,  3-5:42 
Automatic  phone  aids  in  reader 
service,  6-25:46 
Billboard,  Charleston  Gazette, 

4-2:32 

"Chief  medium”  key  figure  in, 

3- 12:18 

Dailies  use  IV  to  develop  readers, 
Irvin,  4-23:114 
Dealey  story  a  “must,"  Irvin, 

4- 2:32 

Downtown’s  battle  vs.  suburbanism 
weak,  5-21:22 

Dramatic  approach  to  newspaper 
story,  Irvin,  6-4:71 
E  &  P  Contest  awards,  McIntyre, 

5- 7:7 

Flower,  6-11:18 

Good  Housekeeping,  in  papers, 

3-19:22 

INS  brochure,  Irvin,  6-18:38 
June  Dairy  Month,  6-25: 16 
"Junior  Miss”  contest  in  Cincinnati, 

3-26-38 

Lebanon  (Pa.)  News  weekly  award, 
Irvin,  2-5:44 

Lynch,  Joe,  stands  for,  5-28:49 
"Mrs.  America,"  1-15:22 
Newsday  hopes  to  reach  teeners  with 
awards,  Irvin,  1-15:46 
News  raking  Phila.  a  3-paper  city, 
Irvin,  2-12:56 

Orlando,  ever  hear  of?  Irvin, 

2- 19:52 

People  rake  a  paper,  Irvin,  1-29:54 
Phoenix  Republic  booklet  helps 
staffers,  Irvin,  3-12:38 


Promotion  (cant'd), 

Prima  for  veterans, 

Irvin,  5-21:58 

Proposed  newspaper  slogan,  Irvin, 

3- 19:36 

Readership  insurance  in  classroom 
projects,  Irvin,  2-26:63 
Sermon  for  today  written  50  years 
ago,  Irvin,  4-9:52 

Small-city  newspaper  sells  its  rural 
coverage,  Irvin,  1-22:60 
Sports  shows  breaking  records,  Irvin, 

4- 16:42 

Youth,  blessing  gjven  to,  5-14:10 
Pruyn,  Sanuel,  Jr.,  elected  by  Peek, 
Inc.,  6-4:62 

Psychiatrists  study  letters  of  love¬ 
lorn,  Probst,  1-22:45 
Public  apathy  (editorial),  4-16:36 
lYiblic  notice  duty,  officials  prodded 
on,  2-12:10 

FYjblic  record  (editorial),  6-11:54 
FYiblic  relations: 

Australians  adopting  American 
methods,  5-21:20 

Checklist  for  getting  ads,  Hanmond, 

3-26:48 

Clothiers’  program  endorsed,  4-30:34 
C/>lor  ad  paid  off  in,  Staudt, 

3-26:46 

(^-op  plan  uses  all  dailies,  3-12:20 
Forum,  3-26:11;  (editorial), 

3-26:42 

Hicks,  Joe,  speaks  as  “rugged  in¬ 
dividualist,  ”  Brandenburg,  1-22:30 
Industrial  series  launched,  3-26:46 
Levy  Bros,  effort  sparked  by  fire, 

1-8:20 

M(£arty,  Milbum,  defines,  3-12:20 
Newspaper  ads  aid  trade  papers,  Jan¬ 
sen,  4-16:26  ' 

Oil  group  integrates,  2-19:22 
Place  in  management,  study  reveals, 

1-1:20 

Pooled  program  builds  coniminity 
service  ads,  Bratley,  2-26:20 
Program  for  business  held  vital, 

3- 12:20 

Saratoga  plans  program  on  resorts, 

4- 9:20 

Servel  recognizes  as  top  staff  post, 

1- 22:30 

Small  town  in  bid  for  area  develop¬ 
ment,  4-9:20 

“Spotlight  on  Autos’*  Week  set, 

2- 12:22 

Public  Relations  Society  of  Anerica, 
Chicago  meeting,  5-7:20 
Pueblo  (Colo.)  Chieftain,  editorial 
inspires  benefit  fund,  3-5:51 
IVilitzer,  Joseph,  II: 

(editorial),  4-9:42 
Dies  suddenly,  4-2:7 
Disposal  plan  in  will,  4-9:11 
Honored  on  70th  birthday,  3-26:71 
Named  to  prize  board,  4-9:73 
Succeeds  father  as  editor  and 
publisher,  4-9:11 
Tides  of  Time,  4-9:56 
Mitzer  Prize  Awards: 

Board  makes  changes,  5-7:t2 
Erwin,  5-7:13 

Nominations  are  screened  for,  3-19:54 
Qbality  Group  Weeklies  of  N.J., 

2-5:22 


Radio: 

Logs: 

(editorial),  2-12:38 
Paper  will  give  if  stations  also 
will,  2-5:51 

Sponsor  plan  expands,  5-21:50 
Mobile,  can  serve  press,  4-30:58 
Shows  plug  beer  and  wine,  1-8: 18 
Woolworth  0>.  on,  4-2: 18 
Radio  Free  Europe,  newsmen  crack  Iron 
Curtain,  Nelscn,  1-8:56 
Rae,  Bruce,  to  direct  N.Y.  Times  Syn¬ 
dicate,  3-5:46 

Ragsdale,  Robert,  AFPS,  2-12:42 
Raleigh  (N.C. )  Times,  Daniels  family 
buys,  6-11:46 

Rand,  Herbert  S. ,  Jr.,  assigned  to 
New  England,  3-12:62 
Randolph,  Woodruff,  asks  for  salary 
boost,  4-30:23 

Rankin,  R.J.,  re-elected  by  CP, 

4- 30:90 

Rankin,  W,  Parkman,  promoted  on  "This 
Week,"  3-19:13 
Rayburn,  Sam: 

Bars  TV  at  hearing,  1-1:45 
Edict  on  pictures  stands,  3-12: 13 
Raynolds,  William  W. ,  tribute  to, 

5- 21:11 

Reader’s  Digest  taking  ads,  3-26:15 
Readership: 

(^jcs  on  ascendency,  4-30: 108 
Insurance  in  classroom  projects, 

Irvin,  2-26:63 
Roanoke  Times  study,  2-5:28 
TV’s  invasion  fails  to  slump,  5-7:46 
Twice  as  many  readers  by  ’65, 

Haskins,  5-21:51 

Recording  devices  aid  crime  reporter, 

1- 15:12  ’ 

Redwood  City  (Calif.)  Tribune,  study 
nets  multiple  aids  for,  6-11:65 
Reed,  Martin  M.,  enphasizes  research, 
Erwin,  2-19:14 

Reed,  Philip  G. ,  promoted  by  INS, 

4- 2:  16 

Reed  Meaiorial  Scholarship  established, 

2- 19:66 

Reese,  Ben,  stresses  public  service, 

5- 21:48 

Reese,  Charles  L. ,  Jr.,  elected  in 
Wilmington,  5-28:12 
Reese,  William  J.,  joins  Katz, 

4-30:32 

Reid,  Ed,  Nevada  assembly  bars,  4-2:34 
Reid,  Elgin  John,  guest  in  Rapid  City, 

6- 4: 75 

Reid,  Helen  Rogers: 

Citation  to,  5-21:38 
Resigns,  4-16:8 

Reid,  James,  retires  in  Harrisburgh, 
2-12:53 

Reid,  Ojgden  R. : 

Guides  Herald  Tribune  forward.  Walker, 
1-15: 10 

Offers  new  credo  for  free  Aaierican 
press,  5-21:72 

Release  time  rule  studied,  4-9:38 
Rel  igion: 

Ad  evokes  heavy  response,  4-2:30 
Awards  given,  5-7:62 
Church  news,  Greenville  News,  4-22:60 
Filing  system  key  to  church  news 
task,  Riley,  4-23:72 


Religion:  (cant'd) 

News  coluam,  2-5:37 
News  seminar,  2-5:44 
Reporters,^ 

Dbnzer,  Beryl,  breaks  Molotov  sound 
barrier,  6-25:61 

Ejected  fron  public  meeting,  1-8:30 
Employment  bleak  in  N.Y.C.,  Brooks, 

3-19: 10 

Flepresentatives: 

Benziger,  Peter,  takes  "Variety"  to 
task  for  TV  article,  4-9:26 
Branham  Co. ,  1-8: 16^ 

Budd  Coapany,  John,  4-2:24 
Cutting,  Edward,  4-30: 32 
Elsberry,  Scheerer  &  Co. ,  6-18:18 
Favor  flat  rate  for  color,  6-11:15 
How  to  get  buyers  to  think  of  papers, 

3- 19:18 

Moran,  Hedekin  &  Fischer,  4-2:24 
More  service  asked  of,  1-1:17 
Mulligan,  Ralph  R. ,  2-19:18 
Newspapers  lauded  for  marketing  aid, 

4- 16:24 

Powers,  Joseph  B. ,  Inc.,  2-12:15 

S-H,  McDevitt  issue  updated  niarket 
data,  1-1:17 

Sharper  merchandising  methods  urged 
by  Papineau,  4-23:38 
Story,  (Wooks  A  Finley,  4-9:26 
Western  Dailies,  2-5:16 
Research: 

Cost-cutting  machines  ready  for 
field  tests,  Schurz,  4-30:22 
Key  to  press  future-Nixon,  5-14:14 
Must  end  production  woes,  Eybers, 

6-4:9 

Reston,  James  B. : 

Given  Clapper  Award,  4-30:104 
Hits  Washington’s  press  secrecey, 
2-26:40 

Seymour  Memorial  lecturer,  1-29:36 
Reuters: 

Loses  first  libel  case,  Probst, 

1-29:59 

Using  100-word  printers,  1-15:32 
Reydel,  William,  appointed,  5-21:20 
Reynolds  Metals,  sales  success  story 
told,  2-5:22 

Ribicoff,  Abraham  A.,  policy,  Widem, 

6-4:48 

Riddet,  Bernard  H.,  Jr.,  scores 
inertia  on  new  methods,  2-26:59 
Riddle  (Ore.)  News,  new  weekly, 

5- 28:8 

Rike,  David  L. ,  wins  Tobe  Award, 

1- 15:7 

Rile,  John  L, ,  retires,  1-8:63 
Rison,  Jasper  E. : 

Saaller  papers  show  gains,  Branden¬ 
burg,  1-29:42 
To  retire,  4-9:67 

Rivers,  Phuline  W. ,  naaed  for  club 
contacts,  6-18:45 

Riverside  (Calif.)  Press  and  Enter¬ 
prise,  college  faculty  on  staff, 

2- 26:62 

Roanoke  (Va.)  Tiaies,  adding  wing  to 
plant,  4-9:63 

Roark,  Eldon,  given  Pyle  Award,  1-1:14 
Roberts,  Preston,  retires,  4-16:24 
Roberts,  Roy  A. : 

Criminal  indictment  quashed,  1-22:62 


I 

Roberts,  Roy  A.;  (cant’d) 

Santa  Rosa  (Cklif. )  Press-Domocrat: 

Shop  talk  at  thirty.  Brown:  (cant’d) 

Weds,  5-28:9 

Super  market  buys  tab  insert,  4-16:18 

Newsprint  consumption,  3-5:60 

\  Robinson,  William  E. ,  heads  G>ca- 

Tab  provides  new  industry  aid. 

Publicity  mat  releases,  3-19:84 

i  Cola,  2-12:22 

4-30:44 

Public  service  advertising,  6-4:80 

!  Rockford  (Ill.)  Morning  Star,  polio 

Sapp,  Fred  A.,  estate  valued,  5-21:56 

Reicldiold’s  cover  art,  2-5:64 

i  effort  praised,  1-29:43 

Sawtkm,  Frank  B. ,  retail  regular. 

Review  of  past  year,  1-1:52 

■  Rohde,  John  E. ,  president  of  Reynolds- 

Robert  Hall,  4-9:17 

Seldes,  George,  2-19:72 

Fitzgerald,  4-30:132 

Scarberry,  Alma  Sioux,  "Dbofer 

Tripp,  Frank,  on  newspaper  front 

Roselle,  Walter  H. ,  on  sales  staff. 

Fanilv,"  1-22:58 

with,  1-15:68 

'  1-29:54 

Schackmann,  John  H.,  retires,  6-4:68 

Truth  and  NLPB,  6-18:64 

Rowan,  (^rl  T. ,  articles  on  India  of¬ 

Schaefer,  Robert  E. ,  ad  director. 

Showden,  T.J.,  covers  South,  4-30:66 

fered,  2-19:58 

1-8: 16 

Sight  program,  mass  media’s  role  in. 

Rowen,  Joseph  R.,  retail  regular,  W.T. 

Schenectady  (N.Y. )  Union-Star,  (Cen¬ 

3-26:50 

^  Grant  Co. ,  1-15:15 

tenary  edition,  4-30:56 

Sifpm  Delta  Qii: 

Ruark,  Robert,  gets  big  movie  money. 

Schroth,  Frank  D. ,  Sr.,  joins  N.Y. 

Awards,  4-23:20 

1-8:58 

Times,  6-11:13 

(California  planning  meeting,  2-19:55 

Ikibenstein,  Freda,  retail  regular.  Jay 

Schweitzer,  Dr.  Albert,  gift  to. 

Fort  Worth  chapter  elects,  6-11:32 

Thorpe,  5-7:17 

6-25:52 

Group  urges  civil  rights  fight. 

Ruppel,  Louis,  resigns  from  Phila. 

Scranton  (Pa. )  Times,  editorial 

4-23:60 

News,  5-7:73 

crusade  results  in  conviction. 

Texas  chapter,  new,  4-2:60 

Aissell,  diaries  H. ,  school  named  for. 

2-19:48 

Sinms,  Jolm  F. ,  duty  to  inform, 

3-5:40 

Sears,  Roebuck  &  Co.,  food  plan 

2-12:65 

Russian  papers: 

launched,  3-19:22 

Sioux  Falls  (S.D. )  Argus-Leader  sold. 

(editorial),  3-26:42 

Seaton  (\iblishing  (Co. ,  receives  TV 

6-18:8 

P.O.  stops  deliveries,  3-12:34 

grant,  2-19:42 

Slockbower,  (Ceorge  P. ,  associate  pub- 

.  Saclis,  Joyce,  retail  regular.  Model  I's, 

Seattle  Times: 

lislter  of  Newark  Star-Ledger, 

!  4-2:17 

Home  awards  to  continue,  2-5:48 

4-2: 16 

Sacramento  (Calif.)  Ree,  schools  supply 

ROP  color  ads  up,  5-21:26 

Slocum,  Richard  W. : 

weekly  page,  1-15:46 

Seltzer,  Louis  B. ,  Itelps  build 

Directs  ANPA  defense,  6-4:14 

St.  Francis  de  Sales,  patron  of  news¬ 

memorial  fountain,  4-2:16 

Re-elected  by  ANPA,  4-30:16 

papermen,  1-22:48 

Selvage,  Mrs.  Merrill,  retires  in 

Smith,  Margaret  (Chase,  at  awards  din¬ 

St.  Louis  to  spend  on  progress,  6-18:51 

Memphis,  2-12:50 

ner,  4-16:42 

St.  Louis  Globe-Democrat: 

Serrill,  Ted,  data  on  price  and  cover¬ 

Smith,  Mason,  plans  European  tour. 

"Angel’s  Message"  read  from  pulpit. 

age,  Brandenburg,  5-21:52 

3-12:55 

1-8:61 

Shea,  John  J. ,  leads  Wood  to  rapid 

Smith,  Robert  L. ,  ordered  to  repay 

Famed  for  news  enterprise,  3-26:71 

growth,  Erwin,  1-1:11 

salary,  3-19:76 

Features  added,  6-11:104 

Sheaffer  Pen  (Conpany,  fair  trade  war. 

Snell,  David,  joins  Life  magazine. 

Praised  for  victory  on  bond  issue. 

2-12:26 

1-22:61 

6-4:8 

Sheboygan  (Wise.)  Press,  Farm  edition. 

Social  security,  states  exact  more 

Sold  to  Newhouse,  3-26:7 

4-2:28 

liberal  installments,  4-30:86 

Weis,  C.  Arthur,  new  president. 

Shell  Oil  (Co.,  sea  drill,  newsaen  see. 

Soldiers  Field,  Chicago,  new  press 

3-26:71 

2-12:65 

box,  2-26:12 

Honors  namesake,  4-2:71 

Shepherd,  Sam,  first  murder,  then 

Southam  Company,  Ltd.: 

Women's  features  and  news  enlarged. 

uranium,  2-5:47 

Financial  report,  4-9:68 

4-2:70 

Sherman,  Benson  M. ,  S.F.  News  classi¬ 

Net  is  up,  5-7:67 

St.  Paul  (Minn.) 

fied  chief,  6-18:30 

Spectator  (Hamilton,  Oht. )  new  even¬ 

Dispatch  -  Pioneer  Press: 

Sherman  (Tex. )  Democrat,  75th  year. 

ing  daily,  1-22:55 

Orientation  course  for  ad  staff. 

3-12:72 

Spelman,  Philip,  joins  McCann -Erickson, 

2-12:30 

Shoemaker,  Don,  directs  school  report. 

2-19:26 

"Shop  Dbwntown”  promotion,  4-2:22 

5-14:70 

Spokane  (Wash.)  Spokesman-Review, 

1  St.  Petersburg  (Fla.)  Times: 

Shoemaker,  Ralph,  indexes  president’s 

Empire  Edition  tour,  2-19:55 

Adds  radio  car  fleet,  5-21: 36 

speeclies,  1-22:54 

Sports: 

Hires  systems  analyst,  6-4:68 

Shopping  centers: 

Baseball  season  opens  pitch  for  plus 

‘ 

Salisbury  (N.C. )  Post,  50th  birthday. 

Don’t  fight,  Watson,  6-18:14 

linage,  5-14:26 

4-16:54 

Units  must  back  ads,  5-14:20 

(Campbell,  Ed,  wins  golf  writers 

Salt  Lake  City  Deseret  News,  staff  ef¬ 

Shop  talk  at  thirty,  Bromi: 

tourney,  4-9:66 

fort  on  Colorado  River  Storage  Pro¬ 

Advertising  future,  4-2:80 

Football  contest  sponsored,  5-28:12 

ject,  Jarrard,  6-11:36 

ANA  Spring  Meeting,  3-26:80 

King,  Lew,  to  cover  Phillies,  2-12:56 

Salt  Lake  Tribune,  edition  tells  dam 

Atomic  energy  secrecy,  2-26:68 

Olyn^ic  games  photo  coverage,  (Col- 

story,  1-29:66 

Bernes,  Stanley  N. ,  5-7:80 

lings,  2-12:42 

San  Antonio  (Tex.)  Express  and  News, 

Bar-press  controversy,  1-29:72 

Racing  No.  1  sport  at  turnstiles. 

savings  and  loan  plan,  1-15:48 

Crime  news,  2-12:72 

3-12:34 

San  Francisco  News,  fund  buys  elephant. 

Financial  information,  3-12:80 

Young,  Charles,  Albany  pays  tribute 

6-18:38 

Honaman,  R.  Karl,  4-30:144,  6-25:68 

to,  3-12:46 

San  Francisco  Press  Club,  awards. 

Inter-American  Press  Association, 

Springfield  (Mass.)  Penny  News,  dia¬ 

4-30:88 

4-9:80 

mond  jubilee,  2-26:53 

San  Gabriel  Valley  (Ciilif. )  Daily 

Journalism  Week  banquet,  5-14:88 

Staab,  Charles  W. ,  defends  gimnicks. 

Tribune,  new  daily,  2-26:40,  3-12:8 

Juvenile  delinquency,  5-21:80, 

Brandenburg,  5-28:  4(j 

Sangyo  Keitai  (Tokyo),  building  archi¬ 

5-28:56,  6-11:104 

Stahlman,  James  G. ,  acquires  Nash¬ 

tectural  gem,  3-19:78 

Labor  iraminity,  4-16:68,  4-23:168 

ville  Banner,  3-12:9 

San  Rafael  (Cjilif, )  Independent-Jounial , 

Media  Records  sinmary,  1-8:72 

Stanford  Research  Institute,  2-19:20 

Home  Week  edition,  1-22:48 

Newspaper  Advertising  Executives 

Stauffer  (\iblications,  buys  York  in¬ 

Sansone,  Aibelyn  Wilder,  heads  Lebanon 

News,  1-15:52 

Santa  Monica  (Cjil.)  Evening  Outlook, 
building  innovations,  1-8:49 

Association,  Oiicago  meeting, 

1-22:72 

terest,  6-25:62 

.  I 


Stein,  (Vith,  retail  regular,  Blooaiing- 
ton’s,  1-1:15 

Stenbuck,  J.M. ,  circulation  director 
for  Hearst,  6-11:12 
Sterens,  Clark  H.,  heads  Detroit  Ad 
Club,  6-18:18 

Stevens,  Donald  L. ,  named  by  BoA, 

4-30:25 

Stevens,  George,  on  retired  list, 

3- 12:59 

Stillwater  (Okla.)  Dkily  News-Press, 
cost  system  adopted,  3-26: 13 
Stolberg,  Bill,  promoted,  6-11:30 
Stretch,  Jane  A.,  lobby  for  the 
people,  1-22:55 

Sullivan,  Jack  B. ,  joins  Branham  Co., 

2-19:18 

Sulzberger,  Arthur  Hays,  in  Times 
post  20  years,  5-14:38 
Sumits,  Bill,  sees  color  pix  changing 
news  values,  Collings,  6-25:42 
Supply  and  demand  (editorial), 

4- 2:42 

Surveys  and  studies: 

Ad  department,  McGehee,  4-23:27 
Ad  judged  by  response  alone,  4-9:24 
Associated  Press,  3-12:11 
"(Composite’*  weekly  has  gain  for  '54, 

5- 21:66 

Cost,  E  &  P,  4-16:7;  (editorial), 

4- 16:36 

Cost  studies,  group,  benefits  told, 

6- 4:74 

(Coupon  proBwtion,  6-11:28 
District  manager  survey,  4-16:44 
Drug  group  reports  sales  gain, 

3-19:28 

Education  survey,  Minneapolis 
Tribune,  2-26:62 
Fashion  FB,  5-21=24 
Finance  firm  finds  money  plus  ads 
make  money,  McIntyre,  5-14: 16 
Financial -page  study,  2-12:18 
Home-delivery,  readers,  income 
data,  6-11:20 

Iowa  Brand  Inventory,  2-5:24 
Metro  issues  first  Sunday  comics 
study,  2-19: 15 

Minnesota  Homemaker  Survey  No.  3, 
2-5:24 

Press  appraisal  project,  6-4:71 
Production  manager,  qualifications 
for,  Mattson,  2-12:9 
m's  place  in  management,  1-1:20 
Roanoke  Times  readership  study, 
2-5:28 

St.  Paul  market  study,  4-2: 18 
Science  news  study,  3-12:34 
Small -city  admen  facts  revealed, 
Weber,  4-9:18 

Small  daily's  profit  increased  in 
1954,  4-9:14 

TV  hasn't  hurt  papers,  4-23:112 
Unduplicated  families  reached, 

5- 28: 15 

Swan,  Joyce  A.,  re-elected,  5-7:17 
Swartz,  Sol  L. ,  joins  Philadelphia 
Inquirer,  4-2:36 

Sylvester,  Robert,  wide  awake  on 
"Dream  Street,"  5-28:44 
Symonds,  Gene,  probe  continuing  in 
death,  5-21:8,  5-28:3^6 


Syndicates: 

Andriola,  Al,  accuracy  aim  in 
"Kerry  Drake,  "  Col  1  ings,  1-15:  54 
AP  News  features  home  specie  1, 
Collings,  1-1=45 

Arnold's  ad  panel,  Collings,  1-1:45 
"Business  Daze, "  Collings,  6-11;% 
Collins,  Tom  and  Katy,  coluanists, 
Brandenburg,  4- 2: 38 
Comic  strips  merger,  2-19:11 
"Country  Parson"  panel,  3-5:46 
Davy  Cxockett  strip,  4-30:124, 

5-21:68 

Devlin,  Wende  and  Harry,  Collings, 
2-19:58 

"Doofer  Family,”  Alma  Sioux  Scarberry, 

1- 22:  58 

Dunkel,  Cxxirtney,  “Footnotes,”  Cbl- 
lings,  6-4:70 

Features  help  editors-Nicht,  3-19:9 
(jeneral  Features  offers  "Calypso,  ” 
Berg  golf  series,  Collings,  4-16:54 
Golf  strip,  columi.  Callings, 

4-2:66 

Hansen,  Peter,  "Lol  ly,  ”  Collings, 

2- 12:58 

"Josephine"  is  10,  3-5:46 
"Lance"  recalls  frontier  days, 
Collings,  4-23:116 
Gardner,  Gotto,  Addons  are  stars, 
Collings,  6-18:56 

L'Eveque,  Andre  F. ,  man  on  his  own, 
Collings,  1-8:58 

"Li'l  Ohes"  packs  laughs,  Collings, 

2- 26:54 

McManus,  Margaret  D, ,  prefers  TV, 
Collings,  1-8:58 
Morris,  John  Milt,  “Half-Acre 
(ostle, "  Collings,  1-29:58 
Murtah,  Kate,  creates  "Annie  and 
Fannie, "  Collings,  5-14:76 
NCS  plans  historic  pilgrimage, 
Collings,  3-12:68 
New  features,  contest  changes, 
Collings,  6-25:56 
Panel,  new  strips  make  debut, 
Collings,  2-5:42 

Post-Hall  sipis  “Pogo”  for  3  years, 
4-23:21 

Reilly  answers  Lister  on  "Sick- 
Chick”  tag,  Collings,  3-19:72 
Ross,  Helen,  guidance  coluiifi  debuts, 

3- 26:66 

Sims'  KF  feature,  Collings,  4-9:66 
Sylvester,  Robert,  5-28:44 
United  Features  sponsors  coitest  for 
new  talent,  Collings,  5-7:66 
Syracuse  (N, Y. )  Post -Standard: 

Exempt  property  list  ran  free, 

2-19:61 

Style  show,  3-26: 8 
Tallahassee  (Fla.)  Capital  Post: 
Begins  publication,  3-12:54 
Staff  fails  in  rescue.  Walker, 

6-4:12 

Tallahassee  (Fla.)  Democrat,  Youth 
edition  on  Saturdays,  2-19:11 
Tape  Production  Corp. ,  moving  to 
Florida,  2-5:54 
Taxes: 

Ad  (editorial),  4-16:36 
N.C.  aiedia  fight,  4-2:16 
Code  aids  new  building,  2-12:50 
Hidden,  boost  prices,  4-23:124 


Taxes:  (cant’d) 

Leased  plant  upkeep  costs  deductible, 

2- 5:47 

Microfilming  ruled  deductible  ex¬ 
pense,  Gray,  1-1:36 
Pre-paid  subs  held  taxable  as 
earned,  1-8:14 

Refund  data  ruled  confidential, 

1-22:47 

Sick  leave  pay  ruled  deductible, 
1-29:43 

Taylor,  J.B. ,  long  career  in  Winston- 
Salem,  3-12:66 

Taylor,  Robert  L. ,  promoted,  5-7:16 
Teletypesetter  circuits: 

Critics  wrong:  "Local"  undiminished, 
Gieber,  5-28: 11 

Spurts  don't  prove  normal  speeds, 
Mitchell,  4-2:36 
Tape  ban  vetoed,  2-12:65 
Television: 

AFL  fights  grants  to  newspaper 
groups,  3-19:52 

AFL  to  protest  newspaper,  2-19:63 
Answer  to  Chicago  Tribune  (editorial), 

3- 12:42 

"AP  approach”  suggested  to  spread  ad 
money,  2-5= 10 

Before  and  after  study  builds  pitch 
for,  5-28:14 

Costs  (editorial),  4-2:42 
Detroit  News  outlet  boosts  power, 

1- 8:55 

Editors  object  to  comic  strip  sale 
to,  3-19:73 

Fort  Wayne  ruling  before  court, 

2- 12:8 

Gaylord,  E.K.,  firm  CK'd  for,  2-26:57 
Hearst  acquires  Milwaukee  IV,  3-19:52 
Hearst  buys  WTVW,  1-15:40 
Housewives  skip  picture  on,  5-28:14 
Invasion  fails  to  sliaif>  readership, 

5- 7:46 

Knight-Cox  bid  favored  for  Miami, 

1- 22: 13 
Logs: 

(editorial),  2-12:38 
Sponsor  plan  expands,  5-21: 50 
Media  control  factor  given  another 
slant,  1-8:55 

Newscast  weakness  fatal  to  applicant, 
3-5:36 

Newspaper  readers  ''vanf)ed”  by, 

2- 19:34 

Newspapers'  bids  seen  advantageous, 
2-26:57 

Oregonian's  show  tied  to  food  ads, 
1-22:55 

Papers  doing  well  against,  3-12:56 
Pioneer  stations  are  in  the  aioney, 

6- 25:59 

Presentation  debunks  fantasy  of, 
Brandenburg,  2-26: 14 
Readers  and,  (editorial),  4-23:90 
Service  Week,  1-8:22 
Spread  of  ad  dollars  urged  to 
bolster,  2-19:63 
Study  (editorial),  3-5:32 
Support  for  (editorial),  2-26:36 
"Ihis  Week”  family  papers  fare  with, 
how,  2-26:52 

Toll,  what  about?  Walker,  6-11:11 
Toll-TV  prompts  quiz  about  ads  and 
news,  2-19:42 


Television:  (cant'd) 

Wichita  decision  challenged,  6*18:12 
Temple,  Bruce,  elected  by  Indiana  AP, 

4- 9:50 

Testimonial  effective  in  4  areas, 

5- 7:28 

Thiesing,  Karl  H. ,  retires,  5-7:36 
'Ibompson,  Fred,  named  Bureau  of  Adv. 

asst,  production  manager,  1-22:67 
Thomson,  Boy,  honored  by  O’,  4-30: 90 
Thomson  Company  Ltd. ,  adds  Sudbury 
Star  to  group,  5-14: 11 
Tliorkelson,  Willmar  L. ,  wins  religi¬ 
ous  award,  5-7:62 

Thornburgh,  Richard  A.,  more  “why”  in 
news  brightens  papers,  5-28:48 
Thurmond,  J.  Strom,  represents  press 
power,  1-8: 13 

Times  Facsimile  Corporation,  new 
directors,  2-19:30 
Tiimner,  C.R. ,  joins  OfiO  at  S.F. , 

3-26:26 

Tinkle,  Marcy,  joins  BoA,  5-14:20 
Titusville  (Pa.)  Herald,  90th  anni¬ 
versary,  6-25:44 
Tobey,  William,  retail  regular, 

Abraham  &  Straus,  3-12: 15 
Tofflemire,  R.S. ,  heads  Utah- Idaho 
AP,  6-11:74 

Tolbert,  Frank  X.,  Texas  daily 
coluim,  3-26:68 
Toledo  (0.)  Blade: 

Bulk  rate  set,  2-5:16 
Ohio  bar  lauds,  5-28:41 
Tompkins,  John  E. ,  named  in  Pocatello, 

1-15:62 

Toms,  Tubby,  weather  prophet,  2-5:57 
Topeka  Daily  (Capital,  bottled  gas 
saves  day,  3-12:60 
Top  Ten  Brands,  plan  checks  125 
product  types,  3-12:14 
Tornadoes: 

Five-day  chore  for  newsmen  in, 

6-4: 13 

Press  plane  flies  through,  6-4: 13 
Toronto  Globe  &  Mail: 

Bids  due  Feb.  10,  Montagues,  1-15:56 
Mortgage  on,  3-26:8 
Purchase  bids  asked,  1-8: 10 
Webster,  R.  Howard,  bid  wins,  2-19:6, 

2-26: 11 
Toronto  Star: 

(^lls  graduates  to  reunion,  4-2: 64A 
Maitland,  Geo.  H. ,  named  editor, 

1-8:10 

Net  down,  6-25:58 
Toy  industry  sales,  1-15:26 
Trading  stamps: 

Firm  defends  use,  4-23:30 
Sears'  subsidiary  tests,  2-5: 18 
Utah  grocers  sue  to  test  ruling, 
5-21:26 

Traffic,  fifteen  per  cent  surcharge 
expires,  4-30:64 

Training,  AhPA-pressmen  talk,  2-12:53 
Traveler,  chain  daily  aiamd  at 
tourists,  1-15:52 

Treadwell,  Bill,  president  of  AFBA, 
5-7:20 

Tri-State  Morning  Herald  (Lexington, 
Ky. )  bankrupt,  3-19:79 
Trucks: 

Hauling  important,  costly  job, 

4-30:50 


Trucks:  (cant'd) 

Lower  rate  on  big  city  fleets, 

2- 26:40 

Tniman,  Harry  S.: 

(editorial),  4-23:90 
Blast  played  up  by  victims,  4-23:148 
Trundle,  Robert  P. ,  ideal  salesman, 

3-19:70 

Tucumcari  (N.M. )  Daily  News,  sold, 
2-12:48 

Turkey,  lotteries  boost  sales  in, 

Zusy,  1-1:24 

Tuscaloosa  (Ala.)  News,  printers 
strike,  paper  continues,  1-1:9 
Twi  ss,  Maurine,  stars  in  Miss, 
awards,  4-9:73 

Typography,  tips  on,  2-12:49 
Uganda  Argus,  new  daily,  1-8:54 
Ulysses  (Kan.)  News,  all  wet  extra, 
6-4:68 

Uni  fax  service,  IP,  1-29:48 
Union  Pacific  Railroad: 

Gains  via  local  program,  3-26: 57 
Wins  FIP  award  for  PR,  3-26:57 
Unions,  see  Labor 
United  Nations: 

Conference  Fol  again  delayed, 

6-4:8 

Council  receives  plan  of  press  help, 

4-23:62 

Meeting  turns  dream  into  reality, 
6-18:45 
United  Press: 

Appointments,  4-9:36 

Bartholomew,  Frank  H. ,  new  president, 

4- 2:15 

Executives  salute  reporters,  desk- 
men,  4-30: 19 

Gets  aid  in  Symonds  death  probe, 

5- 28:13 

Guild  reach  accord  on  increases, 

3-26:8 

Latin  American  division  created, 

5-7:59 

Radiophoto  service  to  Quito,  1-22:42 
Strike  voted,  mediator  active, 

3-12:10 

Uni  fax  service,  1-29:48 
Uiited  States  Steel  Corp. ,  launches 
"Operation  Wife-Saver,"  2-12:16 
Unsworth,  Joseph  F. ,  heads  New 
Englanders,  6-11:62 
Valley  Forge  (Pa.)  Sentinel,  new 
weekly,  5-7:59 

Vancouver  Province,  juror's  libel 
suit  dismissed,  4-2:73 
Van  Nuys  (Calif.)  News,  best  front 
page,  2-26:30 

Vernon,  Matt,  took  licking  but  won  a 
victory,  1-8:61 

Vodrey,  William  H. ,  Jr.,  named  to 
father’s  posts,  1-15:62 
Vodrey  Memorial  grant,  1-8:67 
Walker,  Myles  M. ,  named  by  Raytheon, 
1-8:20 

Wall  Street  Journal: 

Comets  speed  market  news,  3-12:59 
D.C.  plant  planned,  2-5:14 
Discount  adopted,  5-14:28 
Walsh,  J.M. ,  retires  in  Scranton, 

3- 26:13 

Wanke,  Robert,  appointed  to  food  ac¬ 
counts,  1-8:16 


Warren,  Richard  K. ,  publisher  of 
Bangor  News,  2-5:41 
Washington  (Ind. )  Democrat,  changes 
name,  1-8:28 

Washington  Post  and  Times  Herald 
Book  Fair,  6-11:48 
Heme  promotion  spurs  realty  sales, 

1-1: 10 

Section  page  headings  redesigned, 
1-8:50 

Washington  (D.C.)  Star: 

Ends  Paper  Trooper  Fund  program, 

6-4:75 

Record  set,  1-8:20 
Textbook  on  housing,  3-12:55 
Waterburian  (Waterbury,  Ck>nn,), 
suspends,  2-26:11 

Watson,  Robert  M. ,  to  address  adver¬ 
tising  men,  4-2:22 
Weather  Bureau,  press  box  setup, 

6-4:9 

Weaver,  Franklin  S.,  retail  regular, 
Farr’s,  4-23:27 

Weekly-to-daily  switch  can  be  success¬ 
ful,  Adons,  6-11:76 
Weintraub  &  Co.,  adds  consuner  field 
corps,  2-12:18 

Welfare  agency  news,  Anderson,  6-4:37 
Welkowitz,  William,  heads  N.Y.  News 
circulation,  3-26: 10 
Wellan,  l^is,  retail  regular,  6-11:15 
Welland  (Oit. )  Evening  Tribune,  in 
new  building,  6-11:62 
Wentworth,  Paul  R. ,  Kodak  media  buyer, 

3- 12:18 

Westchester  Forecast,  suspends, 

1- 1:45 

Weyand,  Joseph  F.,  retires,  1-15:22 
Wheeling  (W.Va.)  Intelligencer, 
second  front  page  added,  4-2:8 
White,  Art,  receives  top  prize, 

5- 28:13 

White  memorial  lecture,  1-29:13, 

2- 12:64 

Whittenburg  trusts  buy  Howe  interests, 

4- 30: 134 

Wichita  Eagle,  theater  to  become 
plant,  1-8:51 
Wiggins,  J.  fVjssell: 

Plea  to  eliminate  secrecy,  3-19:8 
Promote  hard  news  harder,  5-14:78 
Raps  government  secrecy,  6-18:40 
Williams,  Cranston,  use  of  AM’A’s 
services,  4-2:8 

Williams,  George  B. ,  acquires  Geneva 
Times  ownership,  2-5:45 
Williams,  Joe,  to  return,  2-19:42 
Willis,  Gordon,  Dbtham  Eagle  foreman, 

6- 11:63 

Willnus,  Harry  G. ,  Intertype  presi¬ 
dent,  Erwin,  1-29:10 
Wills,  Joseph  E. ,  heads  Senate  Press 
Gallery,  4-9:46 

Wilson,  Charles  E. ,  censorship  situa¬ 
tion  cleared,  4-16:12 
Wilson,  Don,  post  with  S.F.  News, 

3- 19:74 

Wilson,  Edwin  B. ,  in  Port  job,  5-21:56 
Wilson,  William  C. ,  INS-IFP  south¬ 
east  representative,  2-19:67 
Wilt,  George  E. ,  PM  with  E&P,  4-2:13 
Winchell,  Walter: 

Case  prompts  study  of  tipping  laws, 
3-12:12 


Winchell,  Walter:  (cont'd) 

Cleared  in  libel  case,  2-12:64 
Retraction  ends  Post  libel  suit, 

3- 19:34 

Winfree,  Peyton  B. ,  Jr.,  aims  to  keep 
public  affairs  public,  1-22:54 
Winge,  Ed,  prize  for  atom  series, 
6-11:76 

Winona  (Minn.)  Daily  News,  100th  an¬ 
niversary,  6-4:71 
Wolins,  Albert  L. ,  retail  regular, 
McDaniel's,  6-18:15 
Woman's  Sunday  Mirror  (London),  no 
twinkle  in,  Probst,  2-5:13 
Women's  pages,  broadened  horizons 
for.  Lamb,  6-11:50 

Wood  Newspaper  Machinery  (Corporation: 
Builds  plant  extension,  3-12:66 
Orders  announced,  3-12:59 
Shea,  John  J.,  leads  to  rapid  growth, 
Erwin,  1-1:11 

Wood  pulp,  Canada  backs  lab,  5-28:36 
Woodson,  Dorsey  W, ,  receives  Borden 
award,  5-7:36 

Woodward,  Daniel  H, ,  Jr,,  ad  director 
for  N.Y.  Stock  Exchange,  2-19:16 
Working  press  hynn  composed,  1-15:44 
Worth,  Jean,  to  Escanaba  Press, 

4- 30:124 

Worthy,  James  C. ,  Sears  HI  director, 
4-16:23 
Yalta  papers: 

(editorial),  3-19:44,  3-26:42 
Leak  blamed  on  McCardle,  4-23:148 
Released  hurriedly,  3-19:8 
Yarrow,  Marshall,  editor  of  Ottawa 
Citizen,  2-19:66 

Yeager,  A.H,,  retires  in  San  Antonio, 
2-5:56 

Yerxa,  Fendall,  leaves  N.Y.  Herald 
Tribune,  5-21:13 

Yokoyama,  Taizo,  visitor  from  Japan, 
6-4:74 

York  (Pa.)  Gazette,  benefits  with 
flat  local  rate,  4-30:25 
Youth  problem,  cartoons  battle, 
2-26:46 

Yudain,  Sidney  L. ,  edits  paper  for 
gov't  workers,  6-18:57 
Zenger  Memorial  report,  McCracken, 
1-22:41 


